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AmvrHnmg 
JUproaanttfNPM  I 


Because  it  is  edited  to  the  standards  of  dignity  and  good  taste  which  are 
the  fundamentals  of  journalistic  good  practice  everywhere  .  .  .  because 
similar  policies  of  enterprise,  aggressiveness  and  independence  are  winning 
the  recognition  of  advertisers  in  every  market,  readers  in  every  walk  of  life. 

but  it  is  an  even  greater 
newspaper  in  Chicago. 


Chicago's  Home  Newspaper 

NEW  YORK  CHICAGO  DETROIT 

J.  B.  Waodhrard,  Wo«awar4  Jk  KaBjr  Woodward  A  Kallr 

110  E.  dSad  St.  300  N.  IttcUgaa  Ava.  408  Plaa  Arta  Bldi. 

litmbmr  of  Th*  100,000  Croup  of  Amoriean  Citito 


SAN  FRANCISCO 
C.  Gao.  KraoMaa 
303  Crockar  lal  Narl  Bank  Bldf. 


Because  it  is  so  distinctively  of  and  for  Chicago  .  .  .  typical  in 
text,  tone  and  policy  of  the  community  it  serves.  Owned,  edited 
and  operated  by  Chicagoans.  Concentrating  more  than  95  per 
cent  of  its  circulation  in  Chicago  and  its  suburbs.  Directing  its 
news  interest,  reader  appeal  and  program  of  service  there. 

Upon  this  identity  and  character  as  Chicago’s  Home  Newspaper 
"  ir  based  the  prestige  of  The  Daily  News  at  home  ...  as  well 
as  its  recognition  as  a  good  newspaper  in  the  wider  national  field. 


TO  THE  ADVERTISER 

Tk«  auijor  ■Mrc  haadisiDg  Udr> 
miah  in  Uia  ‘‘arinBisf  el  tke 
west"  aust  ba  fought  in  Chi¬ 
cago.  For  hara  la  a  uaarkat. 
a  priaa  in  itaalf,  which  aota 
tha  paca  and  craataa  tha  atyla 
daaaand  of  an  inland  aapira 
of  2  0,000,000  people.  The 
newapaper  which  ia  recogniaad 
aa  matinctivaljr  the  Chicago 
newapaper  and  tha  laading 
daily  adeartiaing  mediuna  in 
thia  Biarket  ia  The  Chicago 
Daily  Nawa. 
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BIRMINGHAM— 

Base  of  Supplies  for  Industry's  March 

1''EN  LARGE  enlerpriM's.  involving  a  rapital 
ex[>enditure  of  approximately  $47,000,000,  are 
now  building  in  the  State  of  Alabama,  and  nine 
of  them  within  a  radius  of  about  73  miles  of 
Birmingham.  Birmingham  cement  is  being  used 
almost  exclusively  in  every  one  of  these  projects. 
Birmingham  Brick  Plants  have  supplied  more 
than  5,000,000  bricks  for  the  buildings.  Binu* 
ingham  machinery  is  being  built  as  part  equip¬ 
ment  for  several  of  the  plants.  And  Birmingham 
Structural  Steel  Plants  have  furnished  more  than 
$1,000,000  worth  of  structural  steel  and  steel  plates. 
These  and  other  new  projects  depending  on  Birm¬ 
ingham  for  materials  proves  the  city  in  reality  the 
base  of  supplies  for  industry's  march  in  the  South. 

Birmingham,  The  South's  Greatest 
Industrial  Center 


(Sht  Birmingham  Nrms 
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OriKinsj  second  class  entries:  The  Joubmaust,  March  2tth,  1884;  XEWsrArEBOuM,  March  1892;  The  Fovbth  Estate,  March  1st,  1894;  The  Editoe  &  Pvslishee,  December  7th,  1901:  ' 

Eiiit.  i  &  PusLiSHEB  AMD  JuvESAt-itT,  October  3()th,  1909;  Advestisihc,  February  7th,  1925;  Eoitob  &  Pvsusheb.  May  11th,  1916;  Revised  entry,  Editoe  &  Pcslisheb,  The  Foueth  Ea  't*-  ; 

Y-I  under  the  act  of  March  3rd,  1879  End  addjtional_  second  class  entry  at  Albany,  N.  Y.,  iuucd  every  Saturday  by  The  Editoe  4  -  OE*  jj 
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JOHN  B.  WOODWARD 
Btwfrf  Bank  BIJg. 

110  E.  42nd  St..  Nna  Ytrk 
GUY  S.  OSBORN 
260  S,  Avr.,  Ckittga 

JOSEPH  R.  SCOLARO 
Crnernl  Bldg.,  Dftrtil 

A.  D.  GRANT 
Conitilmlinn  Bldg.,  Atlanta 
C.  GEORGE  KROGNESS 
first  National  Bank  Bldg. 
San  Francisro 


Everything  in  Baltimore  Revolves  Around 


SUNDAY 


MORNING 


EVENING 
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225,000 

LETTERS 

From  Tribime  Readers  to  the 
Investors^  Guide! 


'^1’’ wo  hundred  twenty-five  thousanii  letters  from 
Tribune  readers  seeking  investment  counsel  ami 
advice!  That's  the  astonishing  service  record  of 
the  Investors'  Guide,  conducted  by  the  Tribune  to 
aid  readers  with  their  investment  problems  and  to 
protect  them  from  fraud. 

Pouring  in  at  a  rate  of  from  fifty  to  a  hundred 
daily — nearly  20,000  annually — these  letters  from 
Tribune  readers  ask  for  information  pertaining  to 
every  topic  in  finance.  A  compilation  of  the  ques¬ 
tions  asked  during  any  given  period  would  project 
an  accurate  picture  of  the  financial  character  of  that 
period.  No  security,  no  stork  or  bond,  no  financing 
project,  legitimate  or  fraudulent,  is  too  obscure,  too 
narrowly  held  or  operated,  too  local  in  scope,  to 
escape  attention  and  examination  in  the  Investors' 
Guide. 

And  Tribune  readers  who  follow  this  daily  feature 
and  avail  themselves  personally  of  its  service  reap  the 
benefits.  In  steadily  increasing  numbers  since  the 
inception  of  the  Investors'  Guide  some  twelve  years 
ago.  Tribune  readers  have  recognized  this  depart¬ 
ment  of  the  Tribune  as  an  authoritative,  reliable, 
unbiased  source  of  information  about  investments. 
Prior  to  its  launching,  the  general  public  only  with 
difficulty  could  obtain  absolutely  impartial  advice 
from  sources  that  were  qualified  to  know  and  advise 
about  investments. 


Today  the  service  record  of  the  Investors'  Guide  is 
unique.  Hundreds  of  thousands  of  dollars  have  been 
saved  for  Tribune  readers  by  its  timely  advice.  Other 
thousanfis,  in  several  instances,  actually  have  been 
recovere*!  for  investors  from  fraudulent  enterprises 
by  intervention  on  the  part  of  this  department.  All 
conductefl  in  strict  confidence  and  with  no  more  cost 
to  the  reader-investor  than  the  postage  on  the  self- 
addressed  envelope. 

For  years  practically  every  banker,  broker  and 
investor  in  Chicago  and  within  300  miles  of  Chicago 
has  followetl  the  Tribune,  daily  and  Sunday,  because 
they  have  fouml  in  it  the  most  comprehensive  finan¬ 
cial  and  market  news  available  throughout  the  Chi¬ 
cago  territory.  And  in  December,  amidst  the  con¬ 
fusion  and  uproar  that  drowned  out  the  ticker,  the 
Tribune  launched  a  new,  enlarged  Finance,  Markets 
and  Commerce  Section — a  newspaper  within  a  news¬ 
paper — which  provide<l  an  even  more  thorough 
coverage  of  the  world  of  finance! 

^  ith  such  a  record  of  service  to  Tribune  readers, 
with  such  evidence  of  the  confidence  this  newspaper 
has  won  among  its  overwhelming  following  through¬ 
out  Chicago  and  the  Chicago  territory,  now  more 
than  ever  before  it  pays  to  concentrate  your  adver¬ 
tising  in  the  Tribune. 


(Eifimso  OTtilmne 

THE  WOKLO'S  GR&ATSST  NEWSPAPEK 

February  Circulation:  837,916  daily;  1,273,615  Sunday 
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The  largest  display 
gain  in  the  United  States 
in  1928  was  not 
just  a  “flash”  for 
the  Detroit  Times. 


So  far  this  year 
the  Times  is  over 
300,000  lines  ahead 
of  1928— 


THE  DETROIT  TIMES 

OVER  300,000  DAILY  OVER  375,000  SUNDAY 


L 


**The  Trend  is  to  The  Times” 
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EFFEt'TIVENKSS  in  ailvrrliHiiiK  in  the 
keynote  t<Mluy.  Not  only  in  the  prenent- 
iiifcof  your  uilvertiMing  Htory— but  in  the 
Helertion  of  markets  anti  in  thechooxinK 
«»f  netrspapers  to  eover  those  markets. 

I'lie  greatest  huyint:  |M»vker  naturally  is 
eoneentraled  in  the  eity  markets.  In 
these  areas,  distrihntion  and  sales  costs 
are  iMMind  to  Im‘  Iom. 

And  itf  all  the  (treat  markets  of  America, 
one  can  l>e  tlioroii((iily  cinered  in  eity 
ami  siihiirhs  hy  one  newspaper. 

THE  Ol  TST\NDIN<;  EXCTITION  ! 

Philadelphia  .  .  .  America's  Third  I.ar((- 
est  .Market  .  .  .  Three  million  people  in 
its  tradin(t  area  .  .  .  Six  hundred  thou¬ 
sand  homes. 

One  newspaper  .  .  .  The  Evening  llulletin 
. .  .  (>i«in(c  thf>rou(ih  coverage  .  .  .  Keaeh- 
in({  nearly  every  home. 

There  is  no  equivalent  eovera({e  in  any 
other  lar({e  market .  ..No  other  (treat  ter* 
ritory  where  the  ad  vertisin(t  rate  is  so  low. 

The  story  of  The  Evenin(t  Bulletin’s 
(trowth  is  the  story  of  any  fine  product. 
Re(tinnin(t,  under  its  piesent  manafie- 
ment,  with  a  few  thousand  readers  in 
189!};  making  an  inter<^tin(t,  dependable 
news|>a|>er  every  day;  shaping  its  policy 
to  harmonize  with  Philadelphia.  .  .  . 

Steadily  growintt  through  the  yeai^  to 
its  present  [wak  of  SW,.^7.‘$  daily  circula¬ 
tion.  The  largest  by  far  in  its  eity;  one 
of  America's  great  newspapers. 

An  outstanding  exception  in'MarketCov 
erage!  An  outstanding  advertising  value 
in  publishing  history! 

Sell  in  Philadelphia,  where  sales  costs  are 
low;  where  buying  power  is  stable;  where 
one  newspa|>er  gives  thorough  market 
coverage  at  an  exceptionally  low  cost. 


SJit  CEfenii®  Wtetin 

Unhurried  Grou  th  Through  the  Years  ■,  '  i  ^  ^  ^  m  ■  ■  ■  A 

The  circulation  chart  of  The  Bulletin  pre-  /k  E^  1 1  I  |L  E  E-  EE  fl 

tents  a  picture  of  nomul  (trowth.  the  result  fK 

of  a  carefully  planned  newspaper;  fcrowing 

as  appreciation  for  it  spread.  The  Evening  u] 

Bulletin  has  never  secured  a  reader  Sew  York  Ofiicei  247  Pork  Avenae 

by  premiums,  prizes  or  reader-contests.  ™  ^  I  - mi-li a — 

MM  l»03  NOS _ MU  ISIS  MM  MZl 


q^^PHILADELPHIA 

New  York  Ofiicci  247  Pork  Arenae 

I  t^hicago  Ofiicei  SSSN.Mirhigan  Areaae 

/  '  Detroit  Oflieei32l  Lafayette  Boulevard 

Saa  Franciaco  Ofiieei  681  Market  Street 
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|Editors  Tell  How  They  Fix  and  Spend 

Budget  For  News  and  Features 

^  .  .  - - 

I  Dailies  Appropriate  Lavishly  for  Syndicate  Material  and  Wire  Services — Opinions  Divided  on  Whether 

I‘  Department  Should  Bear  Share  of  Overhead  Expenses 

MOW  much  should  a  managing  editor  By  ARTHUR  ROBB  print  comics  for  the  Sunday  paper. 

1 A  of  a  newspaper  in  a  city  of  100,0(X)  WitiuMit  tiiot 


In  of  a  newspaper  in  a  city  of  lOO.OfX) 
0  150,000  population  spend  on  the  con¬ 
duct  of  his  department?  How  can  he 
.pend  it  with  greatest  results? 

An  energetic  young  man  of  our  ac¬ 
quaintance  was  recently  faced  with  these 
questions  when  he  was  snatched  from  his 
i-omfortable,  come-and-go-as-you-please 
job  as  star  reporter  and  informed  he  was 
nanaging  editor  of  the  paper  he  had 
served  since  the  war. 

He  knew  his  city  and  its  people  well. 
His  paper  was  old  and  respected  in  the 
community.  The  city  was  prosperous, 
with  its  industries  employing  a  high  type 
nf  well-paid  workmen.  Few  were 
foreign-bom.  Many  ow-ned  their  own 
homes.  Even  the  poorest  district  near 
the  railroad  yards  could  hardly  be  called 
a  slum.  A  few  of  the  mill  proprietors 
might  he  rated  as  millionaires.  Pro¬ 
fessional  men  and  some  of  the  merchants 
and  mill  executives  were  the  local  aristo¬ 
crats,  with  incomes  between  $10,000  and 
25,000  a  year.  Most  of  the  people  had 
family  incomes  averaging  alwut  $.3,000. 
The  farmers  in  the  surrounding  district 
knew  little  more  about  the  wheat  belt's 
trouhles  than  the  mill-hands  in  the  city, 
the  farms  were  electrically  equipped,  and 
The  farmers  almost  without  exception 
rode  into  town  in  substantial  medium- 
priced  cars.  And  a  number  of  them  read 
his  newspaper.  .And  a  number  did  not. 
as  the  A.  B.  C.  .statement  of  outside 
circulation  told  all  who  cared  to  learn. 

The  paper  itself  had  been  a  source 
I  of  discontent  to  the  younger  members  of 
the  staff.  The  former  managing  editor 
had  been  on  the  job  for  30  years,  hut  in 
1925  he  was  still  thinking  of  his  work 
and  his  colleagues  in  terms  of  1910. 
I.ocal  campaigns  were  taboo.  I^al  news 
was_  covered  meticulously.  The  wire 
service  was  regarded  with  almost  religi- 
fus  reverence.  Comics  were  barely 
tolerated.  A  few  strips  and  other  fea¬ 
tures  had  been  forced  into  the  paper  by 
;  a  desperate  circulation  manager,  htit 
their  space  was  begruded  by  the  Old 
Man.  He  preferred  a  column  of  Tomp- 
kinsville  notes  or  a  good  wire  story  from 
:  the  capital.  And.  of  course,  circulation 
:  had  been  virtually  at  a  standstill  for 
more  than  five  years.  The  competing 
■  paner  was  growing  both  in  circulation 
and  advertising — a  condition,  our  young 
friend  shrewdly  judged,  which  brought 
his  youthful  enthusiasm  to  succeed  the 
old  die-hard  conservatism. 

He  looked  over  the  staff  from  the 
fanks  of  which  he  had  risen  to  com¬ 
mand.  They  were  good  men.  most  of 
them,  although  the  copy  desk  had  too 
kmg  l^en  regarded  as  a  pensioner’s  bench. 
1  The  city  editor  and  telegraph  editor  had 
I  too  much  routine  work.  They  had  to 
l^ck  up  the  slow  old-timers  on  the  desk 
the  machines  were  to  be  kept  busy, 
^re  was  no  news  editor,  for  the  Old 
Man  never  delegated  the  make-up  fob 
to  any  one.  A  new  line-up  was  needed, 
^fune  good  local  campaigns  had  been  in 
his  mind  for  months,  the  kind  that  would 
tjave  made  people  jump  out  of  the  win- 
tlnw  for  the  paper  if  the  old  man  had 
fscr  permitted  departure  from  his  nar- 
•O'v  lane.  Some  new  features,  certainly. 


and  more  attention  to  local  sports  were 
on  the  program,  supplemented  by  good 
national  sport  news  and  a  financial  wire 
to  keep  abreast  of  the  volcanic  New 
York  market. 

At  this  point  his  pencil  started  making 
dollar  signs  on  the  sheet  of  copy  paper. 
How  much  could  he  spend?  How  much 
should  he  spend?  And  how? 

The  Old  Man  had  left  behind  no  such 
records,  but  a  rough  calculation  showed 
the  young  man  that  his  department  had 


news,  outside  of  state  corresptmdencc, 
he  spent  more  than  $26,0(H1  last  year. 
State  correspondence  cost  about  $275  a 
month,  or  alwiit  $.3,300  a  year.  Local 
staff  reporters  were  paid  from  $45  to  $50 
a  week,  with  the  same  scale  prevailing 
on  the  copy  desk.  The  budget  for  re- 
jM'rtcrs  and  copy-re.aders  ran  about 
S40,(X)0  a  year,  not  including  the  salaries 
of  city  erlitor,  telegraph  editor,  managing 
editor,  or  editorial  writers,  which  added 
another  $15,000  to  $20,000.  Engraving, 


MAKING  EDITORIAL  ENDS  MEET 

How  mueli  should  an  editor  of  a  daily  newspaper  in  a  rity  of  I(K).OIH) 
population  spend  to  produce  a  product  worthy  of  his  rity? 

One  editor  replies:  ‘*As  little  as  possible  to  produce  a  newspaper  that 
will  obtain  and  hold  as  much  circulation  as  his  newspaper  should  have." 

Possibly  that  is  too  oracular,  begs  too  many  questions. 

Possibly  the  set-up  given  below  will  l>e  excessive  for  some  cities,  and 
loo  tightly  compressed  for  others.  It  is  an  approximate  average  of  the  state¬ 
ments  returned  by  editors,  as  narrated  in  the  adjoining  columns,  of  their 
estimates,  based  on  experience: 

For  Syndicate  Features — $16,.500  a  year. 

For  Wire  Service — $22,000. 

For  State  News — $4,500. 

For  Local  Staff — $16,000. 

For  Copy  Desk — $16,000. 

For  Department  Executive  Salaries — $15,000. 

For  Engraving,  Photography,  Travel,  and  Incidentals— $10,000. 


cost  the  paper  less  than  $100,000  a  year. 
There  was  nothing  in  the  new  chief’s 
experience  to  determine  whether  this  was 
high,  medium,  or  low,  but  he  suspected 
that  the  economy  gave  the  publisher  as 
bad  a  bargain  as  he  knew  it  had  given 
the  reader.  To  turn  his  doubt  into  cer¬ 
tainty,  he  asked  the  opinions  of  a  score 
of  editors  in  towns  of  100,0(K)  and  larger 
centres  for  a  confidential  outline  of  their 
departmental  budgets.  Their  replies 
showed  a  wide  variance  of  practice,  but 
they  all  indicated  that  no  editor  could 
conduct  a  successful  newspaper  for  such 
a  public  on  much  less  than  $100,0(10  a 
year. 

An  editor  of  an  Eastern  metropolitan 
daily,  while  declining  to  quote  his  own 
figures,  stated  a  percentage  outline  which 
comes  surprisingly  close  to  the  averages 
of  actual  figures  submitted  by  other 
editors.  The  executive  divides  his  bud¬ 
get  as  follows: 

Features — 15  per  cent. 

Telegraph  News — 15  per  cent. 

State  correspondence — 5  per  cent. 

Local  salaries,  including  departments — 
55  per  cent. 

Copy  desk — 5  per  cent. 

Art  and  incidentals — 5  per  cent. 

The  replies  of  other  editors,  more 
familiar  with  the  problems  confronting 
the  inquirer,  are  given  in  greater  detail. 

Editor  A,  conducting  an  evening  six- 
day  paper  in  a  Mid-Western  city  of  about 
100,000,  did  not  state  a  total  budget  fig¬ 
ure,  but  his  scale  of  expenditures  indi¬ 
cate  a  total  in  excess  of  $100,000.  He 
estimated  expenditures  for  features  at 
$8,000  to  $10,000  a  year.  For  telegraphic 


photography,  travel,  and  miscellaneous 
expenses  added  another  $10,000  a  year. 
This  editor,  in  common  with  all  others 
responding,  did  not  agree  with  the  tradi¬ 
tional  Scripps  practice  of  charging  the 
etlitorial  department  with  the  cost  of  put¬ 
ting  the  news  through  the  composing 
room,  although  he  did  assume  as  a  part 
of  his  budget  a  proportionate  share  of 
overhead  items — heat,  light,  power,  and 
taxes. 

hMitor  B,  publishing  an  evening  and 
Sunday  paper  in  a  city  of  slightly  less 
than  1(K),(XK)  and  not  so  prosiK-rous  as 
the  first  example  cited,  reported  more 
conservative  expenditures.  For  feature 
material  he  spent  about  $5,000,  for  tele¬ 
graphic  news  alxrtit  $12,.500,  for  state 
correspondence,  $3,0(X).  The  local  staff 
received  salaries  ranging  from  $25  to 
$50  a  week  and  copy  readers  were 
paid  $.30  to  $60.  The  total  for  the  lat¬ 
ter  two  items  was  about  $25,000,  exclu¬ 
sive  of  executives  and  erlitorial  writers, 
who,  on  this  tightly  organized  staff, 
received  a  total  of  about  $10,000.  In¬ 
cidentals,  including  engraving,  photo¬ 
graphy,  and  travel,  reached  about  the 
same  total,  and  the  budget  over  all 
slightly  exceeeled  $75,000.  No  overhead 
expenses  were  charged  to  the  editorial 
department. 

Fxlitor  C,  in  charge  of  a  prosperous 
evening  and  Sunday  paper  in  an  Eastern 
city  of  100,000  population,  where  competi¬ 
tion  is  stiff,  staggered  his  correspondent 
with  the  magnitude  of  his  figures.  He 
estimated  $.30,000  a  year  as  a  fair 
expenditure  for  features,  including  ready- 


print  comics  for  the  Sunday  paper. 
Without  competition,  he  believed  that 
$.3.3,000  was  not  too  much  to  spend  for 
g(XKl  features.  News  service,  including 
at  least  one  general  news  wire  and  a 
financial  service,  should  cost  about  $18,- 
000  a  year.  Intensive  coverage  of  vicin¬ 
ity  news  cost  him  about  $7,000  a  year, 
he  said.  He  is  in  accord  with  Etlitor 
.A  in  .spending  $20,000  for  reporters’ 
salaries  and  an  equal  amount  for  copy 
desk  men,  although  he  includes  in  that 
amount  the  salaries  of  city  and  telegraph 
islitors.  His  department  bears  its  sliare 
of  overhead  expense  in  its  budget  of 
about  $1.30,000. 

F.<litor  1),  siK'.aking  for  a  morning  and 
Sunday  newsiwper  in  a  Southern  city  of 
about  1(K),000  population,  presents  a 
slightly  different  picture.  He  believes 
that  enough  good  features  can  be  obtaincti 
for  $8,000  a  year  and  that  adequate  tele¬ 
graphic  service  can  be  bought  for  $21,- 
600.  State  news  requires  a  minimum  of 
$4,000  a  year,  but  double  that  amount  can 
be  spent  effectively,  he  believes.  In  his 
community,  he  c.an  keep  a  staff  ot  com¬ 
petent  reporters  for  $15,000  a  year,  with 
an  etjtial  amount  for  copy  desk  men. 
.A  like  amount  should  be  available  for 
the  salaries  of  editorial  executives  and 
editorial  writers.  Incidentals  in  this  city 
would  run  from  $10,000  to  $15,000  a  year. 
This  editor  finds  it  more  convenient  to 
omit  overhe.ad  items  from  editorial  cost, 
and  knows  of  few  instances  where  the 
editr)r  is  charged  with  the  cost  of  putting 
editorial  material  into  type.  His  total 
budget  is  slightly  in  excess  of  $100,000. 

b'ditor  K,  representing  another  South¬ 
ern  morning  and  Sunday  paper  in  a  non¬ 
industrial  community  of  about  l(X),00<t 
population,  places  his  emphasis  on  tele¬ 
graph  news  rather  tlvm  on  features.  Tin- 
feature  item  in  its  budget  totals  $17,.S00. 
of  which  $15,(XX)  is  for  ready-print  col¬ 
ored  comics.  He  spends  $35,000  _  for 
leased  wire  service  and  $5,000_  additional 
for  overhead  wire  news.  State  news 
costs  $4,000,  exclusive  of  wire  tolls.  Re- 
|X)rters  are  paid  an  average  of  slightly 
more  than  $53  a  week  and  desk  men  aver¬ 
age  slightly  in  excess  of  $60  a  week — 
which  the  editor  believes  is  as  low  as 
is  consistent  with  a  high  quality  of  news- 
IKHK-r  work,  inrhaps  a  little  too  low  His 
budget  totals  $L30,0(K)  a  year,  and  the 
only  overhead  item  charged  is  light,  a 
comparatively  small  item.  The  white 
paper  and  printing  ch-arge  on  the  c.»  lo'c*! 
comics  was  formerly  included  m  the 
editorial  exiK-nse.s.  but  was  removed  when 
the  editor  remonstraterl  that  there  was 
no  more  rea.son  to  charge  him  for  these 
items  on  printing  done  in  a  distant  chy 
tluii  there  was  to  charge  him  f«>r  the 
printing  done  on  editorial  rmitter  in  the 
paper’s  own  plant.  Wffile  he  won  his 
argument,  he  now  wonders  whether  f  iber 
managing  etlitors  .are  not  still  suffering 
iiufler  the  same  burden. 

Editor  F  speaks  for  another  Southern 
(ity  of  more  than  200,000  population, 
wiiere  he  eilits  a  morning,  evening,  aiul 
Sunday  newspaper.  This  executive,  a 
student  of  newspaper  management, 
quoted  figures  arranged  according  to  his 
own  budget  which  he  believed  applied  to 
(Conlinufd  on  page  .54) 
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DAILY’S  JUSTIFICATION  PLEA  IN  LIBEL 
VETOED  BY  N.  Y.  SUPREME  COURT 

Motion  to  Strike  Out  Portions  of  New  York  Graphic’s  Defense 
in  Mitigation  of  Damages  Granted — Case  Involves 
Society  for  Vice  Suppression 


IN  a  decision  reported  this  week,  the 
Supreme  Court,  New  York  County, 
grant^  a  motion  of  the  New  York  So¬ 
ciety  for  the  Suppression  of  Vice  to 
strike  out  certain  new  matter  set  up  in 
affirmative  defenses  by  the  Macfadden 
Publications,  Inc.,  publishers  of  the  New 
York  Graphic,  in  a  libel  action. 

The  motion  was  argued  Jan.  17,  last. 
Supreme  Court  Justice  Levy  held: 

“The  action  is  in  libel.  The  complaint 
has  been  sustained  by  the  Appellate  Divi¬ 
sion.  I  am,  therefore,  bound  by  the  deci¬ 
sion  of  the  Special  Term,  affirmed  on  ap- 
t»eal,  that  ‘The  whole  intent  of  the  article 
is  defamatory  and  the  statement  is  made 
several  times  that  the  Society  engineers 
cases  in  order  to  receive  .SO  per  cent  of 
the  fines.  The  purport  of  the  article  is 
that  plaintiff  brings  about  the  commission 
of  crime  in  order  to  profit  financially 
from  the  fines  imposed.’ 

“The  first  affirmative  defense  sought 
to  be  stricken  out  is  a  plea  in  justification. 

It  is  alleged  that  defendants  mistakenly 
believed  that  the  fines  were  retained  by 
plaintiff,  though  by  statute  they  were 
payable  to  other  philanthropic  endeavor, 
and  that  this  belief  was  caused  by  a  pub¬ 
lic  statement  issued  by  a  member  of  the 
Assembly  of  this  state.  The  defense  then 
alleges  certain  facts  and  cites  instances  in 
support  of  this  plea. 

“Aside  from  the  antiquity  of  most  of 
the  situations  referred  to  as  a  justification 
for  the  charge  in  the  present  tense,  the 
plea  of  justificatiiin,  in  my  opinion,  falls 
far  short  of  being  sufficient.  Bearing  in 
mind  the  gravamen  of  the  charge,  and 
the  law  of  the  ca.se  as  established  by  the 
Appellate  Division,  the  defendants  must 
justify  the  charge  that  plaintiff  ‘engineers 
or  brings  about  the  commission  of  crime 
in  order  to  profit  from  the  fines  imposed.’ 
The  justification  must  be  as  broad  as  the 
charge,  otherwise  it  is  insufficient  in  law. 

“The  next  defense  sought  to  be  stricken 
out  contains  the  same  allegations  as  the 
plea  in  justification,  but  these  facts  are 
pleaded  in  mitigation  of  damages.  It  has 
been  held  that  mitigating  circumstances 
‘are  those  which,  while  not  proving  the 
truth  of  the  charge,  do  yet  tend  in  some 
appreciable  degree  toward  such  proof, 
and  thus  permit  of  an  inference  that  de¬ 
fendant  was  not  actuated  by  malice  in  his 
charge.  They  must  be  of  such  nature  as 
to  show  that  defendant,  though  mistaken, 
believed  the  charge  to  lie  true  when  it 
was  made.  The  mitigating  facts  must  he 
connected  with  or  bear  upon  the  defama¬ 
tory  charge.  •  *  •  ♦  *  The  circumstances 
must  otherwise  be  such  as  tend  to  dis¬ 
prove  malice  by  showing  that  the  words 
were  spoken  in  the  honest  belief  that 
they  were  true,  with  some  reason  for  such 
belief  and  without  actual  malice  or  evil 
design.’ 

“Moreover,  the  mitigating  circum¬ 
stances  must  have  lieen  knowm  to  defend¬ 
ants  at  the  time  of  publication,  and  in¬ 
duced  a  belief  of  its  truth.  Even  with 
the  rule  of  law  in  mind  that  such  plead¬ 
ings  are  to  be  liberally  construed,  the 
defense  here  under  consideration  is 
clearly  insufficient.  Mere  ignorance  of  a 
statute  many  years  on  the  books  may  not 
be  said  to  be  .m  element  in  mitigation. 
Nor  do  the  other  allegations,  consider¬ 
ing  the  nature  of  the  libel  here  involved, 
sufficiently  disclose  facts  constituting  a 
])artial  defense  in  that  direction. 

“The  next  defense  pleaded  by  way  of 
mitigation  of  damages  alleges  that  the 
matter  in  question  came  to  defendants  in 
regular  course,  from  reputable  news  gath¬ 
ering  agencies,  that  such  information  was 
received  in  good  faith  and  believed  to  be 
true,  and  published  in  like  good  faith 
and  without  malice.  No  authorities  are 
cited  by  plaintiff  in  support  of  its  conten¬ 
tion  that  these  matters  may  not  be  pleaded 
as  a  partial  defense  in  mitigation.  I 
deem  it  sufficient  as  a  partial  defense  and 
consider  that  it  should  be  permitted  to 
stand.  A  similar  defense  appears  to  have 


been  ruled  proper  in  McDonald  v.  Press 
Publishing  Company. 

“There  is  also  attack  made  ujKin  the 
defense  that  defendants  made  a  careful 
investigation  of  the  charges  and  as  a  re¬ 
sult  believed  them  to  be  true,  publishing 
them  .without  any  malice.  This  defense, 
it  seems  to  me,  is  insufficient  because  no 
facts  are  related  which  are  claimed  to 
have  been  found  or  relied  upon  by  de¬ 
fendants. 

“Finally,  a  still  further  defense  set  up 
in  mitigation  of  damages  alleges  that  the 
matter  complained  against  constituted  a 
fair  and  true  statement  ‘of  a  matter  of 
public  interest,’  and  that  the  publication 
was  without  malice  and  ‘privileged.’  As 
to  the  question  of  privilege,  this  has  al¬ 
ready  been  decided  adversely  to  the  de¬ 
fendants  and  sustained  in  the  .Appellate 
Division.  There  is,  therefore,  so  far  as 
the  publication  is  concerned,  no  full  or 
qualified  privilege  founded  upon  ‘public 
importance  or  interest,’  and  this  defense 
is  thus  insufficient.  The  motion  is 
granted.” 


HOOVER  NAMES  STROTHER 


Former  Newspaper  Man  to  Act  as 
Research  Assistant 

(.Special  to  Eoitoi  &  Pvslishei) 
W'ASHi.NciTox,  I).  C..  March  28. — 

Appointment  of  French  Strother,  former 
('alifornia  newspaiicr  man,  to  a  post  un¬ 
officially  referred  to  as  literary  and  re¬ 
search  assistant  to  the  President,  was 
announcerl  at  the  White  House  this  week. 

.Although  bis  duties  are  confidential  in 
nature  and  regarderl  as  highly  imjiortan*, 
be  will  not  rank  with  the  three  official 
Hoover  .secretaries,  it  is  understocKl.  He 
will  lie  in  the  same  relation  to  Mr. 
H(K)ver  as  were  I'.  Stuart  Crawford  and 
Judson  C.  Welliver,  other  newspaper 
men.  to  Presidents  Cfiolidgeand  Harding. 

The  bulk  of  his  work,  in  ail  probabil¬ 
ity,  will  lie  in  research  and  collection  of 
data  for  the  President’s  public  addresses, 
and  the  handling  of  the  executive  cor¬ 
respondence  which  is  not  of  a  routine 
nature  and  demands  special  attention. 

The  new  secretary  is  a  native  Cali¬ 
fornian  and  is  46  years  old.  .At  the  con- 


EDITOR  &  PUBLISHER 
CALENDAR 

April  .1-6  —  Joint  session  of 
.Southwestern  Journalism  Congress 
and  Northeast  Texas  Press  Assn., 
College  of  Industrial  Arts,  Belton, 
Tex. 

April  17-19 — 16th  National  For¬ 
eign  Trade  Convention,  Baltimore, 
Md. 

April  18-20— American  Society 
of  Newspaper  Editors,  National 
Press  Cluh,  Washington,  D.  C. 

April  22 — Associated  Press,  an¬ 
nual  meeting. 

April  24-25-26  A.  N.  P.  A., 
Waldorf-Astoria.  New  York. 

April  26-27 — South  Texas  Press 
Assn.,  meeting  San  Antonio. 


elusion  of  his  high  school  education  he 
entered  newspaper  work  as  a  reporter 
on  the  Republican,  published  at  his  home 
town,  Fresno.  From  1911  to  1926  he 
was  managing  editor  and  associate  editor 
of  IVorld’s  IVork. 


INJUNCTION  DENIED 


Court  Refuses  Aid  to  Former  Plant 
City  Editor 

Circuit  Judge  J.  B.  Johnson  last  week 
denied  a  petition  of  Charles  W.  Hunter, 
founder  and  former  publisher  of  the 
Plant  City  (Fla.)  Florida  Sta4e  News, 
afternoon  publication,  for  an  injunction 
restraining  Fred  E.  Eberhardt  from 
publishing  the  paper. 

The  litigation  followed  an  announce¬ 
ment  recently  from  Mr.  Eberhardt  that 
he  had  assumed  control  of  the  news¬ 
paper  and  that  Mr.  Hunter,  who  had 
been  associated  with  him  as  editor,  was 
no  longer  with  the  paper. 

The  court  was  asked  to  enjoin  Mr. 
Eberhardt  from  using  the  trade  name 
of  the  paper,  its  subscription  list,  the 
.Associated  Press  membership,  and  other 
privileges. 

ORGANIZING  MOBILE  STAFF 

H.  P.  Ewald,  feature  c-qitor  for  .As¬ 
sociated  Press  at  Atlanta  has  lieen  named 
executive  editor  for  the  Mobile  (Ala.) 
Press  which  will  start  publication  .April 
1.5.  Beverly  Whitmire  of  the  Gr.'cnriile 
(S.C.)  News  has  been  retained  as  man¬ 
aging  editor.  .A  32-page  (loss  press,  a 
linotype  battery,  Ludlow  and  l-.lnvl  equip¬ 
ment  has  been  installerl.  K.  I>.  Chand¬ 
ler  is  publisher. 
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McCANN  AND  OLMSTEADl  ( 
AGENCIES  MERGED  ^ 


C.  Olmstead  and  C.  O.  Perrin  Jois 
Former  Concern  —  Leffingwell 
and  Riegel  Organize  New 
Firm 


Consolidation  of  Olmstead,  Perrin  i 
Leffingwell,  Newr  York  adverti.sinj 
agency  with  the  H.  K.  McCann  Oim. 
pany  was  formally  amiounced  March  i 
by  E.  D.  Hill,  president  of  the  latte- 
agency.  Clarence  Olmstead  and  C.  0 
Perrin  will  join  the  McCann  Conipanj 
as  executives.  Albert  Leffingwell  hi- 
organized  a  new  advertising  agency  i: 
partnership  with  G.  Frederic  Riegel,  r: 
Olmstead,  Perrin  &  Leffingwell. 

The  consolidated  agencies  will  citn- 
tinue  under  the  name  of  H.  K.  McCani 
Company.  Further  details  of  the  merger 
have  not  yet  been  arranged,  Mr.  Hill 
told  Editor  &  Publishkh,  but  it  is  ex¬ 
pected  names  and  titles  of  officers  of  the 
combined  organizations  will  be  an¬ 
nounced  next  week. 

The  new  agency  formed  by  Mr.  Lef. 
fingwell  and  Mr.  Riegel  is  known  as 
Riegel  and  leffingwell  and  has  ..pened 
offices  at  25  West  4Sth  street.  New  York 


FRATERNITY  TO  CELEBRATE 


Banquets  to  Mark  Sigma  Delta  Chi’i 
20th  Year  April  17 

.Alumni  and  university  groups  ir 
almost  every  section  of  the  United 
States  will  celebrate  the  20th  birthday 
of  Sigma  Delta  Chi,  honorary  journal¬ 
istic  fraternity,  April  17.  Founders’  Day 
banquets  will  be  held  from  New  York 
to  (California,  commemorating  the  occa¬ 
sion  at  DePauw  University  in  1909, 
when  a  small  group  of  men  interested 
in  journalistic  enterprises  banded  to¬ 
gether  and  called  themselves  Sigm; 
Delta  Chi. 

CTiief  among  the  banquets  now  bein 
planned  will  be  an  affair  in  New  Yon 
Citv.  sponsored  by  the  alumni  there 
Willi.-im  P.  Beazcll,  managing  editor  ol 
the  New  York  World  and  national  hon¬ 
orary  president  of  the  fraternity,  is 
directing  the  arrangements. 

In  Philadelphia  the  Eastern  Pennsyl¬ 
vania  Alumni  chapter  is  making  exten-. 
sive  plans  for  a  dinner.  Another  isl 
being  arranged  at  Washington,  D.  C, 
where  an  alumni  organization  is  in  the 
process  of  formation.  Indianapolis  will 
stage  its  annual  Founders’  Day  Banquet. 
The  fraternity  now  has  43  chapters,  j 


HOOVER  PAPER  FOR  I.  A.  A.  j 

President  Will  Prepare  Address  to  be 
Read  at  Berlin  Meeting 

(By  Telegraph  to  Editob  &  PusLiSHcs) 

Washington,  Mar.  28. — President 
H(x>vcr  will  prepare  a  paper  entitled 
“What  Advertising  Has  Done  for  World 
Prosperity,”  to  be  read  'at  the  conven¬ 
tion  of  international  advertising  ass<> 
ciations  at  Berlin,  Aug.  12  to  15.  This 
assurance  w-as  given  to  a  committee  of 
the  I. A. .A.  who  called  at  the  White 
House  in  the  company  of  Senator  Cap¬ 
per,  of  Kansas,  f>n  Thursday.  The 
delegatifm  included  Gilbert  T.  Hodges, 
of  the  Ne7t'  York  Sun.  H.  H.  Charles 
of  the  H.  H.  Charles  Advertising 
agency,  and  Frederick  W.  Hume. 


TEXAS  PAPER  SOLD 

Robert  W.  Jacobs,  San  Angelo,  and 
Wendell  Bedicheck  of  .Abilene  and  his 
associates  have  bought  the  Big  Sprino 
(Tex.)  Herald  from  T.  E.  Jordan,  pub¬ 
lisher  for  20  years.  Jacobs  has  been  the 
classified  advertising  manager  of  the  5'«i 
Anqelo  (Tex.)  Stantiard  and  Titncj  and 
Bedicheck  has  lieen  editor  of  the  Abilene 
.\fomini/  Nerrs.  The  Herald  will  be  as¬ 
sociated  with  a  group  of  west  and  south 
Texas  papers,  including  the  Abilene  Re-, 
porter  and  Nexvs.  the  Corpus  Chrisb 
Times,  Harlingen  Star,  Sweetwater 
Reporter  and  San  Angelo  Standard  and 
Times. 


Sui 


iL 

Unite 

more 

An 

word 

princ 

Ikeii: 

Fo 
go  t 

colur 

to  se 
unw< 
chan 
A 
law 
of  tl 
in  al 
“new 
ernii 
whol 
editc 
P: 
of  I 
day': 
is  n( 
won 

Tl 
labo 
vers 
has 
of  I 
poet 
her 
publ 
arrs 
of  1 
\ 

Pra 
acti 
tain 
,  lish 
the 
,  rep 
1  othi 
witl 
■  the 
i 

“Tl 

con 

1 

C 

bell 

par 

tha 

art 

are 

the 

the 

str 

hir 

tio 

the 

cot 

as 

the 

dex 

pa 

the 

int 

ho 

ou 

tei 

j  di( 

I 

nc 


X 

“t 

tii 

th 

ci 

hi 

se 

21 

fi. 

ae 

21 

“i 

n 

P 


II 


COURTS  UPHOLDING  FREEDOM  OF  PRESS 


Survey  of  Many  Libel  Decisions  Shows  Marked  Disposition  on  Part  of  Judges  to  Safeguard  Newspaper 

Rights — New  Rulings  Give  Publishers  Greater  Latitude 


IF  “an  independent  press  is  tlie  bul¬ 
wark  of  liberty,"  then  the  courts  of  tlie  ,, 
United  States  are  making  that  bulwark  gms,  is  i 
more  formidable,  phrase  by  phrase.  Oregi 

And  the  press,  in  this  current  age  of  A  rlori 
words,  is  noticeably  adherent  to  the  basic  ^ 

principle  of  law,  that  “Liberty  is  not  1®°)  '' 
license.”  ‘hat. the  p 

For,  while  the  courts  of  the  country  public  intc 
gu  the  limit  to  insure  liberty  in  news  ‘he  plaint 
columns  of  the  daily  press,  they  are  quick  or  instrun 
to  sense  a  spirit  of  license  and  check  the  constructu 
unwarranted  intrusion  upon  a  citizen’s 
character  or  affairs. 

A  survey  made  this  week  of  the  latest 
law  indexes  published  covering  reports 
of  the  libel  actions  of  the  last  few  years 
in  all  courts  of  the  country  reveals  many 
“new”  interpretations  of  the  laws  gov¬ 
erning  the  press,  with  a  tendency,  on  the 
whole,  of  loosening  the  strings  that  bind 
editors  and  publishers. 

Paradoxical  as  it  may  seem,  the  mass 
of  news  linage  that  grows  with  each 
^y’s  editions  of  American  newspapers 
is  not  as  actionable,  relatively,  as  the  few 
words  that  caption  the  stories. 

The  newspaper  head-writer  does  not 
labor  with  the  mental  freedom  of  the 
verse-writer.  Flow  often  poetic  license 
has  summoned  a  poet  to  court  is  a  matter 
of  prolonged  research,  first  to  find  the 
poet,  then  to  find  the  case,  hut  the  num¬ 
ber  of  times  a  head-writer  has  sent  a 
publisher  scurrying  to  the  bar  with  an 
array  of  legal  talent  is  merely  a  matter 
of  a  cursory  glance  at  the  law  indexes. 

X'irtually  every  state  code  of  Civil 
Practice  includes  the  provisions  that :  "An 
action,  civil  or  criminal,  cannot  be  main¬ 
tained  against  a  reporter,  editor,  pub¬ 
lisher,  or  proprietor  of  a  newspaper,  for 
the  publication  therein  of  a  fair  and  true 
report  of  any  judicial,  legislative,  or 
other  public  and  official  proceedings, 
without  proving  actual  malice  in  making 
the  report.” 

.\nd  then  this  follows  in  boldface  type : 

“This  section  does  not  apply  to  a  libel 
contained  in  the  heading  of  the  report.” 

Therein  lies  the  head-writer’s  Nemesis. 

One  outstanding  case,  Anne  M.  Camp¬ 
bell  V.  New  York  Evening  Post  Com¬ 
pany,  tried  in  1927,  definitely  established 
that  "headlines  of  a  privilege  newspaper 
article  relating  to  judicial  proceedings 
are  not  privileged  unless  a  fair  index 
thereof.”  In  this  instance,  once  again, 
the  Court  of  Appeals  of  New  York 
stressed  the  dangers  that  may  hide  be¬ 
hind  single  words  in  headlines.  The  ac¬ 
tion  was  built  largely  around  the  use  of 
the  word  “swindle”  in  a  heading  of  a 
court  proceeding.  (The  case  is  indexed 
as  245  N.Y.  3^). 

While  the  suit  of  the  Shubert  brothers, 
theatrical  producers,  against  I’arii'ly, 
does  not  entirely  belong  to  the  news¬ 
paper  libel  class,  it  is  important  in  that 
the  New  York  courts  placed  another 
interpretation  on  the  headline  bo^ey, 
holding  that:  “Where  headlines  are  libel¬ 
ous  and  the  article  is  harmless,  the  lat¬ 
ter  will  not  negative  the  former.” 

In  that  case  (219  N.Y.S.  233)  the  ver¬ 
dict  hinged  on  the  six-letter  word 
“gouged”  in  a  headline.  The  story  did 
not  hold  up  the  use  of  so  strong  a  word. 

In  another  action  two  years  ago  (218 
N.Y.S.  285)  it  was  ruled  that  the  word 
"threw”  in  a  statement  that  the  plain¬ 
tiff  "threw  a  roulette  game”  was  libelous. 

Out  in  Nebraska,  on  the  other  hand, 
the  court  held  in  an  action  between  two 
citizens  that  the  appellation  “a  half- 
breed  Mexican”  was  not  slanderous  per 
»e.  Malice  had  to  be  proved.  (Nebr. 


By  JEROME  H.  WALKER 


prove  that  the  article  complained  of  was 
lifxdous  per  se.” 

Another  decision  touching  on  money 
claims  is  that  in  226  N.Y.S.  161,  “evidence 
of  special  damages,  such  as  doctor’s  bills, 
board  and  loss  of  wages,  which  are  not 
pleaded,  is  inadmissible.” 

Western  courts  are  inclined  to  be 
severe  with  newspapers,  as  indicated  in 
two  recent  lawsuits,  in  one  of  which 
(263  I*.  623)  a  Wyoming  court  for  the 
first  time  construed  “publishing”  in  the 
broad  sense  of  making  known.  The 
judge  held  that  a  “publisher  of  a  news¬ 
paper  who  causes  the  paper,  after  being 
printed,  to  be  circulated  in  the  ordinary 
manner,  publishes  the  libel.” 

This  decision  may  seem  strange  to 
Easterners,  but  some  statutes  do  not  con¬ 
fine  the  crime  merely  to  printing  the  libel 
but  make  any  person  liable  to  presecu- 
tion  who  in  any  manner  communicates  it. 

In  the  second  Western  case  (258 
P.  242)  a  Montana  jurist  ruled  that 
“publication  docs  not  have  to  charge 
commission  of  crime  to  constitute  libel.” 
A  mere  inference  might  involve  a  pub¬ 
lisher  in  difficulties  in  Montana. 

The  Southern  judges  and  juries  seem 
to  advocate  considerable  leniency  for  the 
press. 

F'or  instance,  a  $15,000  verdict  against 
the  San  .-1nt<mio  Daily  Express  was  re¬ 
versed  by  the  Texas  Court  of  Common 
.•XpiH'als  (284  S.W.  913)  when  it  was 
held  that  the  test  as  to  whether  a  news¬ 
paper  article  is  slanderous  is  the  sense 
in  which  an  ordinary  reader  will  under¬ 
stand  and  construe  it. 

“Fair  comment  or  criticism  of  an  offi¬ 
cial  proceeding  or  act,”  the  court  held, 
“carries  permission  to  draw  reasonable 
and  fair  inferences  from  facts.” 

.\nd  then  the  court  went  into  a  long 
dissertation  on  rights  of  the  press  and 
individuals,  concluding; 

“The  right  of  a  citizen  to  have  his 
gfXKl  name  protected  from  libelous  pub¬ 
lications  is  indeed  a  valuable  one,  not  to 
lx‘  lightly  disregarded.  But  the  upihold- 
ing  of  the  law  is  likewise  sacred,  and 
the  right  of  newspapers  to  make  reason¬ 
able  and  fair  comment  and  criticism  upon 
matters  of  public  concern  for  the  general 
information  is  at  all  times  to  be  pro¬ 
tected  and  never  denied.” 

Kentucky  joined  with  other  states  re¬ 
cently  in  a  rule  on  libel  that  “when  not 
actionable  per  se,  malice  must  be  proved.” 
(295  S.W.  138). 

In  another  Texas  ca.se  (5  S.W.  2d  170) 
a  newspaper  was  given  relief  from  an¬ 
other  angle  when  it  was  decided  that 
evidence  that  defamatory  newspaper 
articles  were  sent  to  the  defendant  by  a 
news  izathering  association  is  admissible 
in  mitigation. 

Rut  the  Southerners  became  just  as 
strict  as  their  legal  brethren  elsewhere 
in  maintaining  that  newspapers  may  not 
plav  lightly  with  reports  of  official  and 
judicial  proceedings. 

A  case  at  point  is  that  against  the 
Rirhmnnfl  fV’a.)  Times-Dispatch  (1.39 
S.F_  .505)  in  which  damages  were  sought 
because  a  reporter  surmised  that  three 
men  arrested  in  a  prohibition  raid  would 
be  “tried  the  third  Monday  in  January.” 
The  newspaper  printed  the  statement  and 
found  it  had  no  record  to  rely  upon 
other  than  that  the  regular  term  of  court 
would  be  on  the  date  told  by  the  reporter. 

The  court  held :  “In  an  action  against 
a  newspaper  publishing  information  of  a 
criminal  proceeding  from  sources  other 
than  the  record,  the  burden  is  on  the 
publisher  to  show  that  the  infomation 
as  published  was  the  same  as  disclosed 
by  the  record.” 

The  statement  that  the  men  had  been 
arrested  was  not  actionable  because  the 
police  records  substantiated  it.  Rut  the 
renort  that  the  men  would  be  tried  was 
held  actionable  because  no  records  said 
so.  It  hapnened  that  the  plaintiff  in  the 
suit  was  discharged  after  his  arrest. 

(Cnniiniied  on  page  55) 


This  opens  the  way  for  newspapers, 
editorially  at  least,  to  say  things  that 
will  prove  costly  only  if  the  plaintiff 
persuades  a  jury  they  were  said  with 
malice. 

Three  lifiel  interpretations  starred  as 
“new”  in  the  indexes  are  listed  in  the 
case  of  a  conductor  against  the  Louis¬ 
ville  and  Nashville  Railroad  on  the  basis 
of  a  report  made  by  a  supervisor  as  to 
the  employe’s  conduct.  The  principles, 
which  have  a  bearing  on  newspaper  pub¬ 
lication,  follow : 

’’.\n  allegation  that  on  account  of  the 
libelous  publication  plaintiff’s  ability  to 
obtain  employment  and  earn  money  in 
any  employment  was  seriously  impaired 
is  improper  as  a  basis  for  a  claim  of 
general  damages.” 

“A  claim  of  special  damages  for  ex- 
ixnses  incurred  must  be  supported  by  a 
specific  statement  of  facts  sufficient  to 
show  why  they  were  incurred  and  that 
they  were  necessary." 

“To  make  the  defense  of  privilege 
complete,  gexx!  faith,  an  interest  to  be 
upheld,  a  statement  propc’rly  limited  in 
its  scope,  a  proiier  occasion,  and  jiublica- 
tion  to  proper  iH-rsons  must  concur.” 

There,  the  (leorgia  court  (in  37  (ia. 
.•\.  684)  tietl  the  defenilant's  ])iirse  strings 
against  the  plaintiff,  at  the  same  time  it 
hound  the  defendant  against  unwarranted 
intrusion  on  the  defendant’s  affairs. 

Returning  to  New  )’ork  for  a  simi¬ 
lar  citation,  where  a  newNpajH-r  defendant 
was  favored,  the  decision  (in  242  N.V. 
208)  reads;  “In  the  absence  of  a  plea 
of  sjiecial  damages,  the  i)laintiff  must 


HOOVER’S  THREE  SECRETARIAL  AIDES 
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212  N.W.  435). 

The  Iowa  courts  have  added  "dope 
fiend”  to  the  long  list  of  names  that  are 
actionable  per  se.  (212  N.W.  326). 

Then  the  Texas  bar  (in  Tex  Common  A 
M.5  S.W.  810)  recently  has  held  that 
“in  an  action  for  libel  based  on  actual 
malice  alone,  the  question  of  qualified 
privilege  is  not  important." 

“Privilege  ends  where  defamation  be- 


Many  of  the  contacts  between  President  Hoover  and  the  press  will  be  in  the 
hands  of  these  three  secretaries.  Left  to  right,  they  are  f>eorge  Akerson, 
laiwrence  Richey  and  Walter  H.  Newton. 
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NOTED  EDITORS  ON 
A.  S.  N.  E.  PROGRAM 


Pulitzer,  White,  Knox,  Gurley  Among 
Those  Picked  to  Speak  at 
Washington  Coneention 
April  18-20 


Indications  point  to  the  certainty  tliat 
the  coming  sessions  of  the  convention  of 
the  American  Society  of  Newspaper 
Editors  to  Ik;  held  in  Washington,  April 
18,  19  and  20  will  be  the  most  largely 
attended  in  the  history  of  the  organiza¬ 
tion,  according  to  Grove  Patterson,  editor 
of  the  Toledo  liladc  and  chairman  of 
the  program  committee.  Membership  in 
the  organization  has  grown  greatly  in  the 
past  year. 

•Senator  .Arthur  Capper,  publisher  of 
the  Topeka  Capital;  Ralph  Pulitzer, 
editor  of  the  New  York  World'  I^uis 
Wiley  of  the  New  York  Times;  U'illiam 
.Allen  White,  Hmporia  (iasette ;  Col. 
Frank  Knox,  general  manager  of  the 
Hearst  Newspapers;  Col.  Henry  J.  .Allen, 
of  Wichita,  Kan. ;  Boyd  Gurley,  editor 
of  the  IndioiMpolis  Times;  Ik  Shuman, 
executive  editor  of  the  Brooklyn  Statidard 
I’nion;  Percy  S.  Bullen.  American  cf)r- 
resiH  indent  of  the  London  Daily  Tele¬ 
graph,  and  many  others  are  expected  to 
talk  on  matters  relating  to  the  craft  at 
the  regular  sessions. 

Banquet  speakers  have  not  Ix-en  an¬ 
nounced.  It  is  expected  that  fiov. 
Franklin  Roosevelt  will  lie  one  of  the 
principals  of  the  prtigram. 

This  year  the  convention  is  to  lie  held 
on  Thursday,  Friday  and  Saturday  in¬ 
stead  of  only  on  h'riday  and  Saturday 
as  heretofore.  The  program  is  designed 
to  give  more  time  for  general  discussion 
from  the  floor. 

One  of  the  outstanding  matters  of 
interest  to  come  before  the  convention 
is  the  proposed  change  in  the  constihi- 
tion  by  which  it  is  possible  that  mem¬ 
bers  violating  the  code  of  ethics  of  the 
society  mav  lie  expelled.  Other  changes 
in  the  constitution  will  l>e  discussed.  The 
sessions  this  year  are  to  lie  held  in  the 
National  Press  Club  instead  of  at  the 
Willard  as  formerly.  The  banquet,  how¬ 
ever,  will  be  at  the  Willard. 

The  following  men  are  directfirs  of 
the  Society:  Walter  M.  Harrison, 

Oklahoma  City  Oklahoman  <md  Times; 
Casper  S.  Yost.  St.  Louis  Globe-Dcmo- 
crat;  Col.  Frank  Knox;  Willis  J.  Alilxit. 
Christian  Science  Monitor;  D.  J.  Sterling, 
Portland  Oregon  Journal;  E.  S.  Beck, 
Chicago  Tribune ;  Herliert  Bayard 
Swope;  Grove  Patterson;  Tom  Wallace, 
Louisville  Times;  Paul  Bellamv,  Cleve¬ 
land  Plain  Dealer;  Fred  Fuller  Shedd, 
Philadelphia  Bulletin;  George  E.  Miller, 
Detroit  Neivs. 

Walter  Harrison  is  president  of  the 
Society:  Willis  Abbot  is  first  vice-presi¬ 
dent  ;  Grove  Patterson,  second  vice- 
president;  Marvin  Creager.  Milumtkee 
Journal,  secretary,  and  E.  S.  Beck, 
treasurer. 

The  program  committee  consists  of 
David  Lawrence,  Herbert  Bayard  Swope. 
Grove  Patterson.  C.  M.  Morrison.  Wil¬ 
liam  Allen  White.  Col.  Henry  T.  .Allen. 
W.  G.  V’orpe.  Willis  .Ablmt  and  E.  S. 
Beck 


SULUVAN  SPEAKS  AT  YALE 

Herald  Tribune  Writer  Give*  Bromley 
Foundation  Lecture 

Mark  Sullivan,  political  writer  for  the 
Keu'  York  Herald  Tribune,  gave  the 
first  lecture  of  season  for  the  Isaac 
Bromley  Foundation  at  A’ale  University, 
March  26,  devoting  his  talk  to  a  discus¬ 
sion  of  three  changes  during  the  present 
generation  of  Americans,  increasing  lon¬ 
gevity  and  power  and  extending  man’s 
sense  perceptions. 

Lectures  in  the  Bromley  foundation 
wries  are  given  by  newspapermen  at  the 
invitation  of  the  directors  of  the  founda¬ 
tion,  which  was  established  in  memory  of 
Isuc  H.  Bromley,  for  many  years  an 
editorial  writer  on  the  Slew  York 
T  ribune 


24-PAGE  SHOPPERS’  GUIDE 

Second  issue  of  the  Newark  (N.  J.) 
Ledger's  Shoppers  (iuide,  brought  out 
March  24,  contained  24  pa'fcs.  Due  t<i  a 
typographical  error  it  was  'tated  last 
week  that  this  issued  would  contain  i4 
pages.  .Some  of  I'lc  iili'.ori  il  teatures 
'{  *h‘  first  .12-page  edi*i<'ii  were  dropped. 


PRESS  PARTY  BANNED 
BY  SHIPMEN’S  GROUP 

North  Atlantic  Steamship  Conference 
Warns  North  German  Lloyd  Against 
Entertaining  Reporters  on 
Bremen’s  Maiden  Voyage 


-A  ruling  of  the  North  .Atlantic 
.Steamship  Conference,  warning  the 
North  fierman  Lloyd  against  granting 
any  s]K-cial  facilities  to  the  press — either 
(jerman  or  .American — when  the  Bremen 
and  the  Kurojia,  the  line’s  two  new  de 
luxe  ships,  make  their  maiden  voyages 
this  summer,  has  given  rise  to  a  rumor 
that  the  (jerman  lines  may  withdraw 
from  the  conference. 

North  (jerman  line  interprets  this 
warning  as  a  curb  on  their  advertising 
privileges,  and  claim  that  they  are  being 
discriminated  against  in  favor  of  the 
I'rench  and  British  conqianies. 

It  has  long  Ix-eii  the  custom  of  all 
countries  when  ships  are  making  their 
first  trips  to  invite  a  limitefl  number  of 
guests — the  list  always  including  e<litors 
and  corresjK indents  admittedly  for  the 
pnriKise  of  obtaining  favorable  free  ad¬ 
vertising. 

Officials  of  the  line  refused  to  sa.v 
whether  or  not  they  would  heed  the 
warning.  Their  only  comment  is  that 
“what  is  all  right  for  other  lines  in  the 
conference  seem  not  to  lie  all  right  for 
tis.” 

In  their  charge  of  discriminatifin,  the 
officials  jKiint  to  certain  outstanding 
cases  since  the  war  of  the  de  luxe  Ixiats 
making  their  maiden  voyages  in  a  gala 
atmosphere  of  invited  guests,  including 
a  large  press  representation,  notably  the 
newest  French  liner,  lit  de  France, 
which  fetetl  the  jiress  for  days  before 
and  throughout  its  initial  voyage.  Before 


MOVIE  GIVES  “LOW-DOWN” 
ON  ITS  TALKIES 

La  grande  THEATRES,  INC., 
an  advertiser  in  the  La  Grande 
(Ore.)  Evening  Observer,  is  a  vig¬ 
orous  believer  in  the  “truth  in  ad¬ 
vertising  slogan.”  In  a  recent 
display  advertisement,  this  exhib¬ 
itor  said: 

“No  more  talking  pictures.  Due 
to  the  failure  of  our  present  equip¬ 
ment  to  reproduce  the  talking  and 
music  properly,  we  are  discontinu¬ 
ing  talking  and  sound  pictures 
until  we  ran  get  lietler  equipment.” 


that  there  was  the  trial  trip  of  the 
French  liner  Paris,  which  also  teemed 
with  corresiKindeiits. 

The  North  (jerman  Lloyd  admit  in 
argument  that  no  warning  against  news- 
fiaixT  men  was  received  a  little  over  a 
year  ago  when  their  own  Columbus 
made  its  first  crossing  with  a  dozen 
writers  atxiard,  and  also  when  the  new 
Hamburg-.American  liners  put  to  sea 
with  full  ncws|)aper  representation. 

“But,’’  the  owners  say,  "these  were 
comparatively  small  ships,  not  46,000 
tonners.  They  were  not  advertised  to 
cross  from  Bremen  to  New  York  in  six 
ilays  and  from  (  herburg  to  New  York 
in  five  days.  No  danger  existed  of 
smashing  transatlantic  records.  They 
were  just  ordinary  fine  boats,  but  not 
super  efforts,  like  the  F'uropa  and 
Bremen,  and  sfi  the  free  advertising  re¬ 
ceived  by  them  was  regarded  tolerantly.” 

ALLEN  WITH  CRITCHFIELD 

Irving  R.  .Allen,  formerly  vice-pres¬ 
ident  aiKl  general  manager  of  H.  \V. 
Kastor  &  Sons  company,  (Thicago,  has 
Ix-en  apjxiiiited  a  vice-president  of 
Critchfield  &  Co.,  Chicago.  Paul  J. 
.lohnsoii,  also  formerly  with  the  Kastor 
agenc.v,  is  another  new  addition  to  the 
Critchfield  staff. 


JOINS  WEISS  COPY  STAFF 

Katheryn  E.  Richie,  formerly  assistant 
advertising  manager  of  the  Indiana 
Limestone  Company,  Chicago,  has  joined 
the  copy  department  of  the  Edward  H. 
Weiss  agency,  Chicagfi. 


PERCY  CROSBY  TO  WED  IN  APRIL 


Percy  Crosby,  creator  of  “Skippy”,  photographed  with  his  fiancee.  Dale  Locke, 
on  (japt.  Bob  Bartlett’s  schooner  on  which  they  will  make  a  honeymoon  trip 
to  Europe  and  the  Orient  following  their  marriage  in  April. 


.  INDIANA  FINANCIAL 
PAPER  EXPANDS 


Indianapolis,  Financial  Telegrams  - 
Extends  Service  to  Include  Gen¬ 
eral  Business  News — Will 


Start  in  Others  Cities 


The  daily  financial  publication  started 
in  Indianapolis  two  months  ago  as  the 
Lifuincial  Telegrams  by  an  organization 
known  as  Indiana  Financial  Telegram, 
with  David  I^wrence,  president  of  Con¬ 
solidated  Press  .Association,  as  president, 
A.  S.  Andereck,  superintendent  of  Con¬ 
solidated’s  western  division  as  publisher 
and  general  manager,  and  J.  K.  Flanagan 
as  general  manager,  will  be  expanded 
April  1,  to  give  a  complete  business  news 
service.  The  name  will  be  changed  to 
the  Indiana  Bu.iiness  Telegram.  Accord¬ 
ing  to  Mr.  Flanagan,  Mr.  I.awrence  will 
not  be  active  in  the  management  of  the 
paper. 

The  Indiana  Business  Telegram  is 
made  up  of  mimeograplied  .sheets  liound 
in  a  heavy  stock  cover  and  is  sold  at 
.SO  cents  weekly.  It  carries  Consolidated 
Press  financial  service. 

The  publication  carries  advertising  and. 
according  to  Mr.  I'lanagan,  similar 
papers  will  be  started  in  other  cities,  if 
the  Indianapolis  venture  is  successful. 

“The  Indiana  Business  Telegram,”  Mr. 
I'lanagan  said,  “was  started  as  an  experi¬ 
ment  to  determine  whether  a  class  pub¬ 
lication,  devoted  entirely  to  business  and 
finance,  would  make  a  successful  medium 
for  special  kinds  of  advertising,  notably 
the  circulars  and  color  advertisements 
now  wastefully  distributed  through  the 
mails.  David  Lawrence  was  invited  to 
be  president  of  our  company  but  will  not. 
of  course,  be  active  in  the  management, 
which  is  entirely  in  the  hands  of  our 
executive  staff. 


PLAN  PAPER  STABILIZATION 


Ferguson  Government  Drafting  Bill 
to  Benefit  Industry 

The  I'erguson  Government  is  draft¬ 
ing  a  bill  for  submission  to  the  Ontario 
legislature  at  its  next  session  with  a  view 
to  stabilizing  the  newsprint  industry  in 
Ontario,  it  was  disclosed  in  the  annual 
report  of  Hon.  William  F'inlayson. 
Minister  of  I.ands  and  l‘'f)rests,  tabled 
in  the  legislature. 

The  importance  of  the  industry  and 
its  relation  to  the  community  life  of 
certain  portif»ns  of  the  province  the  re¬ 
port  states,  warrants  provision  of  legis¬ 
lative  machinery  to  insure  the  gathering 
of  detailed  data  and  the  adoption  of  plans 
towards  stabilization. 


ASSOCIATES  HONOR  WEYRAUCH 

Friends  and  business  associates  of  M. 
J.  Weyrauch,  business  manager  of  the 
New  York  Evening  Graphic,  gave  a  din¬ 
ner-dance  in  his  honor,  March  20,  at  the 
Elks’  Clubhouse  in  Brooklyn.  Mr.  Wey¬ 
rauch  was  presented  with  a  bookcase  and 
an  order  for  a  set  of  books  to  be  selected 
by  him.  Sj^akers  were  Bernarr  Mac- 
fadden,  publisher  of  the  Graphic;  Emil 
Gauvreau,  editor;  Porter  Carruthers,  of 
the  Nerv  York  Herald  Tribune;  and  F.d- 
ward  Zoty,  circulation  manager  of  the 
Macfaddcn  Publications. 


PRESS  CHIEF  32  YEARS 
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James  D.  (“Jim”)  Preston,  on  Man- 
day,  March  25,  rounded  out  32  years  of 
service  as  superintendent  of  the  U.  S. 
Senate  Press  Gallery.  “Jim,”  who  has 
been  in  charge  of  the  press  arrangements 
for  all  the  national  political  conventions 
for  the  last  16  or  20  years,  is  well  known 
to  most  of  the  newspaper  reporters, 
editors  and  publishers  of  the  country. 
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CONTEST  WINNERS  TO  TOUR 

The  Cleveland  Press  April  15  will 
send  to  Washington  for  a  five  day  per¬ 
sonally  conducted  tour  the  king  and 
queen  of  the  annual  Maple  Sugar  Carni¬ 
val  to  be  held  in  Chardon. 
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STUDEBAKER  TO  SPEND  $3,500,000  IN  PRESS 

Newspapers  Will  Receive  Half  of  $7,000,000  Program,  Largest  Ever  Authorized  by  Motor  Firm — 
2,000  Dailies  and  Weeklies  on  Schedule — “Bullish  on  U.  S.,”  Says  Erskine 


The  Studebaker  corporation’s  1929 
advertising  program,  calling  for  an 
expenditure  of  $7,000,000,  half  of  which 
will  go  to  newspapers  throughout  the 
country,  is  the  largest  ever  organized  by 
the  company.  The  account  is  handled  by 
the  Roche  Advertising  Company,  310 
South  Michigan  boulevard,  Chicago. 
The  other  half  of  the  appropriation  will 
be  divided  among  various  other  media. 
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STUDEBAKER 


DFAI.RRS'  VAMP.S 


Studebaker  newspaper  ropy  advertis¬ 
ing  the  President  Eight  released  this 
Marrh.  It  ran  2.')0  lines  nn  five 
columns. 

including  radio,  magazines  and  direct 
mail.  The  magazine  advertising,  a  de¬ 
parture  for  the  compatiy,  will  take  the 
place  of  the  outdoor  advertising  formerly- 
done  by  the  corporation. 

The  $7,000,000  appropriation  is  the 
largest  in  the  history  of  Studebaker.  It 
is  from  25  to  30  per  cent  larger  than  last 
year’s,  with  the  newspaper  appropriation 
correspondingly  larger.  Approximately 
J2,500,000  was  spent  for  newspaper  ad¬ 
vertising  in  1928,  whereas  the  1929  ex- 
I)eiiditurc  will  be  in  the  neighborlusid  of 
$3,500,000.  The  campaign  calls  for  all 
factory  copy,  with  little  dealer  tieup. 

In  announcing  the  huge  advertising  ap¬ 
propriation,  Albert  R.  Erskine,  president 
of  the  Studebaker  corporation,  said  : 

"This  extensive  advertising  program  is 
proof  that  I  am  bullish  on  this  country. 
The  United  States  is  entering  upon  the 
greatest  period  of  business  development 
in  its  history  both  in  domestic  and  foreign 
trade.  High  wages  established  by  .'\mer- 
ican  industries  during  the  last  decade 
have  given  us  the  greatest  mass  consump¬ 
tion  any  country  has  ever  enjoyed  and 
consequently  the  home  market  of  the 
United  States  is  the  biggest,  richest,  and 
most  coveted  of  any  national  market.” 

The  list  for  the  Studebaker  advertising, 
which  will  range  in  size  from  full  pages 
to  15-inch  copy  depending  on  the  paper 
and  the  community,  with  size  of  copy  in 
most  cases  based  on  allotment  per  car 
Mie.  includes  about  2,()(X)  daily  and 
weekly  newspapers,  with  the  number  in¬ 
crease  to  about  2,200  or  2,300  at  the 
height  o^  the  season.  The  slogan  “Stude- 
haker  —  Builder  of  Champions”  will  be 
the  theme  running  through  the  copy.  The 
performance  of  the  car  and  the  Stude- 
haker  corporation’s  unique  sales  story, 
^sed  on  the  fact  that  the  Studebaker  car 
holds  every  official  stock  car  speed  and 
endurance  record,  as  well  as  eleven  world 
records,  will  be  features  of  the  copy.  The 


F’resident  Eight,  which  in  a  test  on  the 
.\tlantic  City  Speedway  travelled  30,(KK) 
miles  in  less  than  27,000  consecutive  min¬ 
utes,  holds  23  international  class  records, 
the  data  on  which  were  sent  to  the  Inter¬ 
national  As.sociation  of  Recognized  .-\uto- 
mobile  clubs  in  Paris  and  there  checked 
and  certified.  The  American  .Automobile 
association  acts  for  the  IntcrnatitHial 
association  in  the  United  States. 

.Although  the  theme  of  the  copy  is 
“Builder  of  Champions,”  the  style  niotii 
is  also  brought  into  the  copy  to  empha¬ 
size  the  attractive  new  lines  of  the  car. 

The  Studebaker  corporation’s  pledge 
to  the  public  on  used  car  sales,  inau¬ 
gurated  in  1925,  also  is  mentioned  in 
some  of  the  copy.  The  pledge  follows ; 

"1.  Every  used  car  is  conspicuouslv 
marked  with  its  price  in  plain  figures, 
and  that  price,  just  as  the  price  of  our 
new  cars,  is  rigidly  maintained. 

“2.  All  Studebaker  automobiles  which 
are  sold  as  Certified  C'ars  have  l>een 
properly  reconditioned,  and  carry  a  30 
day  guarantee  for  replacement  of  defec¬ 
tive  parts  and  free  service  on  adjust¬ 
ments. 

“3.  Every  purchaser  of  a  used  car  may 
drive  it  for  five  days,  and  then,  if  not 
satisfied  for  any  reason,  turn  it  l)ack 
and  apply  the  money  paid  as  a  credit  on 
the  purcha.se  of  any  other  car  in  stock — 
new  or  used.  (It  is  assumetl  that  the 
car  has  not  been  damaged  in  the  mean¬ 
time).” 

•About  20  magazines  will  Ik-  used.  The 
radio  advertising,  which  will  be  used  only 
in  conjunction  witli  the  newspaper  ad¬ 
vertising,  the  newspaper  copy  calling  at¬ 
tention  to  the  broadcast  program,  will 
consist  of  a  weekly  broadcast  on  Suntlay 
evetiing  over  37  stations  from  coast  to 
coast  through  the  National  Bnadcastitig 
company.  The  Studebaker  Chami)ions,  a 
.10  piece  orchestra,  will  furnish  a  half 
hour’s  entertainment  every  .Sunday  from 
10  15  to  10:45  p.m.  Easterti  time.  The 
radio  programs  will  lx-  made  to  tie  up 
with  the  newspaper  advertising  of  the 
same  d-ays.  The  direct  mail  program  will 
Ik-  carried  »)n  direct  and  throtigh  .Stude¬ 
baker  dealers,  the  copy  consisting  chiefly 
of  the  Stiwlebaker  Wheel,  a  monthly 
magazine  filled  with  news  and  pictures 
and  edited  by  the  Roche  people  from 
South  Rend.  The  magazine,  which  con¬ 
tains  a  great  deal  of  rearler  ititerest,  goes 
both  to  Studebaker  owners  ami  to  a  large 
outside  list. 

The  broadcast  program  is  iK-ing  de- 
IK-nded  upon  chiefly  to  reach  the  younger 
folk — the  sons  and  daughters-  whom  it 
would  be  more  <lifficult  to  reach  through 
newspaper  or  magazine  advertising  only. 

.An  unusual  sales  promotion  sttint  is 
inclttded  in  the  campaign  in  the  form  of 
a  Movietone  piettire,  the  mrist  elaborate 
ever  protluced  for  industrial  use.  which 
is  also  adapted  for  showing  to  the  pub¬ 
lic.  The  picture,  first  shown  in  N'ew 
York  at  the  auto  show  and  again  in 
Chicago,  was  taken  to  the  larger  cities 
of  the  country  by  road  companies  and 
exhibited  in  theatres,  convention  halls, 
dealers’  salesrooms  or  auditoriums.  The 
Movietone  picture  is  also  tised  as  a 
background  for  the  Studebaker  “Exhibi¬ 
tion  Extraordinaire”,  an  elaborate  show¬ 
ing  of  the  company’s  complete  line  of 
cars,  with  emphasis  on  the  specialty  lines. 
Celebrities  are  used  in  the  Movietone 
stunt,  with  such  persons  as  Knute  Rocktie 
and  Ann  Pennington  appearing.  The  real 
thrill  of  the  picture,  however,  is  the 
sound-film  showing  of  the  30,000  mile 
run  at  the  Atlantic  City  Speedway,  with 
Quin  Ryan,  famous  radio  announcer,  ap¬ 
pearing  in  his  own  role  of  announcer. 
-Scenes  in  the  factory  and  the  foundry 
.shops  are  also  include  in  the  film. 

The  elaborate  Studebaker  campaign 
was  planned  and  is  being  develon^  in 
conferences  between  officials  of  the  auto¬ 
mobile  company  and  of  the  Roche  agency. 
M.  F.  Rigby  is  advertising  manager  of 
the  Studebaker  corporation. 


How  the  program  aims  to  combine  the 
Studebaker  record  of  performance  with 
the  new  emphasis  on  its  appearance  is 
illustrated  by  the  following  excerpt  from 
one  of  the  pieces  of  newspaper  adver¬ 
tising  on  the  New  President  Eight ; 

“From  this  moment,  StudebaKer  pre¬ 
empts  the  leadership  of  motor  style  as 
well  as  motor  performance.  In  the 
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sU|K-rb  new  President  Straight  bight, 
motor  car  fashion  has  Ikcii  net  anew. 
The  new  President's  ap|H'araiicc  inter¬ 
prets  its  deportment 

“.All  the  sjK'cfl.  endurance,  and  eager 
ixrwer,  which  won  ft>r  the  President 
Eight  its  world  champion  laurels,  now 
fitul  expression  in  Imdy  designs  of  re¬ 
freshing  beauty.  Here  is  the  motor  car 
that  traveled  .lO.tKIO  nriles  in  2()..32t> 
minutes,  and  85  mdes  an  hour  for  24 
hours,  to  prove  itself  stock  car  champion 
of  the  world.  And  it  lf)oks  the  part ! 

“The  new  President  Eight  is  even 
swifter,  more  powerful,  more  smoothly 
olredient,  than  its  illustrious  predeccs-^r. 
which  outsold  every  eight  in  the  world 
within  six  months  after  its  introduction. 
It  awaits  your  apitraisal  today,  a  born 
champion.” 

Copy  on  the  new  Commander  carries 
out  the  same  theme :  ".Artists  in  coach 
craft  have  rlcftly  re-directe<l  its  excellent 
IhxIv  lines  into  effects  of  arresting  beauty. 
Roriy  mouldings  contribute  to  the  look  of 
length,  of  lowness,  of  eager  speed.  Color 
harmonies  new  to  mntordom,  add  to  the 
new  Commander’s  beauties  and  enhance 
its  graces.” 


ZONE  RATE  PLAN  PRAISED 

Chicag*  Plan  Commented  Upon  By 
Department  of  Commerce 

VV’ashington,  I).  (  .,  Mar.  27. — The 
experiment  recently  inaugurated  by  the 
Chicofio  Herald  and  lixaminer  of  divid¬ 
ing  its  advertising  field  into  four  terri¬ 
tories  for  more  effective  coverage  by  its 
adverti-sers,  was  the  subject  of  favorable 
comment  by  the  Department  of  Com¬ 
merce  this  week. 

Ixxral  display  advertising  space,  says 
the  Bureau  of  Foreign  and  Domestic 
Commerce  in  discussing  the  plan,  is 
offered  in  the  Friday  and  Sunday  edi¬ 
tions  separately  for  the  four  sections. 


which  are  claimed  to  have  marked  and 
distinctive  characteristics  in  their  popu¬ 
lation’s  buying  power  and  consumption 
of  merchandise. 

It  is  claimed  that  the  Herald  and 
Examiner’s  split-up  in  local  advertising 
enables  the  advertiser  to  intensify  his 
advertising  output  in  the  area  where  the 
greatest  results  arc  obtainable  on  his 
spt'cialties.  The  .system  is  also  .said  to 
enable  the  large  department  stores  to 
adopt  the  siK-cialty  shop  method  of  ad¬ 
vertising.  This  consi.sts  in  the  listing 
of  offerings  from  different  departments 
separately  on  the  same  day  in  different 
parts  of  the  city. 

.Although  the  rate  for  total  coverage 
is  nominally  higher  than  before,  dis¬ 
counts  are  in  effect  for  advertisers 
using  two  or  more  .sections,  and  space 
for  one  section  of  the  city  is  available 
at  approximately  one-fourth  the  former 
cost.  .Since  the  adoption  of  the  new 
plan,  local  advertising  in  the  b'riday 
edition  is  claimed  to  have  increased 
from  40  columns  to  1S9. 


N.  Y.  ADVERTISING  CLUB 
NOMINATES  TICKET 

James  W.  Brown  Named  to  Succeed 

Gilbert  Hodges  as  President — 

F.  W.  Hume  Proposed  ns 
Vice-President 

James  \V.  Brown  lias  been  nominated 
for  the  presidency  of  the  Advertising 
tdub  of  New  York,  succeeding  Gilbert 
T.  Hodges,  of  the  New  York  Sun,  who 
automatically  becomes  a  member  of  the 
lioard  of  directors. 

Frederic  W.  Hume,  of  Frederic  W. 
Hume.  Inc.,  formerly  a  director  of  the 
club,  has  fiecn  nominated  for  the  vice¬ 
presidency.  H.  R.  Swartz,  of  R.  Hoe 
&  Co.,  treasurer,  has  been  renominated 
for  that  post.  Charles  E.  Murphy,  of 
Charles  E.  Murphy,  Inc.,  was  renomin¬ 
ated  to  the  directorate. 

Mr.  Brown,  is  a  vice-president  of  the 
club,  and  has  been  active  as  chairman  of 
the  reception  and  speakers  committees. 

The  other  vice-presulents  are  I^  J. 
Eastman,  of  the  Packard  Motor  Car 
Company  of  New  York,  and  John  (j. 
Jones,  of  the  Alexander  Hamilton  Insti¬ 
tute.  Present  directors  are:  (>oIyer 
Gordon,  of  the  Outdoor  Advertising 
.Agency  of  America;  Oiarles  C.  Green, 
of  the  Charles  C.  Green  Advertising 
.Agency;  (irover  .A.  Whalen,  police  com¬ 
missioner  of  New  York;  G.  Lynn  Sum¬ 
ner,  of  the  G.  Lynn  Sumner  Cximpany; 
Mr.  Hume  and  Mr.  Murphy. 

The  nominating  committee  reported 
March  22.  Election  of  the  officers  is 
scheduled  for  May  14. 

J.  R.  Bolton  is  secretary  of  the  club. 


AD  CLUB  NAMES  OFFICIALS 

C.  R.  Nissen,  classified  advertising 
manager  of  the  I.os  Angeles  livening 
Herald,  has  been  named  chairman  of  the 
classified  advertising  department  of  the 
Pacific  Advertising  Oubs  Association. 
Hon.  J.  R.  Knowland,  publisher  of  the 
Oakland  Trilmne,  has  been  appointed 
chairman  of  the  annual  inspirational 
meeting  to  be  held  in  conjunction  with 
the  anuual  association  convention  at  Oak¬ 
land  June  16  to  20. 


TWO  JOIN  SCRIPPS-HOWARD 

Ralph  H.  Whitaker,  formerly  with  the 
Butterick  Publishing  Company,  and  H.  S. 
Sampson  have  joined  the  Chicago  office 
of  the  national  advertising  department  of 
the  Scripps- Howard  newspapers. 

OHIO  DAILY  SOLD 

The  Greenville,  O.  News-Tribune  has 
been  sold  by  the  Martin  B.  Trainor  es¬ 
tate  to  the  Greenville  Advocate.  Both 
papers  are  dailies. 
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A.N.P.A.  FROWNS  ON  ARBITRARY  CHANGE 
FROM  MILL  TO  DELIVERED  PRICE 


Views  New  Policy  of  International  With  Concern  Because 
Publishers  Were  Not  Consulted — Objects  to 
Ten-Day  Cancellation  Clause 


THK  chatiKc  from  mill  i)rice  to  deliv¬ 
ered  price  in  the  new  ctjiiiracts  offered 
to  publishers  by  International  Paper 
Company  is  “viewed  with  concern”  by 
the  iwper  cf)mmittee  of  the  American 
Newspaper  Publishers’  Association,  be¬ 
cause  the  change  was  made  without  con¬ 
sultation  or  advance  notification  to  pub¬ 
lishers,  it  was  made  known  in  a  bulletin 
issued  this  week  by  the  association 
reviewing  the  committee’s  findings  on  the 
newsprint  situations. 

Objection  was  alsf>  made  in  the  bulletin 
to  the  short  time  allowed  publi.shers  to 
decide  whether  to  continue  their  con¬ 
tracts  with  International  under  the  new 
five-year  form  in  the  event  that  the  com¬ 
pany  should  raise  its  price  for  1930  or 
subsequent  years. 

The  new  five-year  contract  states  prices 
for  the  current  year,  but  allows  Interna¬ 
tional  to  revise  prices  for  19.K)  and  subse¬ 
quent  years  upon  notice  to  purchasers 
before  Nov.  30  of  the  preceding  year. 
Purchasers  are  permitted  to  terminate  the 
contract  if  any  raise  in  price  is  announced, 
providing  they  make  their  decision  within 
10  days  after  receiving  notice  from  Inter¬ 
national.  In  its  review  of  this  section 
of  the  contract  the  A.  N.  P.  A.  bulletin 
reads : 

“This  section  is  new  and  provides  for 
an  increase  in  price  should  the  seller 
before  Nov.  30  of  the  preceding  year  give 
notice  of  increase  price  for  the  following 
year  ‘which  increases  the  then  net  cost  to 
the  buyer  figured  f.  o.  b.  cars  or  vessel 
at  mill,  freight  allowed  to  the  destitiation.’ 
The  buyer  may  terminate  the  contract 
by  giving  notice  within  ten  days,  other¬ 
wise  the  increased  price  l)eronies  effective. 

“It  is  suggested  that  purcliasers 
should  not  be  restricted  by  a  ten  day 
period  in  which  to  give  notice  but  should 
have  at  least  60  days  within  to  decide  so 
important  a  question. 

“It  will  be  noted  that  no  maximum 
price  is  provided  and  also  that  if  the  price 
Ik  not  increased  this  contract  binds  the 
purchaser  at  the  price  stated,  whether  a 
lower  general  market  price  prevails  or 
not. 

“In  answer  to  an  inquiry  as  to  whether 
the  International-Hearst  contract  pro¬ 
vides  a  fixed  price  for  the  entire  term  of 
the  contract,  the  International  stated  that 
‘the  Hearst  prices  mav  1«  raised  after 
1929.’  ” 

Further  comment  on  International’s 
contract  with  the  Hearst  newspapers  was 
made  in  another  part  of  the  bulletin  as 
follows : 

“The  paper  committee  is  advised  that 
the  prices,  as  now  announced  by  the 
International  Paper  Company,  are  the 
same  as  the  prices  established  in  the  new 
contracts  with  the  Hearst  Newspapers, 
but  authoritative  information  is  not  avail¬ 
able,  tiiere  are  rumors  to  the  contrary, 
and  therefore  publishers  .should  use  the 
utmost  caution  in  making  commitment.” 

Reviewing  previous  selling  arrange¬ 
ments  for  newsprint  and  comparing  them 
with  the  new  price  figured  at  destination, 
the  A.  N.  P.  A.,  in  its  bulletin,  informed 
publishers  that  it  could  not  see  what 
advantage  may  accrue  to  them  collectively 
in  making  commitment  beyond  the  present 
year. 

“Prior  to  1917,”  the  bulletin  says, 
“newsprint  was  generaly  sold  f.  o.  b.  side¬ 
walk  delivered.  The  contracts  for  1917 
and  following  years  provided  sales  at  an 
f.  o.  b.  mill  price,  purchaser  to  pay  the 
freight.  Various  allowances  were  made 
by  the  mills  on  account  of  the  freight. 
Until  1928  freight  allowances  were  more 
or  less  standardized  at  $1.00  per  ton,  and 
later  in  the  year  further  allowances  were 
made. 

“Under  the  selling  arrangement  being 
put  into  effect  as  of  Jan.  1,  1929,  it  will 
be  impossible  to  figure  on  a  mill  price. 


the  net  to  the  mill  depended  uptjn  the 
variations  in  freight  rate  at  different 
points.  This  change  from  a  mill  price 
to  a  new'  form  of  delivered  price  was 
made  without  consultation  with  or  ad¬ 
vance  notice  to  publishers  and  iKcausc 
it  indicates  a  departure  from  free  com¬ 
petition,  is  viewed  with  considerable 
concern. 

“While  your  committee  d<KS  not  con¬ 
sider  it  to  come  within  its  province  to 
advise  memlKrs  in  what  manner  or  by 
what  metlKxl  they  should  purchase  news¬ 
print,  nevertheless  it  fails  to  see  what 
advantages  may  accrue  to  publishers  col¬ 
lectively  in  making  commitment  bey^md 
the  present  calendar  year,  at  a  price  that 
may  Ik  changed  for  ensuing  years  by 
notice  given  not  later  than  Nov.  30.” 

The  chief  difference  in  the  “general 
terms”  of  the  new  contract,  the  .\.  N. 
P.  A.  fmds,  lies  in  the  fact  that  Interna¬ 
tional  has  the  option  of  shipping  paper 
from  whatever  mill  it  chooses.  The  bul¬ 
letin  comments  as  follows : 

“Section  13  provides  that  the  contract 
may  be  assigned  by  the  seller  to  'ub- 
sidiaries,  successors,  or  affiliated  com¬ 
panies  and  that  the  buyer  at  the  request 
of  the  seller  will  transfer  the  contract  to 
such  assignees  and  also  that  the  buyer 
may  assign,  subject  to  reservations,  to 
others  acquiring  the  buyer's  interest. 

“It  will  be  noted  that  under  this  Cfm- 
tract  the  seller  has  the  option  of  shipping 
paper  from  the  mill  of  its  choice.” 

Commenting  on  sectifin  four  of  the 
International  contract,  which  states  that 
“existing  c(»ntract  obligations  Indween  the 
parties  for  newsprint  to  be  delivered  in 
l'>2*>  and  subsequent  years  are  hereby 
cancelled  aiul  this  contract  shall  take 
effect  as  of  Jan.  1,  192*);  and  the  price 
of  newsprint  sliipiKd  by  the  seller  to  the 
buyer  at  the  destination  from  Tnlv  1, 
l')28  to  I)w.  31.  1928.  figured  f.  o.  h. 
cars  or  vessel  at  mill,  freight  alk)wed 
to  the  destination,  is  hereby  revised  and 

fixed  at  .  a  huiulre*!  pounds  and 

all  accounts  shall  Ik  adjusted  accord¬ 


ingly,”  the  A.  S.  P.  A.  says  in  its  bulle¬ 
tin  ; 

“It  is  understood  that  those  who  enter 
into  this  five  year  contract  secure  the 
$3.(X)  reduction  in  price  provided  for  in 
contracts  made  during  May  or  June,  1928, 
for  patKT  delivered  from  July  1,  1928, 
to  Dec.  31.  1929,  but  we  are  advised  it 
has  not  yet  been  decided  whether  the 
lately  announced  price  will  be  given  to 
holders  of  existing  contracts  who  do  not 
sign  the  m-wly  offered  five-year  contract.” 

Other  variations  in  the  new  contract 
form,  the  committee  found,  were  chiefly 
concerned  with  use  of  non-returnable 
cores,  section  eight  of  the  general  terms 
having  intrfKluced  into  it  the  statement 
that,  “if  the  buyer  elects  to  use  non- 
returnable  cores,  invoices  shall  include 
weight  of  cores  and  plugs.’ 

Reviewing  the  committee’s  activities 
since  last  December,  the  bulletin  reads: 

“After  the  bulletin  of  Dec.  17,  was  is¬ 
sued,  conferences  between  Canadian  man¬ 
ufacturers  and  the  International  Paper 
Company  continued  during  the  months  of 
January  and  February.  The  Paper  Com¬ 
mittee  was  advised  that  the  International 
Paper  Company’s  contract  with  the 
Hearst  Newspapers,  covering  approxi¬ 
mately  twenty-five  per  cent  of  their  ton¬ 
nage,  was  made  originally  at  a  mill  price 
in  the  neighborhood  of  $50.  The  Cana¬ 
dian  Ciovernmental  .Authorities  and  Cana¬ 
dian  manufacturers  maintained  the  posi¬ 
tion  that  this  price  was  so  far  below  cost 
of  production  as  to  be  ruinous  to  the 
Canadian  newsprint  industry.  The  con¬ 
tracts  with  the  Hearst  Newspapers  for 
the  remaining  seventy-five  jKr  cent  of 
their  tonnage  were  rep<irte<l  to  be  at 
higher  prices,  and  from  time  to  time  your 
Committee  was  advised  that  through  ne¬ 
gotiations  with  the  Hearst  Newspapers 
and  the  manufacturers  supplying  their 
tonnage,  other  than  the  International 
Paper  Company,  a  higher  price  than  $.50 
was  proposed  to  the  Hearst  interests, 
who  were  offered  in  return  a  five-year 
contract  at  a  fixed  rate  in  the  neighbor¬ 
hood  of  $55. 

“During  the  jKriiKl  in  which  these  con¬ 
ferences  were  taking  nlace  the  Paper 
Committee  advised  the  Honorable  William 
I.  Doiuivan.  Assistant  to  the  .Vttorney 
General  of  the  I'nited  States,  of  the  facts 
concerning  the  meetings  of  the  paper 
manufacturers,  so  that  if  the  circum¬ 
stances  warranted  action  under  the  Sher¬ 
man  or  Clayton  Laws,  such  action  could 
Ik  taken  by  his  office.  T wo  days  prior 


LOUIS  WILEY  VISITS  MEXICO  CITY 


Louis  Wiley,  business  manager  of  the  Aeie  York  Timr$,  photographed  on  his 
arrival  in  Mexico  City  recently.  He  is  shown  being  greeted  by  (left  to  right) 
Harry  Nicholls,  Mexican  correspondent  of  the  Times.  Eduardo  Elizondo,  of 
Campania  Periodistira  A’ational,  and  Col.  McNahb.  U.  S.  military  attache. 


to  the  issuaiKe  of  our  Bulletin  of  Feb.  28, 
our  general  manager  was  advised  fr^ 
unofficial  sources  that  an  agreement  had 
been  reached  by  the  paper  manufacturers. 
Neither  the  Paper  Committee,  nor  any 
member  of  the  Paper  Committee,  at  any 
time  took  any  part  whatever  in  the  meet¬ 
ings  of  the  manufacturers,  or  in  the  fix¬ 
ing  of  a  price,  and  the  Paper  Committee 
marie  vigorous  representations  to  the  Pr^ 
mier  of  Ontario,  objecting  to  the  estab¬ 
lishment  of  the  Newsprint  Institute  of 
Canada  as  a  price  or  production  arbiter." 

“NET”  PAPER  PRICES 
VARY  WIDELY 
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Differences  in  Freight  Tariffs  Gives 
Mills  Certain  Advantages — Far 
Southern  Points  Get  Lowest 
Net  Rate 


Noteworthy  variations  in  the  price 
paid  by  publishers  for  newsprint  are  re¬ 
ported  in  a  bulletin  just  issued  by  the 
American  Newspaper  Publishers  .Asso¬ 
ciation.  The  variations  result  from  the 
adoption  by  the  mills  of  absorbing  freight 
rates  and  quoting  destination  prices  for 
fairly  large  territories.  The  A.  N.  P.  .A. 
has  collated  the  manufacturers’  announc¬ 
ed  price  for  a  given  locality,  the  freight 
tariff  from  mill  tc>  that  point,  and  by 
subtraction  has  arrived  at  the  net  price 
of  the  paper. 

Shipments  to  New  England  cost  the 
publisher  $61.50  a  ton  at  destination,  with 
freight  rate  absorbed.  This  rate  is  uni¬ 
form  for  the  territory  and  for  points  in 
Northern  New  York.  Through  varia¬ 
tions  in  freight  tariffs,  however,  the  net 
price  to  publishers  ranges  from  154.70 
from  the  Canadian  International  mill  at  , 
Three  Rivers  to  Hartford,  New  Dnulon, 
Portland,  Me.,  etc.,  to  $56.10  at  Burling¬ 
ton.  Yt.,  and  $55.20  to  Rutland,  \’t. 

Similar  variations  between  points  in 
other  territories  are  noted.  To  .‘south¬ 
ern  tKiints  from  the  Three  Rivers  mill,  ■ 
the  net  price  ranges  from  a  low  of  $47.40  £ 
at  Tallahassee,  where  the  $66  quoted  p 
price  includes  a  freight  rate  of  $18.60,  ! 
to  a  high  of  $54.20  at  Richmond,  \'a., 
where  the  quoted  rate  of  $W.00,  includes 
$8.80  for  freight.  The  highest  ainount 
absorbed  in  the  delivered  price  is  the 
freight  from  the  Price  Brothers  Mill  at 
Jonquiere,  Quc.,  to  Tallahassee,  Fla., 
where  a  freight  rate  of  $19.60  brings  the 
net  price  to  the  publisher  dowrn  to  $4)).40. 

Prices  quoted  by  the  A.  N.  P.  A.  bul¬ 
letin  are  all  substantially  on  the  same 
basis  for  the  mills  named :  Canadian 
International  mills  at  Three  Rivers  and 
Gatineau,  P.  Q. ;  International  Paper 
Company  Mills  at  Canton,  N.  Y.,  Corinth 
N.  Y.,  and  Livermore  Falls,  Me. ;  Great 
Northern  Paper  Company  Mills  at  Mad¬ 
ison,  Me.,  and  Millinocket,  Me.;  Price 
Brothers  Mill  at  Jonquiere,  P.  Q. ;  .Abit- 
ibi  Mills  at  Iroquois  Falls,  Ont.,  and 
Fspanola,  Ont.;  St.  Regis  mills  at  Car¬ 
thage,  N.  Y.,  and  Norwood,  N.  Y.; 
Minnesota  &  Ontario  Paper  Co.^  Mills 
at  International  Falls,  Minn.,  and  Kennra, 
Ont. ;  G.  H.  Mead  Co.  Mill  at  Pine 
Falls,  Man.;  Spanish  River  Pulp  &  Paper 
Co.  Mill  at  Sault  Ste.  Marie,  Ont.; 
Grandfathers  Falls  Co.  Mill  at  Merrill, 
Wis. ;  Consolidated  Water  Power  & 
Paper  Co.  Mill  at  Wi.sconsin  Rapids, 
Wis. :  Wisconsin  Paper  &  Pulp  Cor¬ 
poration  Mill  at  Stevens  Pt..  Wis..  and 
Great  Western  Paper  Co.  Mill  at  Lady¬ 
smith,  Wis. 

The  schedule  of  prices,  quoted  on  a 
destination  basis,  freight  allowed,  is : 

New  England — $61.50. 

Northern  New  York — $61.50. 

Ivastern  New  York — $62.00. 

South  Western  Connecticut  and  Mid¬ 
dle  .Atlantic  jKiints  north  of  Washing¬ 
ton  and  east  of  Pittsburgh — $62.(KI. 

Northeastern  Illinois — $62.00. 

Central  Illinois — $63.00. 

Southern  Illinois— $64.00. 

Southern  Territory — $t)2.00  to  $(>5.00. 

Northern  Florida — $66.00. 

Central  Florida — $67.00. 

Central  Western  Territory,  West  of 
Buffalo  and  F’ittsburgh  to  St.  Louis 
and  Cairo,  Ill.— $61.50  to  $64.00. 

Rates  for  Texas  and  Oklahoma  were 
not  covered. 
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attracting  sales  in  a  static  market 


Increased  Business  Has  Followed  Advertising  of  Individual  Cigar  Brands  Despite  Restrictive  Cigarette 
Competition — Consumption  Has  Virtually  Stood  Still  in  Past  20  Years 

WHILE  sales  of  ci^jarettes  have  By  HAMMOND  EDWARD  FRANKLIN  I'laiin-,  La  Paliiui  i»>  Ik-  Aiiurica's  lar>;i‘'t 

mounted  to  astonishing  figures,  the  selling  high  grade  cigar  "over  a  million 

volume  of  consumption  of  cigars  has  volume  of  some  other  manufacturers,  husiuess  iu  a  receding  market,  is  the  ,i  day”.  The  company  is  using  as  a  slo- 

stood  still  and  actually  slipped  backward.  1  hese  represeiit  simply  a  shifting  around  (ieneral  C  igar  C'ompany,  which  ranks  gau  “Men  wlu>  smoke  and  guard  their 

Brilliant  individual  newspaper  advertis-  of  business  within  the  industry — the  iu-  among  the  leading  figures  in  the  field,  health,  smoke  cigars.”  Testimonial  copy 

tr$  have  succcederl  in  taking  away  dc-  dustry  itself  remaining  static  or  there-  \\  ith  the  construction  of  a  new  factory  from  foreign  doctors,  domestic  athletes 

(lund  from  their  smaller  and  less  active  ahouts.  at  ISinghamton,  (X.  N’. ),  the  comigniy's  and  others  suggests  that  cigars  have  less 

brethren,  but  the  over-all  acceptance  of  “H  woufil  be  (|uite  possible  for  the  output  will  Ik-  well  aliose  Si  H ),(!()(),( it  HI  nicotine  than  other  forms  of  tobacco. 


KtlN  WHO  SMOlft  ANO  CUAItfi  THif»  HiALTH..SHO*l  ClCAMS 


CIGAR  SMOKE  IS  NON-IRRITATING 
TO  THE  NOSE  AND  THROAT. 

DOaOR  C  STANFORD  READ,  «ki n 

'WO'H 


9  for  ^1' 


we  have  seen  in 
cigarettes.” 

Figures  front  the 
Treasury  Deitart- 
ment.  Internal  Rev¬ 
enue  Riircau.  show 
taxes  were  jiaid 
by  stamps  on  6.4.S.T,- 
t)67,674  cigars  in 
1028  as  against  6.- 
.s71,. 172,820  cigars  in 
1927.  Thus,  there 
was  numerically  a 
the  year,  although  in  money, 
observers  claim  a  slight  gain. 

The  industry  was  jubilant  over  the 
showing  for  January 

Tfrtising  has  steadily  increased  and  Kovernmetit  revealed  r 

makes  a  very  respectable  showing  today  cigars  as  contrasted  with  ^l.T5M,675^for 
as  compared  with  the  advertising  of 
many  other  products  which  have  shown 
remarkable  growth.  During  the  same 
period  cigarettes  have  increased  by  leaps 
and  bounds  in  volume  of  consumption,  from 
Why  have  not  cigars  done  the  same? 

“Here  is  one  of  those  cases  in  which 
»e  advertising  men.  much  as  we  love  to 
make  and  state  arguments  in  support  of 
advertising  as  a  panacea  for  many  busi¬ 
ness  ills,  must  admit  that  the  industry 
as  a  whole  has  not  responded  to  that 
kind  of  thinking.  The  cigar  as  a  smoke 
is  simply  very  much  more  limited  in 
adaptability  and  suitability  to  the  average 
smoker  than  is  the  cigarette.  In  an  age 
■hen  there  has  been  so  remarkable  an 
increase  in  the  habit  of  smoking  and  en- 
iwment  of  tobacco,  cigars  even  without 
advertising  should  have  shown  an  in- 
^ease.  The  fact  they  have  not  done  so, 
m  spite  of  some  very  able  efforts  to  in- 
fffa.se  national  consumption,  suggests  needs, 
shat  the  cause  must  be  looked  for  in 
dffner  waters. 

“Please  bear  in  mind  that  this  does  not 
nsfan  that  some  cigar  manufacturers 
lave  not  greatlv  increased  their  business 
through  advertising.  There  are  notable 
fases  of  companies  arriving  at  great 
Pfosperity  through  advertising — for  ex¬ 
ample.  the  General  Cigar  Comjwny  and 
the  Consolidated  Ggar  Corporation,  each 

'tf  whom  has  done  a  great  deal  of  ad-  with  its  need  for  speed.  Its  convenience  .  •  ■  ■ 

’■■fftising,  made  good  cigars,  been  vig-  has  led  to  volume,  which  in  turn  has  in-  Cigar,  “Never  gets  on 
’fons  in  merchandising  and  distribution  duced  more  liberal  advertising,  which  has  piece  of  copy  shows 
dtort— -and  have  reaped  handsome  profits  brought  about  in  turn  more  demand.  To  driver  cracking  his  wl 
*<t«rdingly.  get  volume  on  both  cigarettes  and  cigars,  says;  “To  men  who  s 

"But,  again,  if  you  look  a  little  deeper,  newspapers  have  been  essential.  Simon  Legree  feeling. 

TOO  win  find  that  their  growth  in  busi-  One  larger  user  of  space,  which  has  The  Congress  Ciga 
®*ss  has  simply  meant  a  decline  in  the  increased  its  share  of  the  total  cigar  Philadelphia,  in  its  new 


Futuristir  art  sets  off  modern  sales 
talk  for  White  Owl  rigars. 


oi,*" 


Eminent  foreigners  used  in  testinio-  shadow.  The  other 
nials  for  I,a  Palina  smokes.  Lvik-  is  an  effective 

jKfster  layout.  The 

slight  decrease  for  schedule  will  extend  through  June. 

tobacco  It  is  expected  to  bring  contimie<l  gains 
for  this  Class  A  five-cent  “smoke”.  This 
cigar  was  first  advertised  in  California 
1929,  when  the  in  1922  and  gradually  distributer!  over  the 
that  427,715,807  country. 

.  _  l-arge  space  copy  recently  announced 
in  the  same  month  had  been  tax-  that  Van  Dyck  Bankers  Cigar,  formerly 
However,  the  announcement  for  2  for  25  cents,  now  is  lO*cents.  A  huge 
February,  just  issued,  shows  4.17,476,207  box  of  cigars  and  brief,  crisp  copy  super¬ 
cigars  produced  this  year,  a  marked  drop  imposed  against  a  coarse-screen  half-tone 
4.53.605,097  of  February,  1928.  of  a  city  crowd,  made  the  news  graphic. 
Snuff  and  manufactured  tobacco  also  There  are  many  local,  state  and  sec- 
evidenced  a  decline  for  February,  but  tional  brands  of  cigars.  To  appeal  to 
cigarettes  climbed  from  7,531,913,840  for  local  pride,  some  national  brands  have 
that  month  last  year  to  8,062.499.,320  for  applied  local  copy  touches.  Several 
the  past  month.  January  had  been  even  years  ago  the  General  Cigar  Company 

more  of  a  record-breaker  on  cigarettes.  put  on  a  special  90-day  newspaper  cam- 

In  1914,  1916.  1917,  1918  and  1919,  paign  in  Philadelphia  to  back  a  distribu- 
cigars  to  the  tune  of  more  than  seven  tor.  Pen  and  ink  drawings  of  the  prin- 
billion  a  year  were  marketed.  In  1920,  cipal  clubs  of  the  city  embellished  the 

the  volume  leaped  to  more  than  eight  copy,  with  420  line  space  on  Thursdays 

billion.  Since  then,  the  yearly  volume  and  Sundays.  It  worked  out  so  well  the 
has  fluctuated  at  lower  levels,  but  made  same  “localization”  was  carried  out  in 
no  striking  advances.  The  large  sale  45  other  cities.  Standard  copy  was  pre- 
dtiring  the  war  years  mav  be  accounted  pared,  hut  the  illustrations  changed  to 
for  by  the  high  wages  being  paid  and  fit  local  conditions. 

the  artificially  large  orders  of  jobbers  to  The  company’s  White  Owl  Cigar,_  3 
assure  delivery  at  least  in  part  of  their  for  20  cents,  has  been  advertised  with 

futiiri!'"  ■  '  <•  <  - 

•Although  women  have  taken  readily  to  Bay 
the  cigarette  because  of  its  air  of  sophis-  have 
tication,  thev  have  not  and  probably  will  plant  ’ 
not  ever  adopt  the  cigar.  A  prominent  ripe,  t 
Broadway  actress  created  much  interest  leaves 
recently  by  smoking  a  cigar  in  one  of  public 
her  scenes,  but  few  women  have  followed  whethi 
her  example.  made 

The  shorter,  quicker  cigarette  also  has  P.  I 
fitted  better  into  the  tempo  of  the  times  ous  ill 
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FEBRUARY  LINAGE  3.9  PER  CENT  AHEAD  OF  LAST  YEAR 


P’EBRUARY  linage  of  83  morning 
papers,  154  evening  papers,  and  130 
Sunday  issues,  published  in  77  cities  of  the 
United  States,  are  given  on  this  and  the 
next  page,  the  figures  compiled  by  Media 
Records,  Inc.,  indicating  that  the  upward 
swing  in  newspaper  advertising  continues. 
The  totals  for  the  month.  1929  against 
1928.  are  1%,403,9.52  agate  lines  and  186.- 
982,125  agate  lines  respectively,  the  gain 
for  February,  1929,  being  3.9  per  cent. 


According  to  the  summary,  gains  were 
made  by  60  morning  papers,  101  evening 
papers,  and  66  Sunday  papers.  Losses 
are  shown  by  21  morning  papers,  52  eve¬ 
ning  papers,  and  66  Sunday  papers.  Com¬ 
parisons  are  not  available  in  the  cases  of 
2  morning  papers,  1  evening  paper  and 
2  Sunday  papers. 

Sunday  papers,  it  will  Ije  noted,  app^r 
to  l)e  still  wavering  between  continuing 
their  advertising  decline  of  the  past 
eighteen  months,  or  emphasizing  the  up¬ 


ward  turn  which  the  January  figures, 
published  in  Editor  &  Publisher  of 
March  2,  indicated.  In  February  the 
number  of  those  losing  by  comparison 
with  linage  of  last  year  exceeded  by 
four  the  number  showing  gains.  The 
number  of  Sunday  was  four  in  both 
years,  but  there  were  only  24  wwk  days 
against  25  in  1928.  Sunday  linage  is 
shown  separately  from  the  daily  figures 
for  the  first  time,  permitting  more  accu¬ 
rate  analysis  of  the  figures  than  has  been 


possible  in  past  monthly  compilations. 
Another  refinement  of  former  procedure 
is  the  indication  of  the  amount  of  linage 
contributed  by  the  American  li'eekly  to 
the  Hearst  Sunday  newspapers.  The 
over-all  totals  are  shown  and  marked 
with  an  asterisk  referring  to  one  of  two 
footnotes,  one  of  which  shows  the 
.\merican  Weekly  linage  for  all  cities 
except  those  on  the  Pacific  Coast  and  the 
other  referring  to  the  latter  cities. 

The  detailed  figures  follow : 


COMPARATIVE  FEBRUARY,  1929-1928,  ADVERTISING  OF  237  NEWSPAPERS  IN  77  CITIES 


SUMMARY  OF  ADVERTISING  BY  CITIES 


X' 


77  Cities  lasted  _  53  Show  Gain 

2  No  Comparison 

83  Morning:  Parsers  Listed  60  Show  Gain 
2  No  Comparison 

154  Evening  Pajiers  F.isted  101  Show  Gain 

1  No  Comparison 

130  Sunday  Paf>ers  Listed  62  Show  Gain 

2  No  Comparison 


22  Show  Loss 
21  Show  I.OSS 


52  Show  r.o»s 
66  Show  L>ss 


1929 

Akron,  0 .  2,821,735 


Albany,  N.  V . 

Albuquerque,  N.  M. 

Atlanta,  Ga . 

Baltimore,  Md.  . . . 
Birmingham,  Ala.  . 

Boston,  Mass . 

Bridgeport,  Conn.  . 

Buffalo,  N.  Y . 

Canton,  O.  _ <• _ 

Chicago,  III . 

Cincinnati,  O . 

Cleveland,  O . 

Columbus.  O . 

Dallas,  Tex . 

Dayton,  <1 . 

Denver,  Colo . 

Des  Moines.  la.  ... 

Detroit,  Mich . 

Duluth,  Minn . 

El  Paso,  Tex . 

Fall  River,  Mass.  , 
Fort  Watme,  Ind.  . 
Fort  Worth,  Tex.  .. 


2,098.125 

974,306 

2,680,119 

3,495.519 

2.5,18,582 

5,747,091 

1.168,722 

2,966.748 

1.690.319 

6,447.708 

3.. U  1.746 
.1.298.723 
2,803,039 
2.930.248 

2.. 169.491 
1.878.615 
1.494,590 
4,656,426 
1.105.297 
1 ,405,406 

549.388 

1.610.064 

1.748,366 


Harrisburg,  Pa .  1,186.772 

Hartford,  Conn .  2.299.767 

Houston,  Tex .  2.597,669 

IndianafKilis,  Ind.  . . .  2,751,410 

Jacksonville,  Fla .  1.197,004 

Kansas  Citv,  Mo.  _  2,947,791 

Knoxville.  Tenn .  1.339.277 

I  os  Angeles,  Cal.  ...  5.952.706 

louisville.  Ky .  2,735,788 

losrell.  Mass .  777,355 

Manchwter,  N.  H.  ...  413,112 

Memphis,  Tenn .  2.419,536 

Milwaukee.  Wis .  2.627,024 

Minneapolis,  Minn.  ..  2,713,762 

Nashville.  Tenn .  1.307.960 

Newark,  N.  J .  .1.18l,.12.1 

New  Bedford,  Mass.,.  896,754 
New  Haven,  0>nn.  ..  1.938,332 

New  Orleans,  I,a.  . . .  3,16.1,838 

New  York,  N.  Y .  1.1.488.068 

Norfolk.  Va .  1 .459.075 

Oakland,  f>l .  2,042.81.1 

Oklahoma  City.  Okla..  2,070.8.16 

Omaha,  Netj .  1.662.364 

Philadelphia.  Pa .  5.988.829 

Pittsburgh,  Pa .  3,931, <>00 

Portlaml,  Ore .  2,351,421 


1928 

2,512,778 

2,038,046 

826,262 

2.<.42.514 

.1,583,932 

2,488,895 

5,318,786 

1,113.127 

2,758,097 

1.759,368 

6.541.553 
3,208,067 
3.221,903 
2,986.227 
2,969.012 
2.594,224 
1.626,736 
1.458.373 
4,213,766 
1.196.486 
1,159,603 

5.18,444 

1,491,030 

1.631,442 

2.b’8R.244 

2.617.554 
2,620,484 
1.462,888 
2,806,148 
1,344.087 
6.170,727 
2,597.999 

788,562 


Providence,  R  1 .  2.586,904 


Reading,  Pa . 

Richmond,  Va . 

Rochester,  N  Y . 

Salt  I.,ake  Citv,  Utah . 

San  Antonio,  Tex. _ 

San  Diego,  Cal . 


San  Francisco.  Cal  ...  4,044.2.15 

Scranton.  Pa .  2,167.212 

SieatUe.  Wash .  2.542,683 

.South  Bend.  Ind .  1.657.348 

Spokane,  Wash .  1.852.875 

Springfield,  Mas--  .  .  .  1,403.721 

.St.  IxMiis,  Mo .  .1,852.700 

.St.  Paul,  Minn .  2.456.6.16 

Syracuse.  N,  Y .  2.580.312 

Tacoma,  Wash .  1.552.587 

Tampa  Fla .  1,136,410 

Toledo,  0 .  2,710,413 

Trenton.  N  J .  854,934 

Tulsa,  Okla .  1.8,16.171 

Utica.  N.  Y .  1.470.131 

Washington.  D.  C.  ...  3.794.800 

Wilmington.  Del .  1.502.427 

Worcester,  Mass  ....  2,064,367 

Youngstown,  O  .  1,781,508 


308,957  Gain 
60.079  Gain 
148,044  Gain 
37,605  C.ain 
88,413  I»ss 
49,687  •'■aiii 
428,305  Gain 
55.595  Gam 
208.651  C.ain 
69,049  Ixjss 
93,845  l>»ss 
10.1,679  (iain 
76.820  C.ain 
183,198  Ixiss 
38.764  f,oss 
224,733  Ix)ss 
251,879  Gain 
36,217  Gain 
442.660  Gain 

91.189  Fx>ss 
246,803  Gain 

10.944  C.ain 
111,034  Gain 
116,924  Gain 

2u'..52.i  C..iin 
19,885  l,oss 
1.10,926  Gain 
265,884  I>iss 
141,643  Gain 

55.190  Gain 
218.021  Loss 
137.799  Gain 

11.207  Loss 


2.269,053 
2,799,151 
2,441,067 
1 .286.949 
3.090.363 
796.800 
1.872.440 
.1.2.11.614 


1.1.488.068  12,8.17.595 

1.459.075  1.408.067 

2,042.81.1  2,038,537 

2,070.8.16  1,944,612 

1.662..1<.4  1.481.514 

5.988.829  5.883.211 

.1.931.(>00  3,785.842 

2.351.421  2.520.448 

2.586,904  2,354,4.10 

1,466.784  1.346.752 

1.6.14,588  1.682.660 

2.998.444  3.046,69.1 

1.678.758  1,650.652 

2,652,279  2,560,778 

2.872.166  2,712,941 

4,044.2.15  3.851.515 

2,167.212  2.027,489 

2.542,683  2.6.11,190 

1.657.348  1,586.326 

1.852.875  1.768.215 

1,403.721  1.200.025 

3,852.700  3.655,.502 

2.456.6.16  2.2.12,898 

2,580.312  2.223,568 

1.552.587  1.447.250 

I.I.16.4I0  1.240.618 

2,710.413  2.614,042 

854,934  860,702 

1.8,16.171  1.764,510 

1.470.131  1.580.25.1 

3.794.800  .1.801.042 

1.502.427  1.551.142 

2.064..167  1.80.1.840 

1.781.508  1.724.465 


150.48.1  Gain 
172.127  loss 
272.695  fiain 

21.011  Gain 
90.9<>0  Gain 
99.954  (iaiii 
65.892  Gain 
67,776  Ix>ss 

650.47.1  Gain 
51.018  Gain 

.1.276  Gain 

126.224  (iain 
180.8.50  Gain 
105.618  Gain 
145.718  Gain 
169,007  I>oss 
231.474  Gain 
120,032  Gain 

48.072  loss 
48.249  loss 
38.106  Gain 
91,501  Gain 

1 59.225  Gain 
152.720  Ctain 
139,723  Gain 

88.507  loss 
71,022  Gain 

84.660  (iain 
20.1.696  Gain 
197.198  Gain 
22.1.738  Gain 
356,744  Gain 
105,337  Gain 
104.208  loss 

96.371  Gain 
5,768  loss 

71.661  Gain 
110,122  loss 

6.242  loss 
48.715  loss 
260.527  Gain 
57.043  Gain 


..194,403.952  186.982.125  7.421,827  Gain 

AKRON.  O. 

1929  1928 


♦  Beaconjournal  ...(e)  1.514.577  1,371,817 

Times-Prest  . (e)  999,610  845.721 

Times-Press  . (s)  307,548  295,240 


ALBANY,  N.  Y. 

Knickerlnicker  Pr.(m)  504.321  523,709 


Knickerbsicker  Pr.(s) 

*  News  . (e) 

Times  Union  . (e) 

Times-Union  . (s) 


257,305 

618,451 

534.275 

I83.773** 


169.760  Gain 
153.889  Gain 
12,308  Gain 


19.388  loss 
12.224  Gain 
13.729  I»ss 
102.801  loss 


Journal  . (m) 

Journal  . (e) 

.loumal  . (s) 

•N.  M.  State  Trib.(e) 


ALBUQUERQUE.  N.  M. 


78,715  C.ain 
74.430  Gain 
12,421  Loss 
7.320  Gain 


ATLANTA.  GA. 

1929  19: 

Cimstituiion  . (m)  652,152  475, 

1929  19; 

Constitution  . (s)  314,506  282, 

Journal  . (c)  878.132  925, 

Journal  . (s)  298,837  301, 

Georgian  . (e)  336,919  455, 

American  . (s)  199,573**  201, 

Total  .  2,680,119  2,642, 

BALTIMORE,  MD. 


DAYTON,  O. 


652,152 

475,686 

176,466  Gain 

Inurnal 

265,145 

360,473 

1929 

1928 

Journal  . . . 

234,064 

293,833 

314.506 

282,962 

31,544  Gain 

•Heral.l  _ 

755,309 

746,390 

878.132 

925,680 

47.548  Loss 

News  . 

. (e) 

884,668 

914,680 

298.837 

301.017 

2.180  I^« 

News  . 

239,305 

278,848 

\99;573" 

20r,530^ 

*  1,957  I^ss 

Total  ... 

2,369,491 

2,594,224 

American 

2I4.510" 

267,-109" 

52,799 

'News 

....(e) 

576.486 

629,378 

52,892 

’  Post  .  .  . 

....(e) 

335,922 

306,815 

29,107 

Sun  . . , , 

....(m) 

604,101 

584,758 

19,343 

'  Kvfiiiiie 

Sun. . 

- (e> 

1.262.153 

1,228,859 

33,284 

Sun  .... 

....(s) 

502,357 

566,813 

64,456 

T.tal 

3,495,519 

3,583,932 

88,413 

BIRMINGHAM, 

ALA. 

New** 

....(e) 

954,295 

903,998 

41.297 

Aice  Mrrald  .. 

. . .  .(m) 

706.950 

636,093 

70,857 

News  & 

Age  H 

I'ald.fs) 

390,946 

436.112 

45.166 

’  Post  .  .  . 

....(e) 

486,391 

512,692 

26,301 

Total 

2,538,582 

2.488,895 

49,687 

BOSTON.  MASS. 

'Advertiser  .(tab).(m>  125,075  109,522 

Sunday  Advertiser. (s)  208,265**  173,786* 

'American  . (e)  364,287  376,556 

Glol>e  . (m)  751,865  653,737 

GIoIjc  . (s)  445,786  454.032 

Heral.l  . (m)  925,377  846,366 

Herald  . (s)  315,261  297,271 

Post  . (m)  817,425  679,043 

Post  . (s)  222,860  227,870 

'Transcript  . (e)  571,418  536,903 

'Traveler  . (e)  999,472  963,700 

ToUl  .  5,474,091  5,319,786 

BRIDGEPORT,  CONN 

Post  . (e)  632,617  596.998 

Post  Telegisin  ...(s)  104,696  108,719 

'Times  Star  . (e)  362,063  336,873 

Herald  . (s)  69,346  70,537 


....  1,168.722 

BUFFALO.  N. 


1,113,127 

Y. 


Courier-FIxpress 
Courier- Ex  press  . 

’News  . 

Times  . 

Times  . 

..  (m) 
..(s) 
..(e) 
..(e) 
..(s) 

511.715 

304,657 

1.149.810 

810,536 

190,030 

422,342 

281,715 

1.114,656 

745,362 

194,022 

Total  . 

22.966,748 

2,758,097 

.News  . 

CANTON, 

o. 

478.806 

News  . 

Repository  . 

Ke|K>sitory  . 

..(s) 

..(e) 

. .  (s) 

126,631 

932,726 

239.364 

121.411 

915,611 

243,540 

Total  . 

1.690,319 

1,159,368 

15,553  Gain 
34,479  Gain 
12,269  IxMs 
98,128  Gain 
8,246  I.OSS 
79,011  Gain 
17,990  Gain 
138,382  Gain 
5.010  Uss 
34, M  5  Gain 
35,772  Gain 


35,619  Gain 
4,023  Loss 
25,190  Gain 
1,191  Loss 


89,373  Gain 
22,942  Gain 
35,154  Gain 
65,174  Gain 
3,992  Los.s 


87,208  Loss 
5,220  Gain 
17,11?  Gain 
4,176  Loss 


CHICAGO. 


..(e) 

1.093,243 

1,037,216 

56,027 

Gain 

Exam. . 

.  (m) 

510.476 

502,310 

8,166 

Gain 

:  Exam. 

..(s) 

381,864" 

402,722" 

38,858 

Loss 

..(e) 

316,756 

323,050 

6,294 

Loss 

..(e) 

1,578,972 

1.583,618 

4,646 

Loss 

..(e) 

358,678 

429,343 

70,675 

Loss 

.  (m) 

1,451,391 

1,418.588 

32,803 

Gain 

..(s) 

756,328 

826,706 

70,378 

Loss 

6,447,708 

6,541,553 

93,845 

Loss 

Commercial  Trib. .(m) 
Commercial  T  rib  • .  ( s ) 

Enquirer  . (ml 

Enquirer  . (s) 

•Post  . (ej 

'Timea-Star  . (e) 


CINCINNATI.  O. 


209,866 

62,107 

515.208 

541,469 

783,953 

1,199.143 


224,665 

97,309 

460,625 

569,716 

715,862 

1,139,890 


Total  .  3,311,746  3,208,067 

CLEVELAND,  O. 

Plain  Dealer  _ (m)  838,269  760,641 

Plain  Dealer  _ (s)  374,628  389,642 

News  . (e)  681.104  666,382 

News  . (s)  201,439  281,864 

•Press  . (e)  1.203,283  1,123,374 

ToUl  .  3,298,723  3,221,903 

COLUMBUS,  O. 


Dispatch  . (e) 

Dispatch  . (s) 

'Citisen  . (e) 

Ohio  State  Jour..(m) 
Ohio  State  Jour..(s) 


1,174.585 

360,776 

833,394 

355,730 

78,554 


1,142.929 

406,938 

904,800 

419.181 

121,379 


. . .  2,803.039  2,986,227 

DALLAS,  TEX. 


News  . (m)  574,138 

News  . (s)  333,523 

'Journal  . (e)  379,115 

Times-Heralil  ....(e)  907,655 

Times-Herald  ....(s)  321,366 

'Dispatch  . (e)  414,451 

Total  .  2,930,248 


14.799  l-oss 
35,202  Loss 
54,583  (Jain 
28,247  Loss 
68,091  (din 
59,253  Gain 


77,628  Gain 
15,014  Loss 
14,712  Gain 
80,425  I..OSS 
79,909  Gain 


31,656  Gain 
46,162  Loss 
70,406  Loss 
54,451  Loss 
42,825  Loss 


22,015  Ix>ss 
12,036  Ixtss 
12,252  Ix>ss 
102,488  (Jain 
46,044  1.0SS 
48.905  Loss 


DENVER.  COLO. 

Post  . (e)  856,418  679,145 

Post  . (s)  343,385  326,634 

Rocky  Mt.  News  (m)  491.923  381,982 

Rocky  Mt.  News  (s)  186,889  238,975 

Total  .  1,878,615  1,626,736 

DES  MOINES,  lA. 

Register  . (m)  428,461  408,483 

Register  . (s)  288,286  291,994 

•Tribune  Capital  ..(e)  777,843  757,896 

Total  .  1.494.590  1,458.373 

DETROIT,  MICH. 

Free  Press  . (m)  776,619  703,365 

Free  Press  . (s)  357,689  378,870 

News  . (e)  1,794,672  1,617,157 

News  . (s)  567,502  564,070 

Times  . (e)  850,698  699,827 

Times  . (s)  309,246"  150,477' 


DULUTH.  MINN. 


.News-Tribune  . 
News-Tribune 
Herald  . . 

. .  (m) 
...(s) 
...(e) 

334,759 

174,752 

595,786 

405,822 

168,421 

622,243 

Total  . 

1.105,297 

1,196,486 

EL  PASO,  TEX. 

Herald  . 

...(e) 

507,225 

454,528 

Times  . (m)  322,248  258,529 

Times  . (s)  159,589  153,882 

•Post  . (e)  416,344  292,664 

Total  .  1,405.406  1.1S9.603 

FALL  RIVER,  MASS. 

•Herald-News  . (e)  549.388  538,444 


JournaMiazette  ,.(m) 
.lournal'Gazette  ..(s) 
•News-Sentinel  ...(e) 


Record-Telegram. .  (m) 
Sur-Telegram  ...(e) 
.'star-Tel.^Record  ..(s) 
•Press  . (e) 


549.388 

538,444 

549,388 

538,444 

WAYNE, 

513,504 

226,406 

870,154 

,  IND. 

513,065 

202,041 

775,924 

1,610,064 

1.491,030 

WORTH, 

448,198 

541,641 

291,796 

466,731 

TEX. 

420,262 

534,812 

271,218 

405,150 

1,748,366 

1,631,442 

95,328  I.oa 
59,769  Last 
8.909  Gais 
29.912  Lost 
39,543  Lost 


177.273  Gain 
16,751  Gain 
109,941  Gain 
52,086  Losi 


19,978  Gain 
3,708  Lov 
19,947  Gain 


73,254  Gain 
21,181  Lost 
177,515  Gain 
3,432  Gait 
150,871  Gsin 
58,769  Gain 


71.063  Lost 
6,331  Gain 
26,457  Lon  : 


52,697  Gain 
63,619  Gain 
5,707  Gain  ! 
123,680  Gain  | 


439  Gain 
24,365  Gain 
94,230  Gain 


27,936  Gain 
6,829  Gain 
20,478  Gain 
61,581  Cain 


HARRISBURG.  PA. 

'Patriot  . (m)  718,256  . . 

Sunday  Courier  . .  (s)  40,269  . . 

•Telegraph  . (e)  428,247  . . 


Note — Harrisburg  newspapers  not  measured  in  1928. 


Courant  .... 

.  ...(m) 

550,220 

522,073 

28.147  Gait 

Courant  . . . . 

_ (s) 

404,893 

382,331 

22,562  Gain 

•Times  . 

. (e) 

1,344,654 

1,183,840 

160,814  (Jaia 

Total  . 

2,299,767 

2,088,244 

211,523  Gain 

HOUSTON.  TEX. 

Chronicle  . . . 

. (e) 

771,990 

748.031 

23,959  Gain 

Chronicle 

. (s) 

338,974 

343,017 

4,043  boat 

Post- Dispatch 

. . .  (m) 

618,754 

625,616 

6.862  laut 

Post-Dispatch 

....(s) 

317,487 

313,449 

4,038  Gain 

•Press  . 

- (e) 

550,464 

587,441 

36,977  Loss 

Total  . 

2,597,669 

2,617,554 

19,885  Low 

INDIANAPOLIS 

,  IND. 

Star  . 

. . . . (m) 

511.602 

517,187 

5,585  IdSt 

Star  . . 

. (s) 

416,050 

421.228 

5.178  Lost 

. (e) 

1.332,424 

1,277,001 

55,423  Gain 

'Times  . 

. (e) 

491,334 

405,068 

86,266  Gain 

Total  . 

2,751,410 

2,620,484 

130,926  Gain 

JACKSONVILLE 

,,  FLA. 

Fla.  Times-Union.  (ra) 

563,719 

645,376 

81.657  lam 

Fla.  Times-Union.  (s) 

224,657 

309,869 

85,212  lam 

.'Journal  . 

- (e) 

408,628 

507,643 

99,015  lam 

Total  . 

1,197.004 

1,462,888 

265,884  lam 

KANSAS  CITY 

,  MO. 

Journal-Post 

411,070 

441.055 

29,985  lam 

Journal-Post  . 

. (sj 

193,515 

200,225 

6.710  Low 

*Sur  . 

....(m) 

850,391 

741,773 

108.618  Gain 

Sur  . 

961.931 

943,711 

18.220  fdin 

Star  . 

. U) 

530,884 

479,384 

51,500  Gain 

Total  .... 

2,947,791 

2,806,148 

141,6*3 
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COMPARATIVE  FEBRUARY,  1929-1928,  ADVERTISING  OF  237  NEWSPAPERS  IN  77  CITIES 


ions.  ■ 
dun 


[ 

)•  to  t 

Thtf 

r 


the  i 
itks 

I  the 


] 

I-oa 

Lon 

Gail 


Gain 


Gain 

Lon 

Gain 

Gain 


Gain 

Loll 

Gain 

Gail 

Gain 

Gain 

Gain 


KNOXVILLE.  TENN. 


Journal  . 

Joornal  .,•••• 

.SewaSenlimI 

. . .  (m) 
....(s) 
...(e) 

. .  ..(i) 

1929 

490,147 

168,587 

574,513 

166,030 

1928 

463,712 

193,567 

530,933 

155,875 

26,435  Gain 
24,980  Loss 
43,580  Gain 
10,155  Gain 

Total  . 

LOS 

1,399,277 

ANGELES, 

1,344,087 

,  CAL. 

55,190  Gain 

. .  .(m) 

1,000,806 

949,735 

51,068  Gain 

....(s) 

578,537“ 

•  670,298* 

••  91,761  Gain 

...(m) 

1,203,029 

1,151,786 

51,243  Gain 

J- _ 

....(») 

600,214 

675,609 

75,395  Loss 

309,324 

247,897 

61,427  Gain 

....(e) 

682,049 

759,910 

77,861  Lots 

....(e) 

1,248.091 

1.318,171 

70,080  I.OSS 

•Record  . . 

- (e) 

330,656 

397,321 

66,665  Loss 

Total  . 

LOUISVILLE. 

6,170,727 

KY. 

218,021  Loss 

.  (m) 

650,370 

633,119 

17,251  Gain 

Coorierjournal 

...(8) 

418,413 

383,106 

35,307  Gain 

_ (c) 

1,006,439 

913,491 

92,948  Gain 

HeraM'Post  . 

....(e) 

474,632 

480,643 

6,011  Loss 

Herald  Post  .. 

. , .  .(s) 

185,934 

187,640 

1,706  Loss 

Total  . 

.  2,735,788  2,597,999 

LOWELL.  MASS. 

137,799  Gain 

....(e) 

387,025 

397,624 

10,599  Loss 

....(e) 

307,102 

311.408 

4,306  Loss 

Telegram  - 

- (s) 

83,228 

79,530 

3,698  Gain 

Total  . 

.  777,355 

MANCHESTER, 

788,562 

N.  H. 

11,207  Loss 

•I'nion  Leader  . 

...  (m) 

413,112 

Total  .  413,112  . 

Note — Manchrster  newspapers  not  measured  in 

MEMPHIS.  TENN. 

Commercial  Appeal(m)  696,012  673,504 
Commercial  Appeal. (s)  395,442  344,521 


*AppeaI  . (c)  631,763  547,773 

•PreisScimilar  ...(e)  696.319  703,255 


Total  .  2,419,536  2,269,053 

MILWAUKEE,  WIS. 

Journal  . (e)  1,008,337  963,640 

Journal  . (s)  343.839  .144.041 

•Under  . (el  174,521  219.558 

Sentinel  . (m)  310,144  .147,710 

Telegram  . (s)  218,432»‘  251,259“ 

•Wiwnnsin  NewB..(e)  57.1.751  672.943 


Total 


2,627,024  2,799,151 


1928. 


22,508  Gain 
50,921  Gain 
83.990  Gain 
6,936  Loss 

150.483  Gain 


44.697  Gain 
202  I.OSS 
45,037  Ixiss 
36,566  Loss 
32,827  Ia>ss 
101,192  Uss 


172,127  larss 


NORFOLK.  VA. 


*  1  -edger-Dispatch 
Virginian-PiTot  . 
Virginian-Pilot  , 

.(e) 

.  (m) 
..(s) 

1929 

740,177 

417,810 

301,088 

1928 

738,862 

379,439 

289,766 

1,315  Gain 
38,371  Gain 
11,322  Gain 

Total  . 

1,459,075 

1,408,067 

51,018  Gain 

'Post-Enquirer  .,. 

T  ribune  . 

T  ribune  . . 

OAKLAND. 

.(e)  731,749 

..(e)  1,023,036 

..(s)  288,028 

CAL. 

738.392 

995,396 

304,749 

6,643  Loss 
27,640  Gain 
16,721  Ijjss 

Total  . 

2,042,813 

2,038,537 

3,276  Gain 

OKLAHOMA  CITY.  OKLA. 


Oklahoman  . 

.(m) 

563,041 

537,772 

2S»269  Gain 

Oklahoman  . 

..(s) 

278,512 

267,464 

11,048  Gain 

*  rimes  . 

..(e) 

699,067 

t.35,938 

63,129  Gain 

*Ok1ahoma  News 

.(e) 

530,216 

503,438 

26,778  Gain 

Total  . 

2,070,836 

1,944,612 

126,224  Gain 

OMAHA,  NEB. 

Bee-News  . 

..(e) 

412,279 

531,705 

119,426  Loss 

Bee-News  . 

..(s) 

236,328' 

'•  161,422 

94,906  Gain 

World-Herald  .. 

..(e) 

087,790 

525,000 

162.790  Gain 

World-Herald  .. 

..(») 

305,967 

263,387 

42,580  Gain 

Total  . 

1,662,364 

1,481,514 

180,850  Gain 

PHILADELPHIA,  PA. 

*  Bulletin  . 

..(e) 

1,519,243 

1,382,517 

136,726  Gain 

Inquirer  . 

.  (m) 

812,898 

865,970 

5.1,072  Loss 

Inquirer  . 

..(s) 

533,056 

536,551 

3,495  I-oss 

•News  (tab.)  ... 

..(e) 

486,388 

445,549 

20,839  Gain 

*  Public  Ivedger  . 

..(e) 

9.17,324 

1,031,796 

94,472  Loss 

Public  Ledger  .. 

, .  (m) 

1.87,908 

657,012 

30,896  Gain 

Public  I.edger  . 

.  .  («) 

.117,599 

334,912 

17,313  Loss 

Record  . 

.  (m) 

.126,004 

476,151 

50,453  Gain 

Record  . 

..(s) 

167,809 

152,753 

15,056  Gain 

Total  . 

5,988,829 

5.883,211 

105,618  Gain 

PITTSBURGH,  PA. 

Press  . 

..(e) 

1,405,825 

1.389,402 

16.423  Gain 

Press  . 

. .  (s) 

444,420 

483,353 

38.933  Loss 

*  Post-Garette  ... 

. .  (m) 

762,157 

569*365 

192,792  Gain 

Sun*Te/e|fraph  . . 

..(e) 

924,618 

952,455 

27,837  /.OSS 

J^un-Telenrapb 

.  .(s) 

394,580* 

•  391,267* 

•  3,313  Gain 

Total  . 

3,931.600 

3,785,842 

145,718  Gain 

PORTLAND, 

ORE. 

<  He^onian  . 

-  (m) 

567,384 

573,100 

5,716  Loss 

OreKoni.m  . 

..(s) 

291,630 

330,703 

39,073  Loss 

Oretrnn  fournal. 

..(e) 

570,412 

610,902 

40,490  I^ss 

Oregon  Journal 

. .  N) 

131,7.11 

181,387 

49,656  Los.«^ 

*\fWS  . 

. .  (e) 

.125,778 

369,035 

43,257  Ixss 

•TeWrani  . 

..(e) 

464,486 

455,321 

9,165  Gain 

Loss 

MINNEAPOLIS 

,  MINN. 

f  AM 

journal  . 

.(e) 

828,632 

744,722 

83,910  Gain 

.(a) 

249,432 

219,110 

.(0.322  Gain 

.(e) 

766,972 

690,606 

76,366  Gain 

.(s) 

300.049 

311,662 

11,613  Loss 

*SUr  . 

.(e) 

568,677 

474,967 

93,710  Gain 

- - 

— 

Gaio 

Total  . 

2,713,762 

2,441.067 

272,695  Gain 

NASHVILLE, 

TENN. 

[  Banner  . 

.(e) 

471,742 

466,836 

4,906  Gain 

Banner  . 

.(a) 

200,085 

204,732 

4,647  Loss 

Gaie 

Tennessean  . 

445,423 

439,937 

5,486  Gain 

1  Tennessean  .... 

190,710 

175.444 

15,266  Gain 

Ciaio 

_  - 

_ _ 

Total  . 

1,307,960 

1,286,949 

21,011  Gain 

Tain 

NEWARK. 

N.  J. 

(jain 

*Newi  . 

.(e) 

1,574,416 

1,471,978 

102,438  Gain 

Gais 

*Stir-Eagle  . 

.(e) 

806,832 

774,089 

32,743  Gain 

Ledger  . 

(m) 

316,405 

343,063 

26,658  Loss 

Gain 

Ledger  . 

.(a) 

97,632 

102.689 

5,057  I^ss 

Sunday  Gall  , , , . 

.(a) 

386,038 

398,544 

12,506  Loss 

Gain 

Total  . 

3,181,323 

3,090,363 

90,960  Gain 

Gain 

NEW  BEDFORD,  MASS. 

i-Raia 

Standard  . 

.(e) 

365,868 

387,972 

22,104  Loss 

Standard  . 

.(8) 

84,469 

83,108 

1,361  Gain 

’Times  . 

.(e) 

446,417 

325,720 

120,697  Gain 

Total  . 

896,754 

796,800 

99,954  Gain 

NEW 

HAVEN, 

CONN. 

‘Journal-Courier  , 

(m) 

568,364 

519,822 

48,542  Gain 

Begitter  . 

.(e) 

853,664 

825,125 

28,539  Gain 

Register  . 

.(s) 

310,474 

302,390 

8,084  Gain 

'Times-Union  . . . . 

.(e) 

205,830 

225,103 

19,273  Loss 

Total  . 

1,938,332 

1.872,440 

65,892  Gain 

Cain 

NEW 

ORLEANS,  LA. 

’Tribune  . 

(m) 

429,036 

462,816 

33,780  Loss 

Gain 

Item  . 

.(e) 

552,789 

596,607 

43,818  Loss 

Item-Tribune 

■  (a) 

171,588 

175,819 

4,231  Loss 

States  . 

.(e) 

449,606 

521,371 

71,665  Loss 

'fsin 

States  . 

171,595 

150,859 

20,736  Gain 

Loa* 

Times- Picayune 

(m) 

997,198 

942,103 

55,095  Gain 

1.0M 

Times- Picayune 

.(a) 

392,026 

382,039 

9.987  Gain 

Lorn 

Total  . 

3,163,838 

3,231,614 

67,776  Loss 

Lost 

NEW  YORK, 

N.  Y. 

American  . 

(m) 

368,007 

373,620 

5,613  Loss 

American  . 

.(a) 

587,881* 

•  566,100“ 

21,771  Gain 

l.on 

Herald  Tribune. 

971,735 

863,180 

108.655  Gain 

Lc« 

Herald  Tribune. 

.(a) 

535,686 

549,922 

14,236  Loss 

Gain 

Times  . 

1,461,882 

1,350,741 

111,141  Gain 

Ciaia 

Times  . 

.(•) 

883,826 

870,375 

13,451  Gain 

World  .... 

.  (m) 

610,878 

588,427 

22,451  Gain 

Ciaia 

World  . 

.(a) 

440,466 

456,861 

16,395  Loss 

Jew,  (ub)  _ 

(m) 

638,412 

494,594 

143,818  Gain 

Newt  . . 

292,200 

252,071 

40.129  Gain 

\jam 

'Mirror  (tab)  . . . 

.  (m) 

206,741 

185,167 

20,574  Gain 

\jcm 

'Graphic  (tab)  . . 

.(e) 

274,952 

215,624 

59,328  Gain 

Lo« 

Journal  . 

.(e) 

1,075,219 

1,001,281 

73,939  Gain 

Post  . 

.(e) 

471,152 

425,048 

46,104  Gain 

Lo« 

'Sun  . 

.(e) 

1,335,082 

1,255,551 

79,531  Gain 

.Jf'ffram  . 

■  (e) 

453,212 

444,328 

8,884  Gain 

W  orld  . 

•(') 

781,035 

760,414 

20,621  (}ain 

\jom 

Bfooklyn  Eagle 

■W 

898,626 

971,247 

72,621  I.OSS 

Lorn 

®<*lyn  Eagle 

365,023 

409,737 

44,714  Loss 

Gais 

^  klyn  Stan.-Un 

.(e) 

406,722 

331,981 

74,741  Gain 

Gaia 

Brooklyn  Times 

.(e) 

359,522 

379,123 

19,601  Lots 

Gaia 

1  Brooklyn  Times.,  (s; 

69,809 

92,193 

22,384  Loss 

Gaia 

1  Total  . 

13,488,068 

12,837,595 

650,473  Gain 

Total  . 

2.351.421 

2,520,448 

169,007  I.(.5s 

PROVIDENCE, 

R.  I. 

Toiirnal  . 

. . .  ( ni  > 

438.751 

426,662 

12,089  Gain 

}ourtial  . 

....(s) 

331. II9 

313,955 

17,164  (tain 

'Bulletin  . . 

....(e) 

1,120,229 

965,356 

154,873  r..iin 

News  . 

,  ...(e) 

.188,250 

.(42,367 

45,88.(  Gain 

Tribune  . 

...(e) 

241, .528 

J4.i.l30 

3,602  Loss 

Tribune  . 

....(s) 

(.7,027 

(.0,960 

6.067  (>ain 

Ti.tal  . 

2. .‘186.904 

2.354,1.(0 

231,474  Gain 

READING,  PA. 

.  .  .  .te» 

(.67,4,54 

81.585  Gain 

1 32,466 

93,038 

39,428  Gain 

‘Time.w  . 

.  .  .  (  111  ) 

585,279 

586,260 

981  la>ss 

Tot.-il  . 

1,466,784 

1.346,752 

120,0,(2  Gain 

RICHMOND, 

VA. 

•News-Leader  . 

.  . . . (e> 

8.57,401 

9(16,545 

49,144  Lf»ss 

I'imes- Dispatch 

.  .  fm) 

477,543 

450.0(.0 

27,483  Gain 

Tinies-Dispatch 

..(s) 

299,644 

326,055 

26,411  Loss 

Total  . 

1,634,588 

1,682,660 

48,072  I.oss' 

ROCHESTER, 

N.  Y. 

....(e) 

577,710 

561,918 

15.892  G.ain 

235,068-'' 

1 94.465  •• 

40,603  Gain 

Democrat  &  Chron(m> 

778,155 

878,516 

101,361  I.o,s 

315,434 

336,906 

21,472  I»ss 

'Times-Union 

....(e) 

1,092,077 

1,074,888 

17,189  Gain 

Total  . . 

2,998,444 

3.046.693 

48,249  T^ss 

SALT  LAKE  CITY,  UTAH 

....(e) 

369,518 

358,078 

11,440  Gain 

....(e) 

333,555 

336,305 

2,750  Loss 

....(s) 

104,982 

75,347 

29,635  Gain 

. . .  (m) 

576.952 

604,606 

27,754  Ix)ss 

Tribune  . 

293,751 

276,316 

17,435  Gain 

Total  . 

1,650,652 

38,106  Gain 

SAN  ANTONIO 

,  TEX. 

. . .  (m) 

549,538 

516,639 

32,899  Gain 

....(s) 

405,926 

424,703 

18,777  Ix.ss 

....(e) 

747.362 

706,377 

40,985  Gain 

....(e) 

578.068 

551,477 

26,591  Gain 

Light  . 

....(s) 

371,385“ 

361, 582** 

9,803  Gain 

Total  . 

2,652,279 

2,560,778 

91,501  Gain 

SAN 

DIEGO, 

CAL. 

. . . . (e) 

766.962 

791,123 

24,161  I,x>s5 

. . . . (e) 

987,230 

906,739 

80,491  (*ain 

700,320 

634,338 

65,912  Gain 

Union  . 

....(s) 

417,654 

380,741 

36,913  Gain 

Total  . 

2,872,166 

2,712,941 

159,225  Gain 

SAN  FRANCISCO,  CAL. 

. .  .(m) 

585,431 

532,973 

52,458  Gain 

....(s) 

294.121 

285.010 

9,111  Gain 

. .  .(m) 

793.253 

758,174 

35,079  Gain 

....(s) 

521.905“ 

•  533,298“ 

•  11.393  Loss 

....(e) 

565.472 

468,203 

97,269  Gain 

•Call  . 

....(e) 

715,282 

699,083 

16,199  Gain 

‘.News  . 

....(e) 

528.771 

574,774 

46,003  Loss 

Total  . 

4.004.235 

3,851,515 

152,720  Gain 

SCRANTON, 

PA. 

363,704 

334,415 

29,289  Gain 

....w 

1,028,115 

936,333 

91,782  Gain 

-Republican  ... 

. .  .(m) 

560.046 

579,940 

19,894  I.OSS 

Scrantonian  . . 

....(») 

215,347 

176,801 

38,546  Gain 

Total  . 

2,167,212 

2,027,489 

139,723  Gain 

SEATTLE.  WASH. 


1929 

1928 

• 

I’ost-lntelligciicrr  .  (m) 

537,984 

559,802 

21,818  lam 

Post-Intelligencer  .(s) 

302.584" 

•  315,480- 

••  12,89(1 

Times  . 

.  ...(e) 

889,151 

887,093 

3,058  Gain 

J. 

T  imes  . 

, . . .(s) 

304,409 

381,181 

76,772  Loss 

W 

•Sl.ar  . 

....(e) 

508,555 

487,634 

20,921  Gain 

Total  . . 

2,542,683 

2,631,190 

83,507  Los,. 

1 

SOUTH  BEND 

.  IND. 

News-Times 

....(e) 

648,301 

605.244 

a 

News-Times 

....(s) 

173,788 

167.432 

Tribune  . 

....(e) 

691.119 

699,345 

8,226  Loss 

Tribune  . 

....(s) 

144,240 

114,305 

29,935  Gain 

m  ' 

Total  . 

1,657,348 

1,586,326 

71,022  Gain 

SPOKANE.  WASH. 

SiH.kesman  Rev 

. . .  ( nO 

408,957 

399.080 

9,871  (lain 

*’•  • 

SiHiketman  Rev . . .  ( s ) 

259,140 

268,135 

8,995  Uss 

*(  hronicle  .... 

....(e) 

836,303 

809.452 

26,751  Gain 

** 

-Press  . 

....(e) 

348,575 

291,542 

57,033  Gain 

,  ^ 

Total  . 

1,852,875 

1,768,215 

84,660  (iain 

o 

SPRINGFIELD. 

MASS. 

Republican  . . . 

. . .  (ni) 

580,460 

485,269 

95,191  Gain 

Union  . 

. .  .(m) 

015.103 

522,622 

92,481  Gam 

1  nion  Repuh.  ..($) 

208,158 

192,134 

16,024  Gain 

Total  . 

1,403,721 

1,200,025 

203,696  Gain 

ST. 

LOUIS. 

MO. 

(di4»e*  Democrat 

...(m) 

715,722 

670,842 

44,880  Gail) 

(ilol>e  Democrat 

-  .  .(s) 

373,903 

358,678 

15,225  (iain 

Post-Di«)iatCh 

. . .  . (e) 

1.203,254 

1,182,526 

20,728  Gain 

Pt»t  Dispatch  . 

....(si 

602.971 

597,415 

5,556  Gain 

•Star  . 

....(e) 

643.459 

513,768 

29,691  iiain 

*  Times  . 

....(e) 

313„(9l 

332,273 

18,882  lams 

.. 

Total  . 

3.852,700 

3,655,502 

197,198  Gam 

ST. 

PAUL,  MINN. 

Pioneer  Prc**s 

. . .  ( m ) 

h29.5()(. 

575,381 

Pioneer  Press 

- .  - . (a) 

270,471 

219,114 

51,357  Gail) 

• 

*Di5|)atch  . 

. .  .  .(e) 

840.400 

745,661 

94.739  Gain 

• 

News  . 

....(e) 

532,563 

552.201 

19,638  laiss 

-News  . 

. . . . (s) 

183,696 

140,541 

43,155  Gain 

Total  . 

2,456,636 

2,232,898 

223,738  Gain 

SYRACUSE.  ] 

N.  Y. 

**  1 

Herald  . 

...(e) 

672,797 

581,967 

4 

Herald  . 

...(s) 

267,148 

281.113 

Post-Standard 

.  .  (m ) 

519.371 

478,920 

40,451  (iain 

t 

Post-Standard 

...(s) 

206,455 

192,563 

13,892  Gain 

Journal  . 

..At) 

704.337 

499,078 

205,259  Gain 

American  .... 

...(s) 

210.204“ 

189,927* 

*  20,277  Gain 

Total  . 

2,580,312 

2.223.568 

356,744  Gain 

TACOMA.  WASH. 

^  ' 

Ledger  . 

. . .  (m) 

309,951 

204,532 

105,419  Gain 

I-edgrr  . 

. . .  .(s) 

223,160 

229,722 

6,562  IaOS?< 

*  News-Tribune 

. . . . (e) 

6.(9,915 

634,879 

5,036  Gain 

*  Times  . 

. .  .  .  (e) 

379,561 

378.117 

1,444  Gain 

• 

Total  . 

1.552.587 

1.447.250 

105,337  Gain 

.. 

TAMPA.  FLA. 

•’Times  . 

, . . .  (e) 

438,3.50 

535,717 

97,637  laOSfl 

9 

Tribune  . 

. .  .(m) 

509,072 

506,933 

1  ribune  . . 

,...(s) 

188,988 

197,968 

8,980  lams 

Total  . 

1.1.(6.410 

1,240,618 

104,208  Ia>ss 

TOLEDO. 

o. 

Times  . 

. . .  (m) 

273.416 

274,401 

985  I>oM 

Times  . 

....(s) 

(94,779 

375,505 

19.274  Gain 

• 

•Bla.lc  . 

....(e) 

1,268,8.(6 

1,199,297 

69,539  Gain 

♦ 

*.\ews-Bec  .... 

....(e) 

773,382 

764,839 

8,543  Gain 

Total  . 

2,710,413 

2,614,042 

96,371  Gain 

TRENTON.  N.  J. 

Times  . 

....(e) 

698,926 

698,481 

445  Gain 

Times-.Advertiscr  .(.) 

156,008 

162.221 

6,213  Loss 

Total  . 

854,934 

860,702 

5,768 

TULSA.  OKLA. 

Tribune  . 

....(c) 

655,753 

645,030 

10,723  Gain 

Tribune  . 

....(*) 

187,890 

212,847 

24,957  Loss 

World  . 

. . .  (m) 

h74.752 

614,038 

60,714  Gain 

World  . 

...  .(s) 

317,776 

292,595 

25,181  Gain 

a 

Total  . 

1,836,171 

1,764,510 

71,661  Gain 

UTICA.  N. 

Y. 

Observer  Disi>atch..(e) 

809,446 

828,460 

19,014  Loss 

Observer  Dispatch .  (s) 

113,266 

116,534 

3,268  Loss 

* 

•I’ress  . 

. .  .(m) 

547,419 

635,259 

87,840  laws 

Total  . 

1.470.131 

1.580,253 

110,122  Loss 

WASHINGTON 

,  D  C. 

Herald  . 

. .  (m) 

195.067 

285,207 

63.140  Loss 

Herald  . 

...(s) 

202,656“ 

171,667* 

*  30,989  Gail) 

r 

-News  . 

...(e) 

198,929 

199,545 

616  lams 

Post  . 

. .  (m) 

450,759 

400,483 

50,276  Gain 

Post  . 

...(s) 

255.891 

281,004 

25,113  Loss 

Star  . . 

...(e) 

1,482,647 

1,488,290 

5,643  I.oss 

4 

Star  . 

...(s) 

490,165 

477,510 

12,655  Gain 

•  Times  . 

...(e) 

518,686 

524,336 

5,650  Ia>ss 

Total  . 

3.794,800 

3,801,042 

6,242  Loss 

WILMINGTON, 

,  DEL. 

*  Every  Evening 

....(e) 

446,666 

490,359 

43,693  laiss 

•Journal  . 

....(e) 

690,811 

674,013 

16,798  Gain 

•News  . 

. . .  (m) 

207,402 

227,884 

20,482  Loss 

Star  . 

....(s) 

157,548 

158,886 

1,338  Loss 

Total  . 

1,502,427 

1,551,142 

48.7 IS  Loss 

WORCESTER. 

MASS. 

*■ 

*  Post  . 

...(e) 

487,327 

412,437 

74,890  Gain 

Gazette  . 

....(e) 

714,636 

623,468 

91,168  Gain 

Telegram  .... 

. . .  (m) 

663,710 

576,192 

87,518  Gain 

Telegram  .... 

....(») 

198,694 

191,743 

6,951  Gain 

Total  . 

2,064,367 

1,803.840 

260,527  Gain 

YOUNGSTOWN.  O. 

Vindicator  ... 

....(e) 

795,926 

782,719 

13,207  Gain 

• 

Vindicator  _ 

....(s) 

171,212 

158.151 

13,061  Gain 

'Telegram . 

....(e) 

814,370 

783,595 

30,775  Gain 

Total  . 

1,781,508 

1,724,465 

57,043  Gain 

•  No  Sunday  Edition. 

”  Includes  American  Weekly.  1929 — 76,961  lines;  1928 — 
51.600  lines. 

•“  Includes  American  Weekly,  1929—77,045  lines;  1928 — 
57,658  lines. 


FORMER  LATIN  TEACHER  NOW  DARING 
“STUNT  REPORTER”  FOR  DAILY 


game  of  the  Athletics.  Later,  the 
Phillies  let  me  sit  in  their  dug-out,  on 
the  bench,  during  a  game. 

"What  days  of  adventure — and  don’t 
forget  the  gruelling  toil !  Then  the 
circus.  I  rode  the  elephant  and  then 
they  dressed  me  up  like  a  lady  clown 
and  set  me  do\Mi  in  the  trick  automobile 
that  pants  furiously  around  the  big  oval 
track  until  it  bursts  into  tiny  bits. 

“There  was  the  air  ship  that  shivered 
high  in  the  air,  with  me  having  a  fit  and 
putting  on  lipstick  while  it  was  aloft. 
.\nd  the  time  the  cops  arrested  me  for 
dressing  up  like  a  p<xir  old  l>eggar 
woman.  They  took  me  to  the  station 
house  in  a  patrol  wagoti !  They 
wouldn't  believe  I  was  doing  the  stunt 
for  a  story  atid  they  kept  me  locked  tin 
in  a  cell  I 

“Life  has  been  grand  to  me.  .\  bus 
driver  let  me  drive  a  big  sightseeing  bus 
and  a  magistrate  let  me  sit  on  the 
bench  with  him.  Jack  Kelly,  champion 
sculler,  showed  me  how  to  row  a  scull 
and  then  turned  the  boat  over  in  mid¬ 
stream  !  A  fire  company  invited  me 
down  to  spend  the  day  and  showed  me 
the  inner  secrets  of  a  fireman's  life.  .An 
alarm  rang  and  1  went  out  on  the  hose 
wagon. 

"Piloting  a  terrylx)at  across  the  Dela¬ 
ware  River  is  fun,  too— until  you  get 
near  the  ferry-slip.  That's  ticklish.  It’s 
much  easier  to  climb  537  feet  to  the  top 
of  W  illiam  Penn's  hat— and  see  the  city. 
Vou  get  dirty,  hut  it's  a  wonderful 
view ! 

"Being  a  waitress  is  dangerous — to 
the  customers.  I  made  griddle  cakes  in 
a  restaurant  window  and  tried  manicur- 
mg. 

"1  delivered  newspapers  and  tried 
sluR-shining  t(>r  a  day.  The  Shamrock 
Rovers  tried  to  teach  me  to  play  soccer ; 
instead,  1  learne<l  how  to  get  a  good 
headache.  Delivering  ice  with  Mat* 
Adgie,  the  prize  fighter,  was  a  good 
joh.  Next  1  landed  in  the  iieniteiitiary 
— as  a  visitor.  Then  the  beauty  pageant 
at  .Atlantic  City. 

“.A  police  captain  let  me  run  a  police 
lioat  in  the  harlxir.  1  tried  being  a 
l>ook  agent.  The  traction  people  let  me 
drive  an  elevated  train  and  the  tele¬ 
phone  comjiany  had  enough  optimism  to 
send  me  out  as  a  'trouble  shooter’.  I 
tried  to  charm  a  snake  in  the  Zoo. 


"Sand-blasting  the  side  of  a  buildiM 
is  tough — the  sand  gets  in  your  eyes.  I 
found  it’s  much  more  artistic  to  lead 
a  jazz  band  or  to  be  an  artist  s  model 
Yes,  1  made  chop  suey  in  Chinatown  aa| 
I  nursed  at  a  hospital  during  an  opera, 
tion.  Texas  G'uinan  lured  me  into  being 
an  actress  for  a  -night  in  one  of  her 
shows  and  later,  when  ‘The  Spider 
came  to  town  1  was  in  the  cast  for  i 


Vivian  Shirley  of  Philadelphia  Public  Ledger  Enjoys  “Thrill' 
Assignments — Has  Climbed  Towers,  Leaped  From 
Buildings,  Piloted  Engines  and  Baby  Blimps 


By  ARTHUR  JOYCE 


Vivian  shirley.  s.  r. 

That's  her  title. 

^‘Sfunt  Reporter”  < 

Evening  Public 
ledger. 

Several  years 
ago  Miss  Shirley 
taught  Latin  in  a 
W  il  mington 
<Del.)  high 
Today 


mean  a  thing.  There  were  too  many 
Vivian  Shirley  is  school  teachers  yearning  to  get  into  the 
newspaper  business.  I  asked  myself 
'what  don't  women  usually  do?’ 

“Just  then  a  huge  truck  rumbled  by. 
That  was  the  answer — drive  a  truck! 
I  waved  madly  at  the  driver.  The 
truck  stopped. 

“What's  the  big  idea?”  asked  the 
driver. 

'*  ‘I’m  writing  for  a  newspaper’,  I 
lied,  ‘and  I  have  to  go  out  and  drive  a 
truck  and  see  what  it's  like.  How 
alwut  driving  yours? 

“He  told  me  to  hop  on.  I  did.  I 
wrote  the  story,  brought  it  back  to  the 
editor.  He  published  it.  Then  1  volun¬ 
teered  to  work  during  my  Easter  week 
vacation  period.  ‘If  I  show  you  I’m  the 
girl  you’re  kioking  for  I  get  the  job?’ 
I  asked  him.  Well,  the  thing  worked 
and  I  got  the  job. 

"Now,  after  two  years  of  toil.  I’m  to 
have  a  vacation,”  said  Miss  Shirley,  who 
was  getting  ready  for  a  tour  to  the  West 
Indies. 

"The  old  scraplxKvk  sure  is  getting 
yellowed,”  commented  Miss  Shirley  as 
she  handed  me  a  record  of  her  “stunts” 
in  the  last  two  years. 

"The  day  Lindy  flew  aerfiss  the  ocean 
a  wild  New  York-bouixl  locomotive 
let  me  drive  it  at  85  miles  an  hour,”  she 
explained,  as  we  hxiked  over  the  scrap¬ 
book.  ".And  here  is  the  picture  when  I 
went  up  to  the  Firemen’s  .School  and 
they  put  me  on  the  fire  tower  and  told 
me  to  ‘jump!’  That  little  net  down 
there  looked  a  million  miles  away.  I 
almost  shfMik  my  teeth  lo<ise  wl»en  I 
landed  I 

“I  met  an  English  lord,  too,  when  he 
was  running  in  the  relay  races  at  Penn 
— Lord  Burghley,  who  was  inarried  re¬ 
cently.  Then  I  met  Ty  Cobb  and  Eddie 
Collins  and  the  others  at  the  opening 


school.  — 

she  is  known 
thousands 
daring  and  fear- 

less  young  worn-  V  '  t 

an  whose  daily 
“stunt  s”  send 
shivers  down  the 

backs  of  the  Viviab  Shirley 
timid  —  a  girl 

who  is  afraid  of  nothing;  who  glories  in 
an  assignment  to  "go  jump  in  the  river,” 
“go  out  and  get  yourself  arrested”  or 
“referee  this  prize  fight !” 

She  has  climbed  towers  and  flagpoles, 
driven  h*comotives,  ridden  on  fire  engines, 
dressed  as  a  clown  in  the  circus,  where 
she  rode  the  elephant ;  she  has  gone 
down  to  the  bottom  of  tlie  Delaware 
River  in  a  diver’s  suit  and  has  piloted 
a  baby  blimp;  she  has  jumped  into  fire 
nets,  played  professional  sports,  sold 
almost  everything  from  cigarettes  to 
diamonds.  She  has  U-gg^  on  the 
streets  and  has  been  arrested  for  it.  She 
has  ridden  on  cranes  and  climbed  steel 
girders ;  cashiered  in  a  bank,  worked 
as  a  blacksmith,  house  painter,  sand¬ 
blaster;  appeared  in  musical  shows  and 
operas,  refereed  boxing  bouts  and 
jigged  babies — and  has  written  about 
these  and  other  adventures  in  a  series 
of  daily  stories,  which  have  been  run¬ 
ning  for  about  two  years  in  the  Even¬ 
ing  Public  Ledger. 

The  other  day,  when  I  went  to  inter¬ 
view  Miss  Shirley  for  Editor  &  Pub¬ 
lishes,  Harry  B.  Nason,  managing 
editor  of  the  Evening  Public  Ledger, 
had  just  called  her  into  his  office  and 
assigned  her  to  “go  down  in  the  bear  pit 
at  the  Zoo". 

“Will  she  go?”  I  asked  Mr.  Nason. 

“Will  she?”  he  answered,  “Why 
she’s  as  tickled  about  that  as  if  I’d  giveti 
her  a  pair  of  scats  for  the  opera.  That 
girl  revels  in  danger!" 

Well,  she  certainly  doesn’t  look  it. 
She  is  a  gracious  and  charming  young 
woman — good-looking,  in  her  twenties 
and  smiling  always. 

“She  sure  keeps  me  stepping  some,” 
remarked  the  staff  photographer  who 
usually  accompanies  Miss  Shirley  on  her 
“stunts."  .She  gets  me  into  the  durndest 
max-ups,  sometimes  500  feet  in  the  air 
and  I  have  the  dickens  own  time  getting 
anywhere  near  enough  tr)  her  to  photo¬ 
graph  her.  Why,  the  day  she  climbed 
to  the  top  of  William  Penn’s  hat,  on  top 
of  City  Hall  tower,  537  feet  above  the 
ground,  I  almost  had  heart  failure  fol¬ 
lowing  her.  Did  I  go  up  to  the  top? 
I  did  not.  I  got  within  50  feet  of  it  and 
when  I  looked  ’round  and  figured  what 
would  happen  if  I’d  fall  I  just  wouldn't 
go  any  further,  that’s  all !” 

One  of  Miss  Shirley’s  poems  pub¬ 
lished  in  Editor  &  Publisher  several 
years  ago,  landed  Miss  Shirley  her  first 
regular  newspaper  job.  A  Wilmington 
(Del.)  editor  saw  it  and  asked  for 
samples  of  “columns.”  He  liked  them 
and  she  got  the  job  writing  three  a  week 
after  school  hours. 

“Then  came  a  lucky  break,”  explained 
Miss  Shirley.  “I  learned  the  editor  of 
the  Evening  Public  I^ger  was  looking 
for  a  girl  to  write  feature  articles — 
someone  who  would  feel  equally  at  home 
at  a  charity  ball  as  in  a  police  patrol. 
‘That’s  my  job’,  I  told  myself.  And 
I  went  after  it' 

“I  got  as  far  as  leaving  my  name  and 
address  with  the  editor.  But  that  didn’t 


a  lady-diver  down  in  a  diver’s  suit  at 
tl»e  b^tom  of  the  Delaware  River. 

“It’s  a  fascinating  life — full  of  excitt- 
ment  and  feverish  activity.  I  like  it 
all  right — but  just  the  same,  this  vaa. 
tion  idea  strikes  me  as  being  good,  too." 


DAILY  EQUIPS  POLICE 
CARS  WITH  RADIO 


Receiving  Sets  Placed  in 


AutomobilM 
to  Pick  Up  Crime  Bulletin* 
Broadcast  from  Chicago 
Tribune  Station 


As  another  step  to  combat  crime  in 
Chicago,  police  squad  cars,  as  they  tour 
their  districts,  now  receive  orders  and 
crime  happenings  from  the 


flashes  of 
detective  bureau  by  radio  messages  broad¬ 
cast  over  WON,  the  Chicago  Tribune’t 
Installation  of  the  radio 


radio  station, 
receiving  sets,  planned  and  executed  by  I 
the  Tribune  with  the  approval  of  Poli«] 
Commissioner 


Russell,  is  expected  to 
facilitate  the  apprehension  of  criminals 
by  bettering  the  methods  of  communica¬ 
tion  between  the  police  cars  and  the 
bureau. 

Information  of  crimes,  reported  to  the 
detective  bureau,  will  be  telephoned  to 
WGN  and  instantly  relayeel  to  the  squads 
This  system,  it  is  believed,  will  make  it 
possible  in  many  instances  for  the  near¬ 
est  squad  to  reach  the  scene  before  the 
criminals  have  made  their  getaway. 

The  Tribune’s  plan,  to  be  carried  out 
at  the  paper’s  expense,  was  submitted 
to  Police  (Commissioner  Russell  and  upon 
his  indorsement,  experimental  work  was 
begun. 

Vernon  H.  Pribble,  manager,  and  Carl 
Meyers,  chief  engineer  of  WGN,  en¬ 
countered  many  difficulties  before  they 
were  ready  to  equip  the  first  car.  Inter¬ 


street  car  power  lines  and  a  pace  of  60 
miles  an  hour  were  a  few  of  the  pro¬ 
blems.  Then,  too,  space  had  to  be  madr 
in  the  automobile  where  the  set  would 
not  interfere  with  the  movements  of  thr 
occupants  or  with  the  handling  of  rifles 
To  solve  these  problems  Mr.  Meyers 
redesigned  a  manufactured  product  ac¬ 
cepted  by  the  Tribune  for  this  use.  The 


engineer  cut  a  seven-tube  set  in  two  and 
placed  one-half  on  top  of  the  other  in 
order  to  shorten  the  set.  These  two 
halves  were  incased  in  aluminum  ^ 
placed  in  a  space  prepared  by  removing 
one  of  the  collapsible  seats  in  the  seven- 
passenger  cars.  Then  the  set  was  strap- 


ously  to  receive  the  program  from  WGh 
When  a  crime  flash  has  been  given  ^ 
an  employe  of  the  station,  the  program  n 
halted  momentarily  while  the  announce! 
designates  by  number  the  squad 
whom  the  message  is  intended.  The  mes¬ 
sage  is  then  broadcast. 


“Doing  Her  Stuff!”  Here’s  Vivian  Shirley,  stunt  reporter  of  the  Philadelphia 
Evening  Public  Ledger,  climbing  out  on  a  crane  to  get  a  “thrill”  story  high 
above  the  terrain. 


MACFADDEN  TO  PUBLISH 
WALL  ST.  TABLOID 


PHILADELPHIA  DAILY 
ELECTS  DIRECTORS 


BRYAN  WINS  CIVIC  HONOR 

John  Stewart  Bryan,  presiilent  and 
publisher  of  the  Rithiiumd  (Va.) 

Lcader,  will  receive  Richmond’s  initial 
civic  achievement  award,  the  medal  of 
the  Richmond  Civitan  Club,  which  will 
be  presentwl  wheti  Mr.  Bryan  returns 
from  Europe. 


"To  recoKnize  faithful  service  and  to 
register  my  appreciation  of  its  value.  1 
want  to  greet  all  employes  of  the  Inquirer 
henceforth  as  associates — not  only  as  fel¬ 
low  workers,  but  as  fellow  owners.  The 
stock  of  this  company,  both  common  and 
preferred,  cannot  be  in  better  hands. 

“It  will  be  a  proud  moment  for  the 
present  proprietors  when  they  learn  that 
this  vast  enterprise  in  which  they  are 
so  vitally  interested  has  outgrown  the 
In  the  reorganization  of  the  Philadcl-  era  of  petty  ownership.  Plans  have  been 
fhia  Inquirer,  following  the  sale  of  stock  developed  by  those  whose  caution  and 
to  employes,  new  directors  were  named  skill  in  matters  of  finance  cannot  be 
this  week  representing  the  minority  questioned,  whereby  each  and  every 
jhareholders — the  employes  and  the  pub-  Inquirer  worker  will  have  his  or  her 
lie.  They  are :  equal  chance  to  participate  in  the  owner- 

George  S.  Crapo,  promotion  manager  ship  and  earnings  of  this  newspaper, 
of  the  Inquirer,  an  employe  for  more  “Men  and  management  have  both  .suc¬ 
ceeded  so  well  in  making  the  Inquirer 
■  ^  one  of  the  world’s  greatest  newspapers 

that  there  will  be  no  change  in  personnel." 


Clarence  A.  Hebb  Named  Editor  of 
Financial  Paper  Wbicb  Will  Make 
Appearance  Soon — To  Appeal 
to  “Average  Inreator’’ 


5is  Inquirer  Staff  Members  Chosen  to 
Represent  Employe  Stockholders 
Who  Bought  $1,125,000  of 
Stock  Issue 


EDITORS  INUNDATED 
WITH  RADIO  PUFFS 


.■\  new  morning  financial  newspaper, 
tabloid  in  size,  published  by  Macfad- 
den  Publications,  Inc.,  will  soon  make  its 
appearance  in  New  York. 

(.'larence  .\.  Hebb,  former  financial 
editor  of  the  Brooklyn  Daily  Eagle,  and 
more  recently  managing  editor  of  the 
Brooklyn  Times,  will  be  editor.  Pre¬ 
parations  are  now  under  way  for  further 
organization  of  a  staff,  which,  according 
to  a  statement,  will  include  representa¬ 
tion  in  important  cities.  United  Press 
service  will  be  used. 

"Mr.  Macfadden  proposes  to  issue  a 
paper  which  will  be  of  outstanding  im¬ 
portance  to  the  professional  investor  and 
trader  as  well  as  to  the  average  business 
man  interested  in  the  stock  market," 
Martin  H.  VVeyrauch,  vice-president  of 
Macfadden  Publications  said. 

“One  of  its  chief  purposes  will  be  to 
eliminate  much  of  the  mystery  which  now 
confuses  the  average  investor  in  the  de¬ 
termination  of  the  proper  placing  of  his 
investment  fund. 

“This  paper  will  in  no  way  compete 
w’ith  any  of  the  financial  papers  now  in 
the  field.  Mr.  Macfadden  and  members 
of  the  executive  staff  believe  that  there 
is  a  definite  public  demand  for  a  publica¬ 
tion  of  this  type,  particularly  at  this 
time  when  such  a  large  number  of  new 
investors  arc  without  fundamental  soui^ 
information  upon  which  to  base  their 
committments.” 

No  definite  date  has  been  set  for  the 
first  issue,  Mr.  Weyrauch  said,  but  the 
condition  of  the  stock  market  will  not 
influence  the  time. 

The  .selling  price  is  also  undetermine*!. 


Twenty  Columns  Received  in  One 
Week  by  Virginia  Daily  in  City 
of  30,000  —  Wastebasket 
Received  It  All 


Struck  by  the  large  volume  of  mail 
containing  puffs  for  radio  advertisers, 
the  editor  of  a  V’irginia  daily  newspaper 
accumulated  a  week’s  supply  and  then 
made  a  check  of  it.  The  week  in  ques¬ 
tion  ended  on  Sunday,  March  17.  The 
newspaper  is  one  serving  a  community 
of  30,000  persons  and  doubtless  was  one 
of  thousands  on  the  radio  mailing  lists. 

Thirty-three  pieces  of  mail  were  re¬ 
ceived  with  press  agent  matter,  most  of 
it  blatantly  advertising  those  who  buy- 
radio  time.  A  few,  however,  “played 
down”  the  advertising  feature  but  men¬ 
tioned  the  name  of  the  concern  once. 

A  check  of  the  week’s  mail  revealed 
12,700  words  of  press  material  announc¬ 
ing  forthcoming  radio  events  on  given 
nights,  listing  the  station  and  the  hour 
with  about  fifty  per  cent  of  the  material 
enlarging  on  the  characteristics  of  the 
product  advertised.  Measuring  the  radio 
programs  sent  in  by  stations  they  would 
have  consumed  twenty  columns  of  news¬ 
paper  space  had  they  been  printed.  Ten 
nationally  known  prcxlucts  were  adver¬ 
tised  and  some  of  them  sent  two  re¬ 
leases  in  one  week.  There  were  ten 
radio  concerns  seeking  free  puffery  and 
making  loud  claims  of  superiority. 

One  concern  mailed  electrotypes  one 
column  wide  of  radio  singers,  while 
another  sent  four  mats  ranging  from 
one  to  three  columns  wide. 

In  the  batch  of  mail  were  two  ques¬ 
tionnaires  asking  the  editor  if  he  used 
the  material  and  if  not  what  was  his 
objection,  also  calling  for  editorial  sug¬ 
gestions. 

All  of  this  mail  was  addressed  to  the 
“radio  editor”  and  was  separate  and  dis¬ 
tinct  to  letters  received  by  the  adver¬ 
tising  manager  impressing  on  him  the 
hidden  virtue  of  carrying  certain  spe¬ 
cial  radio  features  and  asking  that  tear 
sheets  be  sent  to  the  advertising  agency 
containing  the  free  puff. 


STORES  PAY  FOR  PROGRAM 


Peoria  Journal-Transcript  “Radi- 
almanac”  Sold  Quickly 

A  new  plan  whereby  radio  programs 
appear  in  paid  space  has  been  de¬ 
veloped  by  the  Peoria  (Ill.)  Journal- 
Transcript.  Once  a  week  the  week’s  radio 
programs  appear  in  a  half-page  advertise¬ 
ment,  divided  into  eight  columns  each  col¬ 
umn  allotted  to  one  advertiser,  who  pays 
for  his  advertising  space  as  well  as  that 
taken  up  by  the  radio  program  which 
appears  either  below  or  above  his  adver¬ 
tisement. 

The  plan  is  known  as  the  “Radi-al- 
manac”  and  was  developed  by  R.  S. 
Ellis,  of  the  Journal-Transcript  staff,  who 
has  copyrighted  the  idea. 

“After  Ellis  got  this  hunch,”  E.  H. 
Maloney,  advertising  manager,  says,  “we 
drew  up  a  contract  for  him  and  he  ob¬ 
tained  seven  signatures  after  making 
only  twelve  calls.  The  feature  appeared 
for  the  first  time  Monday,  Feb.  25,  and 
the  following  day  we  obtained  another 
contract  covering  the  eighth  space,  so 
that  during  the  remainder  of  the  year’s 
perit)d  the  entire  space  will  be  paid  for  by 
local  advertisers  (with  the  exception  of 
the.  l-inch  heading  which  is  across  the 
top  and  donated  by  the  paper).” 


Elzanob  Elvebson  Patenotbb 


than  seven  years  who  rose  from  a  “cub” 
reporter  and  was  successively  assistant 
financial  editor,  assistant  city  editor  and 
night  city  editor  before  taking  over  the 
job  of  director  of  editorial,  advertis¬ 
ing  and  circulation  publicity. 

(leorge  Steele,  who  has  been  made  as- 
sbtant  business  manager  after  having 
served  the  newspaper  for  several  years 
as  assistant  advertising  representative  in 
the  New  York  office. 

Robert  Kelso  Cassatt,  head  of  the 
hanking  firm  of  Cassatt  &  Co.,  which 
handled  the  financial  reorganization. 

John  T.  Custis,  for  many  years  manag¬ 
ing  editor  of  the  Inquirer. 

□larles  H.  Heustis,  its  editor-in-chief. 

E.  I.  Bacon,  business  manager. 

Herbert  E.  Blackman,  secretary. 

Mrs.  Eleanor  Elverson  Patenotre. 
president  and  publisher  since  the  death  of 
her  brother,  (jolonel  James  Elverson,  Jr. 

Employes  of  the  Inquirer  have  sub¬ 
scribed  to  more  than  $1,125,(X)0  of  the 
preferred  and  common  stock  recently 
offered  in  the  reorganization  plan,  repre¬ 
senting  about  23,(X)0  shares.  "The  balance 
of  the  149.(X)0  shares,  representing  49 
per  cent  of  the  entire  issue  of  300.000 
shares,  is  being  allotted  to  the  general 
public.  Mrs.  Patenotre  holds  151.0(X) 
shares,  or  51  per  cent  of  the  issue.  Con¬ 
trol  of  the  Inquiter  thus  is  to  be  main¬ 
tained  by  the  Elverson  family,  with  no 
contemplated  change  in  management, 
policies  or  executive  personnel. 

The  preferred  stock  was  bought  by  the 
Inquirer  employes  at  $49.75  a  share,  to 
he  paid  for  outright  in  ca.sh  or  through 
a  system  of  extended  monthly  payments 
ranging  over  one  vear.  It  was  offered 
to  the  public  at  $^2  a  share.  Employes 
bought  the  common  stock  at  $41  a  share ; 
the  public  at  ^2. 

Representatives  of  virtually  every  de¬ 
partment  in  the  Inquirer  subscribe  to 
the  stock.  Even  the  office  boys  partici¬ 
pated.  one  lad  subscribing  for  a  number 
of  shares  equal  to  the  number  of  years 
he  has  been  on  the  paper,  which  is  three. 

So  general  was  the  response  from  em¬ 
ployes,  that  Mrs.  Patenotre,  who  sug¬ 
gested  the  participation  idea  originally, 
issued  this  statement  to  the  employes  this 
week; 


ABRAHAM  E.  BAERMAN 


Literary  Agent,  Friend  of  Newspaper- 
men,  Dies  in  New  York 

Abraham  E.  Baerman,  literary  agent 
whose  career  was  linked  with  the  rise  of 
many  well-known  newspaper  writers,  died 
March  22,  at  his  home  in  New  York 
following  a  stroke  which  left  him  un¬ 
conscious  until  his  death.  Funeral  serv¬ 
ices  were  attended  by  many  New  York 
newspaper  men  and  a  eulogy  was  deliv¬ 
ered  by  Ixiuis  W.  Fehr  of  the  New  York 
American. 

Mr.  Baerman  was  born  in  Hamburg, 
Germany,  71  years  ago  and  came  to  this 
Cf>untry  with  his  parents  at  the  age  of 
two.  Almost  his  entire  business  career 
was  given  over  to  literary  representa¬ 
tion.  .Among  thf>se  for  whom  he  handled 
manuscripts  were  O.  Henry,  Irvin  Cobb, 
Don  Marquis,  W.  O.  McGeehan,  Walter 
Hackett,  Morgan  Robertson,  Talbot 
Mundy,  Eugene  Walter  and  Percival 
Wodehouse.  Just  prior  to  the  illness 
which  resulted  in  his  <leath  he  had  done 
special  work  on  the  New  York  Ameri¬ 
can’s  income  tax  campaign. 

He  is  survived  by  his  wife,  Mrs.  Eliza- 
l>eth  Baerman  and  a  daughter,  Mrs. 
Kathleen  H.anley.  of  Bronxville,  N.  Y. 


TO  BUILD  MODEL  HOME 

The  Chicago  Tribune  will  erect  one 
of  the  eight  houses  in  the  ninth  annual 
Chicago  Own  Your  Home  building  and 
equipment  exposition,  which  will  open 
.April  27  and  continue  for  15  days.  The 
Tribune’s  house  will  be  used  for  dis¬ 
plays  of  its  various  editorial  features 
and  departments. 


AMERICAN  CORRESPONDENTS  WITH  REBELS 


ORGANIZES  VIGILANCE  GROUP 

Mrs.  Julia  Brainard  Carson,  wife  of 
Alfred  B.  Carson,  news  editor  of  the 
Albany  (N.  Y.)  Evening  News,  has 
organized  a  mother’s  vigilance  committee 
to  safeguard  children  on  busy  thorough¬ 
fares  following  the  death  last  week  of 
their  six-year-old  son  in  an  accident. 
Albany  newspap«'rs  and  civic  agencies 
are  aiding  in  the  committee’s  work.  Mrs. 
Car.sfm  is  a  special  writer  for  the 
Knickerbocker  Press. 


DAILY  PIONEER  IN  RADIO 

In  a  list  of  Canadian  daily  newspapers 
which  operate  radio  stations,  published 
recently  by  Editor  &  Publisher,  the 
names  of  the  Edmonton  (Alta.)  Journal 
was  inadvertently  omitted.  The  Journal 
started  broadcasting  more  than  six  years 
ago. 


Photo  shows  Jose  Navarro,  of  El  Continental  of  El  Paso,  Tex.,  tieneral  Antonio 
Villareal,  second  in  command  of  the  rebel  forces,  and  Jaofues  D’Armand, 
staff  correspondent  of  United  Press  .Associations.  It  was  reporie*!  this  week 
that  Navarro  had  heen  ordered  by  rebel  leader*  to  leave  their  territory  because 
of  code  messages  he  sent  to  El  Paso  by  courier,  evading  the  censorship  rules. 


mces  of  American  Journalism 

Stories  of  Success  Won  by  Leaders  of  the  Press 


*'Ridtng  from  Topeka,  Kansas,  to  Manhattan.  D  E*  C 

Kansas,  Marco  saw  and  heard 
birds/* 

^HERK  is  propriety  in  this  introduc- 

a^mmercial  aKe.”  ^8 

Last  January  Morrow  bfRan  his  for-  \ 

tieth  year  in  journalism.  He  has  worked  ■  \  ■■ 

as  rep^ter,  city  editor,  managing  editor,  ^  \  a 

magazine  editor,  advertising  copy  writer,  ^  •  ’’  ■  \  ^ 

advertising  agency  executive,  and  execu-  \ 

tive  in  a  publishing  house.  His  first  .jj  \ 

newspaper  work  was  with  the  old  -  Lr  St 

Republic-Times  of  Springfield,  O.,  now  ^  \ 

Governor  (.'ox’s  Springfield  News,  where  ^ 

he  began  as  a  reporter  in  January,  1890.  > 

Fired  twice  in  his  first  week  of  work  ^  WBf  ' 

he  finally  got  on  the  payroll  at  $5  a  -jpr 

week.  He  remained  with  the  organiza¬ 
tion  nine  years,  rising  to  managing  edi¬ 
tor.  While  there  he  edited  two  maga-  j'^ri'ia//3' drauw /or  Edito*  &  PcausHii  .^O'^^xr  .Uarmi. 
zines,  Tartn  Neivs  and  ITomankinJ, 
published  by  the  Republic-Times  com¬ 
pany.  I  armer,  Missouri  Ruralist.  Michigan  ner  he  i 

In  1899  he  resigned  after  a  disagree-  Tanner,  Ohio  Farmer,  and  Pennsylvania  then  for 
ment  over  policy,  and  joined  the  Frank  Farmer;  a  national  news  wwkly.  Cap-  certain  c 
B,  White  advertising  agency  of  Chicago  j  H  rekly;  and  a  national  home  ders  if  tl 
as  copy  writer  and  editor  of  the  house  magazine,  the  Household  Magazine.  He  unrequitt 
organ.  Agricultural  Advertising.  For  bas  been  twice  president  of  the  .-\gricul-  These  i] 
some  time  previously  Mr.  Morrow  had  tural  Publishers’  .\ss<Kiation  and  for  10  dress  to 
been  interested  in  advertising  and  had  .'ears  has  been  a  member  of  the  board  meiitione 
done  some  pioneer  work  for  George  P.  directors  of  the  .\ndit  Bureau  of  tones  th 
Rowell  of  Printer’s  Ink  fame.  Circulations.  ously  ml 

The  Frank  B.  W'hite  agency  was  the  .\  man  of  less  than  average  stature.  “The  i 
forerunner  of  the  Critchfield  Corporation  with  bushy  graying  hair,  youthful  gray  but  thert 
of  which  Morrow  became  secretary,  eyes,  and  a  friendly  countenance,  Mor-  church. 
Arthur  Capper  hired  him  to  become  di-  row  presents  the  apjiearance  of  a  man  in  the  \ 
rector  of  advertising  work  for  the  Cap-  at  least  a  quarter  century  younger  than  stake,  th 
per  publications  in  1908.  He  was  pro-  the  59  years  recorded  of  him  in  Who’s  of  the  p 
moted  to  his  present  rank  of  assistant  Who.  In  the  Capper  building  across  the  /iwn  gen 
publisher  when  Capper  left  for  W’ash-  street  from  Capitol  grounds  in  Topeka.  "The 
ington  to  take  up  his  duties  as  United  his  office  door  stands  open,  an  invitation  thrope,  1 

States  Senator  in  1919.  and  a  temptation  to  any  and  all  who  If  you 

As  Senator  Capper's  right  hand  man,  enter  the  main  corridor.  if  you  a 

Morrow  has  been  intimately  associated  You  might  take  him  for  an  amiable  heartenei 

with  the  growth  of  the  Capper  publica-  but  wise  and  mellow  curate  who  liked  are  conv 
tions  which  today  include  the  Topeka  i>eoplc,  and  books,  and  good  talk.  In  an  sion  to 
Daily  Capital  and  the  Kansas  City  earlier  civilization  one  feels  he  might  times,  as 
Kansan,  two  daily  papers;  a  farm  pajier  have  been  ideally  suited  for  the  church,  the  Inm 
of  national  circulation.  Capper’s  Farmer;  and  to  hear  him  speak  is  to  have  the  message, 
five  state  farm  papers.  The  Kansas  feeling  emphasized.  In  voice  and  man-  as  your 


“Don't  in  common  hiHiesty  attempt  to 
steal  the  livery  of  the  court  of  the  devil 
to  serve  heaven  in.  Sheep  who  are  I 
tempted  to  wear  wolves’  clothing  should 
rememlier  the  fate  of  the  ass  in  the  lion's 
skin. 

“Someone  has  said  ‘a  society  which 
has  no  prophets  perishes  from  inanition, 
while  if  it  has  nothing  else  it  dies  of 
convulsions.’  The  men  who  really  help 
mankind  move  forward  are  the  men  who 
keep  in  step  with  their  fellows,  elbow  to 
elbow,  and  gently,  almost  imperceptibly, 
give  the  forward  urge. 

“That,  to  my  mind,  is  the  function  ot 
the  journalist.  His  material  is  humanity 
as  it  is,  now.  Today.” 

statement  of  the  philosophy  of  imd- 
ern  advertising  contained  in  his  presi¬ 
dential  address  before  the  Agricultural 
Publishers’  association  at  Houston  in 
1925  emliodies  probably  the  best  sum¬ 
mary  to  be  found  in  all  the  businfs> 
literature  of  modern  times  of  what  ad¬ 
vertising  means  in  our  economic  sys¬ 
tem.  The  address,  published  subse¬ 
quently  as  a  booklet,  is  entitled  “Keep¬ 
ing  Pace  with  Production.” 

“.Advertising  is  an  integral  part  of 
business.”  stated  Mr.  Morrow.  “Its  in¬ 
herent  nature  is  the  same  as  the  nature 
of  the  system  of  which  it  is  a  part;  its 
sins  are  the  sins  of  the  system ;  if  it  he 
inartistic  and  offensive  to  good  taste:  it 
it  be  unethical  and  unsound  economically, 
it  is  so  because  the  whole  system  of  busi¬ 
ness  is  crude  and  blatant  and  unethical 
and  unsound.  I  mean  that  advertising 
cannot  be  segregated  and  separately  in¬ 
dicted.  Our  whole  business  system  is 
logically  and  irrevocably  involved  in  the 
criticism  directed  at  advertising  as  a 
factor  of  business.” 

But  Mr.  Morrow  refuses  to  quarrel 
with  the  American  Zeitgeist  of  material¬ 
ism.  Good  or  bad,  here  it  is,  and  he 
proceeds  to  tell  why,  and  what  may  lie 
done  about  it.  He  summarizes  the 
growth  of  human  production  power  since 
the  advent  of  the  scientific  era,  multiplied 
within  the  last  75  years,  6,0(X)  per  cent, 
and  shows  how  today,  instead  of  fearing 
famine  as  did  our  forefathers,  we  fear  a 
too  great  abundance  of  things. 

“It  is  here,  I  think,  that  advertising 
has  its  legitimate,  ethical,  and  economic 
place,”  he  continued.  “If  our  industry  be 
good,  advertising  is  performing  a  useful 
function.  But  it  need  not  be  an  eco¬ 
nomic  waste  as  our  learned  professors  so 
often  charge. 

“.Advertising  that  costs  anybody  any¬ 
thing  is  an  economic  waste.  If  it  is  a 
tax  upon  the  consumer  or  the  distributor 
or  the  producer,  it  is  wrong  and  has  no 
place  in  our  business  system.  You  say 
'Somebrnly  must  pay  for  it.’  I  say  that 
a  dollar  spent  in  one  department  of  busi¬ 
ness  which  saves  a  dollar  and  one  cent 
in  another  department  is  not  an  expense 
but  an  economy.” 

He  then  cites  examples  both  actual 
and  hypothetical  to  show  how  monev 
spent  in  advertising  reduced  the  cost  of 
commodities  to  producer,  distributor, 
and  consumer,  concluding : 

“.Advertising  came  into  being — not  as 
the  invention  of  the  devil  as  some  do 
vainly  imagine,  nor  as  the  discovery  of 
a  super-genius,  as  others  vainly  boast — 
but  as  a  natural,  inevitable  step  in  the 
evolution  of  our  industrial  system.  -Ad¬ 
vertising  is  the  legitimate  child  of 
the  Necessity :  sired  by  Enterprise  out  of 
-are  Business  Service.  To  change  the  figure, 
his  it  is  a  cog  wheel  in  the  Business  Ma¬ 
chine  which  keeps  open  the  channel  of 
;an-  distribution ;  which  keeps  the  produce 
per.  moving ;  which  prevents  a  clog  and  a 
ige,  dam  with  an  inevitable  resultant  stagna- 
dis-  tion  and  ruin. 

you  “And  the  paradoxical  thing  about  it  alt 
nis-  is,  that  advertising  must  do  this — and 
aint  does  do  it — without  cost  to  the  producer, 

1  to  the  distributor,  or  the  consumer.  The 
our  normal  profit  from  the  increased  volume 
iper  of  business  transacted  is  greater  than 
(Continued  on  page  57) 


MARCO  MORROW, 
.Assistant  Publisher, 
('apper  Publications. 
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CELEBRATES  FIFTIETH  YEAR 


BUREAU  FORMED  TO  PROMOTE  COLOR 
ADVERTISING  FOR  NEWSPAPERS 


“NO  TIME  CARDS”  AT  POLE, 
OWEN  TELLS  FORMER  BOSS 

The  voice  of  a  former  boss  fol¬ 
lowed  Rugtiell  Owen,  New  York 
T imes  correspondent  with  the  Byrd 
expedition,  to  the  Antarctic  last 
Sunday  morning,  when  Martin  G. 
Rice,  manager  of  broadcasting  at 
station  WCY,  Schenectady,  spoke 
over  W2XAF  in  a  program  ad¬ 
dressed  to  the  explorers.  Com¬ 
mander  Byrd  and  Owen  responded, 
the  latter's  message  to  Rice  being: 
“Many  thanks.  Good  to  hear  your 
voice.  No  time  cards  down  here.” 

Before  joining  the  Times  staff, 
Owen  was  employed  in  the  General 
Edectrir  company  publicity  depart¬ 
ment  at  Si-henectady.  He  is  in 
daily  communication,  by  code  mes¬ 
sage,  with  the  New  York  Times 
from  his  “beat”  11,000  miles  distant. 


Creston  (la.)  News-Adrartiser  Priai, 
36-Page  Edition  Marking  Event 

The  Creston  (la.)  News  Advertisers 
March  26  celebrated  its  fiftieth  annirer 
sary.  In  commemoration  of  the  eve 
a  36-page  editic 
was  pubHib 

weekly  edit;? 
the  Weekly  Crts 
News  Ae 
vertiser, 
years  old. 

The 

Daily  Adrerti 
ser  was  founds 
ilrn- 
no\v  livbj 

Huntinct:.- 

^ Mass,  in  l/rv, 
Fkank  Thayeb  hrank  Taylf 

of  Chicago  ani 
Joel  R.  Hill  of  Kansas  City  orgu- 
ized  the  News  Advertiser  company  las 
Septemoer  for  the  purpose  of  inerginj 


Ten  Dailies  Represented  at  New  York  Meeting  Called  to  Estab¬ 
lish  Central  Unit  for  Improving  Methods  of  Color  Repro* 
duction — Greater  Economy  and  Speed  Are  Advantages 


PKELIMIN.XKY  steps  toward  estab-  Tliis  meeting  marked  the  first  time  that 
lishing  a  central  cooiierative  bureau  to  all  of  the  new .^iiapers  .using  color  grav- 
facilitate  the  handling  of  newspaper  ad-  ure  gathered  together  for  a  concerted 
vertising  copy  for  color  rotogravure  sec-  effort. 

tions  were  tsiken  March  25  at  a  meeting  The  meeting  was  called  by  Mr.  Walsh, 
held  at  the  offices  of  the  International  Those  present  were;  jaetd)  Englander, 
Intaglio  Cor|>oration  in  New  York  City,  president  of  the  Neo-Gravure  C'ompany 
.All  ten  newspapers  which  now  use  the  of  New  York  and  Chicago  which  prints 
process,  and  a  number  of  advertising  the  color  gravure  sections  for  the  New 
agencies  and  large  printing  companies  York  World,  Syractise  Herald,  Buffalo 
were  represi-nted.  Times,  Fittsburgh  Sun-Telegraph,  and 

The  primary  purpose  of  the  new  bu-  the  Omaha  W arid  Herald;  Ray  Gilleau- 
reau,  according  to  the  plans,  will  be  to  deau,  vice-president  of  Alco-Gravure, 
have  an  expert  color  photographer  make  Inc.,  which  operates  six  different  roto- 
all  the  color  sejwrations  and  the  re-  gravure  plants  in  the  United  States,  and 
touching  of  the  negatives  at  one  central  now  printing  a  color  gravure  section  for 
point.  A  set  of  color  |K>sitives  and  a  the  Milwaukee  Journal;  Fred  Shafer, 
color  chart  will  then  be  sent  to  each  manager  of  the  copy  ^d  art  departments 
newspaper  using  any  particular  adver-  of  the  Chicago  Tribune;  Charles  H. 
tisement.  Eddy,  representing  the  Toronto  Star; 

In  this  way  every  newspa|>er  will  have  R-  A.  Fletcher  and  Frank  E.  Vetter, 
the  advantage  of  receiving  positives  made  representing  the  St.  Louis  Post  Dispatch; 
up  and  retouched  by  experts,  insuring  Robert  R.  Dunwoodie,  Jr.,  representing 
uniformity  in  all  papers.  Montreal  La  Presse;  A.  W,  Norton. 

Another  advantage  of  the  plan,  it  was  repr^ting  the  Syracuse  HerMd  and 
pointed  out,  was  that  it  would  greatly  the  Omaha  \\  or  Id- Herald;  D.  E.  Col- 
expedite  the  handling  of  copy.  In  the  Pf^^iodelphta  hi- 

past  it  has  been  necessary  for  an  adver-  Q^^rer;  T.  E.  Cbnkhn,  representing  the 
tiser  to  send  an  original  painting  to  Buffalo  Times.  The  MacManus  Adver- 
each  newspaiier  which  was  to  reproduce  t'S'nR  Agency  was  represented  by  Charles 
any  certain  {tainting.  Under  the  new  Brewer,  the  contact  _  man  for  Fisher 
plan,  the  news|>a|)ers  will  save  the  cost  Bodies,  and  by  Mr.  Link,  the  production 
of  making  individual  separations  and  do-  manager.  Others  presmt  were  Mr. 
ing  individual  retouching.  Ruggles  and  Percy  I.  Mills,  of  Ruggles 

A  third  advanUge  cited  was  the  fact  and  Brainerd ;  Fred  Scheer,  of  Rotoprint 
that  by  working  together  tlie  costs  of  ^'•ravure  Company ;  Fernand  VV.  Bourges, 
reproduction  could  be  reduced.  Bourges  Studios;  and  W.  1. 

The  new  service  wffl  also  advise  the  I.inghes,  vice-president  of  the  Interna- 
various  newspa|)ers  on  the  tv{)es  of  inks  *'‘>nal  Intaglio  Coriioration. 
to  be  used  color  gravure  process  for  news- 

‘it  will  be  the  aim  of  the  central  ''as  introduced  in  this  wuntry 

bureau,”  F.  M.  Walsh,  president  of  the  >'^ars  ago.  Mr.  Hughes 

International  Intaglio  Corjxiration,  said,  ^as  instruct^  to  work  out  the  details 
-to  show  advertisers  that  their  advertis-  f"*"  establishing  the  central  bureau, 
ing  can  be  reproduced  w'ith  excellent  re¬ 
sults  in  the  news|>apers,  with  less  time 
required  for  the  placing  of  the  advertise¬ 
ments.  In  order  to  work  out  a  color 
campai^  to  coo|)crate  with  local  selling 
plans,  it  will  be  no  longer  necessary  to 
take  color  in  the  national  magazines.” 

Howard  Ruggles,  of  Ruggles  &  Brain- 
erd,  made  a  comparison  of  the  situation 
of  color  advertising  between  the  maga¬ 
zines  and  the  present  situation  of  the 
newsfiapers. 

“The  color  gravure  newspapers,”  he 
said,  “are  now  in  a  more  satisfactory  sit¬ 
uation  than  the  magazines  were  in  1915. 

At  that  time,  the  Saturday  Evening  Post 
carried  about  148  pages  of  color  adver¬ 
tising  in  52  issues,  or  less  than  three 
{Niges  of  advertising  per  issue.  Other 
national  magazines  were  carrying  little  if 
any  color  copy.  There  was  a  great  diver¬ 
sity  in  the  color  printing  done  by  the 
magazines  and  great  difficulty  in  obtain¬ 
ing  uniform  color  plates. 

“However,  the  magazines  quickly  saw 
the  great  popular  apiieal  of  color  adver¬ 
tising  and  the  quality  group  united  u|>in 
a  central  agency  which  handled  the  copy, 
pre|)ared  the  plates,  etc.  In  a  relatively 
short  length  of  time,  or  by  1921,  the 
quality  group  had  developed  220  (lages  of 
four  color  copy  during  one  year.  .At  the 
present  time,  more  than  5()0  advertisers 
are  using  color  in  the  lutioiial  magazines. 

A  very  small  {lercentage  of  these  adver¬ 
tisers  have  been  educated  to  use  color  in 
the  newspa{iers.” 

It  was  decided  to  o|)en  the  first  office 
of  the  bureau  in  New  York  city  because 
more  than  60%  of  advertising  coiiy  origi¬ 
nates  in  New  York,  it  was  stated.  Later 
on  branches  will  be  opened  in  Chicago^ 
and  other  cities.  ' 

It  is  expected,  also  that  later  on  this 
service  bureau  will  be  able  to  cooperate 
with  the  various  newspapers  with  an  edi¬ 
torial  service  for  color  gravure  by  send¬ 
ing  out  ex|>ert  color  photographers  to  the 
various  cities  and  by  having  an  expert 
color  |)hotographer  make  the  color  separa¬ 
tion  and  the  retouching  for  editorial 
subjects. 


International,  placed  through  rwognized  Advertiser,  then  owned  by  Carl  Dava- 
advertising  agencies.  Advertising  rates  port  and  Alex  Roseberry. 
remain  uiiclianged.  Three  other  Fair-  The  present  organization  includes  it 
child  periodicals.  Women’s  Wear  Daily,  addition  to  Mr.  Thayer,  as  president,  Mr 
Daily  Nnvs  Record  and  Men’s  Wear,  Hill  as  publisher,  George  A.  Croft,  via 
will  continue  their  policy  of  not  paying  president  and  managing  editor  aad 
the  commission.  George  R.  Crane,  secretary  and  busineji 

- -  manager. 

BANS  HIGHWAY  SIGNS  Mr.  Thayer  was  formerly  on  the  edi 

.All  commercial  advertising  signs  must  torial  staff  of  the  Springfield  (Masi) 
be  removed  from  the  right  of  way  along  Republican.  For  a  number  of  years  hi 
federal  highways  in  Montana  before  taught  j.mrnalism,  at  the  Universities  of 
January  1,  1930.  Iowa,  Kansas,  and  Northwestern. 


ma  BOOffl  NEWSBVPER  AREA 

- MARKBTS 

1,350,000 

Populs\tfoi\ 

275,000 

Families 
Served  By 

</!&  BOOTH 
NEWSRVPERS 

With  a  circulation  of 

»i"a';f27aooo 


Here  is  just  the  kind 
of  a  market  sales 
managers  are  looking  for. 
Metropolitan  in  size. 

Economical  to  cover  be¬ 
cause  of  the  exceptionally 
dense  circulation  of  The 
Booth  Newspapers. 

Convenient  because  it  is 
divided  into  eight  com¬ 
pact  sections. 

Responsive  because  these 
Booth  Newspapers  reach 
nearly  every  home  and 
hold  the  confidence  of 
their  readers. 


TIMES-UNION  SUES  CITIZEN 

A  libel  action  for  $25,000  was  started 
this  week  by  the  Albany  (N.  Y.)  Times- 
Union  against  the  .dlbany  Citisen,  re¬ 
cent  printers’  strike-born  daily,  for  the 
publication  of  a  news  story  last  Satur¬ 
day  that  an  automobile  driver  of  the 
Times-Union  ran  down  a  child.  The 
story  was  played  with  an  eight-column 
headline:  “Times-Union  .Auto  Driver 

Hits  (Tiild.”  Earle  \V.  Waldron,  pub¬ 
lisher  of  the  Times-Union  which  has  been 
conducting  a  crusade  against  street  ac¬ 
cidents,  claimed  the  driver  left  the  em¬ 
ploy  of  the  Times-Union  several  weeks 
ago.  The  Citizen  retracted  in  a  later 
edition. 


MEXICO  TOUR  POSTPONED 

The  proixised  tour  of  Mexico  by  mem- 
Ijers  of  the  California  Publishers  .Asso¬ 
ciation  has  lieen  indefinitely  post|Kined. 


Exclusive 

Rights 

to  the  Signed  Dispatches 
from  the  members 
of  the 

Byrd  Antarctic 
Expedition 

are  being  s<dd 
through 

Current  News  Features,  Inc. 

Washington,  D.  C. 


Graai  Rapids  Press 
Flirt  Diilir  Jaimal 
Sagiiaw  Dailjf  News 
KalauzM  Gazette 
Jacksw  Citizei  Patrirt 
Bay  City  Daily  Tines 
Maskegoi  ChrMicle 
Arber  Daily  Newt 
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952  inquiries  -  - 

a  large  percentage  of  responsible 
people  directly  interested  -  - 

the  largest  high-class  circulation  in 
the  metropolitan  area  and  a  circu¬ 
lation  east  of  the  Mississippi  which 
exceeds  that  of  any  other  class 
magazine. 


“  V  '  He*  .ev 

w  "'•. "»“  ‘T.i  ’^.*- 


VO 


THE  RESULTS  obtained  by  the  makers  of  Driwood 
Period  Mouldings  from  the  first  of  their  series  of  ad¬ 
vertisements  in 

THE  NEW  YORK  TIMES  MAGAZINE 

illustrate  the  power  of  this  medium  to  influence  people 
of  taste  and  discrimination  who  are  directly  responsive 
to  advertisements  in  The  New  York  Times  .  .  .  The 
New  York  Times  Magazine  offers  to  advertisers  of  qual¬ 
ity  products  or  services: 

1.  A  high-class  circulation  of  more  than  750,000  in  the 


rich  metropolitan  and  suburban  districts  of  Greater  New 
York  and  in  every  state  of  the  United  States; 

2.  The  advantages  of  presenting  an  illustrated  advertis¬ 
ing  message  in  the  persuasive  tones  of  rotogravure; 

3.  A  confidence  among  readers  unsurpassed  by  any 
other  newspaper;  and 

4.  The  prestige  of  The  New  York  Times — all  at  an  ad¬ 
vertising  rate  of  $1.35  an  agate  line — one-fifth  the  cost 
per  thousand  copies  of  that  of  any  other  national  class 
magazine. 


Settd  for  comparison  of  circulation  and  milline  rates  of 
The  New  York  Times  and  5  leading  monthly  magazines. 

J|xrtk 

MAGAZINE 

Printed  and  illustrated  in  Rotogravure — a  part  of  the  regular  Sunday  edition. 
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“MORE  SCIENCE  IN  ADVERTISING”  PICKED 
AS  KEYNOTE  OF  I.  A.  A.  CONVENTION 


Meeting  Will  Be  Held  at  Palmer  House,  Chicago,  May  14—16 — 
Berlin  Convention,  Aug.  12—15,  Will  Be  Devoted  to 
International  Aspects  of  Business 


Science  in  Advertising”  will 

-“-“a  be  the  keynote  of  the  American 
convention  of  the  International  Adver¬ 
tising  Association  May  14  to  16  at  the 
Palmer  House,  Chicago,  it  was  an¬ 
nounced  this  week  by  X.  W.  Barnes, 
director  of  the  association's  bureau  of 
research  and  education.  A  tentative 
program  for  the  meeting  has  been  ar¬ 
ranged,  Mr.  Barnes  said,  but  some  sub¬ 
jects  have  not  yet  definitely  been  assigned 
to  speakers. 

The  general  sessions  will  be  o^-ned 
with  an  address  of  welcome  by  Frank 
Winans,  president  of  the  Chicago  As¬ 
sociation  of  Commerce.  Morning  and 
afternoon  of  the  first  day,  Tuesday,  May 
14,  will  be  devoted  to  departmental  ses¬ 
sions.  Walter  Strong,  publisher  of  the 
Chicat/o  Daily  News,  will  s{K;ak  Tues¬ 
day  evening  on  “The  N'ew  (joal  of  the 
International  Advertising  .Association.” 

C^er  subjects,  to  be  taken  up  for 
which  speakers  have  not  yet  been  an¬ 
nounced,  are  "What  Industry  Expects  of 
Advertising,”  “Building  a  Business  on 
F'acts,”  “The  Scientific  Approach  to  Fact 
Finding,"  and  “What  Facts  are  Psycho¬ 
logists  Contributing  to  Advertising?” 

“Our  Common  Cause,"  “Blind  Areas  in 
Advertising,”  and  “Blind  Areas  in  Mar¬ 
keting”  will  be  discussed  by  an  officer 
of  an  affiliated  association,  an  advertising 
agent  and  a  national  advertiser,  whose 
names  have  not  yet  been  announced. 

On  the  final  day  of  the  meeting  a  na¬ 
tional  distributor  will  speak  on  “Mer¬ 
chandising  on  Known  Elements”  and  two 
speechs  will  be  devoted  to  research  pro¬ 
blems.  The  Louisville  CrcKery  Survey 
will  be  discussed,  and  a  prominent 
banker  will  talk  on  “The  Kespcjiisibility 
of  Advertising  to  the  Investor.” 

O.  C.  Ham,  managing  director  of  the 
Audit  Bureau  of  Circulations,  who  has 
charge  of  arrangements  for  the  Chicago 
meeting,  will  give  an  address  on  “Cen¬ 
tralized  Facts  for  the  Common  Good." 
The  convention  will  end  with  a  banquet 
the  evening  of  the  16th. 

H.  T.  Stanton,  of  the  J.  Walter 
Thompson  Company,  Chicago,  is  on  the 
arrangements  committee  with  Mr.  Harn 
and  Mr.  Barnes. 

F'irst  definite  word  on  the  program  for 
the  association’s  Berlin  convention  Aug. 
12  to  15  was  also  given  out  this  week, 
following  a  meeting  of  the  general  pro¬ 
gram  committee  in  New  York.  Gilbert 
T.  Hodges,  of  the  board  of  the 
Nnv  York  Sun  and  chairman  of  the 
committee,  made  an  informal  announce¬ 
ment  caicerning  Berlin  convention  plans. 

“A  fundamental  policy  we  have  form¬ 
ulated.”  he  said  “is  that  advertising  will 
be  presented  in  its  broad  economic  and 
social  aspects.  We  want  to  show  the 
place  of  advertising  in  international 
trade,  its  relation  to  mass  and  quality 
production  and  the  fundamental  affects 
of  advertising  on  living  standards  the 


NEA  serials  are 
making  substantial 
circulation  gains  for 
hundreds  of  papers. 


NEA  Service,  Inc., 

1200  W.  3rd  St.,  Cleveland,  Ohio 


world  over.  Instead  of  separate  indus¬ 
tries.  advertising  and  industrial  problems 
will  Ijc  taken  up  by  speakers  who  will 
shortly  be  chosen.” 

.Among  the  subjects  that  may  find 
place  on  the  Berlin  program  are,  ac¬ 
cording  to  Mr.  Hodges,  “The  ^ain 
Store.”  “Installment  Buying,”  "Style 
and  P'ashion  Influence  on  Advertising 
and  Trade,”  “Color  in  Advertising  and 
Industry.”  “Modernistic  Trends  in  Busi¬ 
ness,”  “The  Significance  of  Business 
Mergers,”  and  “The  Place  of  Research 
in  Business.” 

“There  will  be  auxiliary  sessions  for 
groups  with  special  interests,  but  definite 
plans  for  them  have  not  been  completed," 
Mr.  Hodges  said. 

Added  impetus  has  l)een  given  to  the 
interest  in  the  fact-finding  convention  of 
the  I.  A.  A.  by  the  decision  of  the  In¬ 
ternational  Association  of  X'ewspaper 
Advertising  Executives  to  hold  their  an¬ 
nual  meeting  in  Chicago  at  the  same 
time. 

O.  C.  Harn,  managing  director  of  the 
-Audit  Bureau  of  Circulations  and  na¬ 
tional  chairman  of  the  Cliicago  sessions 
of  the  I.  A.  A.,  has  just  left  Chicago 
lor  a  month’s  speaking  tour,  to  tell  the 
purposes  of  the  fact-finding  gathering  to 
advertising  men  throughout  the  West. 
.Starting  at  N’ew  Orleans,  his  schedule 
calls  for  addresses  before  the  leading 
advertising  clubs  of  I>ouisiana,  Texas, 
(California,  Washington.  Oregon,  British 
Columbia.  Idaho  and  Minnesota. 


ADDING  ROTO  SECTION 

The  ll'ihiiiiifilnn  (Del.)  Star  will 
carry.  I>eginning  April  21.  a  rotogravure 
section  made  up  of  |)ictures  of  local 
interest. 


showing 

eager 

thousands 

how  to 

use 

your 

product  .  .  . 

In  the  preparation  of  many 
delicious  dishes  is  hut  one  of 
the  features  of  the 

Cooking 

and  Home  Makers' 

School 

APRIL  23-24-2S 

Only  a  limited  number  of  food 
manufacturers — and  only  one 
product  of  a  kind — can  be  rep¬ 
resented  in  the  Qiester  Times’ 
Qxiking  School.  If  you  want 
representation  in  this  unusu¬ 
ally  productive  event  commu¬ 
nicate  at  once  with 

Chester  Times 

418  Market  St.,  Chester,  Pa. 

or  Nirtional  RepnfntativtM 

INGRAHAM-POWERS,  INC. 

350  Madison  Ava.  180  N.  Michigan  Avo. 
NEW  YORK  CHICAGO 


REWRITE  MAN  GETS  KILLING 
STORY  1,973  YEARS  LATE 
HE  story  of  how  one  G.  J. 
Caesar  was  “taken  for  a  ride” 
in  Rome's  first  gang  murder  was 
written  by  Jim  Jeffers  of  the  Austin 
(Tex.)  Statesman  on  March  13. 
Mr.  Jeffers  described  the  murder  in 
great  detail  - the  23  knife  wounds, 
the  chaos  in  the  Senate,  where  the 
killing  took  place,  the  homes  and 
the  local  sentiment  ablaze.  Mr. 
Jeffers  re-wrote  the  story  origin¬ 
ally  handed  in  by  a  man  named 
Plutarch. 

Charles  Green,  managing  editor 
who  assigned  the  story,  took 
Plutarch’s  account  of  the  assassina¬ 
tion  of  Gains  Julius  (’aesar  and 
printed  it  (with  art)  beside  the 
story  as  Jim  Jeffers  would  have 
written  it.  Thus  a  44  B.  C.  yarn 
was  made  a  1929  A.  D.  feature. 


LABOR  BUYS  NEWSPAPER 

The  National  Cooperative  Publishing 
Society,  a  British  labor  organization,  has 
Ixiught  the  Reynolds  Sunday  Illustrated 
Nitvs  from  Lord  Dalziel  for  $7.50,000. 
The  Daily  Herald,  a  Labor  organ,  wel¬ 
comed  the  purchase  as  showing  a  “defi¬ 
nite  awakening  of  British  workers  for 
the  need  of  their  own  press.” 


WISCONSIN  CAMPAIGN  STARTS 


First  Promotion  Copy  Appears  la 
Thirty-Three  Dailies 

First  of  a  series  of  advertisements  de¬ 
signed  to  stress  the  importance  of  daily 
newspapers  as  a  means  for  Wisconsin 
manufacturers  to  test  the  Wisconsin 
market  has  just  been  carried  by  the  33 
member  papers  of  the  Wisconsin  Daily 
Newspaper  League. 

“Try  It  on  Wisconsin,”  the  advertise¬ 
ment  raid  in  part. 

“The  Wisconsin  Daily  Newspaper 
League  offers  an  excellent  chance  for 
Wisconsin  manufacturers  to  test  the 
Wisconsin  market. 

“They  will  find  Wisconsin  a  constantly 
good  market  —  one  uninfluenced  by 
slumps  or  booms,  but  one  where  normal 
buying  conditions  prevail.” 

H.  L.  Davis,  business  manager  of  the 
Appleton  (Wis.)  Post-Crescent,  is  presi¬ 
dent  of  the  league. 


JUNIOR  LEAGUE  EDITS  PAPER 

Members  of  the  Portland  (My.)  Junior 
I.eague  issued  their  annual  edition  of  the 
Portland  Sunday  Telegram  March  24. 
Portland  scx:iety  girls  solicited  advertise¬ 
ments  for  the  edition  and  also  edited 
copy,  assisted  by  the  paper’s  regular 
stafr. 


Worcester,  Massachusetts 

THE  WORCESTER  MARKET 

Second  Largest  in  New  England — 

Is  Adequately  Covered  By 
The  Telegram-Gazette  Alone 

Of  definite  importance  to  the  advertiser  planning  to  enter 
the  prosperous  Worcester  territory,  is  the  fact  that  Worces¬ 
ter  is  distinctly  a  one-nevsrspaper  held,  covered  adequately — 
and  economically — by  The  Telegram-Gzizette  alone. 

A  net  paid  circulation  of  100,000,  maintained  without  fluc¬ 
tuation  for  more  than  two  years,  attests  the  solid  founda¬ 
tions  of  reader  conhdence  and  reader  interest  that  have 
made  The  Telegram-Gazette  the  dominant  factor  for  adver¬ 
tising  and  merchandising  in  this  held. 

The  strength  of  this  1  00,000  circulation  is  its  concentration 
within  the  natural  trading  area  of  Worcester.  The  popula¬ 
tion  of  Worcester  is  204,560,  with  approximately  50,000 
newspaper  buyers.  To  them  The  Telegram-Gazette  sells 
56,768  papers  every  day.  In  the  Worcester  suburban  terri¬ 
tory  ( 1 8  mile  average  radius  as  dehned  by  the  Audit  Bureau 
of  Circulations)  there  is  206,429  population,  45,072  fami¬ 
lies.  To  them  The  Telegram-Gazette  sells  33,247  papers 
every  day.  Within  a  circle  of  25  miles  from  Worcester  city 
hall  The  Telegr2un-Gazette  sells  96,813  papers  daily.  Out¬ 
side  of  this  25  mile  circle  go  but  3,475  papers  of  the  total 
circulation  of  100,288. 

The  circulation  of  The  Telegram-G^ette  is  more  than  three 
times  that  of  any  other  daily  newspaper  published  in  this 
community,  more  than  twice  larger  than  the  combined  cir¬ 
culations  of  all  other  daily  newspapers  published  in  Worces¬ 
ter.  Not  a  dozen  newspapers  in  the  country,  in  competitive 
fields,  so  thoroughly  cover  their  respective  communities  as 
The  Telegram -Gazette  covers  the  prosperous  Worcester 
market. 

Over  20,000,000  Lines  of  Advertising  in  1928 

THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 
George  F.  Booth,  Publisher 

Paul  Block,  inc.,  National  Representative  * 

New  York  Boston  Chicago  Detroit  Philadelphia  San  Francisco 
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Represented  by  the  Kelly-Smith  Co,,  Atlanta,  Boston,  Chicago.  Detroit,  New  York,  Philadelphia. 


IN 

iCHNOXIi 

VIROIXIA 


Total  A.B.C. 
Circulation 
68,778 

Paid  average,  6  mos. 
ending  Sept.  30,  1928. 


The  Richmond 
NEWS  LEADER 

VIRGINIA’S  GREATEST  NEWSPAPER 


WHERE  else  will  you  find  such 
thorough  eoveragt^  as  this  ?  In 
th(^  iiietropolitan  area  of  Rieh- 
tnoiid  there  art^  SI, 136  families  .  .  .  more 
than  22S,0(K)  people.  Of  tlu^se  families 
S0,34S  read  the  NEWS  LEADER  every 
evening. 

This,  then,  is  the  ONE  newspaper.  Use 
it  exclusively.  You  will  not  only  reach 
but  also  thoroughly  surround  every  worth¬ 
while  prospect  with  your  sales  message. 


> 


GHOSTS  OF  SCANDAL  SHEETS  PREVENT 
REPEAL  OF  SUPPRESSION  LAW 


PUBLIC  DOTES  ON  “BLOTTO”  CONTEST 


-Visualiz-  acter  was  ever  scored  successfully  by  any 

^ _  newspaper  in  Minnesota.” 

die  Minnesota  house  of  repre-  Talking  against  repeal,  Mr.  Peterson 
Tuesday  hastily  defeat^  a  said:  “The  peril  of  this  law  ever  being 
repeal  of  Minnesota’s  used  to  attack  any  good  newspaper  is 
a  vote  merely  an  hallucination.  It  only  applies 
to  publications  which  print  scurrilous  or 
slanderous  or  malicious  articles.” 

S.  M.  Williams,  editor  of  the  St.  Paul 
Pioneer  Press  and  Dispatch ;  Prof.  Bruce 
McCoy  of  the  University  of  Minnesota 
■  I;  Sam  Haislett,  secre¬ 
tary  of  the  Minnesota  Editorial  Associa¬ 
tion.  and  Representative  Davis  of  Breck- 
enridge,  in  private  life  a  locomotive  engi¬ 
neer,  demanded  the  repeal  of  the  law  at  a 
hearing  Monday,  March  25,  before  the 
Minne.sota  house  general  legislation  com¬ 
mittee,  which  reported  the  bill  unfavor¬ 
ably. 


ing  the  ghosts  of  the  “scandal^  sheet' 
newspaper, 
sentatives  on 
bill  proposing 

Newspaper  Suppression  law  by 
of  86  to  30. 

Its  action  came  on  adoption  of  the  re¬ 
port  of  its  general  legislation  commit¬ 
tee  recommending  indefinite  postponement 
of  the  repeal  bill  after  Representative  R. 

R.  Davis,  author  of  the  repeal  bill,  sought  JfHirnalism  school 
to  have  adopted  instead  a  minority  report 
recommending  the  bill  to  pass. 

Action  of  the  committee  came  just  be¬ 
fore  the  afternoon  session  of  the  house. 

The  committee  vote  was  11  to  3  for  in¬ 
definite  postponement.  The  group  con¬ 
ducted  a  public  hearing  on  the  bill  Mon¬ 
day. 

Action  of  the  house  effectively  blocks 

repeal  at  this  session  of  the  legislature.  CHANGES  PROPOSED  IN 

The  proviso  of  the  law  that  newspapers 
may  be  suppressed  by  injunction  if  found 
guilty  of  regularly  publishing  "scandal¬ 
ous,  malicious  or  defamatf>ry”  articles 
has  been  widely  attacked  by  newspapers 
of  the  country. 

Scars  left  by  the  old  Duluth  Ripsaw 
produced  the  ghastly  visions  which  called 
out  the  large  vote  against  the  repeal  bill. 

Members  said  on  the  floor  that  the  law 
might  be  bad  but  that  its  effect  has  been 
go^  in  suppressing  the  Ripsaw  togetlvr 
with  the  .Saturday  Press  and  Tu'incity 
Reporter,  Minneapolis  weeklies  of  the 
sensational  type.  The  law  was  enacted  in 
1925.  The  support  received  by  Davis 
was  practically  limited  to  members  of 
the  Farmer-I.abor  party  of  which  he  is  a 
member.  Republicans  and  Democrats  al¬ 
most  to  a  man  voted  against  repeal. 

Mr.  Davis  in  asking  adoption  of  the 
minority  report  appealed  to  the  house  to 
"undo  the  doings  of  scandal  sheet  hys¬ 
teria”  and  to  “restore  to  this  state  the 
constitutional  right  of  free  speech  and 
free  press." 

In  reply,  speakers  said  they  would  take 
no  chance  on  repealing  a  law  which,  they 
declared,  has  effectively  done  away  with 
“character  assassination.” 

They  decided  to  enjoy  as  long  as  posi- 
ble  immunity  from  personal  or  political 
attacks. 

Representatives  Mike  Kramer,  .S.  .\. 

Stockwell  and  Emil  Youngdahl  backeil 
up  Mr,  Davis  in  the  debate  while  speak¬ 
ers  against  the  measure  included  Repre¬ 
sentatives  C.  A,  Peterson  of  Duluth. 

Mark  Nolan  of  Gilbert  and  Walter 
Campbell  of  Minneapolis. 

“I,  too,  have  been  attacked,”  Young¬ 
dahl  said.  "I,  like  many  of  you  who 
speak  to  keep  this  dangerous  law  on  the 
statute  books  have  been  vilified  and  slan¬ 
dered.  One  of  the  so-called  scandal 
sheets  of  Minneapolis  was  suppressed  lie- 
cause  it  exposed  vice  conditions  in  Minne¬ 
apolis.  Since  its  suppression  two  of  the 
men  it  attacked  have  gone  to  prison  for 
graft. 

“If  people  live  in  glass  houses,  of 
course,  they  want  this  law.  If  we  want 
to  keep  this  law  on  the  books  we  might 
as  well  do  away  with  the  constitutional 
bill  of  rights,  give  up  free  speech  and  a 
free  press,  and  name  a  dictator,” 

Mr,  Davis  said:  “This  law  grants  any 
jud^e  power  to  give  a  man  a  temporary 
injunction  if  he  charges  that  he  has 
b^  reputedly  and  regularly  attacked 
with  malice  and  he  can  close  down  any 
newspaper  plant, 

"The  prejudice  of  any  judge  can  de¬ 
prive  the  publisher  of  his  property  and 
try  a  charge  of  scandal  or  malice  against 
him  and  his  paper  without  a  jury.  There 
is  not  a  man  in  this  house  who  would 
wish  to  be  deprived  of  the  right  of  trial 
by  jury  yet  you  are  keeping  on  the  books 
a  law  which  does  just  that, 

“I  dare  say  that  no  good  man  was  ever 
successfully  attacked,  that  no  good  char- 


Tbe  above  photograph  shows  the  500,000  and  more  letters  received  during  the 
first  five  weeks  of  the  “Blotto"  contest  now  running  in  the  Boston  Record 
and  Daily  Advertiser.  The  Record’s  “Blotto"  is  patterned  after  the  contest 
which  has  been  running  in  the  New  York  Daily  Mirror  since  last  September. 
The  Mirror  has  received  more  than  2.000,000  “Blottos"  from  its  readers  in  the 
contest  and  during  early  weeks  the  returns  reached  a  high  point  of  120,000  in 
one  day,  it  was  stated. 


New  Bill  Backed  by  State  Publishers 
Deletes  Malice  Clause  and 
Allows  Wider  Latitude  in 
Reporting 


report  “of  anything  said  or  done  at  the 
time  and  place  of  the  public  and  official 
prficeedings  which  was  not  a  part  there¬ 
of.”  The  deletion  of  this  clause  in  the 
new  act  would,  presumably,  allow  greater 
latitude  in  reporting  “off-the-record” 


matters  in  trials  and  assembly  meetingi. 

1'.  II.  Keefe,  chairman  of  the  Joint 
Legislative  Committee,  Newspaper  Pub¬ 
lishers  of  New  York  State,  assisted  in 
drawing  up  the  bill,  which  was  intro¬ 
duced  by  .Senator  Fearon. 


Proof  of  malice  in  a  news  story  cover¬ 
ing  judicial,  legislative  or  other  proceed¬ 
ings  will  not  enter  in  libel  suits  in  New 
York  state  under  the  terms  of  a  bill 
which  has  been  referred  to  the  Com¬ 
mittee  on  Codes  of  the  New  York- 
Assembly. 

The  bill  in  its  new  wordage  reads : 
“Privileges  of  newspapers  in  action  for 
libel.  .An  action,  civil  or  criminal,  can¬ 
not  lie  maintained  against  a  reporter, 
editor,  publisher,  or  proprietor  of  a 
newspaper,  for  the  publication  therein 
of  a  fair  and  true  report  of  any  judicial, 
legislative  or  other  public  and  official 
proceedings,  or  for  any  heading  of  the 
report  which  is  a  fair  or  true  head-note 
of  the  article  published. 

“Proof  in  action  for  libel  or  slander. 
In  an  action  for  libel  or  slander,  the 
defendant  may  prove  mitigating  circum¬ 
stances,  notwithstanding  that  he  has 
pleaded  or  attempted  to  prove  a  justifica¬ 
tion  ;  and  may  prove  the  sources  of  his 
information  and  the  grounds  for  his 
belief.” 

This  bill,  if  passed,  would  be  a  dis¬ 
tinct  advance  for  newspapers,  for,  under 
the  terms  of  the  old  law  if  a  plaintiff 
should  prove  that  actual  malice  was  pres¬ 
ent  in  a  report  of  legislative  and  similar 
proceedings,  action  could  be  brought 
against  the  newspaper.  .Another  import¬ 
ant  advance  over  the  old  law :  a  clause 
which  has  been  omitted  in  the  new  act 
provides  that  action  may  conceivably 
be  maintained  for  an  allegedly  libelous 


WKTERBURY 

CONNECTICUT 


IS  RECOG.MZED  AS  A 


GOOD  MARKET  BY 


.VATION’.AL  ADVERTISERS 


552  National  Advertising  accounts 
were  placed  in  Waterbary,  Con¬ 
necticut  newspapers  during  the 
year  1928, 


THE  THOROUGH  COVER.AGE 
OF  THE  REPUBLICAN  .AND 
AMERICAN  IS  INDICATED 


IN  THE  FACT  THAT 


519  or  94%  of  these  accounts  ap¬ 
peared  in  The  Waterbary  Republi¬ 
can  and  American, 


$84,000,000 

AJNNUAL  PAY-ROLL  OF 


Five  Industries  in 
Beaumont  Trade  Territory 

Be  it  February  or  July,  contented 
worker*  receive  their  weekly  wage*. 

A  market  with  no  *ag*  i*  covered 


WATERBURY  REPUBUCAN 

AND 


BEAUMONT  ENTERPRISE 

AND 

The  Beaumont  Journal 

A$k  Beckwith  —  He  KnowsI 


GILMAN.  NICULL  A  RKTHMAN 
National  ReprcarntalivM 
Boston  Chicago  Detroit 


New  York 
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Writers  all  fans  know- 


Dempsey 

§trlblin|g 

GOLF 


BOXIIVG 

Corbett 

Paolino 


TEXXIS 


Johnny  Farrell  Helen  Wills 


Open  f'hampion  of 
the  I'nited  Mates 


Women's  Tennis 
Champion 


Sharkey 

Heenev 

%/ 

WRK!iTLII\«p 

II  YX  A.M  ITK 

Soniioiibor|if£ 

W’restliniif  Champion 
of  the  World 


GKXFIIAL  SPORTS 


t|iiin  Hall's  daily  story  & 
t|iiill  Cartoon  t.ombination 


Frank  G.  ^lenke's 
daily  Sp«»rt-0-tRraph 


all  eirpiilation  winning  chamiiions* 


KIXO  FEATURES  SYNDICATE^  Inc. 


Premier  Syndicate  Internat 

International  Feature 

2  rOLUIHBI  S  CIRCLE 


International  Newsreel  Photo  Department 


Newspaper  Feature  Service 
International  Illustrated  News 

NEW  YORK  4TTY 


The  Feature  Cross-Roads  of  the  World 


CLASSIFIED  COLUMNS  BEING  CLEARED  OF 
“PICAYUNE  SWINDLE”  ADS 


was  immediate,  many  asking  for  infor¬ 
mation  concerning  certain  advertising. 
This  cooperation  grew  for  some  time,  he 
said,  and  continued  on  a  high  level  for 
more  than  a  year.  Then  as  the  pub¬ 
lishers  began  recognizing  the  “gyp” 
games,  they  started  their  own  censorship, 
thus  relieving  the  bureau. 

In  all  cases  the  bureau  tries  to  get  the 
advertiser  to  amend  his  copy,  so  that 
it  won’t  appear  misleading.  In  case  he 
refuses,  complaint  is  made  to  govern¬ 
ment  agencies.  Many  of  the  schemes 
have  been  barred  by  the  postal  authori¬ 
ties,  but  others  are  springing  up  to  take 


Four-Year  Educational  Program  Now  Reaping  Results  and 
Managers  Are  Recognizing  Fraudulent  Advertising 
on  Sight — “Travel”  Scheme  a  New  One 


AdTertisement  in  N.  Y.  Time*  Signi 

bjr  the  Agency  Tell*  of  Plans _ 

Between  $150,000  and 
$200,000  Appropriated 


PROMOTERS  of  small  swindles,  who  in  the  newspapers  because  managers  arc 
have  been  using  classified  sections  of  throwing  it  out  on  sight.” 
newspapers  to  carry  on  their  games,  are  In  nearly  every  case,  Mr.  W  illson  ex¬ 
having  an  increasingly  difficult  time  in-  plained,  the  publisher  has  found  out  that 

serting  their  advertisements,  according  the  promoter  has  no  employment  to  offer  _ _ _ 

to  Kenneth  B.  Willson,  manager  of  the  and  that  he  is  in  business  to  sell  dress  their  places. 

“mailing  outfits,”  or, 
in  sf)me  instances,  “sewing  outfits.”  Those 
who  fall  for  his  plan  are  encouraged 
into  thinking  that  stton  they  will  be  mak- 
„  on  their  own  hook. 

The  latest  scheme  which  has  cropped 
up.  is  the  “opportunity”  «>ffered  for 
traveling  abroad.  The  bureau  has  in¬ 
vestigated  one  of  these  “opi)ortunities” 
and  has  found  it  very  misleading. 

The  reader  is  offered  a  chance  to  get 
a  jof>  with  some  big  corporation  that  will 
1  in  take  him  to  a  foreign  country.  The  gla- 
am-  «*''d  romance  of  far-away  places  is 

played  uj)  in  this  copy.  If  he  answers 
hu-  the  ad  he  receives  a  questionnaire  which 
■ad-  calculate*!  to  stimulate  his  interest  hy 
this  asking  leading  questions  which  make 
him  believe  that  in  filling  it  out  he  has 
i„.  taken  the  first  step  toward  obtaining  an 
immediate  job. 

This,  however,  is  a  frame  of  mind 
jjij.  that  the  promoter  tries  to  induce.  Ques- 
tioiis  such  as  “How  s<K)n  can  you  leave?” 
hev  react  favorably  on  the  cor- 

respondent. 

r  ■’  Then  he  learns  that  for  a  certain 
amount,  say  $.1,  the  advertiser  will  send 
on  the  news  of  the  api>licant's  capabilities 
to  l.sO  manufacturers,  advising  them  to 
get  in  direct  touch  with  the  correspondent 
^  The  prorrKitcr  actually  does  this  work, 
tabulating  his  corresprjndents’  fitness  for 
a  job.  and  mailing  it  out  to  corixirations. 

But,  on  investigation  it  has  l)een  found 
that  the  promoter’s  influence  with  the 
I>ersonnel  heads  is  nil,  that  most  of  the 
•  ....  ^-astebasket  be- 


spring  advertising  campaign  lor 


“Bab-O”  products  began  March  19 
about  200  newspapers.  The  campaic 
will  continue  for  three  months,  and  the 
will  be  taken  up  again  for  three  monthi 
in  the  fall,  the  total  year’s  appropriate 
running  between  $150,000  and  $200,000 

A  feature  of  the  spring  opening  wtn 
two  advertisements  m  the  New  Yort 
Times,  one  of  which  advertised  the  pre 
duct,  and  the  other  advertising  the  Peci 
Advertising  Agency,  which  is  handlini 
the  campaign.  The  insertion  of  tht 
agency’s  ad,  which  took  up  300  lines  ami 
told  of  its  plans  for  the  campaign,  j 
claimed  to  be  a  new  departure  in  adver¬ 
tising  agency  procedure. 

Besides  the  newspapers,  four  grocers 
trade  journals,  two  national  womeni 


commercial  department  of  the  National  samples,  patterns, 
lietter  Business  Bureau. 

A  four-year  educational  program  car¬ 
ried  on  by  the  bureau,  Mr.  W'illstm  said, 
has  practically  closed  newspaper  columns  ing_  money 
to  these  “picayune  swindles,”  and  is 
largely  responsible  for  the  bureau  s 
switching  its  main  efforts  toward  ijerifxl- 
icals.  Announcement  of  the  periodical 
program,  which  the  bureau  lias  formii- 


FLORIDA  DAILY  SOLD 


applications  land  in  the 
fore  they  are  road. 

It  is  this  new  racket,  which  migltt  ap- 
I)ear  uwlor  any  numlH-r  of  guises.  Mr. 
Wilson  said,  that  the  publisher  must 
watch  out  ff>r.  .After  that  one  has  l>een 
properly  ratalf>gue<l.  there  will  likely  1h‘ 
another  to  take  its  plaee,  he  sai*l,  but 
that  can  l>c  taken  rare  of  as  it  turns  up. 

“There  are  still  some  careless  news- 
jiapt'r  publishers.”  Mr.  Willson  said,  "who 
are  not  so  very  particular  as  to  what 
goes  intf*  their  c*ihimns.  But  these  are 
l>ecoming  rarer,  we  have  found.  .As  a 
rule,  the  publi.sher  is  anxious  to  erase 
these  misguiding  advertisements,  to  elim¬ 
inate  them  entirely  from  his  ctdumns.” 

Some  editors,  he  sakl,  print  the  atlver- 
tisement  and  do  their  questioning  after¬ 
wards.  But  this,  he  explained,  is  a  con¬ 
dition  that  is  dying  out. 

The  bureau  will  continue  cooperating 
with  newspaper  publishers,  Willson  said, 
to  whatever  extent  is  necessary. 

He  said  that  when  the  plan  started 
four  years  ago,  the  response  from  editors 


there  are 
four  leading 
standard-sized, 
and  two 

tabloid  morning 
newspapers 
in  New  York 
—  and  the 
American  alone 
of  them  sells 
for  three 
cents  a  copy 


The  Tuhlisher  s ^uildingTrohlem 


±  his  and  many  other 
successful  newspaper 
plants  have  been  eco¬ 
nomically  planned  by 
our  organization,  ex¬ 
perienced  in  plant  en¬ 
gineering  and  skilled  in 
architecture  and  the 
science  of  building. 

HOWELL  &  THOMAS 

Architects 
Cleveland,  Ohio 
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Unquestionably  The  Greatest  Cooking 
School  EVER  HELD  IN  BUFFALO 


tv  i  ^  ti 


Wliat  are  you  doing  to  assure 
your  advertising  of  an  audieiiet* 
witli  tin*  world's  most  impor¬ 
tant  pureliasiiig  agent  ?  It  is 
readily  ailinitted  tliat  woman  is 
the  dominant  inflmMi<‘<‘  in  tlu' 
pureliase  of  more  tlian  90%  of 
all  retail  nuuehandise  .  .  .  her 
importanee  is  obvious. 

For  many  years,  The  Buffalo 
TIMES  has  published  more 
and  better  features  for  women 
than  any  other  pap(*r  ...  A  vast 
and  res[)onsive  reader  interest 
was  the  logieal  secpienee  . . .  for, 
reader  interest  ean  not  b<‘  pro¬ 
moted  overnight. 

Thus  it  is  that  a  veritable 
eonvention  of  tlu^  world’s  most 


important  pu rehasing  agents 
oeeurred  at  The  Buffalo  TIMES 

(looking  Sehool  sessions  .  .  . 
y(‘t  oidy  a  small  part  of  that 
eonvention,  of  many  times 
greater  siz(‘,  that  meets  daily 
.  .  .  a  eonvcmtion  of  many 
thousands  of  respcmsive  women 
who  are  n^aelied  oidv  through 
the  pages  of  The  Buffalo 
TIMES. 

.  .  .  and  sinee  the  great  bulk 
of  advertised  produets  eomes 
within  that  provinec*  requiring 
woman’s  endorseimuit,  it  will 
undoubtedly  prove  very  profit¬ 
able  to  bring  your  product  to 
the  attention  of  this  all-im¬ 
portant  daily  eonvention  .  .  .  . 
through  their  newspaper. 


THE  BUFFALO  TIMES 

EVENING  SUNDAY 


/ 
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HATLESS,  GARTERLESS  MALES  SPUR 
CLOTHIERS  TO  PUBLICITY  AVALANCHE 

‘‘Mighty  Medium”  of  Puffery  Will  Restore  Meticulousness  in 
Dress  and  Increase  Sales,  High-Pressure  Prospectus 
Declares — “Timely  Articles”  on  Tap 

Editors  of  daily  and  weekly  news-  Rive  the  quickest  and  most  effective 
papers  throughout  the  country  can  means  of  achieving  the  desired  result — 
prepare  themselves  for  a  new  avalanche  the  building  up  of  a  greater  ‘dress  con- 
of  “free”  material  with  which  to  fill  sciousness’  in  the  minds  of  consumers, 
their  columns.  and  the  resultant  increase  of  retail  cloth- 

The  National  Association  of  Retail  ing  and  furnishing  sales. 

Clothiers  and  Furnishers  with  head-  “There  are  40,000,(100  men  and  boys 

quarters  at  509  South  Franklin  street,  in  the  United  States.  An  increase  of 
Chicago,  is  planning  a  nationwide  pub-  f»ne  extra  suit,  one  extra  felt  hat  and 
licity  campaign  in  the  interest  of  the  one  extra  pair  of  gloves  per  individual 
American  man  and  boy — and  their  mem-  per  year,  it  is  estimated,  would  bring 
bers.  Getjrge  B.  King,  New  York  and  to  merchants  ^>51,200,000  MORE  BUSI- 
Chicago  newspaper  man,  is  understood  to  NESS.  A  little  education  of  the  con- 
be  in  charge  of  the  campaign.  Recently  sumer  through  well  directed  publicity— 
he  handled  the  publicity  in  connection  just  a  slight  increase  of  individual  pur- 
with  the  annual  convention  of  the  asso-  chases— will  bring  enormous  increase  of 
ciation  in  Atlantic  City.  gr‘>ss  business  in  our  lines— a  perceptible 

The  plan  as  outlined  in  an  elaborate  increase  to  you  from  your  trade  area, 
folder  sent  to  the  members  of  the  asso-  .“Rivalry  between  companies  within  a 

ciation  follows  single  industry  has  been  superseded  by 

“Other  industries  are  ‘stepping  up‘  new  cc^^tition-^  gigantic  struggle 
their  volume  while  the  men's  and  boys’  whole  industries  or  sections  of 

apparel  industry  is  sUnding  still.  In-  ;ndustries  or  the  consumer  s  dollar 
tS^ve  selling  methods  introduced  by  0“*:  8^“* 

the  newer  ii^ustries  have  successfully  objecUve  if  our  retail 

appealed  to  the  consumer  and  arc  get-  clothiers,  furnishers  and  ai^rcl  manu- 
ti^a  Urger  share  of  his  dollar.  Our  cooperate  in  this  effort  as 

ii^ustry  is  getting  the  crumbs-the  left-  effectively  as  s^e  of  the  other  more 
overs.  Although  we  spend  one  dollar  pc^'nent  industries  act  to  achieve  mar- 
out  of  every  ten  dollars  used  for  adver-  ^e*  expansion  and  consumer  education 
tising  throughout  the  country  (10%).  ‘heir  various  Institutes, 

we  are  getting  today  only  about  three  .  P^epose  the 

cents  out  of  every  dollar  spent  bv  Amcr-  ^’enefit  and  profit  of  the  whole  industry 
ican  men  and  boys.  Young  men  are  "? 

going  hatless  and  garterless.  Older  fie.d  »o  give  it  your  liberal  sup^rt 
men  are  not  so  meticulous  about  their  This  is  a  real  publicity  trade  devd^- 
dress  as  they  were  ten  years  ago.  In  ‘"cm.  W  e  will  attempt  to  build  clothing 
fact,  the  male  population  is  spending  furnishing  to  new  p^ks  be- 

more  time  and  thought  and  money  on  fore  the  end  of  19..  >  by  means  of  aggres- 
auUimobiles,  airplanes,  motion  pictures,  promoticHial  effort  along  brand  new 

radios,  golf,  racing,  electric  refrigerat-  ....  _ 

ors,  sumptuous  homes  and  their  fittings  .  The  decision  is  up  to  you.  Progres- 
...  all  of  which  goes  to  fatten  those  s>ve  manufacturers,  distributors  and 
newer  industries  which  have  come  for-  dealers  in  men's  and  boys'  apparel  arc 
ward  with  such  startling  strides  through  Roing  to  rest  CfHitent  with  present 

high  pressure  selling.  And  if  we  con-  volume  and  see  this  bunness  remain  a 
tinue  to  sit  supinely  while  this  develop-  step-child  among  the  industries  of 
ment  continues  to  make  headwav,  our  America.  Think  it  over.  Consider  the 
ancient,  honorable  and  once  dominant  ^ruc  situation.  Ixith  fr(»m  a  selfish  view- 
business  will  become  an  Oliver  Twist  P<^',«t  and  in  the  light  of  the  Rail-Split- 
among  the  industries  of  America.  ter  s  famous  dictum.  United  we  stand ; 

“We  have  already  taken  steps,  through  divided  we  fall.  Act  ttnlay!  Write  and 
the  mighty  medium  of  national  publicity,  whether  we  may  count  on  your  co- 

to  bring  back  to  men's  minds  the  impor-  operation ! 
tance  of  correct  dress.  Men  and  boys 

throughout  the  country  who  are  not  to-  GENEVA  PROCEEDINGS  ISSUED 

day  discarding  old  apparel  as  readily  as  - 

they  used  to  .  .  .  men  wearing  golf  out-  f„„  Account  of  1926  Pres.  Congre.. 
fits  from  the  links  to  dancing  parties  ...  m  .•  •  n  l  c 

business  suits  to  functions  calling  for  IVleetinf  in  Book  ronn 

dinner  coats,  and  the  tux  when  a  full  “The  Press  Congress  of  the  World  in 
dress  is  in  proper  taste  .  .  .  must  be  .Switzerland,”  a  2.50-paRe  book  edited  by 
aroused  again  to  the  proper  appreciation  Dean  Walter  Williams  of  the  School  of 
of  a  good  appearance.  Journalism  of  the  University  of  Missouri, 

“We  have  inaugurated  this  spring  in  has  recently  been  issued, 
the  interests  of  the  retailers  and  manu-  It  contains,  in  addition  to  a  foreword 
facturers  of  men's  and  boys'  wearing  by  Dr.  W^.  E.  Rappard,  rector  of  the 
apparel  a  coast-to-coast  publicity  cam¬ 
paign  of  better  dress — a  series  of  inter- 

esting  and  educational,  timely  articles.  ^ 

many  of  them  illustrated,  to  appear  in  '  I '  fc* 

the  20,(X)0  newspapers  and  magazines  of  *  *  * 

the  entire  country.  Radio,  platform  lec-  ^ 

tures,  visual  education  and  all  knowp  A'V  MZj  Jl  XZ, 

methods  of  establishing  a  better  stand-  _  a  lk.T 

ard  of  dress  will  be  used.  The  public  |  ^ 

relations  department  will  do  the  work. 

“The  press  in  every  quarter  of  the  —prevent*  type 

country  has  frequently  requested  the 

National  Association  of  Retail  Clothiers  metal  trouble*  by 

and  Furnishers  to  supply  material  for  laboratory 

special  style  pages,  special  newspaper  method  of 

editions  and  has  indicated  a  desire  for  anticipating  it! 

a  planned,  regulated  authentic  stvle  ,  .  , t  .  ^ 

service  for  the  assistance  of  editors.  Linotype  Intertype 

Under  our  plan  they  will  be  given  stereotype 

articles  and  photographs  which  will  dis-  Thompion 

cuss  and  illustrate  the  styles  that  are 

authentic  from  season  to  season-featur-  BOOKLET  ON  REQUEST 

ing  merchandise  actually  being  carried  inm*  ■ 

stock  by  retail  stores.  Merchant  &  LiVans  Co 

“This  will  not  be  advertising  in  the  PHILADELPHIA 

regularly  accepted  sense.  It  will  be  Muiufactunr.  of  Spartan  Trpo  Motali 
news.  Genuine  reader  publicity  of  the  Stock  in  PrlnclpBl  CitU. 

compelling  sort  we  propose  to  issue  will 


THE 

RESTORE 

PLAN 

— prevent*  type 
metal  trouble*  by 
the  laboratory 
method  of 
anticipating  it! 

Linotype  Intertype 

Stereotype 

Monotype  Thompion 

BOOKLET  ON  REQUEST 

Merchant  &  Evans  Co. 

PHILADELPHIA 

Manufacturer,  of  Spartan  Tjrpe  Metal. 
Stock  in  Principal  Cltiea 


University  of  Geneva,  a  history  of  the 
Press  Congress  of  the  World,  by  Dean 
Williams;  the  proceedings  of  the  Con¬ 
gress  sessions  held  in  (jeneva  and  Lau¬ 
sanne,  Switzerland,  in  September,  1926, 
and  an  account  of  the  travels  of  the 
.American  delegates  to  the  CVingress. 

HIGHER  PROFESSIONAL 
STANDARDS  URGED 

Missouri  Group  Note.  With  Approval 

Increase  in  Cooperation  Among 
Editors  —  So.ey  Named 
President 

Don  Sosey,  Palmyra  (Mo.)  Spectator, 
was  elected  president  of  the  Northeast 
.Missouri  Press  Association  at  the  16th 
annual  meeting  held  in  Brookfield,  Mo., 
recently,  .succeeding  W.  C.  Hewitt  of 
the  Shelby  County  Herald.  Mr.  Sosey 
had  been  secretary-treasurer. 

Other  officers  chosen  were;  Frank  E. 
(ireenlce,  Kahoka,  Clark  County  Cour¬ 
ier,  vice  president;  Mrs.  W.  W.  Hender¬ 
son.  Plata,  secretary-treasurer ;  and 
Pidgar  C.  VV'hite,  .Macon  Republican,  pub¬ 
licity  director. 

Troy  was  chosen  for  the  summer  meet¬ 
ing.  the  date  to  he  announced  later. 

Charles  W.  Green,  Brookfield  Daily 
Ar;/u.x,  and  J.  D.  Mendenhall,  Brookfield 
Buditet-Gazette,  were  hosts  to  the  gath¬ 
ering  in  the  Qiamher  of  Commerce. 

The  resolutions  committee  report, 
which  was  adopted,  stated  “We  note  with 
pleasure  the  improved  standards  of  gen¬ 
eral  newspaper  publicity  and  the  better 
spirit  of  general  fairness  with  a  larger 


measure  of  courtesy  and  co-operation  ex. 
hibited  among  men  of  the  profession.  I* 
is  the  sense  of  this  association  that  the 
association  in  its  organic  form  should 
stand  together  as  firmly  as  any  other 
organization  such  as  bankers,  merchants, 
lawyers,  physicians  and  other  like  groups' 

“This  should  be  done  with  three  pur¬ 
poses  in  view ;  to  standardize  and  make 
more  profitable  our  own  profession;  to 
keep  in  view  the  liest  interest  of  the 
town  and  community  in  which  the  paper 
is  published.  We  believe  this  can  be 
done  by  being  careful  to  keep  the  newt 
columns  well  filled  with  the  best  anf 
most  wholesome  happenings  in  co*. 
munity,  state  and  nation  in  preference 
to  the  most  undesirable  and  vicious  hap¬ 
penings  that  come  to  the  publisher's  no¬ 
tice.” 

ENTHRONEMENT  EDITION 

A  special  Enthronement  Editioti  of  the 
Tokio  Japan  Advertiser,  published  b* 
Benjamin  W.  Fleisber,  was  issued  to 
commemorate  the  ceremonies  which  elt- 
vaterl  Prince  Hirohito  to  the  throne  of 
Japan.  It  contained  178  pages  of  matter 
on  the  life  of  the  Emperor,  explanation 
and  interpretation  of  the  ceremonies,  wth 
accompanying  illustrations.  The  paper 
was  high  grade  stock.  The  dimension! 
were  12  inches  by  17  inches.  The  binding 
was  of  silk-covered  boards  with  a  cover 
design  by  Seika  Yamashika  and  vari¬ 
colored  silk  binding  twine.  The  whole 
was  encased  in  a  linen-covered  jacket 
with  silk  tabs  and  ivory  catches. 

SEEKING  STATE  PLANT 

The  Florida  legislature  will  be  asked 
next  month  to  enact  legislation  provid-| 
ing  for  a  state-owned  printing  plant. 


Greater  Comfort  for 
Central  Illinois  Readers 

M  Cortraste'l  ^  “  sma«  a«l 


« it'*  V*  "S 


Vdo  Slv'es  d  \n 
Roth  »n  I 

Bio  I 


A  New  Type  Dress  that 
Combines  Art  and  Legibility 

This  improvement  includes  setting  on  an  8-pt.  slug 
instead  of  7-pt.  solid  which  emphasizes  the  inside 
lighting  of  this  new  letter.  It  also  involves  devoting 
more  space  to  news  matter,  hut  will  serve  to  forge 
another  strong  link  in  tlie  chain  of  reader  good  will. 

BLOOMINGTON,  ILL. 

REPBESENTATIVES:  CHA8.  II.  EDDY  CO.— New  York,  Bostoa,  Chlcaso 
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[MPLOYMENT  REACHES  NEW  PEAK 


$5,000,000  ORDERS 
ADD  1,000  MEN  TO 
BETTENDORF  FORCE 


LABOR  SURVEY  FOR 
1929  SHOWS  IOWA 
INDUSTRY  ACTIVE 


lowers  78  Railroad  Repair  Shops  Provide 

Employment  for  Thousands  of  Iowa  Workers 


Figures  released  recently  by  the  Deportment  of  Commerce,  covering 
railroad  operations  for  1981,  show  that  78  of  the  country's  S,S09  railroad 
repair  shops  are  located  in  Iowa.  These  8,309  shops  reported  work  done  and 
products  manufactured  during  1987  amounting  to  $1,889,695,138,  of  which 
Iowa's  proportionate  share  teas  approximately  $48,000,000.  Iowa’s  78  shops 
employ  thousands  of  Iowa  workers,  with  payrolls  running  into  millions. 

Moreover,  these  figures  may  be  regarded  as  conservative  for  Iowa,  be¬ 
cause  many  of  the  shops  in  tiu:  state  are  among  the  largest  in  the  country. 
The  accompanying  illustration  shows  the  shops  and  tracks  of  the  Chicago 
Great  Western  Railroad  at  Oelwein,  typical  of  low<i's  railroad  re/Hiir  shops. 

Situated  literally  at  the  “cross  roads’’  of  the  nation,  twelve.  Class  1 
railroads  pass  through  Iowa,  as  well  as  six  smaller  roads.  These  eighteen 
railroads  operate  a  total  of  li.iS.i  miles  of  track  within  the  state,  a  figure 
which  is  exceeded  by  only  three  other  states. 


Number  of  Persons  Employed 
in  February,  1929,  Great¬ 
est  In  Last  Five  Years 


Railroad  Equipment  Manufac: 
turer  Announces  $1,000,000 
Increase  In  Payroll 


More  men  and  women  are  at 
present  employed  in  Iowa  In- 
dustrlee  than  have  been  em¬ 
ployed  at  any  one  time  within 
the  past  five  years.  This  fact 
was  brought  out  in  the  March 
labor  survey  issued  this  month 
by  A.  L.  Urlck,  Iowa  state  labor 
commissioner. 

The  employees  In  eleven  lead¬ 
ing  industries  of  the  state,  Mr. 
Urlck  reported,  numbered  3,000 
more  in  January,  1929,  than  in 
January,  1928,  while  February 
showed  a  gain  of  1,087  over 
January.  He  takes  the  present 
employment  situation  a.s  a  cer¬ 
tain  indication  that  "industry 
in  Iowa  now  faces  the  most 
favorable  period  In  years.” 
Complete  Industrial  Recovery 

Commenting  on  the  2.2  per 
cent  gain  for  February,  he  con- 
tinue<i,  "From  all  Indications, 
we  are  Just  entering  a  period 
that  is  bringing  to  industry 
more  favorable  opportunities 
for  bigger  and  better  buslnj^ss 
than  has  Imm  visioned  in  a 
number  of  years  in  Iowa.  Dur¬ 
ing  the  second  month  of  the 
new  year  a  complete  rec^overy 
from  past  Inactivity  is  seen. 

“At  this  time,  the  food  and 
kindred  products  group  i^hows 
a  general  Increase  In  employ¬ 
ment,  confectionery  establish¬ 
ments  leading  with  a  gain  of 
96.3  per  cent.  Other  grouiM 
showing  substantial  gains  aie 
textiles,  Iron  and  steel,  foun¬ 
dry  and  machine  shops,  leather 
products,  railway  shops  and 
wholesale  houses.”  Foundry 
and  machine  shops,  with  an  in¬ 
crease  in  employment  of  over 
20  per  cent,  la  a  new  high  rec¬ 
ord  for  this  industry,  and 
ranks  next  to  the  increase  in 
the  confectionery  establish¬ 
ments. 


Davenport. — Orders  totalling 
nwrly  $5,000,000,  which  will  be 
sued  between  now  and  August 
1.  are  resulting  in  an  addi- 
:ionaI  $1,000,000  in  payrolls 
isd  an  extra  force  of  1,000  em¬ 
ployees  for  the  Bettendorf  Com- 
ptay,  nationally  known  manu- 
ficturers  of  railroad  equip- 
nent.  who  are  located  here. 
.\nnouncement  of  these  orders 
vaa  ma<le  recently  by  Henry 
Rendixen,  vice  president  and 
^ales  manager  of  the  Betten¬ 
dorf  company. 

Two  Orders  Total  $3,400,000 

The  largest  order  is  for  the 
Chicago,  Milwaukee  and  St. 
Paul,  consisting  of  1,000  auto¬ 
mobile  box  cars  and  4,100  sets 
of  trucks  and  bolsters.  The 
:wo  contracts  for  the  Milwau¬ 
kee  road  total  $3,400,000  and 
will  require  approximately 
l.lOO  tsirloads  of  material.  De¬ 


Only  Seven  States 
Outstrip  Iowa  in 
Number  of  Airports 

With  thirty-eight  of  the  1,324 
airports  and  landing  fields 
listed  by  the  Department  of 
Commerce,  Iowa  ranks  eighth 
among  all  states  in  airplane 
accommodations.  Only  Cali¬ 
fornia,  Texas,  Pennsylvania, 
Ohio,  Illinois,  Oklahoma  and 
New  York  excell  Iowa. 

Iowa’s  standing  Is  particu¬ 
larly  remarkable  In  view  of  the 
fact  that  it  is  only  twentieth  in 
population.  lowans’  leadership 
In  aviation  is  taken,  not  only 
as  an  example  of  their  progres- 
slveness.  but  also  as  an  indicar 
tlon  of  their  prosperity,  for  air¬ 


Iowa  Leads  Nation 
in  Production  of 
Washing  Machines 

Iowa  ranks  first  among  all 
states  in  the  manufacture  of 
washing  machines.  The  value 
of  its  1925  output,  when  the 
last  available  set  of  figures  was 
cx>mpile<l,  reached  $25,447,152, 
but  production  within  the  last 
three  years  has  Increased  so 
rapidly  that  1928  production 
probably  was  many  million 
dollars  greater.  lowals  wash¬ 
ing  machine  industry  con¬ 
tributes  substantially  to  the 
buying  power  of  eight  Iowa 
cities. 


planes  and  landing  fields  have 
not  yet  reached  the  point  of 
being  inexpensive. 

Burlington  and  Sioux  City 
already  have  two  landing  fields 
in  oi>eration,  with  a  third  pro¬ 
posed  In  each  case.  Additional 
airports  are  also  proposed  for 
Ames,  Daveniwrt  and  Dubuque, 
each  of  these  cities  already 
having  one  at  the  present  time. 
Cedar  Rapids,  Centerville, 
Council  Bluffs,  Fort  Dodge, 
Iowa  City,  Mason  City,  Ottum¬ 
wa  and  Waterloo  all  have  their 
landing*  fields,  wihlle  new  ones 
are  proposed  for  Boone,  Clin¬ 
ton  and  Marshalltown.  In  addi¬ 
tion,  less  important  fields  are 
located  In  nearly  a  score  of 
smaller  towns  and  cities. 


die  Illinois  C/cntral,  costing 
1500,000;  40  ton  trucks  and  500 
•ets  of  5&4on  trucks  for  the 
Pere  Marquette,  costing  $228,- 
WO;  750  sets  of  50-ton  bolsters 
for  the  Louisville  and  Nash- 
dlle,  costing  $68,000;  800  sets 
of  trucks  for  the  Western  Fruit 
Express,  costing  $120,000;  125 
•et*  or  swing  motion  caboose 
imcks  for  the  Santa  Fe.  cost- 
tar  $41,000;  and  60  sets  of  ca- 
taxMie  trucks  for  the  Missouri 
Pxciflc,  costing  $20,000. 

Work  on  these  eight  con- 
Iricts  has  already  been  begun, 
‘Dd  togeffher  with  tbe  two  Mll- 
•eukee  contracts,  will  be  com 
Pleted  by  August  1. 


1,500  People  Attend 

Single  Farm  Sale 

Ottumwa. — Over  fifteen  hun¬ 
dred  people  attended  a  single 
farm  sale  held  at  North  Eng¬ 
lish  near  here  recently.  Not 
only  was  the  crowd  larger  than 
ever  attended  a  farm  sale  in 
this  locality  before,  but  sales 
and  prices  were  corresponding¬ 
ly  high,  and  communities  more 
than  forty  miles  distant  were 
represente*!.  A  Fordson  trac¬ 
tor,  for  example,  sold  for  $475; 
a  hay  loader  for  $70;  and  a 
large  line  of  farm  Implements, 
such  as  are  re<;ulred  to  culti¬ 
vate  a  48(>-acre  farm,  sold  at 
corresponding  prices.  Hay 
brought  $12  a  ton;  oats,  42 
cents  a  bushel;  fall  sboats,  $10 
tt)  $12  <«ach;  brood  sows,  $39 
each;  cows,  $80  a  head;  year¬ 
ling  steers  and  heifers.  $82  a 
head,  and  horses  and  <x>Itik 
frmn  $40  to  $100  each. 


IVDVERTISERS  who  understand  the  state  realize 
that  Iowa  is  not  one  market  hut  twenty-three  mar¬ 
kets,  each  serve<l  by  its  own  local  daily  newspafiers. 
Con.swpiently,  to  pet  your  full  share  of  Iowa  busi- 
n(‘s.s,  new.spapers  in  each  of  these  twenty-three  com¬ 
mercial  centers  are  neces.sary. 

IOWA  DAILY  PRESS  ASSOCIATION 

DAVENPORT,  IOWA 

Amaa  . Tribun*  Iowa  City  . Presa  CItlicn 

Boone  . Nawa-Rcpublican  Keokuk  . Gate  City 

Burlinyton  . Gazette  Marehalltown  . Times- 

Buriinyton  ........  Hawk-Eye  Republican 

C*d«r  R«pldf  .  .  .  . - MMon  City  .  . .  .GIob«-GaxetU 

A  Republican  ^  Jim— 

Centerville. loweyian  A  Citizen  tie 

Clinton  . . . Herald  ’  1  * 

Council  Bluff*  . Nonpareil  New»-Trlbune 

Davenport . Democrat  Oelwein  . Remitter 

A  Leader  Oekaloota  . Herald 

Davenport  . Times  Ottumwa  . Courier 

Dubuque  .  .  .Teleyraph-Herald  Sioux  City  . Journal 

aad  Timas  Journal  Sioux  City  . Tribune 

Port  Dodye  . Meatenyer  Waehlnyton  . Journal 

A  Cbronicla  Waterloo  ....Eveniny  Courier 

Pert  Madisoa  . Democrat  Waterloo  . Tribune 


value.  Its  four  principal  prod¬ 
ucts  are  coal,  cement,  gypsum 
and  clay  products.  Iowa,  In 
fact,  ranks  next  to  New  York 
state  in  the  annual  output  of 
gypsum,  and  is  among  the  lead¬ 
ing  states  in  brick,  tile  and  ce¬ 
ment.  Iowa  coal  is  designated 
as  being  an  unusually  cheap 
source  of  power  for  local  In¬ 
dustries.  — 

Dairying  Second  to 

Meat  Packing 
Dairying  ranks  second  only 
to  meat  packing  among  Towa 
industries,  according  to  a  new 
directory  of  manufacturing 
establishments  published  re¬ 
cently.  The  output  of  Iowa’s 
417  dairies  and  creameries 
last  year  was  estimated  at 
$78,110,000. 


Iowa  Cigarette  T ax 

Breaks  All  Records 

Iowa’s  cigarette  tax  last  year 
eached  the  record-breaking 
otal  of  $1,183,000.  representing 
•le.s  of  1,183.000,000  cigarettes 
'8  approximately  69,150.000 
packages.  The  state  revenue 
Apartment  Is.sued  licenses  to 
1.850  retail  tobacco  dealers  to 
Pandle  this  huge  volume  of 
PttBiness, 
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LOW  LOCAL  ADVERTISING  RATE  PERILS 
NATIONAL  IN  DAILIES,  SAYS  WEST 

Publishers  Must  Equalize  Rates  With  National,  Especially  on 
Auto,  Radio  and  Real  Estate  Copy,  Mogensen  Executive 
Declares — Tells  of  Accounts  Withdrawn  from  Dailies 


Declaring  that  most  uewspaiKrr 
l«K:al  advertisim;  ratt-s,  esi)ecially 
those  for  automobile,  real  estate  aiul 
radio,  are  entirely  t(K>  low,  I’aul  A.  West, 
vice-president  of  M.  C.  Mogensen  Com¬ 
pany,  recently  made  a  plea  for  e(|ualiza- 
tion  of  local  and  national  rates  in  an 
address  at  the  annual  Newspa|>er  Day  of 
the  University  of  Southern  Califiirnia  in 
lx»s  Angeles. 

IxKal  advertising  rates  which  are  often 
.SO  per  cent  lower  than  the  natiiMial  rates, 
are  responsible  for  the  disapiK-araiice  of 
many  accounts  froni  the  newspa|)ers,  .Mr. 
West  said.  He  gave  instances  of  adver¬ 
tisers  paying  the  national  rate  in  certain 
papers,  who  tried  to  take  advantage  of 
the  local  rate  by  placing  their  advertis¬ 
ing  through  dealers,  and  who  failed  to  re¬ 
ceive  dealer  c<*r)]K'ration  and.  conse¬ 
quently,  switched  to  radio  ami  used  only 
large  metro[x>Iitan  dailies  where  a  better 
equalization  of  rates  was  in  elTect. 

Constructing  a  picture  of  an  average 
daily  in  a  city  of  IS.OIM)  with  a  trading 
territory  of  30,(Kt0  and  a  circulation  f)f 
5,000,  Mr.  West  compared  newsi>aiKT 
advertising  rates  with  direct-by-inail 
costs,  and  then  went  into  a  comparison 
of  local  and  national  rates  for  this  aver¬ 
age  city. 

“A  direct  by  mail  letter  of  most  ordin¬ 
ary  structure  and  quality  sent  to  every 
subscriber  of  this  newspaper  would  cost 
$250  counting  each  letter  at  5c.,”  he  said, 
“and  that  certainly  would  t>e  a  most  or¬ 
dinary  price  and  an  ordinary  mailing 
piece. 

“Now  hack  to  this  typical  newsiwper. 
The  national  rate  of  this  newspajK-r 
would  under  ordinary  circumstances  lx- 
alxHit  5t(C.  an  inch.  .\  4-coltinin  10-inch 
advertisenK-nt.  which  is  alxjut  the  size  of 
a  letter,  would  cost  $22.4lt  to  go  to  these 
same  5,0(K)  subscribers,  and  we.  in  the 
national  field,  think  this  a  mighty  cheap 
buy. 

"RcmemlHT  the  direct  bv  mail  piece  at 
the  cheapest  c<ist  was  $2.s<l. 

“Think  of  putting  a  message  to  a 
30,0(K)  trade  territory  for  such  a  ridic¬ 
ulous  figure,  and  rememl)er  this  message 
is  in  the  most  read  media  in  the  worbl. 
the  newspaper. 

“The  S<>  cents  in  the  national  field  car¬ 
ries  two  loads,  the  agency  commission  of 
15%  less  2%  for  cash  and  a  15%  of 
the  net  to  the  representatives.  That 
brings  our  $22.40  down  to  $1.5.WI." 

Taking  up  the  differential  in  local 
rates,  M  r.  West  said : 

“Now  let's  go  on  the  other  side  (tf  the 
rate  structure,  namely  the  local  rate.  This 
same  town  5.(K)0  circulation,  30,000  trade 
territory,  what  is  the  rate?  A  fair  aver¬ 
age  is  35  cents  against  the  56  cents  na¬ 
tional  yet  many  of  them  are  easily  50% 
below  their  national  rate. 

“What  does  it  cost  to  produce  this 
local  against  national?  If  any  publisher 
will  sit  down  and  figure  with  me  I’ll 
show  him  that  it  costs  as  much  any  day 
to  produce  his  local  business  as  it  does 
his  national  business,  liguring  set-ups, 
mat  service,  salesmen,  proofs  and  time 
consumed.  In  lots  of  cases  we  wouldn't 
be  very  much  surprised  to  find  the  local 
rate  was  mighty  higher,  especially  after 
figuring  bad  cr^it. 

“Why  cannot  the  ordinary  newspaper 
sell  as  go*xi  a  rate  locally  as  nationally? 

“There  arc  a  number  of  reasons  and 
these  reasons  go  from  the  publisher  him¬ 
self  down  to  his  sales  force.” 

Mr.  West  declared  that  the  publisher 
knows  his  special  advertising  represen¬ 
tatives  can  sell  space  at  the  higher  rate, 
because  other  papers  demand  a  similar 
rate,  according  to  circulation,  but  he  is 
afraid  to  ask  a  local  advertiser  for  the 
same  rate  although  it  is  lower  by  89 
per  cent  than  the  cheapest  sort  of  direct 
mail  campaign  that  the  advertiser  could 
direct  to  the  publisher’s  subscription  list. 
The  publisher  is  not  sold  on  the  fact  that 
his  newspaper  is  the  most  valuable  and 


ine.vixMisive  advertising  medium  in  his 
city,  .\1  r.  \\  est  said. 

illaming  the  local  solicitor  for  part  of 
the  failure  to  obtain  a  higher  local  rate, 
Mr.  \\  est  sakl : 

■'.^gain.  wh\  cannot  the  ordinary  news- 
jiapcr  sell  as  gixx!  a  rate  bically  as  na¬ 
tionally?  .Mainly  liecausc  the  local  soli¬ 
citor  is  ixit  sold  on  his  ncvvspajx-r.  The 
niajorit>  of  solicitors  don't  sell;  they 
solicit  John  Jones  lor  space  and  make  it 
cheaper  if  he  uses  more.  John  Jones 
isn't  sol<l  on  advertising,  neither  is  the 
solicitor.  John  Jones  thinks  in  .some  way 
that  his  advertising  helps  but  he  is  not 
sold.  He  d<ies  not  realize  either  the  real 
buy  be  has. 

"Take  your  large  ileiwrtmcnt  stores 
in  this  town.  They  adxertise,  they  are 
.sold  on  advertising  and  Ix-lieve  in  it  and 
get  results. 

"Your  chain  grtcer  Itelicves  in  adver¬ 
tising  and  gets  results. 

"Does  your  si>asm<Klic  real  estate  ad¬ 
vertiser  Ix-lieve  in  advertising?  No,  he 
advertises  to  get  you  to  run  his  pub¬ 
licity  aiKl  your  solictor  promises  it  to 
him.  If  he  must  have  imblicity  shouldn't 
he  pay  for  it  and  at  least  e<|ual  the  na¬ 
tional  rate  of  .56  cents? 

“Should  your  local  automotive  pub¬ 
licity  grablxTs  lx-  acconled  a  sweet  rate 
of  35  cents  when  the  same  national 
advertiser  has  to  pay  5t>  cents? 

"W  ould  you  lose  any  nxmey  if  these 
rates  were  cf|ualized? 

“I  know  one  newspaixr  with  an  auto¬ 
mobile  rate  in  the  national  field  of  84 
cents  and  a  bxal  rate  of  42  cents. 

“Is  there  any  fairness  in  this  rate? 
Is  there  am  im|K-tiis  on  the  jxirt  of  the 
agency  to  place  adtertising  in  this  news¬ 
paper  and  have  it  get  b;tck  to  the  na¬ 
tional  advertiser  that  if  they  would  have 
placol  business  on  the  local  rate  that 
they  could  have  gotten  it  fi>r  one-half  of 
w  hat  they  were  (laying 

‘Do  you  Ixlieve  for  a  moment  that 
your  automobile  local  iH-o|)le  will  step 
out  and  s(M‘nd  the  money  that  the  na¬ 
tional  ailvertising  agency  will?  There 
are  e\ce()tions  to  this  rule  and  there  are 
some  local  automobile  dealers  that  real¬ 
ly  Ixlieve  in  advertising. 

“.Should  the  local  nwlio  dealer  pay  35 
cents  when  the  national  advertiser  has  to 
pay  56  cents?  Is  that  fair  to  you  finan¬ 
cially  or  is  it  fair  to  the  national  adver¬ 
tiser^" 

Mr.  West  then  gave  an  instance  of  a 
ra<lio  account  which  had  been  <lriven 
from  the  smaller  dailies  because  of  the 
local  rate  differential. 

certain  radio  acount  was  placed 
nationally  and  was  in  practically  all  of 
the  In-tler  uewspaivrs  in  Southern  Cali¬ 
fornia,”  he  said.  “The  distributor  was 
in  our  town  and  found  the  hxal  rate  was 
35  cents.  Immediately  he  thought:  ‘Why 
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ADVERTISING 

Personal  and  specialized  ser¬ 
vice, — with  highly  efficient 
organization  —  that  builds 
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should  we  (lay  .5f)  cents?'  He  hireil  an 
advertising  man  at  $200  a  month  or  so 
and  placed  his  copy  through  the  dealers 
locally.  From  his  advertising  man  he 
got  the  grand  idea  of  having  the  dealer 
(lay  50%,  that  is  he  woukl  match  the 
dealer  for  every  dollar  he  spent. 

“This  is  no  fairy  talc  but  an  actual 
fact  and  that  rarlio  asivertiser  is  not  in 
new  s(ia(KTs  of  5.000  circulation  today. 
He  is  in  metropolitan  centers  where  the 
agency  gets  the  commission  and  where 
the  rale  card  has  been  equalized,  and  is 
also  on  radio  broadcast  today  liccause 
of  the  messed  up  affair  that  he  fouiul 
himself  in  through  the  local  rate  situa¬ 
tion.  The  low  local  rate  killed  that  one, 
because  the  kxal  railio  dealer  was  not 
and  is  not  sohl  on  advertising. 

“That  radio  account  would  still  be  in 
newspatiers  if  the  local  rate  was  where 
it  lielonged — equal  to  the  national  rate, 
riieii  a  certain  amount  would  have  lieen 
held  out  by  the  distributor  or  manufac¬ 
turer  on  each  set  and  the  advertising 
would  have  gone  along  regardless.” 

(living  an  instance  of  a  sfimewhat  sim¬ 
ilar  circumstance  in  the  real  estate  busi¬ 
ness.  .Mr.  West  narrated  the  following 
story : 

“.V  certain  large  sub-divider  placed  all 
of  his  business  in  Southern  California 
nationally  through  a  good,  live  adver¬ 
tising  agency.  Along  came  an  adver¬ 
tising  man  whf>  wanterl  a  job  and  sold 
this  sub-divider  on  (dacing  the  business 
on  a  local  rate  to  save  the  1.5%  com¬ 
mission  and  also  because  of  the  much 
lower  rate  that  he  could  get  locally,  and 
signed  up  every  town  they  wante<l  in 
.Soullu-rn  California  at  the  local  rate  with 
a  few  exceptions.  These  exceptions  in 
every  case  were  newspapers  whose  local 
rate  was  equivalent  to  the  national.  That 
account  drop()ed  from  a  6  column  21” 
copy  to  5  column  15”.  then  to  4  column 
|ir  and  now  try  and  find  it.  The  adver¬ 
tising  man.ager  wanletl  to  make  a  show¬ 
ing  as  there  was  no  incentive  for  him 
to  use  large  s(>ace  or  hold  his  space  to 
6  column  21”.  so  he  cut  down  his  s|)ace 
to  5  column  15”  to  show  what  he  could 


save  and  rode  on  the  momentum  of  the 
6  column.  Sales  dropped  eventualiy  and 
Mr.  Sub-Divider  was  told  it  was  tht 
condition  of  the  Southland. 

“If  this  account  had  stayed  in  the  hands 
of  the  agency  the  large  space  would  have 
continued  and  the  sales  would  have  con¬ 
tinued. 

“Two  things  started  this  accmint  on 
the  toboggan.  A  newspaper  solicited 
this  business  on  the  local  rate  and  let 
the  cat  out  of  the  bag;  then  this  was 
amplified  by  the  new  advertising  man¬ 
ager. 

“There  shouldn’t  be  any  ‘cat  in  the 
bag.’  Your  local  space  is  just  as  valu¬ 
able  and  costs  you  just  as  much  to  pro- 
<luce — and  you  run  the  chances  on  credit 

“There  are  exceptions  to  the  rule  in 
the  local  field,  however,  these  being  your 
department  store  ami  other  large  users 
of  space  usually  classified  in  the  mer¬ 
chandise  rate  which  includes  department 
stores,  shoe  stores,  grocery  stores,  drugs, 
wearing  apparel,  etc. 

"All  other  lines  should  pay  a  price 
e<|ual  to  the  national  rate  to  protect  the 
agency  and  to  bring  up  your  revenue  to 
where  it  belongs.  Your  local  contract 
rates  for  your  department  stores  natur¬ 
ally  are  lower  because  thev  use  a  great 
deal  more  s()acc  and  is  prtxluced  at  less 
cost,  and  your  sliding  scale  in  this  in¬ 
stance  is  sound  in  that  it  is  an  incentive 
for  more  business. 

“I  am  most  sure  of  the  following  state¬ 
ment.  ‘If  you  will  raise  your  local  auto¬ 
motive,  real  estate  and  radio  rates  you 
will  not  lose  one  line  of  business  but  will 
increase  your  business  because  there  is 
an  incentive  for  the  national  agency  to 
enter  your  city.’ 

“When  the  <lay  comes  that  every  news¬ 
paper  in  Southern  California  raises  these 
three  rates  they  will  see  more  business 
than  formerly. 

“1  believe  that  all  rates,  local  and  na¬ 
tional,  in  practically  all  newspaper-  are 
too  low’  when  compared  with  any  other 
media,  and  that  local  rates  are  absurdly 
low  ami  a  menace  to  more  and  bs'tter 
business.” 


Dependable  Stereotyping 


'I'he  tunctitMi  of  every  .stereotype  ilrv  mat  is  not 
only  to  enable  the  production  of  the  retjttired  nttni- 
l)er  of  ca'-ts,  hut  also  to  j;ive  plates  that  will  itroduce 
clearly  .'^nd  cleanly  printed  pajvers. 

The  fidelity  with  which  the  flat  forms,  as  set  tij) 
in  the  comjtosing  room,  are  rejtroduced  and  con¬ 
verted  into  curved  printing  plates  as  required  in 
the  jtressroom.  is  just  as  vital  as  the  numher  of 
casts.  In  other  wtirds.  the  problem  in  the  stereo- 
ty]K*  foundry  is  ([ualitative  as  well  as  ijuantitative. 

In  over  400  newspajter  plants  Certifierl  Dry  Mats 
are  meeting  and  solving  this  two-fobl  stereotyi)e 
Itroblcm  to  the  utmost  .satisfaction  of  their  stereo- 
tyiiers  and  publishers.  Where  they  use  Certified 
Dry  Mats  they  know  that  they  can  deitend  ujKjn 
them  for  the  production  of  gtKvl  |)rinting  jdates 
day  in  and  day  out. 

W'e  resjtect fully  invite  you  to  get  acquainted  with 
Certifieds  in  your  own  plant  under  your  own  work¬ 
ing  conditions. 

To  comjtare  is  to  know. 


I 

DRY  NATS  'i 


Otvc  QuaiUty 
One  ^ice- 


^  Certified  Dry  Mat  Corporation 

u  340  Madison  Avenue,  New  York,  N,  Y. 


for  wet  mat  printing  with  DRY  MAT  facility — use  CERTIFIEDS 
Made  in  U.  S.  A. 
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Publishers’  Promotion  Matter 

How  to  Make  It  Effective 


Consider  the  mass  of 
medium  and  market  data 
passing  over  the  desk 
of  a  busy  space  buyer. 


Does  he  read 
all  of  it? 

He  does  not. 

He  can’t! 


The  main  reasons  why  much  publishers' 
i  promotion  matter  is  wasted  are : 

Irrelevant  .  .  .  Inaccurate  .  .  .  Hard  to  read  .  .  , 
Too  bulky  .  .  .  Too  long. 

Unimportant  points  over-emphasized. 

Hard  to  file  and  find. 

A  lack  of  uniformity  or  standardization  on  the  part 
of  the  publishers,  agents  and  advertisers  for  handling 
this  sort  of  information. 


Some  helpful  suggestions  to  increase  ef¬ 
fectiveness  are : 

Size — not  larger  when  folded  than  standard  letter¬ 
head,  8  y2  inches  x  1 1  inches. 

Use  durable  stock,  tough  envelope. 

Name  of  city,  state,  publication  and  date  of  month 
and  year  on  front  page. 

Tell  gist  of  story  in  subheads. 

Make  it  easy  to  read,  not  only  in  text  but  in  type. 

Display  only  the  most  important  points.  In  fact 
handle  your  printed  emphasis  and  story  much  as  vou 
would  a  conversation. 

Give  your  authority  for  all  statistics. 

Get  right  to  main  selling  points. 

Be  accurate.  Be  brief. 

Of  course,  there  arc  always  exceptions  to  any  general  rule.  Some  market 
surveys,  for  example,  cost  thousands  of  dollars  and  cannot  be  brief. 
But  certainly  there  should  be  a  terse  summary  so  the  reader  easily  can 
understand  what  it’s  all  about. 

We  endorse  the  Standard  Market  Survey  Form  by  the  Bureau  of  Adver¬ 
tising  of  the  A.N.P.A.  We  believe  it  is  to  the  advantage  of  every  daily 
newspaper,  large  or  small,  to  complete  such  a  form  and  mail  it  to  repre¬ 
sentative  agents  and  advertisers  throughout  the  United  States. 
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'  N.  Y.  U.  STARTS  READING  HABIT  SURVEY 
OF  NEW  YORK  CITIZENS 

I  *  Questionnaire  Seeks  Favorite  Papers  and  Editorial  Material 

f  of  20,000  Residents — Students 

;■  Making  Canvass 


By  JAMES  MELVIN  LEE 

Director,  Deportment  of  Journalism,  New  York  University 


i 


f 


6  HAT  do  you  read?” 

That  is  the  question  asked  by  tlie 
men  behind  the  news  stand  at  the  street 
curb  and  by  the  boy  with  the  huge  pile  of 
papers  under  his  arm  as  he  goes  through 
the  train.  It  is  also  the  question  that 
the  department  of  journajism  at  New 
York  University  is  attempting  to  answer 
for  a  typical  cross-section  of  a  metro¬ 
politan  city. 

Answers  for  specific  groups  or  classes 
have  been  obtained  in  the  past.  The 
entire  membership,  for  example,  of  the 
New  York  Stock  Exchange  was  once 
polled  to  determine  the  reading  habits 
of  those  holding  seats.  Replies  received 
showed  a  group  consciousness. 

Rut  what  do  the  stenographers  of 
the.se  men  read?  What  paper — if  any — 
does  the  woman  stitching  away  at  her 
machine  in  the  east  side  tenement  per¬ 
use — if  she  reads  at  all?  In  other  words 
what  newspaper  is  read  by  rich  man, 
IKMw  man,  b^gar  man,  thief?  Some¬ 
thing  like  20,000  questionnaires  will  be 
sent  out  in  the  hopes  of  securing  an 
authoritative  reply. 

In  making  surveys  of  this  kind  care 
should  be  taken  to  avoid  foreign  factors 
that  are  not  present  in  real  life.  A 
collection  of  advertisements  of  break¬ 
fast  foods  was  given  to  each  member  of 
a  selected  group  with  a  request  that 
they  bo  arranged  in  their  order  of  rela¬ 
tive  merit.  The  advertisement  having 
the  strongest  appeal  was  to  be  placed  on 
t*)p  and  the  one  having  the  least  apin-al 
at  the  bfittom  of  the  pack.  Between 
these  two  extremes  the  other  advertise¬ 
ments  were  to  be  arranged  in  the  order 
of  their  appeal.  .Xdvertisements  were 
thirty  in  number  and  as  they  were 
handed  btick  the  one  on  top  was  given  a 
creilit  of  one,  while  that  at  the  bottom 
received  thirty  points.  .\fter  returns 
were  all  in,  points  for  each  advertise¬ 
ment  were  added  and  that  having  the 
lowest  number  of  points  should  have  had 
the  greatest  appeal.  But  a  foreign  fac¬ 
tor  had  been  allowed  to  inject  itself. 
Those  responsible  for  the  experiment 
had  forced  a  reading  of  the  advertise¬ 
ments.  The  one  receiving  the  lowest 
number  of  points  would  unquestionably 
have  had  the  greatest  appeal  had  it  been 
read.  But  it  was  so  unattractive  typo¬ 
graphically  that  save  in  an  experiment 
of  this  kind  its  perusal  would  have  been 
skipped.  Consequently  deductions  were 
all  wrong. 

In  making  the  survey  of  New  York 
newspapers  and  their  readers  all  possible 
care  is  being  taken  to  delete  extraneous 
influences.  If  an  individual  wlio  seems 
to  be  lacking  in  educatiiHial  background 
says  that  the  newspaper  he  prefers 
above  all  others  is  one  that  is  designed 
to  appeal  only  to  a  cultured  clientele, 
he  is  questioned  to  see  whether  he 
actually  reads  the  paper  or  merely  puts 
its  name  f>n  the  questionnaire  for  the 
sake  of  a  good  impression. 

To  check  such  morning  {tapers,  such 
evening  (tafK-rs-  and  such  Sunday  pa*rrs 
as  are  read  regularly  or  only  occasionally 
is  not  so  difficult  a  problem.  S{)ecific 
answers  may  be  f<>und  in  the  {tennies 
put  on  the  news  stands  and  in  the  pay¬ 
ment  of  monthly  bills  for  delivery  of 
palters.  “W'hat  newspafter  above  all 
others  do  you  prefer?"  causes  more  con¬ 
fusion  because  {teople  interviewed  often 
insist  niton  including  two  palters  instead 
of  one. 


local  news,  politics,  crime  news,  scandal 
news,  book  reviews,  theater  news,  mo- 
tirtn  picture  items,  radio  programs,  edi¬ 
torials,  siiorts,  columns,  comic  strips, 
church  news,  fa.shions  and  society,  cook¬ 
ing  recipes,  money  markets,  real  estate 
news,  automobile  news,  advertisements. 

Here  again  caution  is  exercised  to 
prevent  what  might  be  considered  fraud¬ 
ulent  or  misleading  returns.  One  ques¬ 
tionnaire  when  it  came  back  to  the  de- 
{lartment  of  journalism  showed  only  one 
subject  matter  that  was  well  read — 
editorials.  Other  subjects  were  checked 
in  the  columns  headed  scanned  or  skip- 
lied.  Suspicion  was  naturally  aroused 
and  a  student  was  sent  to  investigate. 
The  one  signing  the  questionnaire  was 
found  to  be  a  teacher  in  one  of  the  old¬ 
est  and  leading  preparatory  schools  of 
the  city.  Reasons  for  the  returns  were 
expressed  as  follows : 

“I  have  only  a  little  time  in  the  morn¬ 
ing  to  devote  to  reading  the  news  so  I 
only  scan  items.  But  I  read  the  edi¬ 
torial  page  carefully  because  I  feel  that 
all  news  items  of  unusual  importance 
will  receive  mention  and  discussion  on 
the  editorial  page.” 

Whether  this  teacher  be  right  or 
wrong  in  deductions  may  be  a  matter 
fiir  debate.  But  the  explanation  for  the 
questionnaire  returned  was  satisfactory. 

Of  the  four  pages  in  the  questionnaire, 
the  first  is  u.sed  to  determine  what  news¬ 
papers  are  read  and  in  w'hat  combina¬ 
tions.  The  second  page  seeks  to  deter¬ 
mine  what  departments  in  the  news- 
paiiers  are  read,  scanned,  or  skipped. 
Pages  three  and  four  are  left  blank  for 
critical  comment,  complimentary  or 
otherwise,  about  New  York  newspapers. 
For  the  first  time  an  opportunity  is 
given  to  newspaiier  readers  to  express 
their  opinions  about  their  favorite  news- 
paiiers— and  some  others.  Remarks  put 
on  these  two  blank  pages  are  returning 
the  nxist  valuable  information  secured 
by  the  survey. 

In  asking  for  the  co-operation  of  the 
reading  public  of  Xew  York,  mention 
is  made  that  tabulation  of  results  is  the 
only  thing  desired.  A  definite  promise 
is  made  that  in  no  case  will  names  be 
divulged.  Consequently  there  has  been 
a  freedom  of  expression  of  opinion  that 
probably  otherwise  could  not  have  been 
obtained. 

Another  factor  has  contributed  to  the 
success  of  the  survey :  newspaper  readers 
have  been  more  willing  to  reply  because 
the  survey  is  being  conducted  by  a  local 
educational  institution  instead  of  by 
some  commercial  organization  which 
may  have  an  ulterior  motive  in  gather¬ 
ing  data. 


Tlk«  Tp«ntl 

to  tko 


LUDLOW 


But  the  survey  that  the  department 
of  journalism  at  New  York  University 
IS  making  seeks  to  determine  not  onlv 
vs'hat  newspapers  are  read  but  also  what 
subject  matter  in  these  newspapers  is 
scanned,  skipiied.  or  well  read.  Under 
these  three  heads  just  mentioned 
Gothamites  are  requested  to  check  the 
following ;  foreign  news,  national  news. 


LudlowTypograph  Company 
2032  Clybourn  Avenue 
Chicago,  Illinois 

Ludlow  Ouility  Slug  Composition 
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DENVER  MAN  BITES  DOG- 
MAKES  PAGE  ONE 

That  elusive  man  of  journal¬ 
ism— the  man  who  bit  a  dog — 
turned  up  in  Denver,  Col.,  last 
week  in  the  person  of  Francis  M. 
E<-khart.  a  chauffeur.  When  a 
polire  dog  seized  the  arm  of  his 
girl  friend.  Miss  Dorothy  Hamm, 
and  showed  no  desire  to  loosen 
his  grip,  Elrkhart  promptly  routed 
the  animal  by  biting  him  on  the  ear. 

The  Denver  Post  carried  the 
story,  with  art.  on  page  one,  telling 
its  readers  of  Charles  A.  Dana's 
famous  editorial-room  phrase,  and 
why  the  story  in  this  case  was 
considered  front-page  material.  The 
story  was  written  by  Horace  \. 
Stewart  and  sent  out  on  the  press 
wires.  The  head  on  the  Post's 
story  was  “A  Reporter’s  Dream.” 


Until  the  survey  is  completed  no  in¬ 
formation  can  be  given  out.  In  obtain¬ 
ing  the  replies  the  department  of  jour¬ 
nalism  at  New  York  University  is  hav¬ 
ing  the  active  co-operation  of  the 
.School  of  Education. 


BRADFORD  GOING  TO  RIO 

Named  Manager  of  U.  P.  Bureau 
There — Ekina  to  Manila 

A.  I-.  Bradford  of  the  United  Press 
foreign  news  staff  at  Washington,  D.  C., 
was  this  week  appointed  manager  of  the 
Rio  de  Janeiro  bureau.  He  will  sail 
early  in  April.  H.  R.  Ekins  of  the  New 
York  foreign  staff  has  been  placed  in 
charge  of  the  Manila  bureau,  succeeding 
Randall  Gould  who  has  been  assigned  to 
the  Shanghai  bureau. 

Bradford  was  Paris  manager  for 
United  Press  for  two  years  prior  to  his 
Washington  connection.  Before  going  to 
Paris  he  had  served  several  years  as  a 
member  of  the  Washington  staff. 


EVOLVES  NEW  PROCESS 
OF  SENDING  PICTURES 

New  System  Reproducing  Mes(st„ 
and  Photographs  on  Photogra. 
phic  Paper  Being  Perfected 
by  Westinghouse 


A  device  said  to  be  capable  of  trios, 
mitting  and  receiving  messages  at  th 
rate  of  6J0  words  a  minute,  and  whid 
reproduces  messages  and  pictures  ot 
photographic  paper  directly  from  th 
original  me.ssage,  is  being  perfected  i: 
the  Westinghouse  Research  laboratorie 
by  Dr.  V.  Zworykin. 

Dr.  Zworykin’s  method  of  pictun 
transmission  i.’^  radically  different  fne 
present  methods  in  that  the  ‘‘scannioi' 
of  the  original  picture  or  message  is  dou 
by  a  pencil  of  light  and  in  the  utilizatioi 
of  the  light  reflected  from  its  surface 
Th"  original  source  of  light  is  foewee 
first  cn  a  diaphragm  to  make  the  sized 
the  spot  independent  of  the  size  of  & 
source.  The  image  of  the  diaphraga 
with  necessary  reduction,  is  focused  c: 
the  surface  of  the  picture.  The  reflects 
light  is  gathered  by  means  of  a  cunrcc 
reflector,  the  focus  of  which  coincida 
with  the  illuminating  point.  Part  ot 
the  reflector  is  cut  away  in  order  to  pi.« 
the  light  and  the  remaining  part  is 
brought  into  close  proximity  with  the 
surface  of  the  picture. 

In  this  way  almost  all  the  n  Meet'- 
light  is  collected  and  projected  as  a  mr-; 
or  less  iiaralle!  beam  by  the  reflector.  = 
flat  mirror  with  a  small  hole  for  [i.i  sa: 
of  the  iliuirinating  spot  intercepts  t- 
reflected  1'ght  at  4.i  degrees  and  diver 
it  to  the  photo-cell. 

.At  the  receiving  end  of  Dr.  Sworykin' 
apparatus  a  standard  bromide  ph  ’. 
graphic  paper  is  wrapped  around 
recording  tylinder,  and  a  special  helli': 
glow  lamp  furnishes  the  light  for  ma'i;'-  | 
the  reproduction.  For  the  reception 
the  picture  signals  the  radio  set  is 
standard  receiver. 


Wall  Street  Facts 
and  Rumors 

Mr.  Wm.  McMahon  offers  a  new  weekly 
'  feature  on  Wall  Street.  This  feature  is  a 
weekly  column  “Wall  Street  Facts  and 
Rumors”  for  your  Saturday  or  Sunday  edi¬ 
tion,  containing  a  resume  of  the  financial 
news  gathered  during  his  contacts  with  the 
men  who  do  the  “BIG”  things  in  the 
“STREET.” 

Mr.  McMahon  is  an  experienced  financial 
writer  who  has  been  connected  with  Wall 
Street  for  over  30  years.  His  friends  are 
the  men  who  make  Wall  Street  history,  and 
his  information  makes  interesting  news. 

Every  week  he  will  send  you  a  release  of 
pointed  paragraphs  on  current  events  and 
rumors  emanating  from  the  inner  offices  of 
the  Wall  Street  “Bulls  and  Bears.”  This 
column  will  form  a  valuable  part  of  your 
financial  page.  The  cost  of  this  service  is 
so  small  that  every  newspaper  can  afford 
to  subscribe. 

Write  for  sample  copies  of  releases  and 
rates.  Only  one  newspaper  in  every  city 
can  subscribe. 

WM.  McMAHON,  INC. 

365  Fifth  Avenue,  New  York  City 
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The  Country  newspaper 

alone  does  an  exact  and  tlioroujih  advertising 

job  in  Country  Town  America - a  33-l)illion 

dollar  market  for  every  conceivable  kind  of 
goods  that  a  well-to-do  people  demand  for  their 
complete  comfort  and  contentment. 

6800  Country  Newspapers  are  Represented  by 

American  Press  Association 

225  West  39th  Street,  New  York. 

CHICAGO  DETROIT  KANSAS  CITY  BALTIMORE 

122  So.  Michigan  Ave.  2111  Woodward  Ave.  Interstate  Hlilg.  .33.3  Title  Bldg. 
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REPORTING  PROGRESS 

AS  this  is  written  the  Minnesota  IcRislature  is 
reconsidering  its  press  law  of  1925,  which,  as 
our  readers  must  know,  enables  the  ju<liciary 
to  suppress  newspapers  by  the  injunction  process  for 
“regular”  publication  of  alleged  “scandalous,  malicious 
or  defamatory  matter.”  As  might  have  been  exi)ccted 
the  Minnesota  legislature  held  at  least  one  memljer 
who  was  capable  of  sensing  the  dangers  in  this  “gag" 
law.  He  is  Representative  Ralph  R.  Davis,  of  Breck¬ 
inridge,  a  locomotive  engineer,  without  any  special 
interest  in  the  press,  but  alive  to  the  fact  that  press 
freedom  has  its  important  place  in  the  American  gov¬ 
ernmental  structure  and  that  freedom  which  may  be 
enjoined  by  courts  is  doubtful  freedom.  Representa¬ 
tive  Davis  is  pressing  for  a  repeal  of  the  law. 

It  is  alsft  a  pleasure  to  record  here  that  leading 
newspaper  men  of  Minnesota  and  other  states  have 
rallied  to  the  supjxirt  of  Representative  Davis.  This 
is  progress,  for  he  stood  practically  alone  in  the  legis¬ 
lature  in  opp«>sition  to  the  1925  act.  “My  position  is 
simply  that  I  am  opposwi  to  legislation  which  conflicts 
with  our  fundamental  rights  as  free  citizens  of  a  free 
country,”  said  Mr.  Davis  this  week.  “1  have  no  inter¬ 
est  in  newspapers  or  their  problems,  but  I  am  unal¬ 
terably  opposed  to  any  interference  with  free  press 
or  free  speech.” 

We  also  note  a  growing  acceptance  of  the  Editor 
&  PuBLi.siira  view  that  the  Minnesota  law  is  wholly 
unnecessary  as  a  means  of  controlling  scandal  sheets, 
as  the  civil  and  criminal  libel  laws  of  the  state  are 
entirely  adetjuate  if  prosecutors  care  to  use  them. 
FIdito*  &  PiTBLisniJt  still  believes  that  right-minded 
judges  would  not  appreciate  legislation  which  puts 
up<jn  the  bench  the  unnatural  burden  of  sut)pressing 
a  newspaper  on  complaint  of  a  district  attorney  by 
means  of  an  injunction.  Judges  who  would  enjoy  this 
power  wr>uld  conceivably  rank  higher  as  (loliticians 
than  as  disinterested  arbiters  of  just  laws.  Without 
question  the  Minnesota  law  insults  fx>th  the  spirit  and 
fact  of  the  federal  and  state  constitutions. 

So  a  tide  of  resentim-nt  against  the  law  is  rapidly 
rising  and  while  there  seems  small  prospect  of  action 
at  the  present  legislative  session,  there  is  substantial 
reasfin  for  the  iK-lief  that  Minnesota  will  ultimately 
wipe  fMit  this  mistaken  legislation,  jK-rhaps  before  it 
is  declared  unconstitutional  by  the  I'.  .S,  Supreme 
t'ourt,  which  we  confidently  lielieve  will  Ik-  the  final 
outcome  of  the.  action  brought  by  I'ol.  R.  R.  McCor¬ 
mick  and  Chuiit/n  Trihuiir.  In  the  meantime,  all 
honor  to  the  clear-thinking  locomotive  engineer  from 
Breckinridge ! 

ll  is  ahiHiys  a  <iucstion  when  the  zeal  of 
mt  employe  eeases  to  he  a  '‘irtue  in  a  nen'.t- 
pmper  office. 

CONTINUITY  STRIPS 

WE  know  of  only  three  comic  artists  who  arc 
really  skilled  at  making  so-called  continuity 
strips,  but  a  large  tiumlH-r  of  them  aiqK-ar  to 
lie  under  orders  to  deliver  comic  serials  which  carry- 
story  interest  from  day  to  day.  The  result,  in  our 
view,  is  an  astonishing  nunilH-r  of  “duds”  on  comic 
pages.  To  force  an  artist  who  is  not  adept  at  con¬ 
tinued  story  telling  to  follow  this  style,  to  us  seems 
akin  to  cruelty,  .-^iid  to  print  a  strip  in  six  to  eight 
columns  which  affords  no  laugh,  but  merely  prepares 
the  reader's  mind  for  tomorrow’s  jKissible  denoue¬ 
ment,  strikes  us  as  rather  tough  on  gentle  readers. 

The  comic  strip  holds  its  interest  as  well  as  any 
feature  of  the  newspaper.  The  amiable  habit  of  fol¬ 
lowing  the  characters  through  their  jiaces  is  firmly 
fixed  on  lx>th  children  and  adults.  But  we  believe 
that  a  comic  strip  which  d<x*s  not  yield  a  humorous 
situation,  cajiable  of  giving  the  reader  a  broad  grin, 
if  not  an  audible  laugh,  is  a  .space  waster.  Artists 
who  know  how  to  tell  a  continued  story  in  pictures, 
breaking  it  up  into  daily  instalments,  each  funny 
enough  to  stand  alone,  are  rare  indeeil.  For  our  part, 
we  shall  be  glad  when  those  who  cannot  accomplish 
this  feat  cease  their  vain  strife  and  return  to  the  ol<l- 
style  strip  which  did  today’s  stuff  today,  and  didn't 
worry  about  tomorrow. 

Radio,  automobiliny,  eheap  and  popular 
amusements,  summer  vaeationino,  are  but 
challenyes  to  the  skill  of  tteivspaper  men  to 
hold  public  interest. 


SCHEMERS  ON  THE  AIR 

A  SCHEMER  can  conduct  a  lottery  on  a 
radio  broadcast  outfit  and  not  run  afoul  of 
the  law.  .Advertising  that  was  long  ago  cen- 
fored  from  the  press  by  the  voluntary  action  of  pub¬ 
lishers  can  lie  broadcast  on  the  air  with  impunity. 
Editor  &  Pi'Blishf.r  finds  that  there  is  no  law  by 
which  the  Federal  Radio  Commission  or  any  other 
government  agency  can  control  these  abuses.  How¬ 
ever,  the  Postal  department  signifies  its  willingness  to 
issue  a  fraud  order  against  any  radio  broadcasting 
station  or  advertiser  who  uses  the  mails  in  any  man¬ 
ner  connected  with  a  lottery  or  fraudulent  advertising 
scheme.  It  is  to  Ik*  sincerely  hoped  that  the  broad¬ 
casters,  in  the  interest  of  the  principle  of  honest 
advertising,  will  follow  the  action  of  newspaper  pub¬ 
lishers  and  voluntarily  clean  house.  Some  of  the 
selling  schemes  that  arc  now  on  the  air  are  doubtful 
indeed.  \Vc  refer  to  lottery  schemes  and  certain 
high-pressure  talk  by  selling  agencies. 

Starting  tomorrow,  and  each  day  thereafter, 
please  spell  the  word  lin(e)age  correctly,  which 
calls  for  one  e. 

MEDICAL  ADVERTISING 

WHKRE.AS  we  have  felt  while  reading  the 
advertisements  of  such  organizations  as  the 
Life  Extension  Institute  that  the  medical  pro¬ 
fession  was  getting  into  step  with  modern  life,  banish¬ 
ing  the  old  secret  guild  theory,  we  learn  that  lively 
opposition  exists  to  such  publicity,  at  least  in  the 
County  Medical  Society  of  New  York.  Dr.  Charles 
(iordon  Hcyd,  prominent  in  the  New  York  profession, 
believes  such  publicity  is  harmful  to  the  private  practi¬ 
tioner.  He  wants  jieople  to  pay,  and  pay  well,  for 
their  medical  treatment  and  suggests  copix-r-riveted 
arrangements  to  prevent  any  person,  able  to  fee  a 
physician,  from  getting  free  attention. 

The  dfK'tor  also  urges  that  meilical  centers  and  insti¬ 
tutes  engaged  in  public  health  work  avoid  “dis¬ 
criminatory  advertising  whereby  the  prestige  and 
medical  jKisition  of  the  practitioner  is  depreciated  in 
the  iniblic’s  mind.”  At  the  same  time  Dr.  Heyd  does 
not  object  to,  indeed  encourages  “publicity  and  educa¬ 
tion"  which  will  utilize  all  “ethical  avenues.”  The 
doctor’s  language  is  not  entirely  clear,  but  we  take  it 
that  he  means  to  object  to  advertising  which  leads  a 
sufferer  to  an  institution  for  advice  or  treatment,  but 
sees  nothing  unethical  in  “publicity  and  education” 
which  leads  the  patient  to  consult  the  private 
practitioner. 

The  subject  thus  raised  is  unpleasant.  It  smacks 
of  a  commercialism  that  would  riddle  the  pretensions 
of  the  ethical  medical  profession  if  taken  seriously. 
We  believe,  on  the  other  hand,  that  the  majority  of 
physicians  in  this  country  are  primarily  not  interestetl 
in  schemes  to  let  no  possible  dollar  escape.  ( ieneral 
advertising,  such  as  that  of  the  Life  Extension  Insti¬ 
tute,  must  have  l>een  of  immeasurable  public  iKuefit. 
Dr.  Hcyd  and  those  who  believe  with  him  assume 
that  the  public  has  such  supreme  faith  in  the  private 
practitioner  that  all  that  is  needed  is  a  shingle  on  a 
door.  That  is  not  the  fact.  Also  it  is  not  true  that 
the  average  man  can  be  depended  on  to  care  for  his 
health  without  reminders,  even  urging.  -Advertising 
diould  play  an  important  part  in  this  department  of 
life  and  deserve  a  share  of  honor,  rather  than  re¬ 
proaches  on  the  wearisome  ground  of  ethics. 

Since  he  must  write  his  words  for  the  public 
the  liar  is  badly  misplaced  in  a  neiospapcr  office. 


FORTY-SECOND  BIRTHDAY 

IT  will  perhaps  be  a  surprise  to  many  members  of 
the  .American  Newspaper  Publishers’  Associa- 
tkm  to  learn  that  the  forthcoming  April  con¬ 
vention  will  he  the  42nd  annual  gathering  of  the 
association.  Of  the  four  men  who  founded  the  asso¬ 
ciation,  \V.  H.  Brearley,  f>f  Detroit  News;  J.  Am¬ 
brose  Butler,  Buffalo  Nnvs;  J.  G.  Briggs,  Colum¬ 
bus  .^tate  Journal,  and  Milton  .A.  McRae,  formerly 
of  the  famed  Scripps-McRae  partnership,  the  latter 
is  the  sole  survivor. 

Mr.  Brearley  is  credited  by  Mr.  McRae  with  hav¬ 
ing  cfHiccivcd  the  idea  of  a  national  association  of 
publishers.  The  first  annual  meeting  of  the  .A.  X. 
P.  .A.  was  held  at  Powers  Hotel.  Rochester,  N,  Y, 
February  16  and  17,  1887.  William  Singcrly,  of 
Philadelphia  Record,  was  its  first  president. 

For  many  years  the  annual  conferences  have  been 
held  at  the  Waldorf  Astoria.  Within  a  week  after 
this  year’s  convention,  however,  the  celebrated  Wal¬ 
dorf  will  yield  its  stately,  if  old-fashioned,  body  up  to 
modern  wreckers  and  in  less  than  a  year  a  sky-scrap¬ 
ing  office  building  will  occupy  its  Fifth  Avenue  site. 
One  of  the  questions  to  come  Ixfore  the  April  con¬ 
ference  will  cfMicem  future  annual  meetings.  There  is 
some  talk  of  holding  the  convention  elsewhere,  prefer¬ 
ably  at  some  secluded  resort,  thus  eliminating  the 
exhibits  that  for  many  years  have  been  brought  to¬ 
gether  in  a  sort  of  journalistic  fair  at  the  Waldorf. 
A  more  conservative  element  in  the  membership, 
however,  wants  the  historic  character  of  the  annual 
meetings  conserved  under  a  new  and  larger  hotel 
roof.  The  joint  A.  N.  P.  A.  and  A.  P.  annual  April 
conventions  have  become  an  institution  in  American 
journalism.  To  permit  them  to  lose  their  character 
because  a  hotel  is  being  torn  down,  when  there  are 
so  many  other  suitable  meeting  places,  would  seem  to 
us  a  needless  sacrifice. 

(Tfrr  the  boy  a  chance! 

EDITORIAL  COSTS 

WE  call  to  the  attention  of  our  newspaper  read¬ 
ers  the  first  survey  we  have  ever  seen  of  daily 
newspajK-r  editorial  cost  and  apportionment, 
appearing  in  other  columns  of  this  issue  of  Editor  & 
Pi  Bi.isHKR.  How  much  should  a  newspaper  appro¬ 
priate  from  its  earnings  for  the  conduct  of  its  news, 
feature  and  editorial  pages?  That  is  a  question  for 
the  publisher  to  answer.  How  should  the  appropria¬ 
tion  be  budgeted  for  the  various  departments,  includ¬ 
ing  city  staff,  state  coverage,  syndicates,  wire  services, 
engraving,  executives  and  so  forth?  That  is  a  ques¬ 
tion  which  must  lie  worked  out  by  the  editor,  man¬ 
aging  editor  and  the  staff. 

Few  offices,  to  our  knowledge,  have  considered  edi¬ 
torial  costs  on  a  simon  pure  business  basis.  Usually 
the  operation  depends  on  the  whims  of  the  publisher. 
The  figures  which  we  are  this  week  publishing  repre¬ 
sent  actual  experience  in  a  large  number  of  offices. 
They  may  be  used  as  a  basis  for  figuring  proper  costs 
for  any  office.  We  commend  them  to  editors  and  pub¬ 
lishers  who  are  perjilexed  on  this  subject.  Our  view 
is  that  editorial  activity  is  the  life  of  the  paper  and 
the  measure  of  service  should  be  liberal,  but  waste  in 
the  editorial  department  is  as  inexcusable  as  it  is 
elsewhere  in  the  newspajK-r  office. 

Because  all  rules  are  made  to  be  broken, 
chanyes  are  always  in  order  and  ez’cry  day  is  a 
new  life,  netvspaper  xeork  is  attraetkv  to  youth. 

HIGH  HATTING  EDITORS 

The  Hat  Institute,  comixised  of  manufacturers 
of  men’s  hats,  has  employed  a  press  agent  to 
combat  the  annoying  habit  among  young  men 
of  a  certain  type  in  going  about  the  streets  without 
headgear.  This,  the  press  agent  affirms,  imperils 
health,  according  to  high  but  unidentified  medical  au¬ 
thorities.  The  queer  and  unwhf>les(»me  custom  was 
started  by  college  lH)ys.  fient  on  making  themselves 
conspicuous,  but  it  is  not  funny  to  the  $70,000,000  hat 
industry,  says  the  press  agent.  He  has  circularized 
the  advertising  managers  of  newspapers  asking  them 
to  request  editors  to  sp>of  hatlessness  because,  “No 
hats  —  no  manufacturers  —  no  dealers  —  no  hat  ad¬ 
vertising.”  The  latter  suggestion  has  a  familiar,  but 
unconvincing  ring.  Boys  who  wear  no  hats  buy 
expensive  hair  oils  which  also  are  advertised. 
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PURELY  PERSONAL 


JOHN  W.  HARRISON,  publisher  of 
Jtbe  Danville  (Ill.)  Cofnmercial-\ews, 
jod  IJrs.  Harrison,  visited  P'orth  Worth 
airoute  to  California  recently.  Mrs. 
Harrison  formerly  was  a  member  of  the 
jaff  of  the  old  Fort  Worth  Record. 

William  T.  Evjue,  editor  of  the 
HailisoM  (Wis.)  Capital  Times,  was  host 
at  a  luncheon  Tuesday,  Mar.  19.  tendered 
to  members  of  the  Wisconsin  Associated 
Press  who  were  holding  a  one  day  con- 
rention  at  the  Loraine  hotel.  J.  K. 
Kline,  editor  of  the  Creen  Hay  Press- 
ijtcelte  and  president  of  the  state  as¬ 
sociation,  presided. 

Charles  F.  Crandall,  president  of  the 
British  United  Press,  returned  to  Mon¬ 
treal  this  week  after  several  days’  visit 
in  New  York. 

Howard  Kahn,  editor  of  the  St.  Paul 
(Minn.)  Daily  News,  addressed  the 
N’orth  Central  Commercial  club  of  Min¬ 
neapolis  recently  on  “Keminiscenses  of  a 
Se»si>npcrman." 

Col.  Fred  N.  Dow,  former  owner  of 
fix  Portland  (Me.)  Evening  Express  and 
^smday  Telegram,  is  exjK'cted  to  return 
from  i^orida  the  middle  of  next  month. 
Colonel  Dow  is  88  years  old  and  is  eii- 
jojing  the  best  of  health,  accordiiiR  to 
reports  from  the  South. 

General  John  Q.  Cannon,  managiuR 
editor  of  the  Salt  Lake  City  Desert 
Sews,  and  Mrs.  Cannon  celebrated-  their 
49th  wedding  anniversary  last  week. 

George  M.  LeCroiie,  Effingham,  Ill., 
sidely  known  southern  Illinois  newspaper 
man,  and  Mrs.  LeCrone  celebrated  their 
jolden  wedding  anniversary  March  19, 
holding  an  open-hou.se  in  their  Effiing- 
ham  residence.  Mr.  LeCrone  became  as¬ 
sociated  with  the  Effingham  Democrat 
m  1878,  has  served  in  the  state  legisla¬ 
ture,  as  alderman  and  several  terms  as 
president  of  the  schot)l  board. 

Mrs.  J.  Tracy  Garrett,  wife  of  the 
poblisher  of  the  Burlington  (la.)  Ilart’k- 
lye,  incurred  minor  injuries  the  morning 
of  March  17  when  a  freight  train  ran 
mto  rear  of  a  passenger  train  on  the 
Burlington  near  Rome,  Iowa. 

Heiiry  B.  Russell,  editor  of  the  Spring- 
jield  (Mass.)  Union,  will  speak  l)efore 
the  Springfield  Kennel  club  at  its  meet¬ 
ing  April  1. 

.Mrs.  Martha  E.  Bates  has  been  ap- 
piinted  isistmaster  at  Lake  Preston  .S.  I)., 
succeeding  her  husband,  the  late  Lyman 
J.  Hates,  veteran  editor  of  the  Lake 
Preston  Times.  Since  Mr.  Bates’  death 
his  widow  has  continued  publication  of 
the  Times. 

Guy  P.  Gannett,  publisher  of  the 
Portland  (Me.)  Press  Herald.  Es'ening 
Express  and  .Sunday  Telegram,  and 
iimily,  are  spending  a  few  months  at 
Mountain  l^ke,  Fla. 

.\rthur  1).  Hecox,  general  manager  of 
ihe.ffiiany  (N.  V.)  K niekerhoeker  I’re.ss 
and  Evening  \cxvs,  is  vacationing  at 
Pinehurst,  N.  C. 


IN  THE  BUSINESS  OFFICE 

T  AWRENCE  KEEGAN  was  recently 
promoted  from  the  classified  depart¬ 
ment  of  the  Chicago  Tribune  to  the  re¬ 
search  department  of  the  Business 
Survey. 

Walter  H.  Going,  formerly  assistant 
to  George  Fries,  assistant  general  man- 
iger  (tf  the  Cincinnati  Times-.Star,  has 
been  appointed  business  manager  of  the 
Kentucky  edition  of  the  Times- Star  with 
l>ead(|uartcrs  at  Covington,  Ky. 

Stanley  Fagerstrom  has  been  trans¬ 
ferred  from  the  classified  department  of 
Chicago  Daily  News  to  the  merchan¬ 
dising  department. 

E.  A.  Luby  has  been  added  to  the  re¬ 
search  department  of  the  Chicago  Trib- 
•V  Business  Survey. 

Kenneth  O.  Tinkham,  formerly  classi¬ 
fied  advertising  manager  of  the  Roches- 
(N.  Y.)  Jixumal-.dmerican,  left 
Rochester  this  week  to  join  the  Los 
Angeles  Herald.  On  leaving  Rochester, 
Tinkham.  who  was  a  captain  in  the 
108th  _  Infantry,  was  given  a  special  re¬ 
view  in  the  armory. 

Mr.  and  Mrs.  Norman  Field  are  the 
parents  of  a  son  born  March  4.  Mr. 
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Field  is  a  national  advertising  salesman 
for  the  Chicago  Tribune. 

Joseph  Kennedy,  for  more  than  10 
years  advertising  solicitor  of  the  Troy 
Record,  has  resignecl  to  open  an  inde¬ 
pendent  advertising  agency  in  Troy. 

William  E.  O’Brien,  advertising  man¬ 
ager  of  the  Buffalo  (N.  Y.)  Courier- 
Express,  on  his  departure  for  Euro()e 
this  week,  was  given  a  dinner  by  mem- 
t)ers  of  the  advertising  staflf.  William  J. 
I'onners,  publisher  of  the  newspaiHT,  was 
the  principal  speaker. 

T.  R.  Ciravens,  Jr.,  has  left  the  post  of 
assistant  to  John  Moloney  of  the  mer¬ 
chandising  department,  Chicago  Daily 
.VcTc.c,  to  join  the  display  advertising 
staff. 

iLlr.  and  Mrs.  Harry  King  have  an- 
n<*unced  the  birth  of  a  daughter  on 
March  6.  Mr.  King  is  a  national  ad¬ 
vertising  salesman  for  the  Chicago 
Tribune. 


IN  THE  EDITORIAL  ROOMS 

W  ILLl A.\I  P.  BEAZELL,  assistant 
”  managing  editor  of  the  .Vcic  York 
World,  has  been  elected  an  alumni 
trustee  of  Meadville  College  to  serve 
until  January  19.0.  Mr.  Beazell  was  a 
letter  man  in  basket  ball  and  was  presi¬ 
dent  of  the  Oratorical  .Association  dur¬ 
ing  his  senior  year  at  the  college. 

Miss  Bess  Stephenson  of  the  Fort 
Worth  (Tex.)  Record-Telegram,  (jeorge 
Gambien  of  the  Fort  Worth  Press,  I-'rank 
Phares  of  the  Dallas  News  and  L.  W. 
Bailey,  managing  editor  of  the  Dallas 
Dispatch  were  passengers  March  16  on 
the  plane  which  o|)encd  the  Fort  Worth- 
Dallas-F'l  Paso  line  of  the  Texas  .\ir 
Transport,  Inc. 

Philip  Slomovitz,  managing  editor  the 
Detroit  Jezeish  Chronicle,  who  is  con¬ 
fined  to  a  bed  in  the  Harper  hos|>ital  fid- 
lowing  an  operation  for  appendicitis,  is 
editing  his  newspaper  from  his  bed.  He 
dictates  his  editorials  to  an  assistant. 

Lon  F.  Chapin,  associate  editor  of  the 
Pa.radena  (Cal.)  .Star-News  has  left 
Pasadena  for  New  York  where  in  com¬ 
pany  with  Mrs.  Chapin  he  will  sail  for 
i'.nro|)c  for  a  fotir  months’  vacation  tour. 

Burton  L.  .Smith,  state  editor  of  the 
Los  Angeles  Times,  was  the  honor  guest 
and  principal  sin-aker  at  the  meeting  of 
the  Foothill  Breakfast  club  in  Pasadena. 
Cal.,  recently. 

Roscoe  Wright,  former  city  editor  of 
the  Hou.st on- Post -Dispatch  and  now  a 
memiK’r  of  the  Houston  (iarr/oyle  staff, 
has  recovered  from  a  broken  ankle  suf¬ 
fered  when  he  fell  while  carrying  his  in¬ 
jured  mother  from  a  hnrning  building. 

Otis  I.orton,  columnist  for  the  Tulsa 
It  arid,  has  returned  from  Oklahoma 
(  ity.  where  he  has  covered  the  session 
of  the  state  legislature  for  the  last  two 
months. 

Miss  Mary  Humphrey,  .Sunday  fea¬ 
ture  editi>r  fif  the  Detroit  Free  Press, 


FOLKS  WORTH  KNOWING 


WHEN  W.  J.  Hofmann,  advertising 
director  of  the  Portland  Oregonian. 
recently  was  apptdnted  as  a  member  of 
the  national 
board  of  trustees 
for  the  Shriners’ 
hospitals  for 
crippled  children, 
it  was  another 
recognition  of 
executive  ahslity 
which  has 
brought  him  re¬ 
peated  honors 
and  opportiuiities 
for  service. 

Besides  having 
supervision  o  f 
,  ,,  both  foreign  and 

W.  J.  ttoruANN  ,0^.3,  advertising 

in  the  Oregonian,  Mr.  Hofmann  is  con¬ 
stantly  engaged  in  civic  and  ncwspaiH-r 
activities.  He  is  a  member  of  the  Bureau 
of  Advertising  committee  of  the  .Ameri¬ 
can  Newspapers  Publishers’  Association 
and  is  also  on  the  committee  on  adver¬ 
tising  agencies  of  the  .A.  N.  P.  A.  He 
is.  besicies,  a  director  of  the  lOO.OdO 
Group  of  American  Cities. 

For  years  he  has  lieen  a  director  and 
one  of  the  leading  factors  in  the  m.an- 
agenwnt  of  the  Rose  Festival,  Portland's 
big  annual  floral  carnival.  He  is  a  mem¬ 
ber  of  the  publicity  committee  of  the 
F’ortland  Chamber  of  Commerce,  which 
has  charge  of  its  promotion  campaigns, 
is  a  past  president  of  the  Portland  .Ad¬ 
vertising  Club,  and  when  Portland  was 
host  to  the  Pacific  Advertising  Clubs’ 
.Association  he  was  general  chairman  of 
the  committee  on  arrangements. 

His  Shrine  appointment  follows  long 
activity  in  that  organization.  He  is  a 
past  potentate  of  A1  Kader  Temple  in 
Portland  and  has  been  a  director  of  the 
Portland  Shrine  hospital  since  it  was 
built  in  1923.  In  his  new  position  he  is 
one  of  a  board  of  eight  who  supervise 
the  l.s  Shriners’  hospitals  throughout  the 
countrv. 


s|)okc  recently  before  the  Cfillcge  Club 
of  Niagara  I'alls  on  “Women  in  News- 
liaper  Work.’’ 

.\lhert  Raleigh  Capley,  rewrite  and 
special  assignment  man  on  .Memphis 
I'res.s-.Seiniitar,  has  Ihtu  given  charge  of 
tlx-  church  jiage. 

James  H.  Power  of  the  Worcester 
(M.iss.)  F.venimi  Post  editorial  staff,  is 
conducting  a  daily  feattfre  “Do  You 
Know  Worcester?’’ 

fieorge  !•'.  Pelletier  has  Ih-cii  named 
aviation  editor  of  the  .Springfield  (Mass.) 
.Sunday  Union  and  Republican,  succeed¬ 
ing  Charles  fiale,  who  recently  resigiifd 
(Continued  on  page  .M) 


Now  you  can  buy  Ford  for  daily  publication! 

“Henry  Ford  on  Success  in  Life” 

by  Henry  Ford  and  Ralph  Waldo  Trine,  will  be  available  for 
daily  publication  soon. 


About  seventeen  gnlleys  of  material,  with  excellent  two-column  and 
three-column  art.  Release  in  instalments  to  suit  your  convenience. 

This  is  the  best  Ford  material  that  has  ever  been  offered  to  news¬ 
papers.  Real  conversations,  accurately  reported. 

Wire  for  price  for  daily  release. 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNitt  times  building  Crailbs  V.  McAdam 

President  NEW  YORIC,  N.  Y.  Vice  President 
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BASEBALL! 


CARTOONS 


Maximilifin  EUer,  jr.  Earl  J.  Hadley 
General  Manager  Associate 

150  Nassau  St.,  New  York  City 


Metropolitan  Newsprapier 
Service 


.•\TTIN(i  out  daily  hits  for 
the  fans  ; 

N.sWERlNti  the  need  for 
toil-notch  art; 

PORI  S  MAN  LIKE,  sane, 
swift,  smart ; 

X l-iRCI.'^l N(i  a  ixiwcrful  hold 
on  readers; 

RIGHri''..\l\G  pages  with 
bracing  Ix-auty ; 

C'l  H l-.NTIC,  attractive,  alive 
with  action; 

IK.-MU.E,  light  hc.TTted,  leap¬ 
ing  with  life; 

E.\I)I\’(i  the  fichl  in  sjxirts 
cartoons. 


3  col.  or  2  col.  five  days  a  week;  { 
4  coL,  Saturdays  or  Sundays. 
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EDITOR&PUBLISHER 

FOURTH  Estate 

INCLUDING 

Journalist.  News  paper  dom  Adver¬ 
tising 

TItleii  KecUtered  In  the  United  SU-tet  PtMPt  Offict 

THE  OLDEST  PUBLICATION  OF  THE 
NEWSPAPER  AND  ADVER- 
TISING  FIELDS 

EsUtblithed  in  1884  by  Allan  Forman 

THE  EDITOR  &  PUBLISHER  CO, 
INC,  PROPRIETORS 
Office  of  Publication  and 
General  Offices: 

Sake  1700  Times  Building — 42nd  Street 
and  Broadway — New  York  City,  N.  Y. 
Telephones: 

Bryant  3052,  3053,  3054,  3055  and  3056 

James  W.  Brown,  President  and  Pub¬ 
lisher;  Marlen  EL  Pew,  Treasurer;  Charles 
B.  Groomes,  Secretary  and  business  man¬ 
ager;  James  W.  Brown,  Jr,  promotion 
manager;  George  Strate,  circulation  man¬ 
ager;  S.  L.  Dare,  classified  manager. 

Marlen  E.  Pew,  Editor;  Arthar  T.  Robb, 
Managing  Editor;  Warren  L.  Bassett, 
/Vetm  Editor;  John  F.  Roche,  Associate 
Editor. 

London  Oflfire:  4  Duke  Street,  Adelphi, 
W.  C.  2.  Miss  Muriel  G.  Atkins,  Man¬ 
ager.  London  ELlitor:  Allan  Delafons, 
c/o  Newspaper  World,  14  Cross  Street, 
Finsbury,  EL  C.  2. 

Paris  Office;  76  Rue  des  Petits  Champs, 
Sydney  R.  Clarke,  Manager. 

Washington  Correspondent:  George  H. 
Manning,  National  Press  Club  Building. 
< Chicago  Offire :  30  North  Dearborn  Street, 
Ben  Karlman,  Correspondent;  and 
Otto  L.  Bruns,  Western  Advertising 
R  epresentati  ve, 

San  E'rancisro  Office:  742  Market  Street, 
R.  J.  Bidwell,  Manager. 

International  Year  Book  issued  lant  Sat¬ 
urday  in  January. 

“A.  N.  P.  A.”  service  numbers  last  two 
Saturdays  in  April.  , 

Advertising  Convention  number  first  Sat¬ 
urday  in  July. 

Newspaper  advertising  linage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 

Market  Guide  containing  information  on 
1,460  newspaper  markets  issued  third 
Saturday  in  November. 

Sise  of  type  page  9  x  12  inches — or  168 
agate  lines  (13  ems)  on  four  columns  — 
or  a  total  of  672  agate  lines  to  the  page. 
Largest  type  page  in  the  business  paper 
field. 

Display  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertions  as 
follows: 
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Tho  little  forty-two  agate  line  rate  maker 
card  at  a  cost  of  $16  per  week,  earns 
as  low  a  rate  on  a  52-time  basis  as  any 
other  schedule,  namely,  $168  per  page; 
$95  half-page;  and  $55  quarter-page. 
Classified  advertising  rates:  75c  per  agate 
line  one  time;  60c  per  agate  line  four 
times. 

Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 

Membec  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C.”  cir¬ 
culation  as  follows: 


Six  Months 
Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

Dec.  31,  1928 
Dec.  31,  1927 
Dec.  31,  1926 
Dec.  31,  192.'> 

!  Dec.  31,  1924 

8,967 
8,220 
7,014 
6.. 363 
5.711 

10,019 

9,546 

7,955 

7,708 

6,488 
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(Continued  from  page  33) 

to  join  Aviation  Magazine.  Gerald  Hur¬ 
ley  is  in  charge  of  military  news,  suc¬ 
ceeding  James  C.  .Atwater.  .Atwater  is 
now  handling  the  farm  and  garden  page. 

Miss  Ann  Mclhlwaine,  feature  writer 
of  the  Buffalo  Courier-Express,  has  re¬ 
turned  to  work  after  several  weeks  in 
Cuba. 

Rodney  Reed  has  resigned  from  the 
sports  staff  of  the  Buffalo  Evening 
News  to  do  community  newspaper  work. 

Eddie  Brietz,  for  several  years  sports 
editor  of  the  Charlotte  Observer,  has 
resigned  to  go  to  New  York.  Harry 
Griffin,  formerly  sports  editor  of  the 
Observer,  has  been  transferred  back  to 
that  desk  after  a  year  or  more  on  the 
copy  desk. 

Charles  Ludwig.  Cincinnati  Tinws- 
Star  reporter,  has  issued  a  book,  “Play¬ 
mates  of  the  Towpath,”  published  by  the 
newspaper. 

Dorothy  Stone  and  Catherine  McCue 
are  the  new  co-editors  of  The  Trib, 
Chicago  Tribune’s  house  organ,  succeed¬ 
ing  Betty  Saunders,  who  recently  left 
the  organization. 

(jcorge  S.  Van  Riper  has  resigned  as 
news  editor  for  the  Binghamton  (N.  A'.) 
.S'ltn  to  become  sports  editor  of  the  A’<i.t- 
sau  Daily  Star,  Hempstead,  L.  I. 

W.  Newton  Hockaday,  formerly  with 
the  magazine.  Time,  has  been  named 
secretary  to  Joseph  Pulitzer,  publisher 
of  the  St.  Louis  Post-Dispatch.  He  suc¬ 
ceeds  Peter  (ireig.  resigned. 

Mrs.  .Alice  Melville,  for  many  years 
club  and  society  re|K>rter  for  the  Lynn 
(Mass.)  Daily  Item,  is  confined  to  her 
h«»me  with  a  broken  ankle. 

h'rances  Cornelius,  reporter  for  the 
Tulsa  lEorld,  has  resigned  to  join  the 
Building  and  I.ihui  Digest  of  Oklahoma 
City. 

O.  M.  Stendall.  formerly  f>n  the  copy 
desk  of  the  Chicago  Herald-Examhier 
and  Portland  Oregonian,  has  joine<l 
Memphis  Press-Scimitar  in  the  same 
capacity. 

Frank  I).  Woodworth,  formerly  of  the 
Richmond  Times-Dispatch,  who  is  on  the 
telegraph  desk  of  the  Buffalo  Times,  has 
been  writing  a  daily  hockey  column  this 
winter  on  the  Buffalo  Canadian  Profes¬ 
sional  Hockey  I^eague  team. 

Harold  Kuznick.  has  resigned  as  re- 
pf)rter  for  the  Lynn  (Mass.)  Telegram- 
.\'eics  to  open  a  furniture  store  in 
Waltham,  Mass. 

Virgil  Curry,  aviation  editor  of  the 
Tul.sa  Tribune,  is  writing  a  series  of 
articles  on  a  nnikie  flyer  earning  his 
wings. 

Walter  L.  Davis,  formerly  a  copy 
reader  on  the  Cleveland  Plain  Dealer, 
now  in  Paris,  is  conducting  a  feature  on 
the  editorial  page  of  the  Plain  Dealer 
under  the  title  “.A  Chair  on  the  Boule¬ 
vard.” 

(ieorge  FJliston,  society  editor  of  the 
Cineinnati  Times-Star,  has  publishetl  a 
Ixtok  of  jtoems.  “Cinderella  Cargoes.” 

W.  S.  Coughlin,  basel>all  writer  for 
the  Buffalo  Courier,  was  injured  slightly 
March  24  when  a  bus  in  which  members 
of  the  Buffalo  International  League  team 
were  riding  near  Miami.  Fla.,  struck  a 
truck  and  went  into  a  roadside  ditch. 

Mrs.  Marion  Y.  Bowie,  formerly  of 
the  Staten  Island  .Advance  has  joined 
the  staff  of  the  U'oreester  (Mass.)  Tele¬ 
gram. 

(»eorge  F'.  Hodges  has  resigned  from 
the  staff  of  the  Utiea  (N.  Y.)  Observer- 
Dispatch  to  become  press  agent  for  the 
.American  I^France  and  Foamite  Corpo¬ 
ration.  effective  .April  1. 

A.  L.  (Doc)  Bixhy,  columnist  for  the 
Xebra.ska  .State  Journal  of  Lincoln  for 
more  than  3.s  years,  returned  to  TJncoln 
March  14  after  a  three  months’  visit  oti 
the  Pacific  Coast. 

IxRoy  F.icher  of  the  copy  desk. 
Toledo  (O.)  Blade,  has  concluded  a 
short  visit  at  his  home  in  Mt.  Pleasant. 
Pa.  Enroute  he  spent  a  short  time  in 
Pittsburgh,  where  he  formerly  was  a 
member  of  the  old  Gacette-Times  staff. 


Clyde  E.  Knox,  of  the  copy  desk, 
Toledo  (O.)  Blade,  is  at  work  again 
after  a  short  illness. 

Swan  Hunter,  news  editor  of  the  Port 
ll’orth  Star-Telegram,  is  on  vacation. 

M  iss  Mina  H.  Caswell  has  resigned 
as  church  page  editor  and  music  critic 
of  the  Portland  (Me.)  Evening  Nercs. 
She  has  lieen  succeeded  by  Mrs.  Lillian 
Draper  Buck,  until  recently  assfjciate 
cditf)r  of  Sun-Up  .\Iagacine,  published  in 
Portland. 

Frank  Seiger,  formerly  employed  in 
the  library  of  the  Philadelphia  Public 
Ledger  and  .\V«’  York  Evening  Post,  has 
joined  the  city  staff  of  the  Portland 
(Me.)  Evening  Seu’s. 

Roy  R.  Raker  has  resigned  as  assistant 
editor  of  the  Portland  (Me.)  Evening 
Neil'S  and  April  1  will  become  managing 
editor  of  the  Hamilton  (O.)  Netvs.  Pre¬ 
vious  to  going  to  Portland  he  was  man¬ 
aging  editor  of  the  Southbridge  (Mass.) 

Neil'S. 

Bf>b  I-ang  has  joined  the  Lincoln 
Neb'aska  .State  Journal  as  night  police 
reporter.  He  succeeds  Howard  Gillespie, 
who  has  l)een  transferred  to  the  day 
police  run. 

Lou  Klewer  of  the  sports  department 
and  Gordon  Dressel  of  the  camera  staff 
are  representing  the  Toledo  (O.)  Blade 
at  the  spring  training  camp  of  the 
Toleflo  .American  association  baseball 
club  at  *^'1oxi.  Miss. 

Mrs.  Grace  E.  Wing,  state  editor  of 
the  Portland  (Me.)  Evening  News,  has 
l)een  confined  to  her  home  the  past  two 
weeks  by  an  infection  of  the  eyes. 

George  Blardone.  who  has  been  editing 
the  Houston  (Tex.)  Po.it-Dispatch  oil 
page,  has  joined  the  Unite<l  Gas  Com¬ 
pany  staff  as  publicity  manager. 

Robert  lensen  of  Westbrook  has  joined 
the  reportorial  staff  of  the  Portbmd 
(Me.)  Ei'cning  Neil'S. 

Mildred  Stratton  is  the  new  fraternal 
editor  and  assistant  in  the  social  depart¬ 
ment  of  the  Poughkeep.sie  Evening  Star 
and  John  K.  LiKtpe  is  covering  police 
and  city  court. 

.Stanley  E.  Spratt  has  rejoined  the 
night  copy  desk  of  the  Portland  (Me.) 
Press  Herald,  having  disposed  of  his 
interest  in  the  Kahill-Spratt  photographic 
studio. 

G.  W.  Memmott  has  joined  the  copy 
desk  of  the  Springfield  (Mass.)  Repub- 
liean.  He  succeeds  Gerald  Hurley,  trans¬ 
ferred  to  the  city  staff. 

Edmund  J.  l^mbert,  formerly  of  the 
Leiviston  (Me.)  Sun  and  Journal,  has 
joined  the  copy  desk  of  the  Portlatui 
(Me.)  Ei'ening  Netl's. 

Edward  Wade,  of  the  sports  depart¬ 
ment.  Portland  (Me.)  Evening  News, 
has  been  spending  a  two  weeks’  vacation 
at  his  home  in  Lewiston,  Me. 

Ernest  L.  Meyer,  telegraph  editor. 
Madison  (Wis.)  Capital  Times  is  author 
of  a  book  entitled  “Making  Light  of 
The  Times.”  It  is  a  collection  of  his  best 
efforts  as  a  column  conductor. 

Meyer  Levin,  staff  writer  for  the 
Chicago  Daily  N'eii's,  is  the  author  of  a 
first  novel,  “Reporter,”  recently  published 
by  John  Day  &  Co.  The  book  is  auto¬ 
biographical. 

H.  J.  R.  Tewksbury  of  the  Portland 
(Me.)  Sumlay  Telegram  has  been  elected 
a  delegate  to  the  International  Conven¬ 
tion  of  Kiwanis  Clubs  which  will  be  held 
in  Milwaukee,  Wis.,  the  last  of  June. 

Tom  Bernard,  reporter  for  the  Cni- 
cinnati  Enquirer,  is  now  handling  avia¬ 
tion  news. 

Miss  .Alice  I-ee  has  Ix'en  aded  to  the 
reportorial  staff  of  the  Richmond  (\’a.) 
T  ime.s-Dispatch. 

Ralph  E.  Ammon,  farm  editor  of  the 
.Madison  (Wis.)  Il'i.scon.sin  State  Journal. 
has  l)een  elected  secretary  of  the  Dane 
County  .Agricultural  society  which  an¬ 
nually  sp<Misors  the  Dane  county  fair. 

John  Mitchell  has  joined  the  copy  desk 
of  the  .Vf’tc’  York  Herald  Tribune. 

Miss  Mina  H.  Caswell,  religious  editf)r 
of  the  Portland  (Me.)  Evening  Neics 
since  its  establishment  two  years  ago  has 
resigned. 


Arthur  Woods,  who  has  been  covern* 
Cohoes  for  the  Troy  Record,  has  beo: 
transferred  to  the  city  staff  of  the  Recotj 
and  Edward  Hunt,  who  recently  munrt 
to  the  Record,  has  been  assigned  to 
(Cohoes. 

Harold  L.  Cail,  of  the  city  sta0, 
Portland  (Me.)  Evening  News,  has 
signed  to  join  the  Port  Chester  (\.  Y.) 
Daily  Item. 

Rolla  M.  Starr,  librarian  at  the  Toltic 
(O.)  Blade,  is  at  his  desk  again  after: 
short  illness. 

WEDDING  BELLS 

La  MOTTE  .MARCUS  BLAKELY, 
editor  of  the  Riehmond  (Va. )  Tinus'. 
Dispateh,  to  Miss  Virginia  Lee  Cox,  editor 
of  women’s  activities  for  the  same  paper, 
March  23.  They  left  immediately  after 
the  ceremony  on  a  motor  trip  to  (Tharles- 
ton,  S.  C.  and,  after  April  15,  will  reside 
at  2735  West  Grace  street,  Richmoni 
Phillip  Edson  Lawwill,  real  estate  edi¬ 
tor  of  the  Cincinnati  Enquirer,  to  (j«e- 
vieve  Louise  Sharpless,  March  29.  at  Cm- 
cinnati.  L.  L.  Evans,  financial  editor 
of  the  Enquirer,  was  t^st  man. 

George  D.  Mann,  editor  and  publisher 
of  the  Bismarck  (N.D.)  Tribune,  to 
Miss  Stella  HillelKre  at  Grand  Forks 
recently. 

ASSOCIATIONS 

pHARLES  WOODWARD  was  re 
cently  elected  the  first  president  of 
the  Niao.sra  Fai.i.s  AnvERTisiMr.  Cun, 
.Missoi  ri  Writes’  Guild  will  hold  its 
annual  session  in  Columbia,  Mo.,  May  6. 
the  opening  day  of  the  week  program  of 
journalism  week  of  the  school  of  journal¬ 
ism  of  the  University  of  Missouri. 

Members  of  the  Wisconsin  llAar 
Newsdaper  League  in  convention  in 
Madison,  Wis..  Monday,  Mar.  ISheardai: 
address  by  Gov.  Walter  J.  Kohler. 

Rochester,  (N.A'.)  Women’s  Anvil- 
TisiNC.  Ci.un.  has  elected  Miss  Grace  E 
Keenan  president. 

Directors  of  the  Canadian  Weekly 
Newspaper  .Asschiation  meeting  in  Ot¬ 
tawa  recently  chose  Ixindon,  Ont.,  as  thr 
place  of  the  next  annual  convention,  July 
4  and  5. 

Governor  and  Mrs.  William  Tudor 
Gardiner  were  honor  guests  this  last 
week  at  the  biennial  dinner  of  thr 
Maine  Gridiron  Ci.ur  composed  of 
newspaiH-rmen  engaged  in  reporting  thr 
sessions  of  the  Maine  legislature.  J 
(  lenient  Murphv,  .-Augusta  corresj«inde« 
for  the  .Associated  Press  and  dean  of  tht 
newspaper  corps,  presided. 


NoIkxI.v  reads  editorials,  some  say 
But  just  bawl  somebody  out  in  one  and 
see  what  hapjK-ns. — Elorence  (Ala.) 
Herald. 

■Another  one  of  the  CKldities  of  thr 
times.  The  AA'all  Street  Journal,  a  wring¬ 
ing  wet,  is  strongly  opposed  to  morr 
irrigation. — J.  R.  ll'olf,  Milwauktf 
Journal. 

Skepticism  alniut  Joan  Lowell’s  "Thf 
Cradle  of  the  Deep”  continues,  and  th< 
rumor  now  is  that  Simon  &  Schuster  will 
incorporate  it  as  a  section  of  Mr 
Ripley's  “Believe  It  or  Not.” — Edievi 
Hope,  in  .Yew  York  Herald-Tribune. 

A  new  world  language  is  called  Rf 
If  all  the  words  are  of  one  syllabic  lik' 
that  the  headline  writers  will  he  strow 
for  it. — Elorence  (Ala.)  Herald. 

AA’hen  it  comes  to  “inquiring”  reporters 
it  is  heard  to  beat  the  members  of  > 
grand  jury. — J.  R.  H’olf,  in  Mitwauku 
Journal. 

It  is  said  that  there  is  a  firm  of  pho" 
tographers  which  specializes  in  picturfs 
of  yeggs  and  gunmen,  and  the  OfBc( 
Clown  suggests  that  the  firm  call  itsd* 
Underworld  &  Underworld. — F,  P.  .4.  h 
Neil'  York  ll'orld. 

Universities  seem  to  teach  what  t<> 
think  rather  than  how  to  think. — Lord* 
Journal. 
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feature  which  distinfuishes 
HOE  Newspaper  Presses 
The  Automatic  Inh  Pump 
Control  Box. 


The  New  HOE  Eccentric 
Impression  Adjustment, 
accurate, positive  and 
readily  adjusted. 


NEW  YORK 
NC&  LONDON 


More  Super-production  Press  Sales 


NEW  YORK 


has  ordered  12  of  the 
new  Hoe  Super-Production 
Press  Units  for  its  East 
Side  Midtown  Pressroom. 


Increased  advertising 
and  fast  growing  circula¬ 
tion  demanded  additional 
modern  equipment  and 
after  careful  investigation 
it  was  found  that  the  new 
Hoe  design  best  meets  the 
requirements  of  The  Sun. 

This  new  Super-Produc¬ 
tion  design  reduces  neces¬ 
sary  floor  space  30  to  40 
per  cent;  is  unequalled  for 
openness  and  accessibility; 
reduces  threading  time; 
has  the  shortest  possible 
leads;  increases  speed  and 
net  output  and  materially 
reduces  waste. 


The  Press  Which  Encourages  Speed 


CHICAGO  SAN  FRANCISCO  m^O] 
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PRESS  ASSOCIATION  NOTES 

WJ.  K<')STKA  has  been  made  New 
•  York  Bureau  niana(;er  of  Interna¬ 
tional  News  Service.  He  formerly  han¬ 
dled  the  west  filiuK  and  previously  was 
in  charge  of  the  New  Jersey  and  West¬ 
chester  departments. 

Robert  Hereford,  St.  Louis  bureau 
manager  of  I.  N.  S.,  with  Mrs.  Hereford 
has  left  for  a  two  weeks’  sojourn  at 
Tuscaloosa,  Ala. 

Leo  Dolan  has  been  transferred  from 
the  Detroit  bureau  of  International  News 
Service  to  the  New  V<jrk  bureau. 

Roy  Dee,  for  three  years  A.P.  tele¬ 
graph  operator  at  the  Troy  Times,  has 
resigned  to  become  telegrapher  in  the 
Alb^y  office  of  Clark,  Childs  &  Co.,  in¬ 
vestment  brokers.  Harold  (iibbons,  for 
three  years  night  A.P.  ojuTator  at  the 
Troy  Record,  has  been  named  to  suc¬ 
ceed  Dee  at  the  Times,  while  George 
Buchanan,  formerly  with  the  Western 
Union,  will  take  the  night  key  at  the 
Record. 


David  A.  Cheavens.  of  the  United 
Press  Washington  bureau,  lias  been  as¬ 
signed  to  the  Buenos  Aires  office,  for 
which  he  will  sail  shortly. 

Max  Pollard,  temiiorarily  in  charge 
of  the  United  Press  bureau  at  Phoenix, 
.\ri2.,  has  tx*en  transferred  to  Sacra¬ 
mento,  Cal.,  for  legislative  service. 


Sydney  J.  Hughes,  New  York  man¬ 
ager  of  International  News  Service  has 
resigned  to  join  the  firm  of  .Vustin  J. 
f^rstm  and  Associates,  Inc.  Hughes 
formerly  was  Tokio  correspondent  of 

1.  N.  S. 


SCHOOLS 


^piIK  first  complete  history  of  the  Uiii- 
s  versity  of  Missouri  School  of  journal- 


■I  versity  of  Missouri  School  of  journal¬ 
ism.  written  by  Mrs.  Sara  I>ockw<K»d 
Williams,  B.  j.  'LL  formerly  assistant 
professor  of  journalism  at  the  University 
of  Missouri,  is  now  off  the  press.  Tlie 
liook  is  titled  "Twenty  Years  of  Kduca- 
tion  for  Journalism." 

Winners  have  iKt-n  announced  in  the 
annual  Indiana  high  scluHtl  newspaiKT 
editorial  contest.  Columbus  high  school 
took  first  place.  Ix-hanon  high  scIkh»1  was 
second  and  Sullivan  high  school  third. 

University  of  ()reg<m  School  of 
Journalism  has  Im-cii  authorized  hy  the 
graduate  council  to  advance  its  grad¬ 
uate  work  to  major  standing,  and  hence¬ 
forth  the  scIkkiI  will  grant  tlie  degrees  of 
master  of  arts  and  master  of  science  in 
journalism,  it  has  Ix-en  announced  by 
President  Arnold  Bennett  Hall.  Begin¬ 
ning  next  year,  additional  seminars  will 
be  instituted  in  the  schoftl,  and  it  is 
planned  also  to  start  some  work  in  Port¬ 
land  open  to  college  graduates  only.  A 
seminar  in  public  opinion  has  already 
lieen  established  with  an  enrollment  of 
graduate  and  honor  students,  and  is  prov¬ 
ing  successful,  according  to  Dean  Eric 
W  A 11,^ 


CHANGES  OF  OWNERSHIP 

GP.  BASTIAN,  ediUir  and  half  owner 
•  of  the  Smithfille  (Tex.)  Titties,  has 
sold  his  interest  to  his  partner,  C.  T. 
Staub. 

Qarence  Helter,  Cleveland  newspaper 
man,  has  purchased  the  Huron  (O.)  Re¬ 
porter,  a  weekly,  from  Mrs.  M.  B.  {)ver- 
holt,  who  represented  the  estate  of  her 
brother,  Talien  M.  Clock,  who  died  re¬ 
cently. 

C.  C.  Travis,  editor  of  the  Liberty 
(Tex.)  Vindicator,  and  owner  and  edit<»r 
of  the  progressive  Outlook,  published  at 
Hull-Daisetta,  also  has  purchaseil  the 
Daytott  Daytonite  from  Judge  W.  S. 
Neel,  who  will  continue  to  act  as  editor 
of  the  Daytonite. 

Mayiille  (N.D.)  Tribune  has  Ix-en  s<Jd 
to  E.  1).  Lum,  Wahpeton  publisher,  by 
the  Gilbert  Teien  estate. 

Bloomington  (Wis.)  Record  has  lieen 
sold  by  A.  C.  Bishop  to  Charles  R.  Stowe, 
Des  Moines,  and  1).  P.  Vaughn.  Prairie 
du  Chien.  Mr.  Bishop  has  ownetl  the 
Record  the  last  25  years. 

B.  M.  V'ance.  Sibley,  Iowa,  who  re¬ 
cently  disposed  of  his  interests  in  the 
Osceola  County  Tribune,  Sibley,  Iowa, 
has  purchased  the  It'orthington  (.Minn.) 
Globe,  from  .•\.  M.  Welles.  7.^-year  old 
veteran  of  the  Minnesota  Editorial  .Asso¬ 
ciation.  who  will  retire  after  having  been 
publisher  of  the  (ilolte  the  last  18  years. 

lilsa  (Tex.)  Seies,  a  weekly,  has  lieen 
purchased  by  Edmund  P.  Williams, 
former  publisher  of  the  Weslaco  Sews, 
San  Benito  Xetvs  and  other  Rio  Grande 
Valley  papers. 

Clarence  Helter,  formerly  of  Lima,  has 
purchased  the  Huron  ( ( >. »  Reporter, 
weekly. 

Davitl  T.  and  Richard  T.  Ice  of  Dela¬ 
ware,  ()..  have  purchased  the  Plain  City 
(O.)  Advocate  and  Hillards  Times  from 
J.  O.  Ijehman.  Lehman,  who  is  a  former 
minister,  will  iK-come  IVIphos.  ( >..  reji- 
resentative  of  the  Lima  Setes.  David 
Ice  is  city  editor  of  the  Ifelaware  (O. ) 
Gazette  and  will  retain  his  {Hisition  there. 
Richard  T,  Ice  will  devote  all  his  time 
to  the  two  iMiblications. 

Edward  and  I-'mil  Wolff,  who  l.ave 
pulilislu'd  the  I'latte  (S.I).)  Tribune, 
have  dissolved  partnership,  the  latter  hav¬ 
ing  purchased  his  brother’s  share. 

Hamilton  County  Register,  weekly, 
published  at  Aurora.  Neb.,  for  the  last 
40  years  by  George  L.  Burr,  has  been 
sold  to  the  .  lurora  Republican.  The  new 
paiHT,  owned  hy  (  .  l  arlsoti  and  Ches¬ 
ter  A.  Burt,  will  Ik-  known  hereafter  as 
the  Republican-Register. 

Loiolcr  (Ind. )  TrUiune,  a  weekly,  h.'is 
iK-en  sold  to  J.  B.  llaiKl.  formerly  with 
the  Royal  Center  (Ind.)  Record.  Hand 
will  assume  charge  .April  1. 


SPECIAL  EDITIONS 


W.  Allen. 

Rodney  P'ox,  junior  in  the  Iowa  State 
t'ollege,  has  been  appointed  editor  of  the 
Iowa  State  Student,  the  tri-weekly  stu¬ 
dent  newspaper,  stKceeding  Stephen  Mc¬ 
Donough,  editor  the  past  year.  Robert 
Pickes  will  he  the  new  business  man¬ 
ager,  succeeding  Ralph  Voggenthaler. 

Florida  High  School  Press  Conference 
held  its  second  annual  convention  at  the 
University  of  Florida  recently.  Pro¬ 
fessor  Elmer  J.  Emig,  head  of  the 
department  of  journalism,  acted  as  judge, 
making  awards  to  the  high  school  papers. 

Members  of  the  printing  classes  of  Gor¬ 
ham,  Me.,  Normal  School  recently  vis¬ 
ited  the  plant  of  the  Portland  (Me.) 
Press-Herald  and  Evening  Express,  fol¬ 
lowing  the  course  of  a  story  through 
from  the  reporter’s  typewriter  to  the 
mail  room.  Each  phase  of  newspaper 
work  was  explained  to  the  students. 

F'ive  news  editors  for  the  Lantern, 
daily  published  by  students  of  the  Col- 
l«^e  of  Journalism,  Ohio  State  Univer¬ 
sity,  Columbus,  have  been  named  as  fol- 
h»ws:  Charles  F'.  Carson,  Toledo;  Maron 
O.  Chenoweth,  Marion:  Paul  J.  Stein- 
berger,  Bellefontaine ;  H.  Earle  Wilson, 
Rockford,  and  A.  Kenneth  Miller,  Mor¬ 
gantown,  W.  Va.  From  -their  number 
tlie  editor  for  next  year  will  be  chosen. 


liOSTON  (Mass.)  Transcript,  sfiecial 
section  of  l(j  pages  devoted  to  .An- 


tiipies  in  cimnection  with  the  antique  ex¬ 
hibit  at  the  Hotel  Commodore  in  New’ 
York.  March  23. 

Prm’idence  (R.l.)  Journal,  Paris 
Spring  modes  section,  artgravure,  six 
pages,  March  17. 

Taunton  (Mass.)  Daily  Gazette, 
Spring  opening  week  section.  March  20, 
16  i>ages. 

Boston  (Mass.)  Herald,  special  section. 
Spring  Real  F!state  Review,  11  pages, 
Afarch  24. 

.Storm  Lake  Pilot -Tribune,  High  school 
dedication  edition,  22  iiages,  March  21. 

Fullerton  (Cal.)  Neu's  Tribune,  32- 
page  Progress  F'dition,  March  16. 

South  Coast  Nrtvs,  Ijiguna  Beach 
(Cal.),  36-page  special  art  e<lition.  re¬ 
cently. 

Canal  Point  (Fla.)  Ei’crglade  Netvs, 
fifth  anniversary  eilition  of  22  pages, 
March  IS.  Howard  Sharp  is  publisher. 


DEWEY  JOINS  RATCLIFFE 

J.  P.  Dewey,  for  the  last  six  years 
manager  of  promotion  for  the  Dallas 
News,  Dallas  Journal  and  the  Semi- 
Weekly  Farm  News,  has  joined  Morelle 
K.  Ratcliffe,  advertising  agent  of  Dallas. 


Ldet  the  McCiure 


Color  M^epartment 
Print  your  Comien 


UNRIVALED  FACILITIES 


TWO  GREAT  PLANTS 


NO  MASTER  how  small  or  how  large  your  run,  you  are 
as.sur<Ml  hiifh-oiialitv  work.  The  colors  are  excent ion- 


-L  1  as.surc(l  high-<|uality  work.  The  colors  are  exception¬ 
ally  clear  and  strong — emerald  green,  canar)'  yellow,  bright 
.-carlet.  Furnished  in  tabloid  size,  and  standard  four  and 
•■ighi ,  lage  snp[)lement.s.  I 

'Pwo  |dants — one  on  the  Pacific  Coast,  one  on  the  At¬ 
lantic.  Ma.ss  production  makes  possible  figures  we  believe 
von  will  find  worthy  of  immediate  study. 

liifjiiiries  are  invited. 

More  than  sixty  newspapers  in  the  United  States  and 
Uilin  America  find  it  to  their  advantage  to  have  us  do  their 
(‘(dor  printing. 


Among  them  are: 


New  York  Herald  Tribune 
W  ashiii^ton  Star 
Hrodkiyn  'l  imes 
Providenee  Journal 
New  Bedford  Standard 
(Charleston  Post 
San  Juan  K1  Mundo 
Hilo  Tribune 
Sacramento  Bee 
Phoenix  Ke|)ubliei.n 


New  Haven  Register 
Hartford  Courant 
Newark  Ledger 
Savannah  News 
Youngstown  Vindicator 
Tampico  El  Mundo 
Wilkes-Barre  Independent 
Fresno  Bee 
Pasadena  Post 
Modesto  News-Herald 


THE  McCLURE  NEWSPAPER 
SYNDICATE 


373  Fourth  Avenue,  New  Y  ork 


EA.'^T  COAST  PLA.NT 
HrtMikly  n,  N.  Y. 


.  WFi>T  COAST  PIA.VT 
San  Bernardino,  (jiKL 


CLINTON  T.  RKAINARD,  Chairman  of  the  Board 
RICHARD  H.  W  AUK),  President 
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Scripps-Howard  Newspapers  capture  the  imagination 

and  hold  the  confidence  of  the  people.  Vitality  in  Scripps-Howard 
circulation  means  responsive  circulation  for  the  advertiser. 
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SCRIPPS  HOWARD 


“So  you  won’t  give  us  her 
name,  huh}  ...  what  a  story 
we’ll  make  out  of  thisV 


A  young  biitineftn  man  t<M»k  a  >oung  woman 
lor  an  afternoon*«  riJe  in  hia  airrUne.  On 
returning  to  the  field  he  tnade  a  bud  landing 
and  was  alighlly  injured.  A  friendly  witneat 
whisked  the  girl  away  in  a  car  before  the  re¬ 
porters  got  to  the  scene.  The  pilot  gave  them 
the  facts,  but  withheld  the  name  of  his  com¬ 
panion.  And  then  the  heckling  began  . .  . 

**Come  clean  now,  who  was  she?  .  .  .  No 
use  trying  to  cover  up,  give  us  the  story  •  •  . 
You'd  htUtr  talk,  or  we*ll  draw  our  own  con¬ 
clusions  •  .  •  and  maybe  the  story  won't  be  so 
pretty t"  The  Scripps-Howard  paper,  together 
with  other  reputable  papers,  printed  the  harm¬ 
less  facts  in  a  short  news  item.  But  the  story 
appeared  elsewhere  teeming  with  spicy  details, 
packed  with  sly  suggestions  .  •  •  "Love  Nest 


Painted  fur  Sertpps-Howard  Newapapers  by  Herbert  M.  fttoopa 

in  Sky  .  .  .  Mystery  Koinaiice  in  the  Clouds" 
.  .  .  etc.,  etc. 

The  Scripps-Howard  papers  print  the  news 
•  •  .  all  the  news.  Hut  they  do  not  inflate 
^  ordinary  news  items  to  give  them  a  hctilious 
and  aensalionai  value.  They  are  careful,  as  a 
matter  c>f  fairness,  to  give  the  other  fellow  the 
benefit  of  the  doubt.  They  draw  a  line  between 
gossip  and  news,  between  scandal  and  news, 
between  obscenity  and  news. 

If  a  man  commits  a  misdeed,  and  a  SCRIPPS- 
Howard  Newspaper  has  the  facts,  it  prints 
them.  But  it  will  not  let  imagination  take  the 
place  of  fact.  One  of  the  earliest  and  most 
rigid  rules  of  E.  W.  Scripps  was,  "Fire  the 
[  liar.**  It  it  aiill  in  force. 


-^LITTLP  DRAMAS  IN  THE  LIFE  OP  A  GREAT  NEVVbFAPI'K  SYSTEM}#- 


PslDUd  fc»r  8rrfpps.Bowsrd  Newspapers  by  Jsmss  MuntpoMry  PUaa 


How  many  words  will  tell  this  story 

and  should  the  headline  be  large  or  small? 


A  prominent  ciliren  and  his  wife,  rcturninic 
from  the  opera,  were  held  up  and  rohbed  in 
front  of  their  home. 

of  how  much  interest  is  this  news  to  the 
(ommunity?  Should  the  story  of  this  newest 
crime  crowd  the  story  of  the  newest  scieotihe 
achievement  off  the  front  pajte? 

Across  the  desk  of  the  copy-reader  in  the 
newspaper  office  comes  the  day's  srist  of 
human  dramas.  This  desk  man  must  decide 
which  of  these  items  will  be  worth  whilr  news 
to  you:  how  much  of  eacb.Story  you  will  want 
to  read:  which  stories  should  have  the  main 
displays,  and  which,  in  your  interest  and  for 
your  convenience,  should  he  subordinated 
or  omitted. 

Pick  up  any  issue  of  any  Scrip/H. Howard 


Newspaper  and  sec  how  well  this  job  is  done. 
You'll  find  that,  item  by  item,  the  paper  if 
edited  and  made  up  sv  ith  one  idea  ...  to  en¬ 
able  you  to  iciran  the  day's  happeninfs  with 
the  least  effon  and  the  itreatesi  reading  ease. 

Big  headlines  arc  used  only  when  the  facts 
are  big.  Minor  events  are  never  distorted  to 
create  sensationalism.  Emphasis  is  in  relation 
to  significance,  (^opy  is  confined  to  essentials, 
with  the  "hay"  cut  out  so  that  you  may  get  your 
survey  of  the  day's  news  in  the  least  possible 
time  .  .  .  leaving  you  more  time  to  enioy  the 
purely  entertaining  features  of  the  newspaper. 

It  is  this  efficiency  in  conveying  the  news 
briefly  and  brilliantly,  yet  thoroughly  and  accu¬ 
rately.  that  has  made  Strippi-Howard  News¬ 
papers  the  pattern  of  a  new-day  iournajiigs. 


SCRIPPS-HOWARD  NEWSPAPERS 


MRMBKUS  AUDIT  BUBRAU  OR  CIRCULATIONS  AND  MRMBRgS  UR  TH8  UNITRD  PBBU 


NfeW  YORK  -/...(r.m 
CLEVELAND  .  .  Pr.ii 
BALTIMORE  .  .  Pm 
riTTSBURCH  .  Pr,„ 


SAN  KKANCISCO  .  A'.ul 
WASHINGTON  .  .  Krwl 
CINCINNATI  .  .  .  Pm 
COVlSGTOSKtn;m<t,Pm 


INUIA.NARULIS  .  .  Timti 
DENVER  .  ««</  Ml.  N’.ui, 
TOLEDO  .  .  Sewi-Bii 

COLUMBUS  .  .  .  Cllijcim 


Xtniiui^  ./  CiotioHotl  Pm 


AKRON  .  .  Iimii. Prill  YOUNGslOWN  tl!ifr.,m  KNOX VII.I.KN.u»-S,»ti../ 


BIR.MINUHAM  ..  Pm  fOKI'  W’UK’I  H  .  .  Pnii  EL  PAsO . Pm 

MEMPHISPr.ii-Sonil.r  OKLAHOMA  CITY  A.uii  SAN  IJlEt;o  ....  Soo 

HOUSTON  .  .  .  Prii,  EVANSVILLE  .  .  .  Prm  TERRE  HAUTE  .  .  Pm 

ALHUC|UERQUE  ....  A.t.  Mutur  Stoii  Trthunr 
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PORTLAND  (ORE.)  CHAPTER  OF  COAST  AGENCY  GROUP  ORGANIZED 


Newly  formed  Portland  rhapter  of  the  Pacific  Coast  Association  of  Advertising  Agencies.  Top  row,  left  to  right — Fred  W. 
Vincent,  J.  R.  Balhach,  W.  L.  Marshall,  Roscoe  Segar,  David  Botsford.  John  Simon.  Middle  row — Royce  McCandliss, 
W.  S.  Kirkpatrick,  R.  P.  Kuhn.  Edmond  C.  Bechtold,  Frank  J.  Maloney,  O.  H.  Luck,  F.  L.  Perkins.  Front  row— Douglas 
Powell.  Terry  Tehault.  Aime  Brunn,  Frederick  T.  Weeks,  Mrs.  E.  M.  Sooysmith,  Katherine  W.  Neill,  O.  S.  Haugen, 

Joseph  W.  Gerber 


PORTIvvNl)  has  formed  i  local 
chapter  of  the  Pacific  Coast  .\sso- 
ciation  of  Advertising  Agencies,  with  an 
initial  representation  of  16  agencies. 
Pending  the  formal  election  of  officers, 
Joseph  R.  Greber  was  made  chairman 
and  Douglas  Powell,  secretary. 

Organization  was  effected  under  thi 
direction  of  F'rederick  T.  Weeks  of  San 
Francisco,  president  of  the  Pacific  Coast 
Association.  Mr.  Weeks  also  established 
a  local  chapter  in  Seattle. 

Charter  members  of  the  Portland  chap¬ 
ter  and  the  agencies  represented  follow ; 

J.  K.  Ballach,  Adolph  Bloch  Adver¬ 
tising  agency;  O.  S.  Haugen,  .^dcraft 
agency;  C.  W.  Tehault,  Terry  T.  Te- 
bault,  Inc.;  Joseph  R.  Gerber,  Kath¬ 
erine  W.  Neill.  W.  C.  Marshall  and 
John  Simon,  all  of  the  Honig-Cooper 
company;  Royce  McCandliss,  the  Mc¬ 
Candliss  company;  Aime  Brunn,  the 
Brunn  Advertising  service;  Mrs.  E.  M. 
Sooysmith,  Cros.sley  &  Failing ;  Frank 
J.  Maloney,  James  Houliahn,  Inc.;  W.  S. 
Kirkpatrick  and  Douglas  Powell  of  W. 
S.  Kirkpatrick  Advertising  service;  Fre<i 
W.  Vincent,  Vincent  &  Vincent;  David 
M.  Botsford,  the  Botsford-Constanfine 
comjany;  I-xlmund  C.  Bechtold  of  Ed¬ 
mund  C.  Bechtold  and  associates ;  I'. 
L.  Perkins,  Campbell-Ewald  campany; 
O.  H.  Luck,  R.  T.  Kuhn  and  Roscoe 
Segar. 

Obtain*  Machine  Account 

The  Buchen  Company,  Chicago,  has 
obtained  the  account  of  the  Chicago 
Steel  &  Wire  Company,  10257  Torrence 
avenue,  Chicago,  makers  of  electric 
welding  machines  and  welding  rods.  F. 
B.  Toombs  is  general  sales  manager. 

Bigger*  Named  Vice-Pre*ident 

Robert  L.  Biggers,  formerly  director 
of  sales  promotion  for  the  truck  division 
of  Dodge  Brothers,  has  joined  the  Black- 
ett-Smaple-Hummert  Agency,  Chicago, 
as  a  vice-president.  At  one  time,  while 
the  truck  division  was  still  known  as  the 
Graham  Bros,  company,  Mr.  Biggers 
served  as  advertising  manager. 

New  Snow  Account* 

The  Walter  B.  Snow  and  Staff,  Inc., 
Boston  advertising  agency  announce  the 
following  new  accounts :  The  Ames 
Shovel  &  Tool  Co.,  North  Easton,  Mass. ; 
Spraco,  Inc.,  Somerville,  Mass.,  and  the 
John  W.  Bolton  &  Sons,  Inc.,  and  the 
Emerson  Manufacturing  Company,  both 
of  Lawrence,  Mass. 

Heed*  lndu*triel  Department 

R.  J.  Nadhenry,  formerly  with  the 
Russell  T.  Gray  advertising  agency,  Chi¬ 
cago,  has  been  placed  in  charge  of  the 
industrial  advertising  department  of 
Olson  &  Enzinger,  Milw'aukee. 


H.  R.  BAKER  JOINING 
GARDNER  AGENCY 

Advertising  Manager  of  Miller  Rubber 
Resign*  to  Become  Vice-Presi¬ 
dent  of  St.  Louis  and 
New  York  Concern 

H.  R.  Baker,  for  the  past  seven  years 
advertising  manager  of  the  Miller  Rub¬ 
ber  Company,  has  resigned  effective 
April  15,  to  lie- 
come  vice  presi¬ 
dent  of  the  Gard¬ 
ner  .Advertising 
Company  of  St. 
I^uis  and  New 
York. 

He  will  estab¬ 
lish  headquarters 
at  .Akron  and 
have  charge  of 
territory  from 
Chicago  to  Pitts¬ 
burgh.  Detroit  to 
the  South.  The 
H.  R.  Bass*  Gardner  Adver¬ 

tising  Company  is 
an  agency  organized  21  years  ago,  and 
includes  among  its  clients  the  Timken 
Roller  Bearing  Company,  Frisco  Rail¬ 
road,  Cupples  Company,  Pet  Milk  Com¬ 
pany,  Ralston  Purina  Company,  Certain- 
teed  Products  Corporation,  and  many 
others. 

Previous  to  joining  the  Miller  Com¬ 
pany  in  1920  Mr.  Baker  was  a  member 
of  the  Goodyear  advertising  and  publicity 
staff.  He  organized  the  Akron  Advertis- 
Club,  and  served  as  its  first  president. 

He  was  horn  in  Xenia,  and  studied  at 

I. afayette  College  and  at  Princeton  Uni¬ 
versity  from  which  he  uras  graduated. 
His  successor  with  the  Miller  firm  has 
not  been  named. 

Mr.  Baker  will  work  closely  with  H. 
S.  Gardner,  president ;  Howard  L.  Spohn, 
vice  president  and  manager  of  the  New 
York  office,  and  F.  M.  Orchard,  vice 
president  and  manager  of  the  St.  Louis 
office. 

Kapp  Join*  U.  S.  Corporation 

Frank  A.  Kapp  has  become  a  member 
of  the  Toledo  headquarters  of  the  United 
States  Advertising  Corporation  as  an 
executive  on  the  board  of  planning  and 
marketing. 

Lavori*  Name*  Agency 

Erwin,  Wasey  &  Company,  Chicago, 
is  now  handling  the  advertising  of  the 
I^voris  Chemical  Company,  Minneaoplis, 
Minn. 


M.  W.  Ajrer  g  Sod,  :i08  CbrAtnut  atroot, 
I’hlladolphl*,  I'D.  Are  nendlnK  ro|>7  nrhedulFD 
to  ChlniKo  pallors  on  .Armour  A  Compau;,  t'bl- 
oaKu,  Star  Kranil  11am. 

Thomas  E.  Basham  Company,  MrOanlol  build- 
Inc,  Louisville.  K,v.  Will  start  six  weeks'  news¬ 
paper  M-hetliiles  .May  1  on  llenti.r  Cigar.  11. 
Fendrirh  Ciftar  Company,  EvansTlIle,  Indiana. 

ColUns-Kirk,  Inc.,  H40  North  Michigan  ave¬ 
nue,  Chicago.  Are  In  the  course  of  preparing 
a  news|«|>er  list  on  all  the  James  8.  Kirk 
8oap  Company  products. 

D'Arcy  Advertising  Company,  Terminal  Tower 
building,  Cleveland,  Ohio,  la  expected  to  have 
some  additional  advertising  about  the  middle 
of  April  on  the  White  Motor  Truck  Company, 
Cleveland.  Will  place  some  newspaper  adver¬ 
tising  on  a  M/.'iO  basis  on  the  General  Tire  A 
Rubber  Company,  Akron,  O. 

Erwin,  Waaey  A  Co.,  Rush  street,  Chi¬ 
cago.  Is  now  placing  the  advertising  of  the 
Ktutx  Motor  Car  Company,  Indluna|>olls,  Indiana. 

Henri,  Hurst  A  McDonald,  .’>8  East  Washing¬ 
ton  street,  Chicago.  Are  Issuing  schedules  to 
newspapers  generally  on  Rogers  I.ac(|uer,  a 
product  of  the  .Hherwtn-Wililaiiis  Conspany, 
Cleveland,  Ohio. 

H.  W.  Kastor  A  Company,  14  Rest 
Jackson  iHiulevanl.  Chicago.  .Vre  now  placing 
the  account  of  the  Rriinswick  llalke-Collender 
Company,  Chicago. 

Lord  and  Thomaa  A  Logan.  -Rsi  North  Mich¬ 
igan  avenue,  Chii-ago.  Are  issuing  schedules  to 
a  list  of  newspapers,  mostly  western  cities,  on 
the  Southern  I’aciflc  Rallpay. 

H.  K.  McCann  Company,  National  City  build¬ 
ing,  Cleveland,  Ohio.  Is  preparing  a  list  of 
newspu|>ern  on  rerfectlon  Stove  Company.  Cleve¬ 
land,  Ohio. 

Homer  McKee  Company.  Chamber  of  Com¬ 
merce  building,  IndlanaiHilis,  Ind.  Is  Issuing 
ne«Bpai>er  copy  on  the  Roosevelt,  the  new  car 
of  the  .Marmon  Motor  Car  Company,  IndlanajK) 
Us.  Indiana. 

MacManus.  Incorporated,  Farmers'  I»an  A 
Trust  building,  Oetndt.  .Mich.  Is  preparing  a 
list  of  newspaiiers  for  the  coming  year's  adver¬ 
tising  on  Champion  Spark  dug  Company,  To- 
leilo.  Ohio, 

O,  N.  MuUioan  Company,  1*.  S.  Trust  build¬ 
ing,  liouisvllle,  K.V.  Is  sending  copy  on  the 
Swann  Abram  list  Company,  louisville,  to  a 
small  list  of  metropolitan  papers. 

Mitchell-Faust  Company,  7  South  Ilearhom 
street,  Chicago.  Is  sending  whediiles  to  a  list 
of  newspaiiers  on  Ft.  Howard  I’aiier  Company, 
Green  Ray,  Wisconsin. 

George  Harrison  Phelps  Company,  2671  E. 


Jefferson  avenue,  Itetrolt.  Mich.  Will  have  tVs 
more  advertisements  for  April  publication  h 
newsiiaiiers  on  the  llurant  Motor  Car  Conipaay 
Innsing,  Michigan.  James  Houlihan  Comiaay' 
Oakland.  California,  places  all  of  the  Uuraat 
advertising  in  coast  newspapers. 

Potts-Tumbull  Company,  Gates  biiildiag 
Kansas  City.  Mo.  Is  Issuing  additional  srbsd' 
ules  to  a  list  of  newspapers  on  the  Indciiendam 
Oil  Company,  Tulsa,  Oklahoma. 

Quinlan  Advertising  Company,  35  East  Warksr 
Orlve.  Chicago.  Is  preparing  a  small  list  of 
newspaiiers  for  advertising  of  the  Rite  Hits 
I'encll  Conipan.v,  Chicago. 

Ross-Oould  Company.  3<»  No.  10th  street,  gj. 
Ismls.  .Mo.  Has  made  up  a  list  on  Ahso'rsM 
Manufai-ttirlng  Company,  8t.  Louis. 


SPECIAL  RADIO  AGENCY 
FORMED  IN  CHICAGO 

New  Firm  Will  Deal  Exclunivelj  ig 

“Space**  on  the  Air  —  Deaie* 
Broadcanting  Can  Supplant 
Publinhed  Medium* 

The  Radio  Special  Agency,  one  of  the 
first  in  Chicago  to  specialize  exdusivdy 
in  broadcast  advertising,  has  beta 
formed  by  L.  H.  Copeland,  with  quar¬ 
ters  at  163  East  Ontario  street. 

“The  Radio  Special  Agency,’’  says  an 
announcement  from  the  organization, 
“will  render  complete  service  to  adver¬ 
tising  agencies  ami  advertisers  who  are 
not  served  by  agencies.  Data  will  be 
maintained  showing  the  facilities,  terri¬ 
torial  coverage,  rates,  type  of  service, 
etc.,  available  through  the  principal 
radio  stations  throughout  the  country. 

“This  will  permit  of  a  detailed  study 
of  the  radio  advertising  facilities  avail¬ 
able  to  the  advertiser  and  insure  a  selec¬ 
tion  based  on  an  intelligent  knowledge 
of  the  superiority  of  an  individual 
station. 

“The  Radio  Special  Agency,  in  addi¬ 
tion  to  providing  complete  data  on  all 
stations,  will  maintain  a  staff  equipped 
to  build  effective  radio  advertising  plots 
and  plans.  VV’here  the  radio  program 
calls  for  it,  this  Radio  Special  Agency 
will  supply  the  talent  required  by  the 
program.  They  will  have  access  to  the 
service  of  many  well-known  individuals 
in  public  life  as  well  as  leading  actors 
and  actresses,  etc.,  who  are  now  lending 
themselves  to  radio  advertising.” 

Radio  advertising  is  not  intended  to 
take  the  place  of  any  of  the  accepted 
forms  of  advertising,  says  the  announce¬ 
ment.  “Rather,  it  comes  into  the  plan 
of  modern  day  business  as  an  additional, 
powerful  means  of  swaying  consumer 
preference.  Experience  shows  that  the 
radio  advertiser  who  ties  his  radio  ad¬ 
vertising  in  with  an  effective  plan  of 
newspaper  or  magazine  publicity  gain! 
the  most  profitable  returns.” 

Likijr  Luggage  Appoint* 

The  Porter  Corporation,  Boston  adver¬ 
tising  agency,  has  been  appointed  to 
handle  the  newspaper  and  dealer-help 
advertising  for  Likly  Luggage,  Inc, 
Fitchburg.  Mass.  The  national  maga¬ 
zine  advertising  for  this  company  will 
be  directed  by  the  United  Advertising 
.‘\gcncy,  Inc.,  of  New  York  City. 

Agency  Buy*  Building 

I^avitt  Corning,  St.  Paul,  Minn.,  has 
purcha.scd  a  four  story  down  town  build¬ 
ing  for  his  advertising  agency.  The 
structure  will  be  remodeled,  a  new  front 
being  provided. _ 


I  lie  riyht  product  .... 

marketb  and  competition  .  . 

sales  methods  .... 

- and  then  .A  Jfcrt  isinj? 

DORRANCE,  SULLIVAN  »&.  COMPANY,  Inc. 

A  o  V  I  U  T  I  S  I  N  t; 
no  WtSI  4JNI)  SIKtKI.  NKW  YORK 
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TtHmiT 

■ftTiTin 

HHFor  quality  of  product,  for  speed  and 
dependability  in  turning  it  out,  for  trouble- 
free  operation — you  can’t  beat  a  Linotype. 

That’s  why  big  newspaper  plants  have  so 
many  of  ’em.  Why  the  Government  Print¬ 
ing  Office  has  146.  Why  the  smaller  country 
publisher  depends  on  his  Linotype  to  get  out 
the  weekly  paper. 

<H4The  men  who  keep  them  up  to  par  for 
metropolitan  newspapers— where  produc¬ 
tion  cannot  be  interrupted — know  a  Lino¬ 
type’s  worth.  John  H.  Halverson,  head  ma¬ 
chinist  of  the  Chicago  Herald  and  Examiner, 
has  told  about  it.  So  has  Jim  MacKirdy  of  the 
New  York  Herald-Tribune,  and  Charles 
Richardson  of  the  Kansas  City  Star,  S.  J. 
Sennett  of  the  Chicago  Tribune,  George  T. 
Reid  of  the  Los  Angeles  Evening  Herald — 
and  dozens  of  others. 

H44N0,  you  can’t  beat  a  Linotype  for  pro¬ 
duction — anyone  who  has  ever  worked 
with  ’em  will  tell  you  that. 


MERGENTHALER  LINOTYPE  COMPANY 

Brookljrn,  fi.  Y.  San  Franciaco  Chicago  New  Orleans 
Canadian  Linotype,  Limited  <  Toronto  2,  Canada 

In  Prinripnf  Clain*  0/  dkw  Wmrid 


—linotype— 


LiaoTT.t*  la  TNI  toaod  tois  eicoMTioa;  Imdi,  M*Taii  it  pr.  ifo 
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IMPRESSIVE  CEREMONY  MARKS  PLACING 
OF  STONE’S  ASHES  IN  CATHEDRAL 


Velvin  McHtGAN,  33,  newspaper  man  aid,  died  March  20  after  a  year’s  illDeJ 


Bethlehem  Chapel  Scene  of  Rites  Attended  by  President 
Hoover  and  Cabinet — Many  Publishers  Pay  Honors  to 
~  Former  A.  P.  Counsellor 


and  World  War  veteran,  who  had  been  Mrs.  Anna  PmcY  _  Major,  j 
confined  to  bed  for  the  past  four  years,  mother  of  Prof.  J.  W,  Piercy,  head  i 
from  the  effects  of  gas,  died  in  a  Cleve-  the  department  of  Journalism,  Indii, 
land  hospital  March  19.  He  had  been  diversity,  died  last  week  at  a  wniurhj 
connected  with  newspapers  in  Parkers-  in  Martinsville,  Ind. 
burg,  Wh^ing  and  Clarksburg,  W.  Va.  p.  Joseph  Coluns.  47,  sports  ediu 


I 


David  Murray  Stewart,  48,  treas-  of  the  Springfield  fMass.)  Republii 
urer  of  the  Reuben  H.  Donnelley  Cor-  and  Daily  News  died  of  pneumud 
poration,  Chicago,  publishers,  died  sud-  March  27.  He  was  at  his  desk 


.  .  ,  poration,  Chicago,  publishers,  died  sud-  March  27.  He  was  at  his  desk  untf 

IN  the  presence  of  a  distinguished  Mr.  Stone  and  the  officiating  clergymen  denly  last  Saturday,  March  23,  in  Phila-  Saturday,  March  23.  Mr.  Collins  sentJ 
gathering  of  national  and  interna-  were  the  only  others  present.  delphia,  of  a  heart  attack.  the  Republican  24  years  and  was  widt'j 

tional  figures,  including  the  President  The  ushers  at  the  ceremonies  were  Robert  J.  Jessup,  78,  for  20  years  a  known.  In  1925  he  was  given  a 

and  Vice  President  of  the  United  States,  Russell  Kent  of  the  Birmingham  News,  member  of  the  Salt  Lake  City  Deseret  watch  by  the  National  Baseball  Writm' 

the  ashes  of  Melville  Stone,  former  president  of  the  National  Press  Club;  News  staff,  died  recently.  He  was  re-  Association  for  his  world  series  siLtr. 

general  manager  and  co-founder  of  the  C.  S.  Groves,  of  the  Boston  Globe,  act-  garded  as  one  of  the  best  music  critics  R.  O.  Gardner,  co-publisher  of  th 
Associated  Press,  were  committed  ing  president  of  the  Gridiron  Club;  in  the  west.  IFayne  f\eb.)  Democrat  for  a  numlK 

March  23  to  the  crjrpt  of  Bethlehem  Richard  V.  Oulahan,  of  the  New  York  J.  Alfred  McCarthy,  police  head-  of  years,  died  March  23,  after  a  ling- 

chapel  in  Washington  Cathedral,  Wash-  Times;  I^roy  T.  Vernon  of  the  Chicago  quarters  reporter  of  the  Boston  Herald  jng  illness.  Burial  was  at  Villisca,  li, 

ington,  D.  C.  Daily  News;  J.  Fred  Essary  of  the  for  many  years,  died  March  24  at  the  where  Mr.  Gardner  was  in  business  U 

The  final  honors  accorded  the  journ-  Baltimore  Sun;  R.  B.  Armstrong  of  the  Lawrence  Hospital  of  pneumonia.  He  fore  going  to  Wayne, 

alist  were  in  recognition  of  his  service  Las  An'’'’les  Times;  Henry  L.  Steinhan  had  ^rved  more  than  16  years  on  the  Mrs.  Gfxircia  Wise  Purcell,  mothr 


Mrs.  Gflircia  Wise  Purcell,  moth 


in  the  advancement  of  national  and  of  The  Havas  News  Agency,  and  Kirke  Herald.  He  is  survived  by  a  wife  and  q£  (^^orge  Purcell,  editor  of  the  Bloo»: 
international  journalism.  The  Episcopal  I-  Simpson  and  Byron  Price  of  the  three  children.  ington  (Ind.)  IVorld,  died  last  week  a 

^rial  service  was  conducted  by  the  Associated  Press.  Samuel  I.  Kessler,  »4,  former  owner  Vincennes,  Ind. 

Right  Rev.  James  E.  Freeman,  Bishop  -  the  old  LaPorle  (Ind.)  Argus,  and  _ 

F?BraTe^h?dwn  ©faltUatP  (LX7 and'^Elkharrdied'Tn^l^lpUe  KILLED  IN  PLANE  CRASH 

- -  - -  C  I:.ct  Roland  W.  St.  Michell,  21,  tcleg,  • 


Right  Rev.  James  E.  Freeman,  Bishop 
of  Washington,  assisted  by  the  Very 
Rev.  G.  C.  F.  Bratenahl,  dean  of  Wash¬ 
ington.  _  The  actual  lowering  of  the 
Rshes  into  the  chapel  vault  was  re- 
•erved  for  members  of  Mr.  Stone’s 
■nmediate  family  and  associates. 

President  and  Mrs.  Hoover  sat  on  the 


-  of  the  old  LaPorte  (Ind.)  Argus,  and  ’ 

f.  formerly  identified  with  newspapers  in 

(PutlUatP  Goshen  and  Elkhart,  died  in  LaPorte  KILLED  IN  PLANE  CRASH 

_  ^  .  .  Roland  W.  St.  Michell,  21.  tcleg,  J 

Tr.ciri>«  I  A  pns:i7  phtt  pq  7R  W  proofreadc^n  the  editor  of  the  Escanaba  (Mich) 

JOSEPH  LA  ROSE  PHELPS,  78,  for  Dallas  (Tex.)  News  since  1902  and  Press,  died  March  7  of  injuries  suffered 
J  many  ywrs  publisher  of  the  .ytoc*-  pnor  to  that  on  the  Galveston  News,  ^arch  5  when  an  airplane  in  which  H 
ton  (Cal.)  Independent,  di^  in  Oakland,  died  recently  at  the  age  of  71.  riding  as  a  passenger  crashed.  Sf 


March  18.  He  was  publisher  of  the  In-  George  A.  VV  harry,  79,  a  retired  MicheU  who  was  in^^ 
monv  Behind  them  dependent  from  1882  to  1922.  Cremation  stereotyper  who  has  served  in  the  print-  Dhotoer’anhv  had  none  ud  to  eet  ■  - 

Md  RntTe^nf  Slices  were  held  in  Oakland  March  19.  ing  dep^ment  of  the-V  -m  York  Sun  The  Tane 

President  cLil.  ^the*^  SKretSs'^of  Charles  B.  Morse,  52,  proprietor  of  f^m  lfto3  to  1?26  when  he  retir^,  died  of  150  feet  while  ati^lptir. 

State,  Treasury,  interior  ^  Sr  the  “  advertising  ag^cy  in  Syra-  March  25  at  his  home  in  Brooklyn.  ^  forced  landing  after  the  motor  ta.iti 

Postmaster  General  and  Attor^T  bin!  ‘^fi  Abraham  Mendelberc.^,  for  the  last  ^ 

eral.  and  members  of  thV  sSe  and  club  of  that  city,  died  recently  after  being  seven  years  ^nager  of  the  Vem  injured  seriously, 

ti.,...,.  A-u--  J  _  ana  stricken  with  heart  disease  in  his  office.  Tiwirj  branch  office  at  137  West  125th 

c  ^*'"‘?ters.  and  e^ton  G.  Salisbury,  76,  for  many  street.  New  York  City,  died  March  22  " 

rtf  nafirJ’c  I  nearly  a  score  years  publisher  of  the  Phelps  (N.Y.)  at  Springfield,  Mass.  The  funeral  was  MORITZ  PLATTNER 

*  were  seated  in  this  sec-  Hi»d  Marrh  7i  at  Ph<*ln«  He  held  March  24  in  New  York  Moritz  Plattner,  who  established  \\. 


Stone,  daughter  of  the  journalist,  a 
niece,  two  grandchildren  and  Arthur  S. 


Citwen,  died  March  24  at  Phelps.  He  held  March  24  in  New  York.  Moritz  Plattner,  who  established  il. 

O  th  I  ft  "d  \f  had  been  connected  with  editorial  Thomas  A.  Ci.ark,  77,  a  pioneer  Plattner  Advertising  Agency,  New  Y  r? 

were  Miss  EliMbcth  departments  of  Rochester,  Geneva  and  Minneapolis,  Minn.,  printer  and  one  of  and  previously,  for  many  years,  wi, 
nni.  a..cr  ^  4  -  i._.  _  York  City  publications.  the  founders  of  the  Minneapolis  Typo-  business  and  advertising  manager  of  tb 


New  York  City  publications. 


— c . 4HI..U1  J.  Ch.arles  E.  Bpugler,  74,  for  more  graphical  Union,  died  in  Oakland,  Cal.,  New  York  Stoats  Zeitung,  died 

iiMxnpson,  Mr.  Stones  former  secretary  than  39  years  editor  and  publisher  of  the  Slarch  17.  He  worked  for  several  years  in  Mt.  Sinai  Hospital  in  his 


•nd  now  manager  of  the  ink  department  Knoxville  (Pa.)  Courier  and  previous  to  on  the  Minneapolis  Journal. 
m  the  Columbian  Carton  Company.  Mrs.  that  with  the  Blairstown  (N.J.)  Press  Thomas  McLoud,  veteran  employe  oI 
V  leave  her  New  and  the  .\’cw  Jersey  Herald  of  Newton,  the  mailing  room  of  the  Boston  Her 

York  home.  W  ith  members  of  the_  fam-  J.,  died  recently  of  pneumonia, 
ipr  were  Frank  B.  Noyes,  president;  John  Fairweather,  founder  of  the  ■ 
i^t  CoopCT,  general  manager  and  mem-  Rcedley  (Cal.)  Exponent,  died  in  I 


seventh  year.  Since  1923  he  had  Ira 


Thomas  McLoud,  veteran  employe  of  affiliated  with  the  Brown  Advrriivirig 
e  mailing  room  of  the  Boston  Her-  .\gency  in  the  Times  Building. 


bers  of  ffie  board  of  directors  of  the  Fresno  March  17  from  peritonitis.  He 


Associated  Press. 

As  the  strains  of  Chopin’s  “Funeral 


was  formerly  a  state  assemblyman  from 
the  Reedlcy  district.  The  Exponent  is 


March  sounded  from_  the  chapel  organ  now  conducted  by  his  son,  J.  J.  Fair* 
funeral  procession,  which  had  weather. 


formed  in  the  adjoining  Chapel  of  St.  C.  O.  Nelson,  editor  of  the  Rolhsay 


Joseph  of  Arimathea,  began  its  advance  (Minn.)  Enterprise,  died  March  20  at  a 
promptly  at  11  o’clock  through  the  Minneapolis  hospital  following  an  opera- 


south  corridor  to  Bcthelehem  Chapel. 


He  also  owned  the  Vergas 


The  procession  passed  slowly  by  the  (Minn.)  Graphic.  He  is  survived  by 
tombs  of  Woodrow  Wilson  and  Admiral  four  children. 


George  Dewey  and  up  the  centre  aisle 
t^rd  the  altar.  The  cathedral  cru- 


Henry  B.  Caldwell,  assistant  educa¬ 
tional  director  of  S.  W.  Straus  &  Co. 


dfier,  robed  in  white  vestments  and  former  newspaper  man,  died  of 

carrying  the  cross,  led  the  procession,  pneumonia  March  22  at  his  home, 


The  catafalque,  draped  in  gold-fringed  Bronxville,  N.  Y.  Mr.  Caldwell  served 
damask  and  conUining  the  urn  with  the  o"  ***'  Washington  Post,  was  automobile 
ashes  of  Mr.  Stone,  was  carried  by  four  editor  of  the  New  York  Herald  for  ten 
bearers.  As  the  procession  advanced  years,  conducted  a  humorous  feature  for 


Wood  Conditioned  Mats 
Are  Quality  “Repeaters” 


Bishop  Freeman  recited  the  burial  serv-  editorial  page  of  the  Evening  Tele- 


ice  beginning,  “I  am  the  resurrection  9ram,  and  for  three  years  worked  in  the 
and  the  life;  he  that  believeth  on  Me  editorial  department  of  the  New  York 


»hall  never  die.’’ 


Tribune.  He  joined  S.  W.  Straus  &’Co. 


From  the  beginning  Wood  Dry  Mats  have  met  the  high¬ 
est  standards  of  quality.  That  is  why  Wood  Dry  Mat 


With  the  last  strains  of  the  “Funeral  His  wife  survives.  Burial  was 

March”  the  catafalque  was  placed  on  oi 


pedestal  at  the  chancel.  The  choir  Ben  C.  Stuart,  81,  Texas  newspaj^r 


—  «»«.  vjiv  umjicci.  I  iir  cnoir  *  e  A.  ir  Va 

tang  the  121st  Psalm.  “I  will  lift  up  ,f"d  many  years  a  staff  writer 

mine  eyes  unto  the  hills.”  Galveston  Sews,  died  last  week 

BislK^  Freeman  then  read  the  lesson  7?  ,  4,4.*4.r,„ 


r  est  standards  of  quality.  That  is  why  Wood  Dry  Mat 
development  was  first  to  satisfy  the  ‘'big  edition”  publishers 
that  a  dry  mat  could  give  them  an  unlimited  number  of 
plates — and  decidedly  better  printing  results. 


from  the  First  Corinthians,  “Now  is 
Christ  risen  from  the  dead.” 

After  the  anthem.  “Souls  of  the  Right- 


in  Beaumont. 

Ross  Drennen,  72.  a  veteran  news¬ 
paper  man,  died  at  the  City  HMpital, 
Bellaire,  Ohio,  on  March  19  from  infirm- 


Whatever  your  capacity  and  requirements — Wood  Dry 
Mats  are  made  for  and  will  satisfy  those  needs. 


emiA  in  H  nH  Kight-  jtjes  of  age.  He  was  at  one  time  editor 

rCTNler^  of  the  .Marlins  Ferry  Ohio  Valley  Ncsos, 
leaving  that  post  in  1898  to  go  to  Alaska 
(rtitrt«,.4i  n  Apostles  C>eed.  Then  the  time  of  the  Klondike  gold  rush. 


_ _  1.  .  1 -  .  .  m  me  iinic  oi  me  jxiuiiuikc  guiu  lusii. 

f  the  bishop  and  the  Woliam  Hfjiron,  68,  for  many  years 


Mjf's^l*”  ^y*""  Jesus,  Lover  of  engaged  in  newspaper  work  in  Pitts¬ 


burgh  as  a  circulation  man,  died  at  his 


During^  the  reading  of  the  committal  home  there,  March  17.  He  was  asso- 
tenrice.  the  damask  canopy  of  the  cata-  ciated  with  the  old  Pittsburgh  Chron- 


falque  was  lift^  and  earth  was  cast  icle,  later  with  the  Leader  and  then  with 
upon  the  um.  The  benediction  then  was  the  Pittsburgh  Times.  In  later  years  he 


FLONG  CORPORATION 

STILLWATER,  N.Y. 


recessional  hymn,  was  with  the  circulation  department  of 
”he  Strife  Is  Oer,  the  Battle  Done,”  the  Chronicle-Telegraph.  His  widow  and 
was  played,  the  funeral  processional  de-  a  son  survive. 


me  luiierai  processional  oe-  a  son  survive, 
parted  to  the  adjacent  chapel,  this  time  Charles  h'.  Bowden,  60,  secretary- 
accompanied  by  the  relatives  of  Mr.  manager  of  the  Appalachian  Highway 


Moistening 

Equipment 


Association,  and  father  of  Paul  Bow- 


LWOOD 

DKY 

L  MATS 


Cork  and  Felt 
Molding  Blankets 


After  the  congregation  had  departed,  den,  a  reporter  on  the  Muncie  (Ind.) 
the  family^  returned  to  witness  the  rites  Star,  died  suddenly  in  Cincinnati  a  few 
of  committal.  Immediate  associates  of  days  ago. 


Scorchers 


AUMWVS  umFOMM 


No.  64  Parting  Powckr 


I 
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NEWSPRINT  BULLETIN  No.  10 


'Why  a  YiveYear  Contract? 

The  large  majority  of  our  newsprint  customers  have  signed  our 
five  year  contract,  the  continuing  form  having  been  selected 
in  most  cases. 

Following  our  policy  of  uniformity,  we  have  offered  a  five  year  con¬ 
tract,  because  one  of  our  new  and  largest  contracts  is  for  that  term. 

We  believe  our  contract  points  definitely  to  a  conservative  policy 
on  our  part;  that  a  careful  analysis  of  its  most  important  features  will 
convince  publishers  that  they  are  safer  with  this  contract  than  with  a 
contract  for  only  one  year.  This  is  a  good  time  to  buy.  Prices  are  low. 

It  appears  unlikely  that  prices  will  recede  from  present  levels, 
which  show  only  a  meagre  profit  to  the  best  mills.  If  in  future  years 
there  should  be  an  advance  in  prices,  our  contract,  coupled  with 
our  present  price  structure,  assures  an  orderly  advance  and  an  orderly 
price  schedule,  based  on  fair  and  equal  treatment  to  our  customers 
generally  and  safeguarded  by  a  full  right  of  cancellation.  By.  the  same 
token,  if  there  should  be  a  general  price  recession,  our  customers  can 
feel  confident  that  this  Company  has  the  resources  and  the  ability  to 
recognize  it. 

Stabilization  of  newsprint  prices  at  reasonable  levels,  with  reason¬ 
able  assurance  of  no  ill-considered  change,  is  to  be  desired.  We  believe 
it  assured  by  our  new  proposals. 


INTERNATIONAL  PAPER  COMPANY 

100  EAST42nd  STREET . NEWYORK,N.Y. 
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BEST  CLASSIFIED  PROMOTION  CREATES 
^  NEW  READERS,  COAST  MAN  SAYS 

Injection  of  Humor  in  Copy  to  Attract  Interest 
*  Says  Advertisers  Will  Choose  Paper  With 

Reader  Appeal 

By  ROBERT  L.  BELLEM 

Classified  Manager,  Pasadena  Star-News 


(^First  of  a  series  of  three  articles  on 
classified  ^amotion.) 

WHAT  constitutes  Rood  classified  pro¬ 
motion?  And  where  should  it  be 
run?  Is  it  more  effective  in  the  display 
section  of  the  paper,  or  should  it  appear 
on  the  classified  page? 

In  the  first  place,  there  are  so  many 
angles  to  promotion  that  it  would  take 
volumes  to  cover  them  all — and  a  giKxl 
many  writers  would  liave  to  contribute 
to  the  volume  to  make  it  anvthing  like 
comprehensive.  But  wc  do  know  that 
daSMfied  promotion  is  vastly  important ; 
and  whether  it  appears  run-of -paper  or 
in  the  classified  section,  it  should  be 
tjrpographically  and  rhetorically  attrac¬ 
tive — not  merely  “plugger  stuff,”  as  it 
oace  was  regarded. 

Display  advertising  promotion  is,  of 
course,  paramount  in  the  opinion  of  most 
classified  advertising  managers  includ¬ 
ing  my  humble  own.  But  1  never  could 
understand  why  such  display  advertising 
promoting  classified  had  to  l>e  so  sober, 
sedate  and  dignified.  I  believe  that  a 
touch  of  levity  in  such  advertising  helps 
carry  across  your  message  to  a  far 
greater  degree  than  any  cold-blooded  at¬ 
tempt  to  cram  classified  sales-argnments 
down  the  reader’s  throat.  For  example. 
I  once  ran  an  ad  in  the  Tulsa  Tribtme, 
headed  “Diogenes  Wanted  a  Chauffeur!” 
The  text  went  on  thus :  “When  1  )iogenes 
bought  his  first  car,  he  spent  most  of 
his  time  searching  for  a  man  whom  he 
could  trust  to  drive  it.  A  very  jK-culiar 
man,  Diogenes.  He  ased  to  detach  the 
front  left  headlamp  from  his  speedster 
and  go  about  the  streets  of  Athens  fl 
think  it  was  Athens)  flashing  its  bril¬ 
liant  glare  into  the  faces  of  the  men  he 
passed.  He  acted  on  the  idea  that  the 
man  who  could  stand  the  headlight’s 
glare  without  flinching  would  tie  the  man 
t«  hire. 

*‘Meanwhile,  the  very  l>est  auto  me 
chanic  in  town  was  out  of  a  job,  looking 
for  just  such  a  position  as  Diogenes  had 
to  offer.  But  unfortunately,  bv  the  time 
the  two  had  made  each  others’  acquaint - 
anoe  Diogenes  had  experienced  a  ))ad 
smash-up  which  resulted  in  the  complete 
dismantling  of  his  car.  All  that  was  left 
was  the  lower  half  of  the  engine,  which 
Diogenes  hammered  out  into  the  shape 
of  a  copper  wa.sh-tub  and  used  as  a 
residence  the  rest  of  his  life. 

“If  Diogenes  had  advertised  for  a 
chauffeur  he’d  still  have  his  car  and  the 
best  mechanic  in  Athens  wouldn’t  have 
been  out  of  a  job.  Diogenes  didn’t  have 
the  advantage  of  Tribune  classified  ads.” 

8el!eve  it  or  not,  that  ad,  and  the  simi- 
br  series  which  followed  it,  create<l 
more  than  a  little  comment — and  I  flatter 
myself  that  it  created  some  new  readers 
for  the  classified  pages. 

After  the  series  started.  I  had  an  idea 
for  ebborating  it  into  something  perma¬ 
nent.  something  as  effective,  but  which 
could  1)C  used  independently.  But  I  set 
it  aside  for  awhile,  and  sttidied  other 
proipotional  methods. 

First.  of  course.  I  used  some  ordinary 
classified  promotion.  Most  of  it  I  based 
•n  reader-appeal  rather  than  advertiser- 
appeal.  I  don’t  believe  that  more  than 
25%  of  the  classified  promotion  in  the 
display  columns  should  l>e  devoted  to 
soliciting  copy.  The  other  75%  should  lie 
a  direct,  interest -compelling  campaign  to 
cause  readers  to  turn  to  the  classified 
columns  and  scan  the  ads. 

The  reason  for  this  is  obvious.  It  re- 
nuires  readers  for  a  classified  section  to 
“pull”  good  results.  Appealing  for  copy 
is  all  right ;  but  after  you  get  the  copy, 
you  must  produce  results  for  your  ad¬ 
vertiser  or  he’ll  drop  out  and  forget  to 
come  back.  It’s  far  better  to  first  get 
your  .reader-following;  then  appeal  for 
copyj  If  you  do  this,  when  you  do  sell 
tfafrgds  they’ll  reach  a  receptive  audience 


and  draw  responses.  .\nd  nothing  builds 
up  linage  volume  more  quickly  than 
good  results.  For  when  an  advertiser 
receives  plenty  of  resptjnses  from  a  cer¬ 
tain  medium,  he  isn't  Iwckward  about 
telling  others  of  it ;  and  that  kind  of 
word-of-mouth  promoti<m  is  the  best 
you  can  get! 

However,  there  remains  the  25%  of 
your  promotional  material  which  should 
l>e  devoted  to  copy-appeal.  Result-stories 
are  probably  the  l)est  means  of  utilizing 
this  25% — for  a  result-story  backs  up 
your  copy-appeal  with  a  genuine  “reason- 
why.”  It  offers  conclusive  prfH)f  that 
your  paper  is  a  gfxxl  one  in  which  to 
advertise. 

Which  again  brings  me  to  the  idea  for 
a  new  promotional  “stunt”  which  I  re¬ 
ferred  to  in  the  foregoing.  I’ll  explain 
it  in  the  second  article  of  this  series. 

NEW  “2  FOR  5”  RADIO 
SCHEME  ATTACKED 

Ohio  Better  Business  Bureaus  Re¬ 
ceiving  Complaints  From  Ad¬ 
vertisers  —  Messages 
Jumbled  On  Air 

National  advertisers  of  the  Cincinnati 
territory  as  well  as  in  all  parts  of  Ohio 
are  joining  with  the  newspapers  and  the 
companies  engaged  in  the  sale  of  adver¬ 
tising  for  legitimate  radio  corporations 
in  attempting  to  counteract  new  radio 
advertising  solicitation  schemes. 

The  latest  one  which  has  been  con¬ 
cocted  and  which  was  considered  at  the 
recent  meeting  of  the  Ohio  State  Cham¬ 
ber  of  Commerce;  the  Cincinnati  Better 
Business  .\ssociation  and  the  Chamber  of 
(Commerce  of  Cincinnati  is  one  which  is 
known  as  the  “two  for  five  racket.” 

It  is  claimed  that  salesmen  are  visiting 
advertisers  who  use  national  di.stribution 
mediums  offering  to  sell  them  two  min¬ 
utes  service  on  an  advertising  radio  pro¬ 
gram  for  $5.  The  salesman  is  said  to 
attempt  to  collect  on  his  contract  in  ad¬ 
vance  and  represents  to  his  client  that 
in  order  to  obtain  this  service  it  is  neces¬ 
sary  to  purchase  a  contract  which  covers 
500  days  of  this  two  minute  service,  or 
a  contract  covering  $1,000. 

-\lmost  invariably,  it  is  said,  the  sales¬ 
man  tries  to  collect  25  per  cent  in  ad¬ 
vance  to  bind  the  contract. 

Reiwrts  have  been  received  by  the  Bet¬ 
ter  Business  Bureau,  however,  that  these 
”2  for  $5  o|)erators”  do  not  give  the  serv¬ 
ice  they  represent  and  that  often  they  cut 
down  the  time  of  the  advertiser  on  the 
I)rogram  by  selling  several  advertisers  the 
same  two-minute  schedule. 

In  other  words,  it  is  claimed  that  in¬ 
stead  of  getting  two  minutes  of  time  on 
the  program  the  announcer  merely  reads 
a  succession  of  names  of  advertisers  and 
their  products  in  a  monotonous  voice 
which  sounds  like  the  reading  of  a 
catalogue. 

The  result  is  a  jumble  of  names  and 
commodities. 

EXPOSES  BABY  TRAFFIC 

To  prove  that  a  proposed  welfare  law 
was  needed  in  the  state  of  Oklahoma, 
Sigrid  Ame,  of  the  Oklahoma  City 
Times  staff,  went  out  and  bought  a  baby 
for  $50,  March  18.  At  present  there  is 
no  law  in  Oklahoma  to  penalize  people 
in  such  a  trade,  although  officers  can 
regain  the  money. 

HOLDS  COOKING  SCHOOL 

A  cooking  school  was  conducted  by 
Mrs.  Lilia  Cross  last  week  in  Portland, 
Me.,  under  the  auspices  of  the  Portland 
Press-Herald  and  Evening  Express. 


THE  CITY  WITH  THE  BIG  PAY  ROLL 


BUTTE 


MONTANA’S 

GREATEST 

MARKET 

Can  be  completely  covered  at  a  greatly 
reduced  cost  through  the  employment 
of  the  combination  of 

The  Montana  Standard 

Morning  and  Sunday 

The  Butte  Daily  Post 

Evening 


-RATES- 


STANDARD 


Daily  8c;  Sunday  11c 

Combination 
Daily-Standard'Post 
1  Ic  per  line 


THE  POST 
Daily,  line,  6c 

Combination 
Sunday-Standard  and 
Daily  Post 
14c  per  line 


PRUDDEN,  KING  &  PRUDDEN,  I„c. 

New  York  Chicago  Los  Angeles 

San  Francisco  Seattle 
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To  the  Editor. — It  does  not  sound  possible,  but 
the  article  on  the  front  page  of  this  morning’s 
Oregonian  under  the  heading  “New  Type  Adopt¬ 
ed”  is  the  first  newspaper  print  that  I  have  read 
without  glasses  in  eight  years.  By  a  system  of 
training  and  exercise  I  was  enabled  to  discard 
my  glasses  last  spring  for  every  use  but  reading 
newspaper  print  in  the  ordinary  light.  When  I 
picked  up  the  Oregonian  on  a  newsstand  and  was 
reaching  for  my  glasses  my  eyes  caught  the  words 
“New  Type  Adopted,”  and  in  the  street  light  I 
read  the  article  without  them. — O.  G.  Hughson. 


Why  IDEAL  News  Face  Means 
More  Readers  for  Your  Paper 


Above  is  the  unsolicited  testimonial  from  a 
reader  of  a  newspaper  that  had  just  changed 
to  Intertype  IDEAL  News  Face.  He  says 
that  his  story  “does  not  sound  possible,”  but 
it  is  true. 

We  do  not  know  how  many  other  extreme 
instances  such  as  this  have  occurred  from 
the  change  to  IDEAL  News  Face,  but  we  do 
know  that  in  every  case  where  IDEAL  News 
Face  has  modernized  the  paper,  no  reader 
has  objected. 

On  the  other  hand  where  this  varitoned 
modern  roman  face  has  been  adopted  there 
has  been  an  increase  both  in  reader  interest 
and  in  circulation. 


Intertype  IDEAL  News  Face  is  the  “nat¬ 
ural”  varitoned  face  to  your  readers — the 
one  that  they  will  like — the  one  that  they 
were  “raised  on” — and  the  face  made  with 
patented  wide  tooth  matrices  which  will  out¬ 
last  any  other  news  face. 

There  are  many  other  features  about  In¬ 
tertype  IDEAL  News  Face  that  are  worth 
while. 

The  nearest  Intertype  office  has  some  very 
interesting  and  profitable  literature  for  any 
publisher  that  wishes  to  make  his  newspaper 
create  greater  reader  interest — greater  “box 
office”  value.  Write  to  the  Intertype  office 
nearest  you — today. 


Intertype  matrices  wiU  run  in  other  line -casting  machines 


INTERTYPE  CORPORATION 

New  York  1440  Broadway;  Chicago  130  North  Franklin  Street;  New 
Orleans  816  Howard  Avenue;  San  Francisco  152  Fremont  Street;  Los 
Angeles  1220  South  Maple  Avenue;  Boston  80  Federal  Street; 
London,  Berlin.  Distributors  throughout  the  world. 


Set  in  Ideal  News  and  Budoni  Bold. 
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SUIT  FOLLOWS  DOLL  CONTEST 


•fawta  Am  Times  Publishers  Ask 
Total  Jodfment  of  $1,460 

Suits  involving  claims  for  |I,460  have 
been  filed  in  Santa  Ana,  Cal.,  by  M.  C. 
Makmey  and  D.  E.  Maloney,  publishers 
of  the  Semta  Ana  Times,  against  Pierre 
G  Starr  and  Mae  Starr  for  alleged 
fasliine  on  the  part  of  the  defendants  to 
ken  agreements  made  in  connection  with 
a  doll  subscription  campaign  conducted 
for  the  newspaper  during  the  latter  part 
of  1928. 

Jadgment  for  $500  is  demanded  against 
Pierre  C.  Starr  because,  it  is  alleged,  he 
agreed  to  supervise  the  subscription  cam¬ 
paign  for  four  weeks  and  remained  only 
one  week,  making  it  necessary  for  the 
imblishers  to  employ  a  substitute.  Mae 
Statr,  who  supplied  dolls  for  the  contest, 
failed  to  keep  her  agreement,  it  is  al- 
legad,,to  take  over  dolls  that  remained 
on  hand  at  the  close  of  the  contest  last 
Jannry  I.  The  publishers  ask  judgment 
against  her  for  $*>60,  representing  64 
doUl  that  were  on  hand  after  the  contest 
cloaed,  and  which  they  alleged  the  de- 
fendnt  had  agree<l  to  take  over  at  $15 
each. 


Carriers  Aid  Flood  Relief 
Carriers  of  the  Birmingham  (Ala.) 
Age-Hrrald  and  News  last  week  do¬ 
nated  $105,  representing  the  total  of  their 
association’s  treasury,  for  the  relief  of 
flood  safferers  in  southern  Alabama.  Ap¬ 
proximately  150  newsboys  were  repre¬ 
sented  in  the  offering.  Don  R.  Dasns 
is  drculation  director  of  the  newspapers. 


Carriors  Come  Into  Own 
Nine  "perfect"  newspaper  carriers  came 
into  their  own  on  March  17  when  the 
Part  Arthur  (Tex  .)  .\'nvs  published 
their  pictures  and  records  in  four-col- 
uoM  space.  Carriers  of  this  paper  are 
allowed  one  and  a  half  complaint  a  week; 
if  lliey  avei^e  more  than  that  their 
places  are  relinquished.  Pictures  of  car¬ 
riers  with  perfect  records  will  be  pub¬ 
lished  every  10  days.  H.  Nogle  is  cir¬ 
culation  manager  of  the  News. 


Civing  Radios  and  Lots 

The  Buffalo  Times  has  started  a  sub- 
pcription  contest  with  real  estate  in  Buf¬ 
falo  subdivisions  and  radio  sets  as  the 
52  prizes.  Clash  will  also  be  given  major 
prize  winners.  The  contest  will  run  for 
13  SBceks. 


Ohio  Circulator  Attacked 
Alfred  Davis,  20,  Alliance  circulation 
maiager  of  the  Canton  (O.)  Daily  News, 
was-attacked  a  few  days  ago  by  a  man, 
whom  be  had  given  a  lift  in  his  auto- 
mabHe.  He  was  beaten  and  shot  three 
tifues,  and  robl)ed  of  $4.  His  assailant 
was  afTcsted. 


N.  Y.  Circulators  to  Meet 

New  York  State  Circulation  Managers 
Association  will  hold  its  spring  conven- 
tiow  April  16  and  17  at  Binghamton, 
N.  y.  Frank  J.  Clancy  of  the  Buffalo 
Courier  Exfmess  is  chairman  of  the  pro- 
graai  committee. 


McGovern  in  Brooklyn 


SIGNS  TENNIS  STARS 


Ten  Court  Champs,  Headed  by  Tilden, 
to  Write  for  Bell 


Ten  international  tennis  stars,  headed 
by  William  T.  Tilden,  will  write  a  .series 
of  articles  for  Bell  Syndicate,  Inc.,  it 
was  announced  this  week  by  Henry  M. 
Snevily,  manager.  Tilden  will  write 
‘‘Shooting  Stars,”  a  group  of  articles 
analyzing  the  play  of  various  court 
champions  and  will  follow  these  with  a 
series  of  instructions  for  l)eginners  in 
tennis. 

Each  of  the  other  nine  stars  will  con¬ 
tribute  six  articles  which  will  run  simul¬ 
taneously  with  the  Tilden  series.  They 
are:  Senorita  Lilli  d’Alvarez.  Suzanne 
l>englen,  Rene  La  Coste  Eileen  Bennett, 
Henri  (iochet,  Joan  Fry,  Kitty  McKane 
(jodfrey,  Karel  Kozeluh  and  Bettv  Nut- 
hall. 

Tilden’s  contract  with  Bell  will  not 
interfere  with  other  syndicate  work  he 
is  engaged  in.  it  was  stated  by  Mr. 
.Snevily. 


Ripley  Going  to  Yucatan 

Roljert  L.  Ripley,  who  draws  "Believe 
It  or  Not”  for  Associated  Newspapers, 
will  leave  soon  for  Yucatan  in  .search 
of  more  oddities  for  his  daily  cartoon. 
He  had  planned  the  trip  several  weeks 
^o  but  postponed  it  because  of  a  "Be¬ 
lieve  It  or  Not"  contest  conducted  by 
the  Nesv  York  F.veuiiig  Post  in  which 
he  acted  as  judge  of  the  numerous 
credulity  taunters  sent  in  by  the  public. 


Mia*  Brainerd  Returns  from  Trip 

Betty  Brainerd.  woman’s  editor  of 
.Associated  Newspapers,  returned  to  New 
York  this  week  after  a  four  weeks’  busi¬ 
ness  trip  through  the  south.  Carl  Gant- 
voort,  who  joined  the  syndicate’s  sales 
staff  this  week,  is  on  a  trip  through 
New  York  State. 


United  Start*  Topical  Cartoon 

A  topical  cartfwm  for  e<litorial  pages 
has  Ix'en  added  to  the  schedule  of  United 
Features  Syndicate,  it  was  announced 
this  week  by  Monte  F.  Bourjailly,  mana¬ 
ger.  Cliff  Knight  is  the  cartoonist  and 
the  feature  is  to  run  dailv. 


NEA  Writer  on  N.  Y.  Assignment 

Allene  Sumner,  of  the  Cleveland  office 
of  NE.\  Service,  Inc.,  has  been  in  New 
V’ork  for  two  weeks  on  a  special  assign¬ 
ment.  She  will  return  to  Cleveland  next 
week.  Robert  Talley  returned  to  Cleve¬ 
land  headquarters  this  week  after  work¬ 
ing  in  the  flood  area  of  .Alabama. 


Cartoonist  Visits  New  York 

.A.  \\’.  Brewerton,  creater  of  the  new 
serial  strin  "Pam”  for  .Associated  News¬ 
papers,  who  makes  his  headquarters  in 
.Atlanta.  Ga..  visited  New  A’ork  for  sev¬ 
eral  davs  this  week. 


New  Baseball  Feature 

A  bi-weekly  baseball  letter  signed  by 
“Mickey”  Cochrane,  voted  most  valuable 
American  I>eague  plaver  last  year,  is 
being  released  bv  the  Ledger  Syndicate. 
It  will  run  until  the  World's  series. 


Albany  Man  Named  Classified  Man¬ 
ager  of  Daily  Eagle 

Ian  les  McGovern,  classified  advertising 
manager  of  the  Albany  (N.  A’.)  Knicker¬ 
bocker  Press  and  Evening  Neics,  this 
week  became  classified  advertising  mana¬ 
ger  of  the  Brooklyn  Daily  Eagle,  and  will 
serve  in  an  advisory  capacity  for  all 
Gannett  newspapers. 

Mr.  Mc<  jovern  came  to  Albany  10 
yean  ago  from  Philadelphia.  He  suc¬ 
ceeded  Robert  R.  Arnold  as  classified  ad¬ 
verticing  manager  when  the  latter  joined 
the  editorial  staff.  Mr.  McGovern  is 
trgMurer  of  the  National  Association  of 
Classified  Advertising  Managers. 

CL  M,  Mitchell,  for  several  years  man- 
agS^  ni  the  classified  department  of  "the 
Ithaca  Journal-News,  takes  Mr.  Mc- 
Gmern’s  place  in  Albany. 


Starts  Home  Service 

.A  new  home  decoration  and  furniture 
feature  has  lieeu  starterl  bv  United  Fea¬ 
ture  Syndicate  callerl  “Better  Homes 
Service.”  It  carries  illustrations  and  is 
sent  out  in  mat  form. 


Gets  Rights  to  Fight  Story 

Rights  to  “The  Inside  Storv  of  the 
Fight  Racket.”  by  Oiarles  I.  McGuirk, 
have  Iieen  obtained  bv  Bell  Svndicate, 
Inc.  The  feature  will  lie  serialized  in 
weekly  installments.  .Another  serial 
started  bv  Bell  last  week  was  “Mystery 
of  the  Night.”  by  Nancy  Barr  Mavity. 


Cartoonist  Convalescing 

Dick  Dorgan.  creator  of  the  Daily  car¬ 
toon.  “Divot  Diggers,”  for  Bell  Syndi¬ 
cate,  Inc.,  is  recovering  after  an  opera¬ 
tion  for  appendicitis. 


METAL 


G  ISIS,  Imperial  Type  Metal  Cu. 


iBMnal  Tr»«  IMt*!  Oeap 
1$00  Boutb  bAXt 


Yg  bag*  ludt  Maeluted  our  flrot  roor*o 
oporotloB  vltb  loeortol  trpo  Botol*#  otrrleo  bf 
four  *nuo  orotoa*  oad  boliovo  you  vill  bo  lotot* 

oo%o4  la  a  vrittoa  orproooioa. 


Aftor  uolDf  oao  partioular  aaauf octuror* t 


I  oomoo  plug  foataro,  but  aro  ooo  ooevinood  ' 


it  io  lofioal  attd  ocioatlfic  ia  Ito  oporotloi 


«o  bavo  fouad  both  jrour  llaotjrpo  aad  otoro^ 
tfpo  aotaia  ot  oioolloot  oualitjr  aad  tmo  bifb  gualltr 
aloayo  aaiataiood  at  a  uaifora  otaadard  bp  tbo  opooiai 
aotaio  rtturaod  at  tbo  tlao  of  oaob  drooo  oblpaoat. 


Duatnooo  •uborvtoor 


The 

Wichita 

Eagle 

Endorses  the  Plus  Plan 


eVERT  once  in  a  while  one  of  the 
thousands  of  Plus  Plan  users 


thousands  of  Plus  Plan  users 
writes  to  give  his  opinion  of  how  the 
plan  works  out 


With  the  kind  permission  of  the  writer 
we  have  reprcxluced  a  recent  letter 
from  the  Wichita  Eagle.  While  the 
letter  speaks  for  itself,  yet  we  would 
like  to  call  your  attention  to  the  third 
paragraph.  The  Plus  Plan  is  indeed 
logied  and  scientific  in  operation,  and 
the  metal  is  of  uniformly  high  quality. 


The  experience  of  this  publication  with 
Imperial  is  typical  of  that  of  many  other 
publishers.  Those  who  use  the  Plus 
Plan  and  Imperial  for  a  reasonable  length 
of  time  are  convinced  of  its  superiority. 


Imperial  Type  Metal  Company 

Xfaufacturing  only  the  following  type  metals: 


LINOTYPE 

ELROD 

INTERTYPE 

LINOGRAPH 


Philadelphia 

Cleveland 


MONOTYPE 

LUDLOW 

STEREOTYPE 

THOMPSON 


BEST  BY  ACID  XEST  • 


New  York 
Chicago 


/ 
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The  newspapers  listed  below  are  ready  to  otter  lanjjjible  evidence 
that  tlie  Keystone  State  is  one  of  the  eonntry's  richest  markets  and 
that  its  people  respond  n^adily  to  advertising.  Fnrtberinore,  they 
can  prove  that  Pennsylvania’s  dealers  and  jobbers  cooperate  whole¬ 
heartedly  with  ihe  national  advertiser’s  sales  and  advertising  eain- 
paigns.  Their  records  show  from  their  contacts  with  the  most  im¬ 
portant  advertisers  in  tin*  country,  that  (everyone  who  has  ever  come 
to  Pennsylvania  and  nst‘d  the  leading  dailv  newspapers  has  been 
sneeessfid. 

Thru  Pennsylvania’s  dailv  newsj)ap(*rs  yon  speak  directly  to  over  ten 
million  eonsnmers.  Many  of  them  are  home  owners,  they  have  bank 
accounts,  they  deal  with  their  local  merehants,  and  tliey  bnv  freely. 
Pennsylvania  is  one  of  the  greatest  wholesale  and  retail  districts  in 
the  country.  Its  volume  of  wholesale  and  retail  sales  runs  into  the 
billions.  It’s  the  newspapers  that  can  help  von  reach  this  gigantic 
buying  power. 

Accept  this  challenge,  write  to  these  newspapers  and  ask  them  to  tell 
you  about  their  markets.  They  will  give  you  facts  and  figures  to 
prove  that  advertising  in  Pennsylvania’s  market  pays. 


2.S00 

10,000 

2,500 

10.000 

Circulation 

lines 

lines 

Circulation 

lines 

linss 

*Allenlown  Call . 

..(M) 

.').S..S60 

.11 

.11 

+OiI  City  Derrick . 

...(M) 

7,541 

.05 

.05 

'Allentown  Call . 

...(S) 

25,487 

.11 

.11 

{Scranton  Times . 

....(E) 

44,882 

.13 

.12 

tBeaver  Fall*  New*  Tribune. 

..(E) 

8.202 

.04 

.04 

tSbaron  Herald . 

....(E) 

7,752 

.0357 

.0357 

tBotblehem  Globe  Timea . 

'Cbester  Times . 

..(E) 

..(E) 

15,364 

20,175 

.07 

.08 

.07 

.07 

'Sunbnry  Item . 

tWaafaington  Observer  and 
Reporter . 

....(E) 

(MAE) 

6,821 

17,.507 

.035 

.06 

.035 

.06 

tCoatesville  Record . 

..(E) 

6,852 

.035 

.03 

tWest  Chester  Loral  News.. 

....(E) 

11,892 

.04 

.04 

tConnellsville  Courier . 

..(E) 

6,105 

.04 

.04 

•Wilkes-Barre  Times  Leader. 

....(E) 

27,261 

.07 

.07 

'Elaston  Express . 

..(E) 

34.757 

.10 

.10 

tWilliamsport  Sun  and 

'Erie  Times . 

..(E) 

32,867 

.08 

.08 

Gazette  &  Bulletin . 

(MAE) 

29,741 

.09 

.09 

tCreensbnrg  Tribune  Review 

(EM) 

14,227 

.OS 

.05 

tYork  Dispatch . 

....(E) 

20,633 

.06 

.06 

'Haxleton  Plain-Speaker . 

..(E)  J 

21.340 

.08 

.07 

'Hasleton  Standard-Sentinel... 

..(M)  ! 

•  A.  B.  C.  Publishers’  Statement,  October  1,  1928. 

tLebanon  News  Times . 

..(E) 

10,768 

.05 

.05 

t  Government  Statement,  October  1, 

1928. 

'Mount  Carmel  Item . 

..(E) 

4,783 

.035 

.035 

t  A.  B.  C.  Publishers’  Statement,  .March  31,  1928. 
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NEW  LAW  NEEDED  TO 
CURB  RADIO  FRAUDS 


Preccnt  Statutes  Fail  to  Place  Any 
Restrictions  on  Broadcast  Ad- 
Tortisinf — Dailies  Urged  to 
Gatlier  Erideace 


By  Geoh<;e  H.  Manning 

H’ajhtmffton  Correspondent ,  Kditok  &  PuBUSHEt 

Washington,  D.  C.  Mar,  28. — There 
is  no  law  by  which  the  Federal  Radio 
Commission  or  any  rthcr  government 
agency  can  stop  advertisers  broadca.sting 
sales  talks  or  advertisements  by  radio_  in 
competition  with  newspaper  advertising 
of  a  character  prohibited  from  publica¬ 
tions  in  newspapers. 

It  is  even  possible  to  connect  up  a  lot¬ 
tery  scheme  with  advertising  or  sales 
talks  by  ratlio  without  being  checked  by 
the  Federal  government,  although  such  a 
practice  is  strictlv  prohibited  in  the  news¬ 
papers. 

it  seems  that  amendment  of  the  Fed¬ 
eral  Radio  law  is  needed  to  protect  the 
newspapers  from  advertising  schemes 
that  can  be  broadcast  by  radio  but  not 
published  in  the  press. 

Prosecution  of  the  advertiser  using  a 
lottery  scheme  to  make  sales  is  possible, 
however,  if  it  can  be  shown  that  the  ad¬ 
vertiser  is  using  the  mails  in  any  manner 
in  connection  with  the  lottery,  or  in  con¬ 
nection  with  advertising  or  sales  talks 
that  are  in  any  way  fraudulent. 

The  Postoftice  Department  stands  ready 
to  issue  a  fraud  order  against  any  radio 
broadcastin<'  station  or  advertiser  using 
the  mails  in  any  manner  to  further  lot¬ 
tery  schemes  in  advertising  or  to  further 
an  advertising  or  sales  plan  that  is  fraud¬ 
ulent,  Horace  J.  Donnelly,  solicitor  of  the 
department,  stated  to  the  Editor  &  Pub- 
usher  correspondent. 

The  Radio  Commission,  with  little  or 
no  police  power  is  without  authority  to 
issue  a  ruling  against  lotteries,  according 
to  Donald  Hughes,  acting  general  counsel 
for  the  Federal  Radio  Commission. 

The  complaint  of  one  publisher  that  a 
radio  station  in  his  city  was  taking  "un¬ 
fair  advantage"  of  the  laxity  of  the  law 
in  that  respect  and  using  a  lottery  idea 
to  win  advertising  contracts  from  his 
paper  was  used  in  an  effort  to  obtain  a 
ruling  from  some  government  depart¬ 
ment.  The  answer  was  that  the  pub¬ 
lisher  would  either  have  to  app^l  to  the 
local  authorities  or  present  evidence  to 
the  F'ederal  government  that  some  fed¬ 
eral  agency  was  beii^  used  to  further 
the  scheme  before  either  the  Postoffice 
Department  or  Justice  department  could 
proceed  to  check  the  alleged  illegal  prac¬ 
tice. 

It  is  known  that  many  similar  com¬ 
plaints  have  been  made  to  the  Radio  Com¬ 
mission,  Post  Office  Department,  Justice 
Department  and  Interstate  Commerce 
Commission,  and  the  situation  is  by  no 
means  new,  excepting  in  so  far  as  broad¬ 
casting  is  new  and  continually  presenting 
inevitable  resultant  evils. 

As  a  solution  to  the  problem  it  was 
suggested  that  newspapers  deal  with  each 
case  specifically.  In  the  case  of  the 
Radio  Commission,  Counsel  Hughes 
stated,  the  paper  should  gather  the  evi¬ 
dence  and  submit  it  together  with  an  affi¬ 
davit  to  the  commission.  The  commis¬ 
sion  will  then  take  the  matter  into  con¬ 
sideration  when  the  station’s  yearly 
license  period  expires  and  a  renewal  is 
asked,  and  use  the  matter,  as  the  body 
has  power  to,  in  determining  just  how 
much  in  the  public  interest  the  station  is 
operating.  And  whereas  the  lottery  idea 
may  not  be  against  the  law,  per  se,  the 
fact  that  it  is  against  the  spirit  of  the 
law  will  be  taken  into  consideration. 

Important  as  the  matter  is,  it  is  the 
opinion  of  many  publishers  that  evidence 
of  any  use  of  the  mails  to  further  the 
lottery  idea  in  radio  advertising  should  be 
forwarded  to  the  Postmaster  General 
with  an  appeal  that  it  be  stopped. 


PANTAGRAPH  HAS  AIR  SIGN 

An  air-marker  sign  has  been  painted  on 
the  roof  of  the  Bloominqton  (III.)  Daily 
Pantograph’s  plant,  telling  the  name  of 
the  city  in  12  foot  letters. 


SEEKING  NEWSPAPER  RATE 


Liberty’s  Petition  to  Be  Heard  By 

Commerce  Commission  April  25 

Washington,  D.  C.,  Mar.  27. — The 
controversy  between  Liberty  Weekly, 
Inc.,  of  New  York  City,  and  the  rail¬ 
roads,  over  the  publishing  company’s 
efforts  to  place  its  magazine  Liberty 
U'eekly  on  the  same  rate  level  as  that 
enjoyed  by  newspapers  using  “Sunday 
supplements,”  will  be  thoroughly  aired 
at  hearings  to  be  held  before  Interstate 
Commerce  f^Tmmission  Examiner  Harris 
at  Chicago  on  April  25.  The  hearing 
date  has  just  been  announced  at  the 
Commiss  on’s  offices. 

Liberty  Weekly,  Inc.,  charged  that 
both  the  rates  and  ratings  applied  to  the 
transportation  of  magazines,  in  less 
than  carload  lots,  from  Chicago  to 
nation-wide  destinations,  are  unreason¬ 
able. 

The  failure  of  the  railroads  to  trans¬ 
port  these  magazines  in  baggage  cars  on 
passenger  trains  on  the  same  basis  of 
rates  as  apply  to  shipments  of  news¬ 
papers  and  newspaper  supplements,  was 
declared  by  the  publishing  concern  to 
be  unreasonable,  unjustly  discriminatory 
and  unduly  prejudicial,  in  violation  of 
sections  1,  2,  and  3  of  the  inter-state 
commerce  act. 


It  was  explained  to  the  Commission 
that  Liberty  has  many  of  the  character¬ 
istics  of  a  newspaper  or  newspaper 
supplement,  and  its  distribution  should 
not  be  made  under  the  present  third 
class  ratings  in  the  west  and  south. 


PRINTS  76-PAGE  PAPER  ENTIRE 


Detroit  News  Ran  Four  Sections  at 
One  Time — No  Hand  Stuffing 

For  the  first  time  in  its  history  and 
probably  the  first  time  it  has  been  done 
in  .America,  a  complete  issue  of  76  pages 
was  printed  by  the  Detroit  News  on  Fri¬ 
day,  March  22,  without  running  off  the 
sections  separately  and  without  hand 
stuffing. 

In  producing  this  large  newsjMper  in 
a  single  run,  M  Scott  l^page  units  were 
employed.  Collecting  the  four  sections 
by  means  of  the  cross-associate  system, 
enabled  the  News  to  deliver  the  7^page 
product,  complete  to  its  mailing  room 
without  lost  time  in  the  press  room. 

The  main  press  room  of  the  Detroit 
News  consists  of  60  units. 


MAKING  TRAFFIC  SURVEY 

F.  J.  Murphy  of  the  Rxtffalo  Evening 
News  .staff  is  making  a  tour  of  large 
eastern  cities  and  giving  daily  reports  on 
their  progress  in  solving  traffic  problems. 


HOWE  STIRS  TOWNSFOU 


Local  Music  Lovers  Resent  His  Crii^l 
cism  of  Opera  “Thais”  I 

Mary  Garden  and  the  Chicago  Graii| 
Opera  Company  recently  gave  a  ptr.l 
formance  of  “Thais”  at  Amarillo,  Tex,| 
and  Gene  E.  Howe,  editor  of  ti)(| 
Amarillo  News-Globe,  in  his  persaali 
column  said  that  it  was  “terrible  that  th 
opera  had  been  cut  shamelessly,  that  al 
the  stars  who  had  voices  saved  them  and 
that  Mary  Garden  is  so  old  that  sir 
actually  tottered.” 

Now  members  of  the  music  clubs  an 
attempting  to  curb  circulation  of  hr 
Howe’s  paper.  In  a  public  statement  tlin 
said  that  it  was  extremely  bad  taste  ht 
a  small  town  critic  to  attempt  even  at 
intelligent  criticism  of  such  a  world- 
famous  organization.  Howe  responU 
by  pointing  out  that  he  had  studied  musk 
in  Berlin  and  Paris,  and  had  been  en 
ployed  on  a  large  daily  newspaper  ai 
music  critic. 

This  is  not  the  first  time  Mr.  Howe  has 
been  threatened  with  a  boycott.  '11* 
first  came  several  months  ago  when  ht 
wrote  editorially  that  Lindbergh  had  dr 
“swell  head”  after  the  famous  flyer  had 
passed  over  Amarillo  without  stopping. 

Howe  is  the  son  of  Ed.  Howe,  former 
editor  of  the  Atchison  (Kan.)  Globe. 


The  Nation’s  Brightest  Spot 

The  Outstanding  Thing  About  Wichita  Is 

that  suck  authorities  aa  Babaon,  Nation’s  Business,  and  Forbes  agree  that 
it  offers  one  of  the  best  and  moat  responsive  markets  due  to  excellent 
business  conditions  and  prosperity.  Wichita  jobbers,  merchants,  and 
people  fully  agree  with  them. 

Oil!  Big  Pool  Opened  on  Edge  of  Wichita 

The  Wichita  pool  bids  fair  to  be  the  greatest  in  the  Mid-Continent 
field.  Over  one  hundred  wells  are  drilling— over  fifty  thousand  people 
have  shared  income  from  leases,  production  and  royalty.  This  number 
is  increasing  every  day.  It  means  quick  money — ready  money  to  be  ex¬ 
changed  for  necessities  and  luxuries. 

Airplanes!  Wichita. is  Nations  Air  Capital 

It  is  estimated  that  Wichita  airplane  factories  will,  in  1929,  produce 
more  airplanes  than  the  rest  of  the  United  States  combined — and  more 
than  all  European  factories  combined.  The  industry  is  growing  by  leaps 
and  bounds.  The  growth  of  this  new  industry  indicates  the  progressive¬ 
ness  of  the  people. 

Wheat!  Greatest  Hard  Wheat  Center 

Wichita  is  the  center  of  the  greatest  hard  wheat  producing  area  in 
this  country.  Along  with  oil  and  airplane  development  this  great  indus¬ 
try  of  wheat  raising  is  likewise  progressing.  It  stabilizes  prosperity  and 
assures  buying  power. 

Coverage!  Only  Wichita  Eagle  Does  It! 

By  many  thousands,  according  to  AUTHENTIC  circulation  reports.  The 
Wichita  Eagle  is  by  far  the  largest  daily  newspaper  in  Kansas.  The  Eagle 
alone  offers  the  utmost  in  coverage  of  this  prosperous  and  responsive 
territory.  There  is  no  substitute  for  TTie  Eagle  any  more  than  there  is 
a  substitute  for  circulation  in  advertising.  And  what  we  believe  to  be  a 
best  Merchandising  Service  Department  on  any  daily  newspaper  is  ready 
to  back  up  every  National  Advertiser  who  places  the  responsibility  for 
success  on  Tbe  Eagle. 

THE  WICHITA  EAGLE 

MORNING  —  EVENING  —  SUNDAY 

Member  The  100,000  Group  of  American  Cities 

WICHITA - KANSAS 

KANSAS’  LARGEST  AND  GREATEST  DAILY  NEWSPAPER 

Represented  iVofionol/y  By 

THE  S.  C.  BECKWITH  SPECIAL  AGENCY 
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Member  Audit  Bureau  of  Circulations 


Member  Associated  Business  Papers 


You  Hear  From  It 

When  you  advertise  in  a  trade  journal,  you  like  to  “hear  from  it.” 

And  one  of  the  gratifying  results  of  a  campaign  in  EDITOR  &  PUBLISHER 
is  that  you  DO  hear  from  it  either  in  the  form  of  letters  or  p>ersonal  inquiries 
and  comment. 

Nor  is  this  strange.  Your  advertisement  in  EDITOR  &  PUBLISHER  enjoys 
the  white  blaize  of  publicity.  It  is  in  the  lime-light,  so  to  speak. 

Where  journals  devoted  to  abstruse  discussion  of  fine-spun  theories  may  be 
laid  aside  for  some  leisure  hour,  EDITOR  &  PUBLISHER  is  eagerly  read 
the  moment  it  is  received. 

EDITOR  &  PUBLISHER  itself  is  a  NEWSpaper  and  receives  much  of  its 
news  by  telegraph  and  cable.  It  covers  the  news  of  advertisers  and  adver¬ 
tising  developments  and  advertising  campaigns.  Because  its  news  is  so 
largely  telegraphed,  it  has  a  reader-appeal  similar  to  that  of  a  daily  paper 
fresh  from  the  roaring  presses. 

The  advertising  executive  MUST  read  EDITOR  &  PUBLISHER  to  get  his 
news  first — and  he  WANTS  to  read  it  at  once,  not  only  for  the  little  items 
about  personalities  but  to  get  the  big  new’s  stories  of  the  field  while  they  are 
hot. 

That  is  why  you  get  an  unparalleled  advertising  value  in  EDITOR  &  PUB¬ 
LISHER.  When  you  have  an  announcement  to  make,  it  registers  when  pub¬ 
lished  here.  If  you  run  a  series  of  advertisements  you  have  daily  evidence 
that  the  advertisements  are  attracting  attention. 

Phone  —  call  —  or  write. 

EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 

Five  Telephones:  Bryant  3052-3053-3054-3055-3056 
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departments  since  the  itjunding  of  the  by  the  apnointment  of  Sir  Langdon  aj 
daily  Chrtmicle,  and  continues  actively  in  Chairman  of  the  new  company, 
charge  of  all  news  departments,  advertis-  The  Melbourne  organization  now  con- 
ing  departments,  editorial,  composing,  etc.  trtJs  the  Sun  News  Pictorial,  a  Mtl- 
Three  others  who  were  identified  with  |x>urne  morning  daily ;  the  Herald,  which 
the  Chronicle  when  it  passed  through  its  is  the  only  evening  daily;  and  the  two 
days  as  a  baby  daily,  are  still  members  of  morning  papers  in  Adelaide^  the  Adver- 
the  organization.  They  are  Miss  Martha  tiser  and  the  Register.  Six  periodicals 
.Mahoney,  society  etlitor,  Fred  W.  Hoss.  are  also  published  covering  sports,  radio 
news  editor  and  Irby  Sheaff,  mechanical  society  and  agriculture. 

'uperintendent.  Welsford  P.  Artz,  the  _  .  -  . 

first  advertising  manager,  is  now  head 
of  the  Smith-.^rtz  Real  Estate  Company, 
another  (ti  the  affiliated  activities  of  Guy 
I-  Smith.  _  Committee 

In  addition  to  its  publication  of  the  Change*  i 
two  newspajwrs,  the  .\pplachian  Pub-  ^ 

lishers,  Inc.,  last  year  organized  the  .\p-  A  commit 
I>alachian  District  Fair,  of  which  Guy  L.  revising  the 
."smith  is  president  and  Carroll  E.  King  in  .Audit  Bi 
is  secretary  and  manager.  .Although  in-  for  newspa] 
curring  a  considerable  loss,  the  news-  by  P.  L. 
j)ai)crs  feel  that  the  gr»od-will  thus  estab-  -A.  B.  C.  1 
iislicd  was  a  valuable  asset.  Just  now  S.  E.  Conyt 
Mr.  Smith  is  busy  expanding  and  de-  pany,  chairr 
veloping  his  .sfl()  acre  estate  on  the  \Va-  ness  manage 
tauga  River,  known  as  F-1  Mirador  aiwl  Plum,  Troi 
which  is  officially  nameel  the  “C  hronicle  Davis,  vice 
I'.xperimental  anel  Demonstration  Farm."  Company,  S 


X)HNSON  CITY  DAILIES  OCCUPY  NEW  HOME 


TO  REVISE  A.B.C.  FORMS 


MELBOURNE  HERALD 
EXPANDS  FURTHER 


Acquire*  Adelaide  Regi*ter  for  Mil¬ 
lion  Pound* — Convert*  It  Into 
Pictorial — Change*  in 
Financing  Effected 


Following  its  own  expansion  of  build¬ 
ing,  and  after  acquiring  a  controlling 
interest  in  the  Adelaide  (Australia) 
Register,  the  Melbourne  Herald  has 
l)<)Ught  outright  for  about  1,000,000 
pounds  the  business  and  properties  of  the 
.  Idclaidc  Advertiser,  a  leading  South 
.Australia  daily. 

On  Feb.  2  the  Register,  which  was 
taken  over  from  its  former  proprietors. 
W.  K.  Thomas  &  Co.,  was  changed  into 
a  pictorial  on  similar  lines  to  the  Mel¬ 
bourne  Sun. 

The  new  company  which  was  formed. 
Register  Newspapers  Ltd.,  has  an  au¬ 
thorized  capital  of  £500,000  of  which 
bS.fXK)  cumulative  8%  preference  shares, 
and  200,000  ordinary  £1  shares  will  be 
issued.  The  first  directors  apjwinted 
were  Evan  Kyffin  Thomas,  chairman, 
and  Geoffry  Kyffin  Thomas. 

.A  new  company.  Advertiser  News¬ 
papers,  Ltd.,  with  a  nominal  capital  of 
£1,500,(XK),  was  incorporated  by  the  Mel¬ 
bourne  company  to  carry  on  the  business 
of  the  larger  Adelaide  paper  and  its  as¬ 
sociated  weeklies,  the  Chronicle  and  the 
Saturday  fix/'ress. 

An  amount  of  £500,000  was  provided 
for  by  the  issue  of  mortgage  debentures 
of  long  currency.  Three  hundred 
thousand  £1  ordinary  shares  have  been 
allotted  and  there  is  to  be  an  issue  of 
preference  shares. 

For  many  years  the  Advertiser  had 
been  under  the  proprietorship  of  Sir 
Langdon  Bonython,  the  80-year-old  dean 
of  Australian  journalism.  Continuity  of 
policy  and  management  has  been  assured 


SOCIETY  EDITOR  RESIGNS 

Miss  Mary  Brandel  has  resigned  as 
.society  editor  of  the  Madison  (Wis.) 
Capital  Times  to  take  an  advertising 
job  in  Milwaukee.  Miss  Monona  Hamil¬ 
ton  succeeds  her. 


Home  of  Appalachian  Dailies  in  Tennessee. 


REFRE.SENT1\'(j  ail  investment  of 
more  than  $2.50,(KK)  the  new  home  of 
the  Appalachian  I’nblishers,  Inc.,  pub¬ 
lishers  of  the  Johnson  City  (Tcnn. ) 
Chronicle  nvirning.  anil  the  .S'/a/f-.Vc«-.i 
evening,  was  formally  ojiened  Tuesday 
March  26. 

l>ocated  at  Main.  Market  and  Market 
Place,  facing  on  Main  street  and  ex¬ 
tending  through  to  Market,  the  news¬ 
paper  plant  is  centrally  located,  and  is 
just  across  Market  Place  from  the  Muni¬ 
cipal  Building. 

The  site  is  the  same  as  that  occupieil 
by  the  former  home  of  the  newspapers, 
the  building  operations  of  the  past  year 
having  lieen  carried  on  over,  around  and 
beneath  the  old  plant,  without  interrup¬ 
tion  to  the  paper.  Dickwood.  Greene  & 
Co.,  of  Charlotte  and  New  York,  were 
the  engineers  in  charge.  Construction 
work  was  started  on  .April  1,  1028  and 
completed  on  March  20.  1020. 

The  new  building  is  feet  wide  by 
16214  feet  long.  I'acing  Main  street,  it 
is  three  full  stories  in  height  to  a  depth 
of  80  feet,  the  remaining  half,  facing 
Market  street,  being  two  stories  in  height. 

Materials  used  include  marble,  gran¬ 
ite,  limestone,  steel,  tile,  shale  brick  and 
lumber.  The  front  of  the  building  has 
a  granite  base  with  limestone  aliove.  The 
foyer  and  lobby  arc  marble  trimmed. 
Composition  floors  are  U'cd  on  the 
ground  floor,  with  double  wood  floors 
above.  On  the  main  floor  are  the  busi¬ 
ness  office,  circulation,  classified,  account¬ 
ing  department,  investment  department, 
business  manager’s  office,  publisher’s 
office,  reception  room,  press  room,  mail¬ 
ing  room,  and  rest  rooms,  each  occupy¬ 
ing  a  separate  room. 

On  the  second  floor,  reached  by  a  wide 
concrete  and  metal  stairway  from  the 
lobby,  are  the  display  advertising  depart¬ 
ment.  advertising  manager’s  office,  gen¬ 
eral  news  room,  three  editorial  offices, 
news  editor’s  office,  reception  room,  tele¬ 
graph  riwm  and  the  office  of  the  man¬ 
aging  editor  and  production  manager.  In 


the  rear  is  coinixising  nxiin  and  the 
steri-otyping  department. 

The  third  lliMir.  although  com|>letely 
finisheil.  i>-  re-erved  for  future  expan¬ 
sion. 

'I'wo  inoilern  pre-ses  are  in  use.  (hie. 
a  sixteen  page  capacity  Goss  straight-line 
with  color  deck,  is  iiseil  for  printing 
comics  in  colors  and  on  heavy  runs  of 
the  newspaiH-rs.  The  other  press  is  a 
thirty-two  page  H<k-  unit  press,  made  up 
of  four  eight-page  units.  In  the  com¬ 
posing  room  six  LinotyiH's  are  in  use 
with  space  provision  for  the  addition  of 
an  equal  number. 

.Appalachian  Publishers,  are  an  out¬ 
growth  of  the  weekly  Johnson  City 
(.'lironicle,  founded  by  Guy  L.  .Smith  in 
the  summer  of  1^21.  On  Jan.  l(t,  1922. 
he  founded  the  daily  Oironicle.  One 
year  later  a  new  building  was  started  on 
the  site  of  the  present  plant.  In  the 
summer  of  l'>2.1  the  company  moved  to 
its  new  home,  a  two  story  brick  build¬ 
ing.  which  iK'caine  overcrowded  last  year. 
In  the  winter  of  1924  the  Johnson  City 
.Staff  was  purchased  and  in  the  fall  of 
the  same  year  the  Johnson  City  News 
was  absorbeil  and  consolidated  with  the 
Staff. 

Throughout  the  history  of  the  company 
Mr.  Smith,  assisted  by  two  executives, 
has  lieen  in  active  control.  When  the 
Chronicle  was  established  as  a  daily  the 
present  organization  structure  was  laid. 
Guy  L.  Smith  is  the  publisher,  and  gen¬ 
eral  manager.  W.  Gerald  Goode  and 
Carroll  E.  King  were  his  assistants ; 
Goode  being  in  charge  of  business  office 
activities,  while  King  handled  the  pro¬ 
duction  departments.  .Aliout  a  year  ago 
Goode  left  the  newspapers  to  take  charge 
of  the  Goode  Investment  Corporation,  an 
affiliated  organization  controlled  by  Guy 
Smith  and  the  same  grotip  of  associates. 
.At  that  time  Paul  B.  Shamhart  joined 
the  organization  as  business  manager, 
taking  charge  of  the  departments  handled 
hy  Mr.  Goode.  Carroll  E.  King,  who, 
as  managing  editor  and  production  man¬ 
ager,  has  had  charge  of  all  production 


These  two  newspapers  offer 
the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contract.  The  600,000  Daily 
World  —  Evening  Woild 
readers  constitute  a  highly 
concentrated  force  to  be 
reckoned  with  in  any  cam¬ 
paign  designed  to  effect  dis¬ 
tribution  in  Greater 
New  York. 


53oi1d 
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NEW  HOME  BUILT  FOR  NEW  DAILY 


New  plunt  from  wliirli  White  Plains  Daily  Press  will  he  issued  April  I. 


nCHT  ON  Cmr^DWNED 
POWER  DESCRIBED 

Wwbington  Utiliti**  AdTertised  and 
(jfad  Free  New*  and  Cartoon*  to 
Beat  Down  Seattle  Plant,  Is 
Testimony  to  Trade  Board 


By  Ge()R(.e  H.  Manning 

H'tskiHgtoH  Corrttpondcnt,  Edito*  &  Pubushes 

Washington,  March  28. — Washing¬ 
ton  power  companies  spent  $73,500  in 
advertising  in  newspapers  of  the  state  to 
dcteat  two  municipal  ownership  measures 
in  1924-25,  and  accompanied  the  adver¬ 
tising  campaign  with  gratis  cartoons  and 
siygestcd  editorials  against  the  measures. 

This  method  of  the  Washington  power 
companies  in  fighting  public  ownership 
of  power  companies  was  brought  out  by 
the  Federal  Trade  Commission  today, 
during  the  testimony  of  Norwood  W. 
Brockett,  of  Seattle,  official  of  the  Puget 
Sound  Power  &  Light  Company,  former 
secretary  of  the  Washington  State  Com¬ 
mittee  on  Public  Information,  and  at 
«rious  times  in  the  last  15  years  chair¬ 
man  of  the  public  relations  section  of 
the  Northwest  Electric  Light  &  Power 
.Association. 

Some  of  the  paid  advertising  was 
signed  by  various  local  "citizens  commit¬ 
tees,"  giving  no  indication  that  the  power 
companies  were  paying  for  the  advertis¬ 
ing,  while  the  rest  was  signed  by  the 
.Northwest  Electric  Light  Association. 

The  cartoons  were  distributed  partly 
bj-  Strang  &  Prosser,  Seattle  advertising 
agency  which  handled  the  accounts,  ami 
partly  by  the  Washington  State  Commit¬ 
tee  on  Public  Utility  Information.  The 
whole  campaign  cost  $175,050,  Brockett 
testified,  and  the  Washington  State  Com¬ 
mittee  on  Public  Utility  Information  also 
spent  $31,200  on  general  publicity  during 
the  period.  This  committee  no  longer 
exists,  but  individual  power  companies 
sdll  distribute  free  news  on  public  utility 
matters  to  the  newspapers  of  Washing- 
toa  Brockett  said. 

No  indication  was  given  on  the  car¬ 
toons  that  they  were  furnished  by  the 
powe-  companies  which  comprised  the 
state  committee  and  the  association  and 
which  organized  the  “citizens  commit¬ 
tees."  The  Puget  Sound  Power  &  Light 
Company  bore  the  brunt  of  the  expenses 
of  the  campaign,  contributing  from  44  to 
47  per  cent  to  the  whole  fund,  Brockett 
said.  This  company’s  competitor  in 
Seattle  is  a  municipally  owned  electric 
light  plant. 

Newspapers  used  the  free  cartoons 
liberally,  Brockett  testified  and  were  not 
paid  for  doing  so.  The  advertising 
agency  sent  out  only  a  few  of  them  with 
the  advertising  contracts,  he  said,  the 
state  committee  distributing  the  rest. 

The  next  hearing  in  the  public  utility 
XO|»ganda  investigation  will  be  held 
•M>ril  16,  when  E.  Hockenbeamer  of 
San  Francisco,  president  of  the  Pacific 
Gas  &  Electric  Company  and  member  of 
the  public  policy  committee  of  the 
National  Electric  Light  Association,  will 
te«ify. 

40-PAGE  CORNSTALK  EDITION 


Springfield  State  Journal  Use*  Im- 
proTed  Product  March  28 

{By  Telegraph  to  Edito*  &  Publishe*) 

SraiNGriFxn,  III.,  Mar.  28. — The 
Springfield  (III.)  Slate  Journal  Thurs- 
thy  morning  came  out  with  what  it 
claims  the  first  entire  newspaper  in  the 
Lnited  States  to  be  printed  on  the 
newly  ileveloped  cornstalk  newsprint 
Hper.  The  daily  editorially  said  other 
newspapers  and  publications  have  been 
printed  on  cornstalk  paper  hut  not  corn- 
Malk  newsprint,  made  of  cornstalk  pulp 
nnmixed  with  other  ingredients,  declar- 
the  old  type  cornstalk  paper  unsuited 
for  newspaper  printing  and  have  a  trans- 
parent  appearance  not  pleasing  to  the 
rye. 

The  pulp  used  in  the  Journal’s  paper 
*as  made  in  Danville,  Ill.,  and  contained 
Wnstalk  pulp  25  per  cent,  sulphite, 
®*ht  per  cent,  wood  pulp,  67  per  cent. 


rTtllF'  first  edition  of  the  White  Plains 
(N.Y.)  Daily  Press,  new  afternoon 
paper,  will  be  issued  from  a  new  sj^ci- 
ally  constructed  plant,  Monday,  April  1. 
The  paper  will  be  published  by  the  White 
I*lains  Daily  CoriKiration,  capitalized  at 
$350,000.  Officers  are;  T.  Harold  F'orbes, 
president;  Francis  T.  Hunter,  vice-presi¬ 
dent  and  treasurer;  Charles  B.  l-'orlx-s, 
secretary.  The  Daily  Press  will  be  affili 
ated  with  the  Macy- F'orbes- Hunter  group 
of  14  papers  concentrated  in  Westcliester 
County,  X.  Y. 

Charles  B.  F'orbes  will  be  publisher  of 
the  paper,  and  Robert  B.  Patterson  with 
the  Fairchild  Publications  for  10  years, 
will  be  city  editor.  Anthony  Glavin,  as¬ 
sistant  advertising  manager  of  the  .Wew 
Rochelle  (X.Y.)  Staiulard  Star,  has  In-en 
appointed  advertising  manager,  and  W  illis 
Bergin  is  in  charge  of  circulation. 

The  office  buikling  just  completed  for 
the  Daily  Press  is  two  stories  high  and 
has  a  20-foot  frontage  on  Mamaroneck 
avenue.  White  Plains’  main  thoroughfare, 
with  a  depth  of  1(X)  feet.  "The  mechani¬ 
cal  plant  is  in  a  wing  measuring  50  by 
100  feet  at  the  rear  of  the  business  offices. 

The  facade  of  the  office  building  is 
cast  stone  and  a  large  entrance  lobby- 
opens  on  the  business  departments.  Back 
of  the  business  offices  is  the  editorial  de¬ 
partment  which  connects  directly  with 


The  paiier  declareil  its  step  was  taken 
for  two  purposes,  to  demonstrate  the 
practicability  of  this  new  kind  of  news¬ 
print  paper  and  to  aid  in  opening  a  new 
farm  products  market.  Gov.  Ix>uis  L. 
F'mmerson  and  Mayor  J.  F'mil  Smith 
praised  the  edition  in  signed  stories 
carried  on  page  one  of  the  eilition.  The 
paper  containeil  40  pages  carrying  spe¬ 
cial  advertising  on  the  issue. 

The  St.  Cloud  (Minn.)  Daily  Tinu's 
printed  four  pages  of  its  March  13  edi¬ 
tion  on  the  so-called  "real’’  cornstalk 
newsprint. 


JOINS  HARTMAN  CORPORATION 

William  C.  Karbach,  newspaper  ad¬ 
vertising  man  of  Omaha,  Los  Angeles 
and  Chicago,  has  been  named  advertis¬ 
ing  manager  of  the  Hartman  Corpora¬ 
tion  chain  furniture  store  division. 


the  comjMisiiig  riKuu.  Unitisl  Press  wires 
are  installed  in  the  city  room. 

The  sjiorts,  society  and  other  feature 
departments  occupy  the  second  floor  to¬ 
gether  with  a  large  room  for  Ixiard  meet¬ 
ings  and  the  offices  of  Building  and 
Realty  Nnvs  published  by  the  same  com- 
jiany.  In  the  mechanical  department  a 
new  .12-page  Hoe  press  has  l>een  installeii. 
Faght  multitile  magazine  Intertypes, 
.\IonotyiH-  e(|uipnient  and  Hoe  stereotyp¬ 
ing  machinery  are  jxirt  of  the  new  equip¬ 
ment  for  the  daily. 

The  building  and  mechanical  plant 
were  designeil  by  Howard  B.  I’eare  of 
.Xew  Rochelle,  who  also  supervised  con¬ 
struction.  • 

The  first  issue  of  the  Daily  Press  will 
l)c  a  regular  .12-p;ige  paper,  according  to 
•Mr.  F'orlK-s,  who  stated  that  no  siK*cial 
edition  would  lie  printed. 

The  Press  will  be  distributeil  lx)fh  by 
carrier  boys  and  on  newsstands  and  will 
have  as  its  circulation  range  central 
W  estchester  County. 

A  large  mural  (lainting,  not  yet  com¬ 
pleted,  will  lie  part  of  the  loliby  decora 
tion,  and  whin  work  on  this  is  finisluHl 
it  is  planned  to  hold  a  formal  o|)ening  of 
the  plant  with  the  public  invited  to  in¬ 
spect  it.  It  is  expected  this  will  take 
place  some  time  next  month. 


UBEL  COSTS  $11,500 

General  .Sir  .Arthur  Currie,  com¬ 
mander  of  the  Canadian  ( brps  in 
F'raiice,  who  was  awarded  $500  damages 
and  costs  in  the  libel  action  brought  by 
him  against  F'red  Wilson,  proprietor  of 
the  Port  Ho  fie  Guide,  and  W.  T.  R. 
Preston,  and  heard  at  (bbourg  last  April, 
has  presented  his  bill  of  costs  for  taxa¬ 
tion  at  Osgooile  Hall.  The  total  bill, 
including  counsel  and  witness’  fees  and 
disbursements  amounts  to  $11,500. 


GOSLING  PROMOTED 

E.  P.  (Gosling,  national  advertising 
manager  of  the  Rochester  (N.Y.)  Demo¬ 
crat  &■  Chronicle  has  been  named  adver¬ 
tising  director  of  both  the  Democrat  & 
Chronicle  and  Times-Union,  published 
by  Frank  E.  Gannett.  Neal  Murphy 
has  been  appointed  advertising  man¬ 
ager  of  both  papers. 


FLOOD  REPORTER  HONORED 


Rountree  of  Montgomery  AdTortieer 
Cited  for  Meritorious  SerTice 

Carl  Rountree,  of  the  Montgonwry 
(.-Via.)  Advertiser  staff,  was  honored 
by  officials  of  the  .Aiuertiser  and  his 
co-workers  last 
week  for  “heroic 
ami  meritorious" 
service  in  cover¬ 
ing  the  South 
.Alabama  HimkI. 

R  o  u  n  t  r  e  e 
received,  in  addi¬ 
tion  to  a  letter 
of  commendation 
from  F'rank  P. 

Glass,  publisher, 
a  handsome  Unnis 
from  the  busi¬ 
ness  office  while 
other  memlK-rs  of 
the  staff  pre¬ 
sented  him  with  a  present. 

Rountree,  sent  to  the  tlooil  zone  on 
the  night  of  .March  14,  was  the  first 
newspaiHT  man  to  reach  FJba, — then 
uniler  more  than  15  feet  of  water, — but 
failed  to  get  his  story  through  until  the 
day  following.  .Arriving  in  a  boat  on 
March  15  about  ikhiii  with  Pitt  Tyson 
.Mailer,  recording  secretary  to  Governor 
(iraves,  an<l  a  Troy  national  guardsman, 
the  men  came  ujxm  a  house  floating  in 
the  water,  and  with  two  women  and  a 
baby  on  the  roof. 

Rountree  and  the  Governor’s  secretary 
gave  their  places  in  the  boat  to  the 
women,  and  liccame  refugees  themselves 
on  the  housetop.  F'earing  that  the  house 
would  lie  ripped  to  pieces  the  reporter 
and  secretary  swam  for  a  half  sunken 
IxKit  that  came  floating  by.  They  clung 
to  the  boat  and  were  fx>rne  downstream 
until  the  boat  struck  a  tree  where  they 
siH-nt  the  night.  They  were  rescueil  the 
following  day. 

Upon  reaching  the  Troy  shore — seven 
miles  from  F'lba — Rountree  wired  his 
story  and  remained  on  duty  through  the 
night,  having  gone  two  days  without 
sleep.  He  remained  in  the  florxl  zone 
for  a  week,  covering  both  the  Geneva 
and  Fillw  and  traveling  1.50  miles  daily 
lietween  the  two  points.  Rountree  is  a 
native  of  Georgia.  His  father,  C.  D. 
Rountree,  is  ixlitor  and  publisher  of  the 
Wriiihls'ville  (Ga.)  Headlight,  and  a 
fonner  president  of  the  <  ieorgia  Press 
assiKiation. 

CLASSIFIED  BILL  PASSES 

Measure  Sponsored  by  New  York 
Group  Waits  Governor’s  Signature 

The  bill  sponsored  by  the  New  York 
(  ity  Classified  .Advertising  Managers, 
making  it  a  misdemeanor  to  give  false 
informatk'ii  to  a  newspaper  when  placing 
a  classifieil  advert  i.sement,  has  passed 
lioth  branches  of  the  state  legislature  and 
now  awaits  Governor  Roosevelt’s  signa¬ 
ture. 

The  monthly  meeting  meetings  of  the 
New  York  classified  group  hereafter  will 
Ik-  held  at  the  New  York  Advertising 
Club.  At  the  last  meeting  FMward  CJero 
of  the  Brooklyn  Times  and  Alvin  A. 
Samuels  of  the  Jetvish  Daily  Fortvard 
were  admitted  to  membership. 


ASKS  DISMISSAL 


Radio  Board  Prays  Court  to  Rafusa 
Injunction  to  New  Press  Granp 

(Hy  Telegraph  to  Edito*  &  Publish**) 
Washington,  Mar.  28. — The  Federal 
Radio  Commission  tixlay  asked  the  Dis¬ 
trict  of  Columbia  Supreme  Court  to 
dismiss  injunction  proceedings  instituted 
by  the  National  Radio  Press  Associa¬ 
tion  to  restrain  the  radio  board  from 
allcx:ating  the  20  continental  radio  bands 
available  for  broadcasting  press  matter 
until  their  application  for  the  bands  can 
be  heard.  Hearing  on  the  motion  wiN 
lie  held  before  Justice  Jennings  Bailey 
next  week,  if  he  does  not  rule  on  the 
complaint  of  the  radio  press  organiza¬ 
tion  before  that. 
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SHQBmKmiREf 


By  MARLEN  PEW 


TO  nir  miiid  tlie  most  unfair  practice 
in  ioiirnaIi<im  is  <iiir  riillili  ss  di^recaril 


in  journalism  is  our  rutlili  ss  di^regaril 
of  the  rijjhts  ami  interests  of  cliildren 
who  fiRure  in  unpleasant  or  scaiulalons 
news  situations.  1  am  in  complete  apree- 
nient  with  the  editorial  school  which 
holds  that  the  newspaper  serves  best  when 
it  realistically  and  truthfully  reports  the 
events  of  life  as  they  fall,  so  that  the 
experience  of  one  may  l)ecome  the  com¬ 
mon  exi>ericnce,  and  1  object  to  suppres¬ 
sion  of  disapreeable  fact  merely  because 
it  is  URly  to  handle  or  may  add  to  the 
woes  of  principals,  hut  I  draw  the  line 
at  children.  It  is  wroiiR,  in  my  view, 
to  publish  the  identity  of  any  child  if 
the  facts  are  shameful  or  calculated  to 
break  tlte  child’s  self-respect  or  confi¬ 
dence.  \  child  is  not  responsible  for 
his  acts  on  a  common  plane  with  the  adult, 
lust  laws  do  not  hold  him  equally  re- 
s|KMisible.  Naughty  boys  and  pirls  are 
not  criminals.  It  is  medieval  to  hold 
them  as  such.  Yet  many  newspapers 
print  their  identities  and  faults  with  no 
thought  of  consequences.  In  some  com¬ 
munities  the  child  is  protected  by  law 
against  such  abuse.  In  Massachusetts 
a  state  law  prohibits  imblication  of  the 
identity  of  any  child  appearing  in  the 
juvenile  court,  although  the  circumstances 
of  the  case  may  be  related.  My  recol¬ 
lection  is  that  a  similar  law  prevails  in 
Colorado.  Years  ago  a  newspaper  or¬ 
ganization,  with  which  I  was  connected, 
followed  a  rule  never  to  publish  the  name 
or  address  of  a  minor  in  disgraceful 
circumstances.  We  would  report  cases 
by  merely  using  blanks  for  names  and 
streets.  Or  there  w’ould  be  a  note  ex¬ 
plaining  our  policy  of  omission.  I  was 
convinced  then,  and  still  lielieve  that  this 
rule  was  not  only  just,  hut  made  thou¬ 
sands  of  firm  friends  for  our  paper. 
Something  way  dowm  deep  in  our  souls 
revolts  when  we  encounter  news  stories 
which  parade  childreti  as  criminals  when, 
in  truth,  they  are  only  playing  or  experi- 
rnenting  with  life.  Often  they  are  vic¬ 
tims.  Most  hateful  of  all  is  a  story 
identifying  a  little  girl,  victim  of  a  statu¬ 
tory  offense. 


parent ^  and  teachers  during  the  early 
weeks  and  years  of  the  child’s  life,  result¬ 
ing  in  wrong  habits  of  thinking,  wrong 
habits  of  feeding  and  wrong  ways  of 
iH-having.” 

*  *  * 


MISS  HASSKTT  lists  the  following 

nrolilem  rhildren  !  Those  who  are 


'C'  VERY  j»rent.  grown-up  aunt  or  uncle 
^  and  particularly  every  police  or  court 
official  believes  he  knows  all  that  is  to 
be  known  about  children,  but  the  strange 
fact  is  that  the  science  of  controlling  the 
wild  emf)tions  and  vagaries  of  youth  is 
relatively  new  and  only  a  few  highly 
developed  people  comprehend  it.  Child 
problems  may  be  successfully  dealt  with 
by  parents,  teachers  or  officials  who  are 
naturally  adept,  but  usually  it  is  a  hit 
or  miss  process  and  the  misses  often  are 
tragic.  VMiat  is  needed  is  a  better  under¬ 
standing  of  the  science. 

I  have  today  been  reading  a  revealing 
essay  on  mental  health  in  children  by 
Miss  Clara  Bassett,  published  in  the  cur¬ 
rent  issue  of  The  World  Tomorrow. 
Miss  Bassett  is  a  consultant  in  psychiatric 
social  work  for  the  National  Committee 
for  Mental  Hygiene.  Her  investigations 
have  carried  her  to  many  cities  of  the 
country  and  she  is  particularlv  interested 
in  the  welfare  of  underprivileged  children. 

“We  now  know  that  our  children  may 
have  sick  minds,  sick  personalities  and 
sick  characters  in  the  same  way  that  they 
have  sick  bodies,”  Miss  Bassett  writes. 
“Parents  and  teachers  have  come  to 
realize  that  the  difficult,  disobedient  or 
delinquent  child  is  no  more  a  subject  for 
punishment  or  sternness  than  the  child 
who  is  physically  sick.  He  is  rather  in 
need  of  careful  shxiy  to  find  the  hidden 
causes  of  his  behavior.  Many  studies 
of  these  problem  children  have  clearly 
indicated  that  the  causes  of  their  diffi¬ 
culties  can  usually  be  traced  back  to  the 
early  handling  of  t^  child,  to  unwise 
attitudes  and  methods  on  the  part  of 


problem  children;  Those  who  are 
abnormally  timid,  fearful  and  shrinking; 
those  jealous  of  attention  or  achieve¬ 
ment  by  other  children ;  habitual  bullies ; 
those  who  fly  into  temper  tantrums  when 
desires  are  thwarted ;  those  who  demand 
constant  attention  by  showing  off ;  those 
tfx>  dependent  on  the  mother  and  cannot 
take  their  own  i)arts  in  a  group;  sullen, 
resentful  children,  feeling  themselves 
'■pickcfl  on.”  discriminated  against  or  shut 
out ;  the  child  who  cannf)t  distinguish  be¬ 
tween  i)hantasy  and  fact ;  those  who  take 
refuge  behind  physical  symptoms  or 
complaints  when  confronted  with  difficult 
or  unpleasant  situations,  or  for  the  pur¬ 
pose  of  getting  attention  ;  those  who  show 
unusual  interest  and  curiosity  in  sex 
matters  or  particiiate  in  sex  activities; 
those  who  steal,  those  who  blame  others 
for  their  own  difficulties  and  mistakes 
and  those  who  are  inactive  and  con¬ 
stantly  day-dream. 

While  these  faults  may  seem  trivial. 
Miss  Bassett  tells  us  that  they  must  be 
handled  to  prevent  the  child  from  devel¬ 
oping  habits  which  may  cause  trouble 
throughout  life. 


PARENTS  and  teachers  must  take 

tlifMT  imfMirlant  iiyK  nf  rhilrl  rparincr 


ings  of  discouragement,  inferiority  or 
inadetiuacy ,  imitation  of  the  fussy 
anxiety  of  parents  abcjut  their  health; 
fears  about  sex  as  a  reflection  of  the 
shocked  attitudes  and  eloquent  evasions 
of  the  parents — of  whispers,  lies  and 
unwholesome  stories ;  fears  about  death 
and  a  revengeful,  punishing  God.  “These 
devastating  fears,"  writes  Miss  Bassett, 
“are  usually  developed  by  the  use  of 
threats,  ridicule,  scolding,  nagging,  and 
punishment  as  mcthf)ds  of  developing  the 
desired  Itehavior,  by  unfavorable  _  com¬ 
parison  with  others,  and  through  ignor¬ 
ance  and  lack  of  opportunities  for  gaining 
information  and  experience  which  will 
give  the  child  confidence  and  a  knowledge 
of  the  world  in  which  he  lives.” 


^  their  imtKirtant  job  of  child  rearing 
with  the  seriousness  that  it  de.serves. 
Miss  Bassett  -ays.  They  must  know 
what  they  are  doing.  Happy  relation¬ 
ships  in  the  home  is  a  fundamental  re- 
<|uirement  for  the  mental  health  of  chil¬ 
dren.  .\  large  percentage  of  delinquent 
children  come  from  broken  homes.  The 
child’s  whole  life  is  filled  with  insecurity 
and  uncertainty  if  parents  are  quarreling, 
hating,  seeking  to  dominate  each  other, 
and  such  children  often  develop  serious 
nervous  disorders.  Other  family  situa¬ 
tions  which  influence  children  are  fa- 
voritisms  of  parents  toward  certain  chil¬ 
dren,  unwholesonic  self-sacrifice  and  ab¬ 
ject  devotion  of  a  mother  who  shuts 
herself  up  in  the  home  ami  babies  lier 
rhildren  until  she  spoils  them.  The 
imitation  or  reaction  of  children  toward 
unfortunate  personality  traits  of  the 
parents  is  also  a  bad  influence.  The 
best  possible  guarantee  for  the  future 
mental  health  of  a  boy  or  girl.  Miss 
Bassett  declares,  is  a  family  relationship 
which  is  characterized  by  unselfish  love, 
respect  for  personality,  friendship,  com¬ 
radeship,  confidence  and  joy. 

*  *  « 

p.ARENTS  are  urged  by  Miss  Bassett 
to  intimately  know  their  children  as 
individuals.  They  should  understand 
what  their  physical  equipments  are  and 
treat  them  accordingly.  They  should 
understand  what  their  mental  or  intel¬ 
lectual  make-ups  are  and  if  a  boy  is  dull, 
slow  and  plodding,  he  should  not  be 
treated  as  one  who  is  quick  and  brilliant. 
Parents  should  know  something  regarding 
the  child’s  feelings  or  emotions.  There 
should  be  absolute  freedom  from  fear — 
no  bullying  or  carping  criticism  by 
parents  or  other  members  of  the  family. 
Each  child  being  very  different  in  equip¬ 
ment  and  personality  must  be  handled 
differently,  according  to  his  peculiar 
make-up,  specific  ne^s  and  problems. 
No  trait  or  character  can  be  accepted  as 
inevitable,  for  all  traits  can  be  modified 
grtatly  by  the  right  understanding  of 
their  causes,  and  by  changed  methods  of 
handling.  Miss  Bassett  cautions  parents 
about  such  unwholesome,  dangerous  influ¬ 
ences  as  the  following  :  Unfair  criticism 
of  the  child  in  the  family  or  the  school ; 
unreasonable  fears  or  failure  or  feel- 


ANOTHER  important  contribution  to 
the  mental  health  of  the  child  is  hand¬ 
ling  that  results  in  freedom  from  habits 
of  evasion,  another  subtler  expression  of 
fear.  These  habits  of  evasion  include 
running  away  from  difficult  or  unpleas¬ 
ant  thoughts,  feelings,  tasks  or  duties. 
Some  of  the  symptoms  of  evasion  are  a 
tendency  to  find  extenuating  excuses  for 
failure,  to  blame  others,  to  take  refuge 
in  physical  symptoms  or  temjxT  tantrums 
as  an  escajic  from  duties  or  difficult  situa¬ 
tions.  the  habitual  refusal  to  face  facts, 
the  habit  of  living  in  the  imagination  as 
an  escape  from  the  inevitable  difficulties 
and  unpleasant  aspects  of  life,  the  habit 
of  running  a  bluff,  of  pretending  and  of 
untruthfulness.  W'e  must  encourage  chil¬ 
dren  to  face  facts,  difficult  problems,  and 
unpleasant  situations  frankly  and  bravely, 
helping  them  to  learn  to  take  responsibil¬ 
ity  and  to  meet  consequences.  We  must 
cultivate  in  them  a  kind  of  psychological 
frankness  and  honesty  with  themselves. 

“Another  safeguard  to  the  mental  health 
of  the  child  is  the  cultivation  in  him  of 
attitudes  of  self-confidence  resulting  from 
frequent  opportunities  for  successful 
achievement.  No  matter  how  handi- 
capjK-d  a  chikl  may  be,  either  physically 
or  mentally,  he  must  lie  handled  in  such 
a  way  that  lie  will  have  confidence  in  the 
abilities  he  d<K's  jiossess  and  in  his  use¬ 
fulness  as  a  person.  Every  child  must 
be  given  frequent  opjmrtunitics  to  achieve 
praise  and  success  within  the  limits  of  his 
own  caiiacities.  Repeated  failures  are 
likely  to  cripple  and  handicap  the  child 
for  life.  The  development  of  skills  in 
the  child  must  lie  along  the  lines  of  his 
b<-st  abilities.  He  must  not  be  forced 
into  fields  which  the  parents  desire,  when 
their  ambitions  and  desires  for  the  child 
exceed  its  abilities  and  demand  capacities 
which  he  lacks.  .Self-confidence  is  also 
develoiieil  by  jiroviding  opportunities  for 
the  child  to  gain  a  wide  variety  of  ex¬ 
perience  in  varied  situations,  thus  adding 
to  liis  knowledge  of  the  world  in  which 
he  lives  and  to  his  confidence  in  dealing 
with  it."  Miss  Bassett  concludes  her 
article  by  urging  parents  and  teachers  to 
encourage  children  to  take  an  enjoyable 
interest  in  numerous  activities,  Ixith  play 
and  work.  The  child  who  learns  early  to 
make  independent  choices  and  decisions 
develops  a  desirable  capacity  for  inner 
control. 


This  expert  analysis  is  but  an  india- 
tion  of  the  sensitive  nature  of  childroi, 
calling  for  attitudes  by  their  elders  which 
are  not  only  intelligent  but  kind,  just  and 
deeply  considerate.  My  belief  is  tliat  this 
sense  of  responsibility  for  child  welfare 
should  extend  beyond  the  confines  oi 
home,  school,  church  or  playground.  It 
deserves  to  be  recognized  by  local  govern¬ 
ments,  with  special  instructions  to  control 
the  conduct  of  police  officials,  park  at¬ 
tendants,  court  attaches,  truant  officers, 
visiting  nurses  and  all  others  who  come 
in  contact  with  children.  And  it  deserves 
to  be  recognized  by  newspaper  men.  11* 
havoc  that  may  b«  done  to  an  unhappy, 
mistaken  child  by  a  hard-boiled  reporter 
and  a  reckless  copy-desk  need  not  be 
emphasized  in  any  discussion  in  this 
column..  In  the  light  of  the  new  knowl¬ 
edge  aincerning  the  intricacies  of  child 
rearing  common  decency  dictates  that 
juvenile  delinquency  shall  not  be  treated 
in  news  columns  as  crime  and  that,  for 
the  sake  of  a  story,  no  child’s  life  shall 
be  blasted  by  identification  in  relation  to 
disgraceful  news  facts.  .  .  .  Better 

for  him  that  a  millstone  were  hanged 
about  his  neck,  and  that  he  were  drowned 
in  the  depth  of  the  sea. 


REJECTS  W.  U,  PUBLICITY 


Soiiiul  finance,  not  the  half- 
baked  ideas  of  small  politi¬ 
cians,  is  the  backbone  of  a 
country.  Sound  financial  fea¬ 
tures,  not  unfounded  rumors, 
tips,  and  gossip,  are  the  back¬ 
bone  of  a  newspaper. 


FINANCI.4L  PRESS  SERVICE 


730  Fifth  Avenue 


New  York 


Tennessee  Editor  Tells  Local  Mansgtr 
Why  It  Was  Thrown  Away 

Attempts  of  the  Western  Union  Tele¬ 
graph  Company  to  obtain  free  space  in 
newspapers  for  announcements  of  new 
rates  and  special  Faster  greeting  tele¬ 
grams  met  with  resistance  in  Johnsnn 
City,  Tenn.,  this  week  when  Carroll  E. 
King,  managing  editor  of  the  Johnson 
City  Chronicle  aiui  Staff-News,  wrote 
the  local  Western  Union  manager,  ex¬ 
plaining  why  he  threw  Western  Union 
publicity  into  the  waste  basket. 

Mr.  King  toki  the  l(K:al  manager  he 
did  not  criticize  him  for  attempting  to 
get  the  publicity  published  as,  of  course, 
he  was  working  for  his  company.  He 
then  explained  to  Mr.  Pope  that  Western 
Union  and  Postal  Telegraph  Comixinies 
spent  the  bulk  of  their  advertising  fiiiid- 
in  magazines. 

“Why  don’t  they  ask  the  magazines  to 
give  them  the  free  publicity,”  his  letter 
continued.  “The  magazines  are  the  only 
publications  profiting  by  their  relation¬ 
ship  and  business  connections  with  the 
telegraph  companies. 

“Space  is  the  only  commodity  the  p 
newspapers  have  to  sell.  If  we  were  to 
ask  you  to  grant  us  the  privilege  of 
sending  all  of  our  Easter  Greetings  by 
Western  Union  free  of  charge,  we  would 
be  asking  you  no  more  than  your  com¬ 
pany  is  asking  us. 

“Actual  live  interesting  news,  free  of 
advertising  tie-up,  in  an  amount  many 
times  greater  than  our  space  limitations, 
is  available  to  us  every  day.  Why  then, 
should  we  give  valuable  space  to  organi¬ 
zations  which  actually  pay  our  competi¬ 
tors.  for  the  same  thing  they  expect  m 
to  give  them  free?” 


3!! 


SPECIAL  STARTS  NEW  A.  N.  A.  NAMES  COMMITTEES 
CHECKING  SERVICE  ,  ^ 

Peabody  Heads  Group  to  Arrange 
Program  for  May  Convention 

Stuart  Peabody  of  the  Rordcn  Com¬ 
pany,  New  York,  was  appointed  chair¬ 
man  of  the  program  committee  named 
this  week  by  the  AssiK'iation  of  National 
Advertisers  to  make  arrangements  for  the 
association’s  convention  at  French  Lick. 
-  Ind.,  May  27  to  2*).  \\ .  A.  drove  of 

the  Edison  Electrical  Aiipliance  (Vnn- 
pany,  Inc.,  Oiicago,  was  named  as  asso- 
'  ciate  chairman. 


ilton-DeLisser  Will  Send  Tear 
Sheets  of  Copy  Appearing  in 
Papers  on  Their  List  to 
Agencies  at  No  Extra  Charge 


D’Arcy  Opens  Cleveland  Office 

The  IVArcy  Advertising  Company, 
whose  headquarters  are  in  St.  Louis,  have 
opened  an  office  in  Cleveland,  O.,  in  the 
Terminal  Tower  building.  I.  d.  Hrown 
is  in  charge.  , 


A  new  branch  of  special  representa- 
ti«  service 
.hen  Hami 


The  tear-sheets  will  be  sent  out  with 
it  representatives’  bills  to  the  agencies 
at  the  end  of  each  month.  Some  agen¬ 
cies  have  advised  the  company  they  would 
rather  receive  the  tear-sheets  immediately 
alter  the  advertisements  appear,  L.  A.  X. 
DeLisser  told  Editor  &  Publish™  and 
a  such  cases  this  service  will  be  given, 
he  said. 

The  service  is  to  be  given  at  no  extra 
charge  to  publishers,  Nlr.  DeLisser  said, 
although  it  has  necessitated  the  addition 
of  two  people  to  the  staff. 

Explaining  the  reasons  for  starting  this 
<nrice,  Mr.  DeLisser  said: 

“Special  representatives  should  per- 
iortn  three  branches  of  service.  The  first 
to  sell  space ;  the  second  to  collect  the 
oMiey  for  the  space  sold;  and  the  third 
i  to  prove  insertions  of  advertisements 
®  their  newspapers.  At  present  the  spe¬ 
cials  are  giving  the  first  to  services  and 
it’ve  decided  to  take  up  the  third. 

“We  believe  that  sending  tear-sheets 
rom  one  central  point  instead  of  a 
itore  of  widely  separated  localities  is  a 
more  efficient  way  of  working.  The 
gent  will  receive  all  the  desired  checking 
>heets  in  one  mailing.” 

Ur.  DeLisser  explained  that  copies  of 
all  newspapers  represented  by  Hamilton- 
Dd.isser  are  received  by  the  company  the 
fajr  after  publication,  with  the  exception 
of  one,  thus  making  the  new  service  quite 
practical.  He  said  that  many  communica¬ 
tions  had  been  received  from  agencies 
cnmm^.iding  the  plan. 


‘SPECIAL"  CHANGES  NAME 


Scoops  can  Die 

in  10  Minutes 


Stocker  Join*  Ford-Par«on*  —  New 
York  Office  Opened 

Ford-Parsons-Stecher,  Inc.,  special 
newspaper  representatives,  who  until 
March  1  were  known  as  the  Ford- Par¬ 
sons  Company,  have  opened  a  New  York 
o&e  at  271  Madison  avenue. 

The  new  branch  will  be  under  the 
iSrertion  of  W' alter  R.  Stecher,  vice- 
president,  who  has  purchased  an  interest 
■  the  firm,  and  who  is  expected  to 
arrive  from  the  Chicago  headquarters  in 
May.  He  will  be  assisted  by  John  V. 
'.onger.  Mr  Stecher  has  been  with  the 
a«ency  15  years. 

Horace  M.  Ford  foundetl  the  agency  in 
iW2  in  Chicago.  With  Fred  F'.  Parsons, 
sotretary-treasurer,  he  soon  launched  on 
» expansion  program.  Five  years  ago 
a  San  Francisco  office  was  opened,  and 
wre  recently  two  other  coast  branches 
•we  established  at  Los  Angeles  and 
Portland. 

Mr.  Ford  was  in  New  York  at  the 
*’f*ning  of  the  new  office. 


m<i  of  a  C*H  l>u- 
$HUch  Convryor  in  the  fAdnt  of 
the  Piuadena  Star  hletv*»  Pout* 
dena.  Cal.  (Circwlalion  a|>> 
p^pximately  IH.OOO).  Nocr  thul 
the  counter-paper  kicked  out 
hy  the  foliler,  is  undisturbed — 
/orilitoilnff  duitrifmtion  lo  car* 
tiers,  etc. and  that  paper* 
are  delivered  upside  down. 


Big  news  .  .  .  picked  off  by  an 

enterprising  reporter,  a  step 
ahead  of  his  competitors  .  .  .  pushed 
through  the  presses  by  a  plant  organ¬ 
ization  intent  upon  a  scoop.  But  the 
fight  is  not  over — not  if  your  com¬ 
petitors  are  better  equipped.  For  in 
those  last  few  minutes  from  the  press 
to  the  street  that  scoop  may  become 
just  a  piece  of  stale  news. 

C-H  Dispatch  Conveyors  shorten 
the  time  and  distance  from  the  presses 
to  the  street.  Papers  are  whisked  away 
as  fast  as  any  press  can  print  them — 
steadily,  speedily,  in  an  ordered  stream 
ready-counted  by  the  folder.  No 
cluttered  aisles — for  C-H  Dispatch 
Conveyors  make  use  of  ceiling  space. 


keep  floor  space  free — and  they  can 
he  run  through  walls,  floors,  around 
corners,  at  any  angle  or  incline. 

Thus  C-H  Dispatch  Conveyors  can 
be  installed  in  any  plant — new  or  old 
—  without  upsetting  plant  layout. 
And  the  speed  they  add — the  labor 
they  save — make  C-H  Dispatch  Con¬ 
veyors  a  logical  improvement  for 
papers  of  either  large  or  small 
circulation. 

The  new  booklet  “Keeping  Pace 
in  the  Newspaper  Plant”  describes 
these  and  other  advantages  of  C-H 
Dispatch  Convevors — and  in  addition 
C-H  Press  Control,  C-H  Press  Drives, 
and  C-H  Press  Control  Accesstvries. 
Mailed  on  request. 


DeWeese  Joins  Presbrey 

Effective  April  1,  Truman  .\.  De- 
'^'«je,  formerly  vice-president  in  charge 
^  advertising  and  publicity  of  the 
Redded  Wheat  Company,  will  join  the 
Frank  Presbrey  Company,  New  York  ad¬ 
vising  agency.  Mr.  DeWeese  has  had 
3  years  experience  in  food  advertising. 


CUTLER-HAMMER,  Inc. 

Pioneer  Manufacturers  of  Electric  CorUrol  Apparatus 

1272  St.  Paul  Ave.  MILWAUKEE,  WIS. 


CUTLER  HAMMER 


Rutanoesy  With  Bayless  Karr 

R.  S.  Rimanoezy  has  been  elected 
Vetary  of  the  Bayless  Kerr  Com- 
*8y.  advertising  and  marketing  coun- 
*krs.  of  Cleveland.  He  was  formerly 
y®ager  of  the  advertising  department 
*  the  McMyler  Interstate  Company 
•I  earlier  with  the  Oster  Manufactur- 
%  Company. 


nOispatch  '^^NeWspaper  ^  Conveyors' 
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WHAT  OUR  READERS  SAY 


YOUNG  A  RUBICAM’S  PLAN 

To  Editob  &  Pi'BLiSHfJc  I  havc  read 
Young  &  Rubicam’s  plan  for  eliminating 
the  “special  representatives.”  I  am  sur¬ 
prised  at  how  easy  some  “reps”  fall  for 
anything  the  agencies  suggest.  It’s  no 
wonder  that  some  publishers  are  ques¬ 
tioning.  whether  the  “specials”  arc  all 
they  arc  cracked  up  to  be  when  some  of 
them  reputed  to  be  among  the  best,  do 
not  seem  to  see  any  danger  to  themselves 
in  this  proposition. 

According  to  that  story,  the  represent¬ 
ative  is  not  to  inquire  about  any  future 
plans.  Just  tell  the  space  buyer  the 
same  old  story  of  population,  market 
and  circulation  coverage.  Who  is  going 
to  give  15%  or  even  10%  of  his  entire 
national  business  for  that  kind  of  ser¬ 
vice? 

Then,  when  the  plans  are  all  made  and 
orders  going,  or  perhaps  already  gone 
out,  the  Sfdicitor  may  see  some  clerk 
designated  and  properly  instructed  to  be 
the  buffer  between  the  publisher’s  repre¬ 
sentative  and  the  agency  to  absorb  the 
kicks.  This  party  will  have  nothing  to 
say  except,  “.Sf>rry,  but  it  is  too  late  to 
do  anything  about  it;  the  plans  are  all 
made  and  orders  gone  out.  We  can  make 
no  revisions,”  etc.,  etc. 

Of  course,  the  proposition  is  not  fair, 
hut  I  understand  from  the  story  in  E.  & 
P.  of  March  16.  that  some  of  the  “special 
representatives”  profess  to  think  it  is 
all  right. 

Well,  this  proposition  seems  to  be  one 
of  those  things  that  at  first  flash  .seems 
to  be  a  good  thing  for  the  party  of  one 
part,  but  which  if  thought  through,  as 
every  proposition  should  be  before  being 
sprung  for  actual  use,  would  not  look  so 
good. 

I  wonder  if  anybody  thinks  the  pub¬ 
lications  arc  going  to  sit  down  and  suck 
their  thumbs  and  pay  representatives, 
while  waiting  for  space  buyers  to  inform 
them  that  they  may  now  approach  (Mr. 
Hackett  or  whoever)  for  a  list  of  papers 
receiving  or*lers  on  such  and  so  account? 

On  the  surface  this  proposition  may 
look  good  to  one  or  even  several  agen¬ 
cies;  but  I  predict  if  the  rule  is  put  over, 
the  agencies  will  find  they  have  “jumped 
out  of  the  frying  pan  into  the  fire.” 

There  is  a  small  army  of  men.  women. 
l»oys  and  girls  making  a  living  by  rep¬ 
resenting  publishers  in  the  national  ad¬ 
vertising  field.  They  are  expected  to 
produce,  and  they  will,  or  go  hungry. 

I  am  certain  that  enforcing  any  such 
rule  as  this  will  unnecessarily  create 
more  friction  between  agents  and  pub¬ 
lishers.  and  there  fs  too  much  of  that 
now. 

There  has  f>een  a  lot  of  talk  and  writ¬ 
ing  about  this,  that  and  the  other  thing, 
hurting  the  advertising  business  as  a 
whole;  but  I  can  see  more  possibilitie*; 
for  irreparable  damage  in  this  sugges¬ 
tion  of  Young  &•  Rubicam  than  any  other 
thing  that  has  come  up  lately. 

For  instance,  suppose  this  horde  of 
representatives  should  raid  the  agents' 
clients  ?  O  Wow  ? 

T.  K.  Groom 

Director  of  National  .\dvertising.  Au¬ 
rora  (Ill.)  Beafon-\r7vs. 


DENIES  STRIKE  OUTRAGES 

To  Editor  &•  Pitbi.ishf.r. — During  the 
course  of  the  "recent  unpleasantness”  in 
the  newspaper  ,  field  in  Albany,  your  pub¬ 
lication  printed  what  purported  to  be  the 
facts  of  the  situation.  We  believe  some 
of  those  facts  were  obtained  from  biased 
sources;  did  not  represent  full  truth. 

We  admire  your  periodical  for  the 
thorough  way  in  which  it  covers  the 
newspaper  section  of  the  printing  indus¬ 
try.  We  are  pleased  to  consult  its  pages 
for  the  valuable  information  they  con¬ 
tain.  that  we  may  keep  ourselves  abreast 
of  the  progress  of  the  industry  in  which 
we  are  so  vitally  interested. 

You  know,  of  course,  that  most  of  the 
newspapers  of  size  or  consequence  in  this 
country  and  Canada  have  contractual  re¬ 
lations  with  the  International  Typo¬ 
graphical  Union.  We  believe  the  reason 
for  this  is  because  the  Typographical 


Union  is  the  only  agency  that  can  posi¬ 
tively  guarantee  to  the  publisher  compe¬ 
tent  compositors  at  a  fixed  price  for  a 
given  period;  thus  enabling  the  publisher 
to  rest  assured  that  his  very  perishable 
product  will  come  out  on  time,  at  a  cost 
predetermined,  and  will  represent  the  re¬ 
sult  of  the  most  skilled  workmanship. 

Back  of  the  organized  printers  stand 
three-quarters  of  a  century  of  diligent 
and  intelligent  effort  to  improve  their 
condition.  There  has  been  nothing  secret 
about  these  efforts.  It  is  not  necessary 
to  recount  the  measure  of  their  success. 
It  is  the  organized  printers  who  have 
taught  the  value  of  organization  to  the 
publishers.  It  is  the  organized  printers 
who  have  stabilized  their  part  of  the 
whole  industry. 

As  regards  a  majority  of  the  members 
of  the  typographical  unions,  it  is  axiom¬ 
atic  that  once  a  printer,  always  a  printer. 
Most  of  the.se  craftsmen  spend  their  lives 
in  the  printing  industry.  On  the  edi¬ 
torial  page  in  your  issue  for  March  2, 
you  quote  the  Biblical  injunction,  “Give 
diligence  to  make  your  calling  and  elec¬ 
tion  sure.”  After  men  have  conscien¬ 
tiously,  diligently  given  the  best  years 
of  their  active  lifetimes  to  any  industry, 
should  they  not  feel  they’ve  made  their 
“calling  and  election  sure.”  No  matter 
who  may  be  the  nominal  owners,  can 
any  industry  afford  to  disown  the  men 
who  devote  their  lives  to  it? 

We  organized  printers  are  firmly  con¬ 
vinced  that  we  are  not  mere  “laborers  in 
the  vineyard,”  to  be  ruthlessly  supplanted 
at  the  whim  of  some  publisher  or  his 
agent,  when  the  terms  and  conditions  of 
our  employment  do  not  suit  his  ideas. 
The  newspaper  business,  especially,  like 
many  other  big  businesses,  is  quasi-public 
today,  and  not,  as  in  the  past,  a  purely 
individualistic  enterprise.  And  another 
thing,  no  business  is  entitled  to  survive, 
nowadays,  if  it  cannot  achieve  success 
without  grinding  down  the  workers 
whose  long  years  of  genuine  service  are 
largely  responsible  for  its  prosperity. 

We  feel  that  your  publication,  as  one 
widely  read  and  accepted  by  the  news¬ 
paper  section  of  the  printing  industry  as 
almost  an  official  organ,  b^ause  of  the 
comprehensive  excellence  of  its  material, 
should  try  to  be  fair  to  all  elements  in 
the  indu.stry.  “Give  diligence  to  make 
your  calling  and  election  sure.” 

We  take  exception  to  an  expression  of 
editorial  opinion,  appearing  in  your  issue 
for  March  2,  entitled:  “Foul  Tactics  at 
.Mbany.”  There  are  several  statements, 
l>oth  of  supposed  fact  and  opinion,  in  this 
editorial,  with  which  we  disagree. 

The  Albany  lockout  was,  as  you  term 
it,  “a  lamentable  affair.”  The  publishers 
involved  probably  do  regret  it  “more 

deeply . than  anyone  else.”  Both 

Mr.  Gannett  and  Mr.  Hearst  well  know 
that  the  “union  principle,”  as  you  say 
it,  is  the  one  that  pays  biggest  dividends 
because  it  gives  most  economic  results. 

Your  claim  that  “local  union  hot¬ 
heads,  unreasonable  men,  driven  by  a 
rule  or  ruin  attitude,”  were  responsible 
for  the  lockout,  is  not  true.  It  does  not 
tally  with  the  fact  that  Albany  Typo¬ 
graphical  Union  tried  patiently  for 
nearly  nine  months  to  negotiate  an  agree¬ 
ment  with  the  publishers  through  con¬ 
ciliation.  It  resorted  to  the  ultimate 
weapon  of  all  organized  workers  only 
when  the  publishers’  agents  insisted  upon 
the  surrender  of  principles  fundamental 
to  our  organization,  and  after  it  had  be¬ 
come  quite  apparent  that  the  publishers 
were  planning  to  make  an  effort  to  sup¬ 
plant  us  with  others. 

You  assert  that  the  “compositors  have 
.seriously  harmed  another  set  of  old 
friendships.”  “Friendships”  in  business, 
as  you  ought  to  know,  are  based  solely 
upon  mutual  advantages  and  have,  or 
should  have,  naught  to  do  with  senti¬ 
ment.  Allow  us  to  assure  you  that  we 
conduct  our  affairs  on  a  dollars-and-cents 
basis,  and  so  has  every  publisher  who 
has  made  and  deserved  success. 

But  what  we  object  to  most  seriously, 
in  this  editorial,  is  your  recounting  of 
two  untoward  incidents  of  the  lockout 
and  the  wholly  unwarranted  conclusions 


you  draw  and  allow  your  readers  to  in¬ 
fer,  without  being  fair  enough  to  submit 
proof.  You  mention  the  fact  that  one 
of  the  non-union  printers  employed  in 
our  places  “had  been  attacked  by  an  acid 
thrower  in  the  street.”  Also  you  claim, 
without  warranty,  that  a  “union  spy”  in 
one  of  the  offices  “inserted  in  a  Durant 
display  advertisement  a  line,  which  got 
to  the  street,  reading;  ‘The  1929  model 
Durant  is  no  damn  good;  don’t  buy 
one.’  ”  You  comment  further,  “The 
atrocity  of  the  acid  thrower,  and  the 
cowardly,  sneaking,  cheap  trick  of  the 
spy  are  events  which  will  cause  every 
honest  and  sensible  union  printer  in  this 
country  to  hang  his  head.” 

Now,  if  you  know  anything  at  all 
about  strikes  and  lockouts,  you  know 
that  they  are  inevitably  bitter  feuds. 
Many  of  the  union  printers  affected  by 
the  Albany  lockout  had  been  employees 
for  twenty  or  more  years,  a  few  for  more 
than  forty  years,  in  the  offices  affected. 
Bitter  resentment  at  the  attitude  of  the 
publishers  was  perfectly  natural.  Not¬ 
withstanding  this  fact,  the  men  refrained 
from  using  violence.  No  picketing  was 
allowed  by  union  officials  and  every  man 
was  instructed,  under  threat  of  heavy 
penalty,  to  do  nothing  detrimental,  in  a 
physical  way,  to  the  employers,  his  pos¬ 
sessions  or  employees. 

The  two  hundred  and  thirty-seven  men 
affected  by  the  lockout  were,  for  the 
most  part,  native  born,  property  owners, 
taxpayers,  voters.  They  had  the  full 
sympathy  of  the  public;  and  to  such  an 
extent  that  many  too  ardent  sympathizers 
sought  to  help  them  by  violence.  The 
acid  throwing  was  the  result  of  a  quarrel 
lietween  non-union  workers  and  no  one 
has  ever  accused  the  union  printers  of 
that  crime  until  you  “jumped”  to  your 
unjust  conclusion.  So  far  as  we  know, 
the  insertion  of  the  line  in  the  Durant 
advertisement  was  done  by  one  of  the 
non-union  men  to  settle  a  score  of  his 
own.  The  non-unionists  were  very  much 
dissatisfied  with  the  terms  of  their  em¬ 
ployment  and,  at  one  time,  were  on  the 
ixjint  of  striking  themselves. 

It  seems  to  us  that  you  would  more 
certainly  “make  your  calling  and  election 
sure”  if  you  would  “give  diligence”  to 
the  ascertainment  of  your  facts  and  the 
expression  of  your  opjnions.  This  print¬ 
ing  industry,  Mr.  Editor,  belongs  to  all 
of  us.  It  is  up  to  us  all  to  make  of  it 
something  in  which  we  can  take  that 
justifiable  pride  every  man  should  be  able 
to  take  in  the  means  by  which  he  gains 
his  livelihood.  Only  a  dirty  dog  fouls  his 
own  kennel.  Let’s  be  fair  toward  each 
other,  as  employers,  as  employees.  And 
you.  the  go-lietween,  reporting  accurately 
the  facts  that  we  all  may  gauge  our  pro¬ 
gress. 

Thanking  you  for  ^this  opportunity  of 
addressing  you  and  with  kindest  of  per¬ 
sonal  regards,  I  am. 

Sincerely  and  fraternally  yours. 

VV.  D.  Guernsey, 

Chairman  Publicity  Committee,  Albany 
Typographical  Union  No.  4. 


STRANGE  PSYCHOLOGY 

To  Editor  &  Publisher:  In  your 
issue  of  Feb.  9.  Dr.  Earl  Barnes,  lec¬ 
turer  and  psychologist,  is  report^  as 
saying:  “I  can  see  no  great  future  in 
newspaper  work  today  for  the  young 
man,  and  I  believe  that  most  young  men 
in  it  believe  as  I  do.”  Mr.  Charles  E. 
Fisher,  writer  of  the  interview  with  Dr. 
Barnes,  explains  that  the  lecturer  has 
spent  some  time  studying  the  psychology 
of  the  newspa^r  man.  It  seems  appar¬ 
ent,  to  my  mind,  that  Dr.  Barnes  has 
failed  to  grasp  a  psychological  truth 
known  for  several  generations  to  editors. 
It  is  that  young  newspaper  men  are  quite 
apt  to  find  relief  from  the  nervous  strain 
and  excitements  of  the  quest  for  news 
by  indulgence  in  a  pessimistic  debauch. 
This  perhaps  would  mislead  a  doctor  of 
psychology  but  not  a  city  editor.  He 
knows  that  pessimism  vanishes  instantly 
when  the  telephone  brings  in  the  next 
hot  tip.  It  is  a  mere  reaction  after 
battle :  signifying  nothing. 

If  the  able  young  newspaper  men  of 
today  see  no  future  in  the  profession 
the  doctor  should  be  able  to  account  for 
the  fact  that  they  not  only  remain,  but 
display  the  keenest  rivalary  for  the  most 


difficult  assignment.  How  does  be 
square  his  conclusion  with  the  self-evi- 
dent  fact  that  when  a  city  desk  or  other 
executive  post  is  suddenly  vacated  is 
any  newspaper  office  always  there  are 
more  than  enough  enthusiastic  yoiay 
reporters  eager  for  added  responsibili^ 
and  nervous  strain. 

My  impression  is  that  the  doctor  b 
insufficiently  versed  in  the  history  and 
development  of  the  newspaper  to  under¬ 
stand  the  young  men  he  has  been  study- 
ing.  I  gather  the  impression  that  k 
sees  no  future  for  them  partly  because 
he  notices  that  there  are  no  more  per¬ 
sonal  journalists  occupying  such  posts 
as  did  Greeley,  Dana,  Watterson  and 
Bennett. 

The  young  newspaper  men  of  today, 
if  I  understand  them  after  twenty-fiw 
years  of  daily  association,  are  happy  to 
feel  that  the  kind  of  journalism  practiced 
by  the  men  of  Greeley’s  day  is  as 
dead  as  mutton.  Its  blind  partisanship, 
vituperative  special  pleading,  its  refusal 
to  see  that  the  news  should  not  be  colored 
to  suit  the  personal  whims  or  interests 
of  the  editor,  is  abhorent  to  the  news¬ 
papermen  of  this  generation.  Dana. 
Greeley  and  their  colleagues  were  bril¬ 
liant,  virile  and  honorable  according  to 
the  newspaper  code  of  their  times. 
The  reading  public  of  today  would  not 
tolerate  their  dictatorial  intolerance  in 
editorial  expression  or  long  patronize 
their  biased  news  reports. 

Today’s  young  newspapermen  are  not 
worshipping  at  the  shrines  of  those 
striking  journalists  of  the  departed 
school.  They  are  in  training,  the 
younger  men,  to  be  ready  in  the  jour¬ 
nalism  of  tomorrow  to  follow  worthily 
the  leaders  of  the  newspaper  world  of 
today,  such  men  as  Frank  B.  Noyes, 
Adolph  Ochs,  C.  H.  Dennis,  Edward 
S.  Beck,  Joseph  and  Ralph  Pulitzer, 
Casper  Yost,  Walter  Lippmann,  Kent 
Cooper,  Frank  M.  O’Brien,  David  Law¬ 
rence,  William  Hard,  Ogden  Reid, 
Julian  Mason,  and  a  hundred  others 
whose  names  come  to  mind  faster  than 
they  can  be  put  on  paper.  There  is  still 
another  hundred  of  national  repute,  and 
still  other  hundreds  are  perhaps  just 
as  able,  but  by  chance  are  working  in 
more  limited  fields. 

No  great  future?  No  matter  what 
the  Ixiys  tell  the  doctor,  who  does  the 
psychologist  suppose  is  going  to  be  man¬ 
aging  editor  of  the  Chicago  News,  the 
editor  of  the  Chicago  Tribune,  the  domi¬ 
nant  mind  on  the  New  York  Times,  the 
general  manager  of  the  Associated  Press, 
in  the  next  generation  of  newspaper¬ 
men?  These,  and  hundreds  of  other 
important  posts  certainly  will  not  be 
held  by  lawyers,  doctors,  politicians,  or 
professors.  They  will  be  held  by  those 
who  today  are  the  “young  newspaper¬ 
men”,  some  of  whom,  perchance,  the  psy¬ 
chologist  has  been  studying. 

George  B.  .^rmste.sp. 

Managing  Editor, 
Hartford  Courasit. 
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OPEN  DIPLOMACY  IN  PACIFIC 

To  Editor  &  Publisher;  It  happened 
in  New  York  on  March  II.  A  small 
group  of  men  dined  together  in  a  private 
club,  and  later  was  addressed  by  the 
guest  of  honor.  He  spoke  about  the 
coming  conference,  late  in  October,  in 
Kyoto,  Japan, — the  biennial  conference 
under  the  auspices  of  the  Institute  of 
Pacific  Relations — and  mentioned  that  at 
some  of  the  meetings  in  this  conference 
members  of  the  press  will  not  be  ad¬ 
mitted. 

Exactly  where  this  dinner  was  held: 
who  sponsored  it ;  in  whose  honor  H 
was  given;  who  were  present;  for  what 
purpose  the  function  was  arranged  ;— 
these  facts  can  not  be  published,  by  re¬ 
quest  of  the  host.  Without  violating 
confidence,  however,  it  may  be  said  that 
only  a  score  of  persons  were  present,  h 
would  not  be  exaggerating  to  say  that 
some,  if  not  all,  of  these  persons  are  in¬ 
fluential,  although  in  what  particular 
respect  it  would  not  be  permissible  to 
say. 

The  reason  why  this  account  is  written, 
notwithstanding  the  imposed  secrecy 
(which  therefore  makes  it  seem  more 
intriguing  than  it  really  is),  is  because 
some  one  at  that  dinner  questioned  the 
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^  of  the  suggestion  that  some  of  the  PEINSACOLA  REPORTERS 

Bcetings  in  the  forthcoming  Kyoto  con- 
fcrence  will  not  be  open  to  members  of 
the  press.  This  was  answered  by  the 
itatement  that  some  of  the  delegates  at- 
toiding  the  conference  may  not  feel  in¬ 
clined  to  speak  with  the  utmost  frank¬ 
ness  if  they  knew  that  what  they  said 
«ould  be  reported  in  the  press. 

“If  the  delegates  are  so  nervous  about 
other  people  Imowing  what  they  think  on 
questions  affecting  differences  between 
Mtions,”  the  critic  commented  later,  dif¬ 
ferences  for  which  the  conference  pro¬ 
fessedly  seeks  a  peaceable  settlement 
dirough  frank  and  open  discussion,  then 
the)'  might  just  as  well  stay  at  home  and 
let  others  attend  the  conference  who  will 


editions  of  the  newspapers  that  could  not 
be  reached  by  the  emergency  facilities 
under  the  direction  of  C.  B.  McAllister, 
circulation  manager.  Only  one  day  did 
the  papers  fail  to  reach  at  least  a  ma¬ 
jority  of  its  readers  in  the  flood  area. 

Iceland  (1.  Swarts  is  editor-in-chief  of 
the  two  papers,  which  are  published  by 
John  H.  Perry. 


New*  and  Journal  Men  in  Alabama 
Flood  Area*  Four  Hour*  After 
Warning — Paper*  Delivered 
by  Airplane 


Within  four  hours  after  the  first  flood  kept 
warning  had  been  received  March  14  in  the  j 
Pensacola,  Fla.,  telling  of  high  water  in  way 
two  Alabama  towns,  40  and  60  miles  throe 
away  respectively,  reporters  from  the  As 
Pensacola  News  and  the  Pensacola  Jour-  Joun 

_  _ _  nal  were  in  the  stricken  areas.  The  first  fleet 

be  courageous  enough  to  let  the  world  information  gleaned  by  the  reporters  was  tion 
Imow  what  they  think.”  used  as  a  basis  for  the  newspapers’  ney 

The  guest  of  honor,  in  the  course  of  broadcasting  an  appeal  for  help,  which  days, 
his  speech,  spoke  in  general  of  the  his-  brought  instant  response  from  the  U.  S.  Bo 
lory  and  purposes  of  the  Institute  of  Xaval  .^ir  station,  which  used  more  than  y<>nn 
Pacific  Relations,  stressing  the  fact  that  60  planes  in  a  relief  program.  covei 

its  primary  aim  was  to  discover  ways  by  Fxl  Pinney,  News  reporter,  was  the  comi 
which  differences  between  nations  border-  first  to  reach  the  flood  scene,  reaching  plant 
ing  on  or  interested  in  the  Pacific  may  his  destination  by  wading,  boating  and  Jol 
be  composed  without  resort  to  war.  He  swimming  his  way.  While  he  was  check-  the 
aid  that  some  of  the  past  differences  ing  up  in  two  of  the  towns  most  affected,  asser 
centering  in  the  Western  hemisphere  sim-  R.  L.  Shipp,  of  the  Journal,  was  working  .\11  i 
aar  to  those  of  the  present  in  the  Far  with  a  relief  expedition  in  a  nearby  town,  pape 
East  were  settled  by  war,  and  that  a  .Mter  many  hours  of  rescue  work,  he  man: 
better  example  than  violence  should  be  tapped  one  of  the  few  telephone  wires  out  Proi: 

found  for  the  solution  of  the  present  -  •  ••  •  . 

problems. 

.\mong  other  observations  he  men¬ 
tioned  the  problem  of  Manchuria  where 
he  said  “Chinese  rights,  Japanese  inter¬ 
ests,  and  Russian  aspirations”  impinged 
against  one  another.  He  predicted  that 
it  will  probably  be  in  the  meetings  con¬ 
cerning  this  subject  that  secrecy  will  be 
imposed. 

“Conceding  that  such  conferences 
usually  do  accomplish  a  great  deal  of 
food.”  said  the  critic  later  in  an  infor¬ 
mal  discussion,  “I  still  can  not  under¬ 
stand  why  even  the  suggestion  of  an  air 
of  mystery  should  be  permitted  to  shroud 
die  proceedings,  especially  when  the  fact 
is  borne  in  mind  that  the  conference  itself 
is  unofficial  and  the  governments  of  the 
nations  participating  have  no  official  con¬ 
nection  with  or  control  over  the  delega¬ 
tions  attending  it,  and  are  in  no  way 
comn  itted  by  those  delegations  in  regard 
to  the  decisions,  if  any,  reached  in  the 
course  of  the  conference. 

“Hearing,  as  we  do,  so  much  about  this 
era  of  ‘open  diplomacy’  and  the  tendency 
toward  ‘open  covenants  openly  arrived 
at’  even  in  official  conferences  and  nego¬ 
tiations,  it  sounds  anachronistic  for  un- 
i^ial  conferences  to  hide  their  opera¬ 
tions  or  deliberations  behind  a  wall  of 
secrecy,  secrecy  because  of  the  fear  that 
the  world  may  know  what  some  unofficial 
persons  think!  It  would  seem  that  the 
better  policy  for  such  a  conference  to 
adopt  would  be  to  let  everybody  know 
in  advance  that  all  the  proceedings  will 
be  open  to  the  public,  and  will  be  fol¬ 
lowed  by  the  press  (which  will  report 
what  will  interest  the  peoples  of  the 
world),  and  let  those  delegates  attend 
who  dare  to  air  their  views. 

’‘Imagine  settling  international  differ¬ 
ences  through  frank  discussion  at  an  un- 
oflicial  conference  behind  closed  doors, 
and  then  at  the  same  time  asking  the 
press  of  the  world  to  co-operate  in  mak¬ 
ing  known  the  decisions  that  may  be 
reached  at  the  conferences  1  It  sounds 
•dmost  as  though  it  were  a  contradiction 
in  terms.  Certainly  it  does  not  sound 
like  an  “unofficial”  conference,  which  it 
really  is,  and  the  invitation  to  the  press 
to  co-operate  is  not  a  compliment  to  the 
press  or  to  its  functions.” 

E.  K.  MOY,  American  Director, 

Kuo  Min  News  Agency  of  China. 


BUILDING  PLANT  ADDITION 


Tul*a  (Okla.)  Tribuna  Incraaaing 
Floor  Space  65  Per  Cent 

Construction  is  underway  on  a  iour- 
story  and  basement  addition  to  the  Tulsa 
(Okla.)  Tribune  building,  which  will 
provide  15,()00  square  feet  of  additional 
floor  space,  exclusive  of  ba.sement.  This 
is  65  per  cent  more  space  above  the 
ground  than  the  Tribune  now  has. 

The  new  section  will  represent  an  addi¬ 
tional  building  investment  of  |65,000, 
bringing  the  total  building  investment  to 
ab..ut  $200,000.  More  than  |10(),000 
worth  of  new  etpiipment  and  machinery 
will  be  installed  in  the  new  unit. 

The  building  is  to  be  occupied  in  July. 
New  machinery  to  be  in.stalled  will  in¬ 
clude  a  16-p;ige  addition  to  the  unit-type 
Mogul  press,  thus  giving  eight  such  units. 


SYRACUSE  HERALD 


QUINCY  PATRIOT  LEDGER 


CLEVELAND  NEWS 


These  three  buildings  constructed  for  widely  varying 
production  are  illustrative  of  newspaper  plants  designed 
by  us. 

A  newspaper  plant  is  primarily  a  factory.  Only  with  a  full  under¬ 
standing  of  its  mechanical  proce.sses  and  a  technical  knowledge  of 
the  equipment  can  the  building  be  built  to  fit  its  occupancy. 


PLANS  TELEVISION  BROADCASTS 

Radio  Station  WHAS,  owned  and 
operated  ^  the  Louisinlle  Courier-Jour- 
and  Times,  at  Jeffersontown,  Ky., 
lus  lieen  granted  special  authorization 
ky  the  F^eral  Radio  Commission  to 
engage  in  television  and  picture  broad¬ 
casting.  The  new  feature  of  the  station’s 
setivities  will  be  operated  between  the 
kours  of  1  and  6  a.m.  The  request  of 
|lie  Louisville  Times  Company  for  an 
increase  in  power  from  5  kilowatts  to 
10  kilowatts,  was  likewise  granted  by 
<h<  Radio  Commission. 


MONKS  &  JOHNSON,  Architects-Engineers 


Specialista  in  Newspaper  Plant  Design 


BOSTON,  MASS, 


99  CHAUNCY  STREET 
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WARNERS  DUPLICATING 
NEW  YORK  CAMPAIGN 

Pl&ce  Double-Traclu  in  Philadelphia 
as  Result  of  New  York  Success — 
Chicago,  Boston,  Detroit  to 
Get  Copy 

A  broadside  of  newspaper  advertising 
similar  to  that  placed  for  ^^'a^ner 
Brothers  in  New  York  dailies  coincident 
with  the  opening  of  the  \'itaphone  pic¬ 
ture.  “Noah’s  Ark”,  was  to  be  placed 
in  Philadelphia  starting  March  2‘>,  for 
the  opening  of  the  picture  in  that  city, 
it  was  annf)unced  this  week  by  Blaine- 
Thompsfjn  Company,  the  agency  placing 
the  account.  Meyer  Lesser,  president  of 
agency  said  this  brf>adside  had  not  been 
decided  upon  until  the  New  York  drive 
had  run  its  course,  and  it  was  the 
success  of  the  campaign  there  that  im- 
I»elled  the  company  to  df)  the  same  thing 
in  Philadelphia. 

The  papers  to  be  used  are  the  Phtla- 
(1elf>h{a  PMtc  Ledper  and  F.7'enwp 
ledger  the  Inquirer,  the  Xnvs  and  the 
Record.  The  campaign  will  run  from 
March  29  to  April  2.  In  the  New  York 
campaign  a  number  of  suburban  dailies 
were  used,  but  it  had  not  been  decifled 
whether  papers  in  Philadelphia’s  suburbs 
would  receive  any  copy  as  that  was  left 
entirely  to  local  distributors,  the  Blaine- 
Thompson  Company  stated. 

Euttob  &  Publisher  was  informe<I  bv 
the  agency  that  these  broadsides  and 
other  Warner  Brother  displays  are  place<l 
at  the  national  advertising  rate  in  news- 
liapers,  becatise  no  theatre  is  mentioned 
in  them.  The  extra  column  devoted  to 
local  distributors’  tie-ups  are  paid  for  at 
the  regular  newspaper  amusement  rate, 
it  was  states!. 

.■\  “Noah’s  Ark”  campaign  will  run  in 
Chicago  dailies  about  .\pril  7.  and  a  fea¬ 
ture  of  this  will  f>e  a  two-color,  double¬ 
page  spread  in  the  Chicann  .American. 
Similar  campaigns,  without  the  color  fea¬ 
ture,  will  probably  be  i)lace«l  in  Boston 
aiul  Detroit  papers  when  the  picture 
ouens  in  those  cities,  althotigh  thev  have 
not  f)een  definitelv  decided  tipoii.  it  was 
stated  by  the  agency. 

DESK  MEN  TO  MEET 

Fir*t  Convention  of  Ohio  Bine  Pencil 
Cluh  et  State  University,  April  4 

The  Blue  Pencil  Club  of  Ohio,  an  or¬ 
ganisation  of  desk  men  on  Ohio  news¬ 
papers,  will  hold  its  first  annual  con¬ 
vention  at  the  Ohio  State  University 
School  of  Journalism,  Columbus,  April 
4.  It  will  be  concluded  with  a  dinner 
at  the  Facultv  Club,  at  which  C.  H.  Har¬ 
ris,  of  the  Athens  Messenger  and  presi¬ 
dent  of  the  group  will  be  toastmaster. 
C.  R.  Corbin.  Toledo  Blade,  will  be  prin¬ 
cipal  speaker. 

The  subjects  to  be  discussed  by  mem¬ 
bers  are:  “Press  .Agents  and  Propa¬ 
ganda,”  by  John  Lloyd.  Portsmouth  Sun; 
“Pictures  in  the  News.”  Fd  Martin.  Tif¬ 
fin  Tribune;  “Telegraph  or  Local?”  Mur¬ 
ray  Powers.  -Marion  Star;  “Copv  Desk 
Ethics.”  H.  Mowry,  Columbus  Ohio  State 
.Journal;  “Headlines.”  H.  F.  Rusey.  Co¬ 
lumbus  Citisen;  “The  State  Editor,”  C. 
I.  Reiker,  Columbus  DLcpatrh. 

MAKING  6-DAY  TRIP  ABROAD 

T.  Murray  Reed,  city  editor  of  the 
Mihtvukee  fWis.I  Journal,  and  Mrs. 
Reed  sailed  March  28  from  New  York 
for  a  “flying”  visit  to  England.  Erance, 
Belgium.  Holland  and  possibly  Germany, 
spending  only  six  days  on  the  continent. 
They  plan  to  be  met  at  Plymouth,  Eng¬ 
land.  bv  an  airplane,  fly  to  I.ondon. 
Pans,  Brussels,  Rotterdam  and  perhaps 
to  Berlin,  returning  on  the  new  steamer. 
Staatendam.  sailing  from  Rotterdam 
.April  11.  Wallace  Maciver.  assistant 
city  editor,  will  act  as  citv  editor  of  the 
Journal  during  Mr.  Reed’s  absence. 

SPONSORS  AUTOMOBILE  SHOW 

The  Connellsville  (Pa.)  Daily  Sews 
recently  sponsored  an  automobile  show  in 
that  city,  under  the  direction  of  Joseph 
E.  Kelley,  advertising  manager.  James 
L.  Wick  publishes  the  News. 


FLORIDA  CIRCULATORS  MEET 

Memljers  of  the  Florida  Circulation 
Managers  .Association  met  March  2^  in 
Deland,  Fla.,  for  a  one-day  business 
meeting.  Officers  of  the  organization, 
which  has  35  members,  are  J.  L.  Brooks, 
Tampa  Times,  president;  Fred  Grimm. 
Jacksouznlle  Journal,  first  vice-president ; 
F.  L.  Hafer,  Jacksomnlle  Times-L'nion, 
second  vice-president,  and  John  R.  Wat¬ 
kins  Daytona  Peach  Scws-Journal,  secre¬ 
tary  and  treasurer.  Entertainment  wa' 
in  the  hands  of  Marvin  Watts,  Deland 
.Sews,  a  director  of  the  association,  and 
other  members  of  the  News  staff. 

HOW  EDITORS  FIX  DEPART¬ 
MENTAL  BUDGET 

(Continued  from  page  5) 

a  daily  pa|)er  in  a  city  of  200,000  to 
400.000  population,  as  follows: 

Total 
per  month 

Salaries  .  $11, 

News  .Service .  4..s00 

Feature  .Service .  2.000 

Telephone  and  Telegraph .  l.OO** 

Ctirrespondence  .  7.s0 

Engraving  .  2.00(1 

Photography .  200 

Travel  .  2(K) 

Other  Hxp<-nse .  7fKt 


Total  per  month .  $22,850 

Total  for  year .  $272.20<) 

This  editor  does  not  l>elieve  editors 
should  U’  charged  with  overhead  cx|H‘nse, 
which  he  regards  as  a  general  account. 

Editor  G.  in  charge  of  an  evening  and 
Sunday  newspaper  in  a  Southwestern 
city  of  a'ltmt  .100.000  |>opulation,  presents 
figures  from  his  own  records.  Syndi¬ 
cate  feature  material  cost  $8.50  a  week, 
or  alxiut  $4.5.000  a  year.  Telegraphic 
news  costs  alniut  $1..500  a  week,  or  about 
$7.5.000  a  vear.  State  correspondence,  in¬ 
cluding  W’ashington  and  state  capital 
bureaus,  costs  al>out  $25,000  a  year.  The 
budget  for  Irical  staff  amounts  to  $72,800 
a  year.  $1,400  a  week,  including  salaries 
of  city  editor,  editorial  writers,  sports, 
society,  and  city  reporters.  The  copy- 
desk  force  is  paid  $.150  a  week,  or  $18.- 
200  a  year.  Cost  of  engraving  runs  about 
$.100  a  week,  or  $15,000  a  year.  While 
the  total  budget  is  not  stated,  it  appa¬ 
rently  approximates  tbe  one  itemized 
above. 

Editor  H  estimates  the  expenditures 
for  a  morning  and  Sunday  paper  pub¬ 
lished  in  a  Northern  city  of  al>oHt  400.000 
population,  as  follows : 

Syndicate  material  .  $110,(XX) 

Telegraph  news  .  45,000 

.State  correspondence .  20,000 

Local  reporters’  salaries .  100,000 

Copy  desk,  including  local  tele¬ 
graph,  sports,  society,  and 
copy  readers  .  40,000 

Total  for  year .  $315,000 

The  editorial  department  should  not  be 
charged  with  overhead  items,  this  editor 
believes. 

Editor  I.  of  a  morning  and  Sunday 
paper  published  in  a  Far  Western  city 
of  about  350.000  population,  reflects  dif¬ 
ferent  problems  in  the  budget  he  pre¬ 
sents.  taken  from  his  accounts  for  Febru¬ 
ary,  1929.  He  shows  about  $85.0(X)  ex¬ 
pended  for  the  year  on  features  and 
telegraphic  news,  with  features  taking 
slightly  more  than  half  of  this  total. 
State  news,  including  telegraph  tolls  on 
this  and  other  overhead  correspondence, 
accounts  for  $45,000  a  year.  Salaries  of 
local  wTiters,  not  including  editorial 
writers,  totals  about  $68,000.  while  the 
desk  force,  including  the  slot  man  but 
not  the  telegraph  editor,  receives  about 
$24,000.  This  editor  assumes  his  share 
of  the  overhead  items.  Including  execu¬ 
tive  _  salaries,  and  other  expenses  not 
itemized,  this  editor’s  budget  will  ap¬ 
proximate  a  total  of  $.3(X),000. 

Editor  J  conducts  a  famous  morning 
and  Sunday  newspaper  in  a  Southern 
city  of  about  300,000  population.  Years 
have  not  dimmed  the  eye  nor  shortened 
the  stride  of  this  journal,  which  buvs 
the  best  the  market  affords  and  tloes  its 
job  for  a  total  editorial  expense  of  about 
$225,000.  It  spent  last  vear  $^.054  for 
syndicate  matter,  about  |50,000  for  tele¬ 


graphic  news  service,  and  $5,000  for  state 
correspondence,  saving  on  this  item  be¬ 
cause  the  .Associated  Press  established  a 
state  bureau.  Salaries  of  reporters,  in¬ 
cluding  also  sports  and  society,  totalled 
S35,(X)0  and  desk  salaries  amounted  to 
.^20.000.  .No  overhead  items  are  charged 
to  the  editorial  department. 

Editor  K  s{^ks  for  a  morning  and 
Sunday  paper  in  a  Mid- Western  city  of 
about  .lOO.fioO  population,  and  to  his  bud¬ 
get  items  addecl  some  comment  which 
deeply  interesterl  our  seeker  after  truth. 
This  editor  stated  his  figures  on  a  com¬ 
promise  between  his  own  budget  what 
he  considered  an  editor  in  a  city  of  100,- 
000  population  might  do  with  shrewd 
management.  For  syndicate  features  he 
would  spend  $13,000  a  year,  for  tele¬ 
graph  service,  $28,600;  for  state  corre¬ 
spondence.  $3,6(X);  for  local  writers  $39,- 
000  atwl  for  copy  desk  $26.(K)0. 

"My  own  thmjght  is  that  your  ques- 
tifms  were  raised  through  what  might  be 
called  the  accountant’s  mania,”  Editor  K 
crmimented,  “a  kind  of  insanity  which  has 
led  to  a  theory  of  profit  and  non-profit 
deoiirtments  in  all  types  of  .American 
business.  There  is  no  such  thing,  and 
if  there  were.  I  know  of  no  accountants 
capable  of  unscrambling  the  interests, 
debits,  and  credits  of  the  various  depart¬ 
ments  of  a  newspaper  office.  This  non- 
■iense  has  led  to  such  theories  as  higher 
salaries  in  the  license  departments  of  the 
government,  because  those  departments 
are  ‘self-sustaining.’  Newspapers  see  no 
income  from  the  editorial  department,  so 
they  look  upon  it.  or  the  auditor  is  in¬ 
clined  to  look,  as  an  unprofitable  load. 
Bttt  the  e<litorial  department  produces  the 
only  priduct  a  newspaj)er  has  for  sale. 
It  pnKluces  reader-interest,  and  without 
rearler- interest  there  is  no  such  by¬ 
product  as  .advertising  space.  .All  the  ad¬ 
vertising  value  of  the  paper  is  a  by- 
profluct  of  the  editorial  department. 

“The  editorial  department  most  cer¬ 
tainly  should  be  charged  with  a  propf)r- 
tionate  cost  of  heat,  light,  taxes,  depre¬ 
ciation  of  building  and  editorial  depart¬ 


ment  equipment,  and  such  other  costs  t 
it  incurs,  but  not  of  power  for  prtv 
operation  nor  cost  of  setting  type,  unlt« 
the  type  is  ‘overset’  that  is  not  use. 
Such  unused  composition  should 
charged  to  the  editorial  department,  u: 
less  it  was  caused  by  some  other  deptr 
ment,  such  as  advertising,  or  unauthor 
ized  or  mismanaged  typesetting  by  ;  ■ 
composition  department. 

“I  am  one  who  is  not  sold  on  ;  - 
efficiency  theory  of  the  average  new- 
paper.  Most  of  them  are  loosely  oriti; 
ized  and  poorly  managed.  They  misuy 
some  of  their  greatest  assets,  sptr, 
money  on  promotional  schemes  that  ci: 
bring  nothing  but  disrepute  and  cc 
tempt  upon  them.  Almost  all  new. 
papers  with  which  I  have  been  c  .imtctf 
could  afford  to  pay  a  tremendous  sala- 
to  a  good  factory  manager,  not  r 
efficiency  expert. 

“I  sometimes  wonder  if  I  have  r,  • 
soured  a  little,  but  the  more  I  look,  t; 
more  I  find  wrong.  Probably  I  shook: 
quit  looking.  However,  I  keep  a  dw 
affection  for  the  adventurer,  rdmancr 
and  fanatic  who  make  up  the  editork 
staff  of  every  newspaper,  and  excuse  hi- 
blundering  along  in  pink  dreams  whi.? 
thin'»<'  are  being  done  'under  h's  vtn 
nose,  things  worth  knowing,  worth  read 
ing  and  worth  writing  for  reader  Interes: 
while  he  dislocates  a  brain  cog  lookin? 
for  news,  and  refuses  to  recognize  it  un¬ 
less  he  finds  it  in  a  courthouse,  jail,  • 
government  agency  .  .  .  P.  S.— 
course  the  man  with  an  idea  for  adver¬ 
tising  space  deserves  a  little  credit" 

Pondering  which  philosophy  and  sup¬ 
pressing  the  “whoopee”  that  surged 
ids  lips  as  he  ended  the  letter,  oc- 
brahd-new  managing  editor  'harpenr: 
several  pencils  and  went  to  work  on  . 
budget.  .A  year  from  now,  he  will  ha.- 
a  better  budget,  with  more  money  • 
spend,  for  he  knows  his  city  and  k 
people  and  his  reporters  will  find  neu- 
elsewhere  than  in  “courthouses,  jar 
and  government  agencies.”  The  luide- 
and  the  routine  of  office  will  be  hfc  cua.-; 
against  failure,  not  his  guide  to  -iuccr'- 


Classified  Copy 

Publishers  read  the  Classified  page  to  deter¬ 
mine  the  service  available  when  thev  are 

I 

considering  staff  changes. 

A  Classified  ad  must  convey  to  the  busy 
executive  a  mental  picture  attractive 
enough  to  create  a  desire  for  knowledge 
through  direct  contact. 

Write  a  Classified  ad  that  will  portray  your 
qualifications  and  record.  It  will  line  up 
available  opportunities  and  give  you  the 
chance  to  adapt  your  selling  talk  to  cover 
particular  requirements. 

Use  copy  that  talks  in  the  Classified  pages  of 
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POLITICAL  REPORTING 

analyzed  by  M.  E. 


(irchhofer  of  G.  O.  P.  Publicity  Staff 
Say*  Writers  GaTO  Up  Too 
Easily  in  Hunt  for 
Hew* 


SCORES  PUBLICITY  SEEKER 


ORGANIZES  RADIO  COMPANY 


eign  editor,  and  William  S.  Hedges, 
radio  editor,  are  vice-presidents,  and 
Cederic  V.  Merrill,  assistant  business 
manager,  is  secretary  and  treasurer. 


COURTS  UPHOLD  FREEDOM 
OF  PRESS 


(Continued  from  page  7) 


What  goes  on  behind  the  scenes  of  a 
■tional  political  campaign  was  described 
ii  an  address  delivered  last  week  before 
the  men’s  clubs  of  two  large  Buffalo 
etarches  by  Alfred  H.  Kirchofer,  man¬ 
aging  editor  of  the  Buffalo  Evening 
Srws,  who  was  associate  director  of 
poblicity  for  the  Republican  National 
Committee  last  fall. 

Mr.  Kirchhofer  discussed  the  relation¬ 
ships  of  newspapers  and  reporters  to  a 
political  campaign.  He  said  that  many 
of  them  seem  to  think  it  is  the  function 
of  a  press  bureau  to  make  available  to 
the  opposition  press  material  that  can 
be  used  to  the  detriment  of  the  cause  it 
is  representing. 

"And  while  some  have  that  notion,” 
Mr.  Kirchhofer  explained,  “there  are 
others  who  have  the  right  idea  and  that 
is  to  get  all  the  news  and  get  as  much 
of  it  as  they  can  independently  of  any 
press  organization.  There  were  many 
times  during  the  Republican  campaign 
when  it  would  have  been  worthwhile 
for  newspapers  and  press  associations  to 
lave  a  man  constantly  on  duty,  hob¬ 
nobbing  with  visitors  and  picking  up  bits 
of  information  not  otherwise  available. 

“One  of  the  things  that  disappointed 
me  as  a  newspaper  man  and  pleased  me 
u  a  publicity  man  was  the  lack  of  per¬ 
severance  sometimes  shown  by  news¬ 
paper  men.  Had  they  continued  relent¬ 
lessly  to  seek  the  information  which 
they  were  after  they  might  have  been 
rewarded  with  success.  As  it  was,  they 
pve  up  too  easily  and  in  a  few  days 
were  chasing  other  ideas.  This  refers 
particularly,  of  course,  to  the  represen¬ 
tatives  of  the  opposition  press. 

“One  of  the  things  for  newspapers  to 
think  about  in  another  campaign."  Mr. 
Kirchhofer  declared,  “is  whether  they 
can  print  as  the  speech  of  a  candidate 
remarks  given  out  in  advance,  which 
form  only  the  skeleton  of  the  actual 
address  he  delivers.  It  is  a  practice 
which  has  been  much  indulged  in  in  the 
Ittrt.  but  became  a  problem  in  the  last 
campaign  so  that  the  speeches  of  Gov¬ 
ernor  Smith,  as  handed  to  the  papers, 
were  in  fact  prepareel  statements  while 
the  speeches  he  actually  delivered  were 
Tuite  different.  This,  of  course,  involves 
a  problem  of  news  gathering  hut  with 
a  large  part  of  the  country  knowing 
what  a  speaker  said,  as  a  result  of  the 
Tdid,  it  doesn’t  help  newspapers  to  print 
as  a  report  of  that  speech  something 
twite  different.  It  undermines  confidence 
tti  the  accuracy  of  the  paper.” 


Uitor  of  Muskegon  Chronicle  Replies 
to  Theatre  New*  Publisher 


Replying  recently  to  a  request  for  free 
Poblicity  by  G.  A.  Townsend  Melbourne, 
h’ew  York  City,  publisher  of  theatrical 
ttfW's,  A.  E.  Roswell,  editor  and  manager 
of  the  Muskegon  (Mich.)  Chronicle. 
wrote ; 

“It  is  about  time  that  you  and  other 
free  publicity  seekers  found  out  that  it 
h  a  waste  of  time  and  material  to  make 
requests  of  the  newspapers.” 

Advertising  columns,  the  esiitor  said, 
ore  open  to  this  class  of  publicity  at  so 
wuch  a  line. 


Strong  Hoad*  Group  to  Handle 
Chicago  Daily  New*  Wav*  Bands 


_A  new  organization,  the  Chicago  Daily 
Radio  Traffic  corporation,  has 
Seen  formed  by  the  parent  company.  It 
will  be  the  holding  company  in  charge 
®f  the  short  radio  waves  assigned  the 
P*per  by  the  Federal  Radio  commission. 

Walter  A.  Strong  is  president  of  the 
*fw  corporation;  Hal  O’Flaherty,  for- 


In  this  connection,  the  Evening  Post 
case  in  New  York  (245  N.Y.  320) 
establishes  that:  Filing  of  a  pleading  is 
a  “judicial  proceeding”  and  a  true  report 
thereof  is  privilege  whether  or  not 
judicially  acted  on,  a  summons  being  a 
"mandate  of  the  court.” 

In  Iowa  it  has  been  set  forth  that  the 
court  should  clearly  differentiate  between 
the  purpose  and  effect  of  evidence  tend¬ 
ing  to  show  a  good-faith  belief  in  the 
truth  of  the  charges  in  question  and  evi¬ 
dence  tending  to  show  the  actual  truth 
of  such  charges.  (213  N.W.  274.) 

More  protection  for  newspapers  in 
mitigation  of  damages  is  given  in  the 
South  Carolina  decision  last  year  (138 
S.E.  .520)  :  “An  allegation  of  an  answer 
that  no  complaint  was  made  of  the  publi¬ 
cation,  and  defendant  was  not  informed 
that  the  information  therein  contained 
was  erroneous,  is  demurrable.” 

A  plaintiff’s  statement  that  he  believes 
himself  libeled  was  held  in  Ohio  to  be 
insufficient  to  state  a  cause  of  action 
without  allegations  of  fact  which  would 
make  the  defendant’s  statements  libelous 
at  law.  (21  Oh  A.  422.) 

That  a  class  or  group  may  be  libelled 
has  been  declared  by  the  courts  time  and 
again,  most  recently  in  Illinois.  (318 
III.  482.) 

.And  a  Florida  magistracy  only  a  few 
months  ago  sustained  the  contention  that 
publication  charging  fraud  against  a 
corporation  in  a  contract  with  the  U.  S. 
is  libelous,  notwithstanding  the  termina¬ 
tion  of  the  contract  before  publication. 
(13  F.  2nd  186.) 

The  court  held  in  the  same  case  that 
a  corporation  cannot  l>e  damaged  by 
charges  of  fraud  or  mismanagement  in 
a  business  which  has  ceased. 

White  the  general  liliel  laws  of  the 
states  specifically  provide  that  a  person 
may  recover  damages  for  libel  "by  pic¬ 
ture  or  effigy,”  the  court  decisions  per¬ 
taining  to  wrong  use  of  photographs  by 
newspapers  are  few. 

Because  of  the  growing  use  of  illus¬ 
trations  in  newspapers,  state  legislatures 
are  considering  new  libel  law  amend¬ 
ments  each  year,  but  thus  far  none  of 
consequence  have  passed.  Relief  must  be 
sought  by  offended  persons  chiefly  in  the 
provisions  of  the  Civil  Rights  Law 
which  guarantee  a  certain  degree  of 
privacy. 

There  have  been  numerous  cases  under 
this  act  in  various  states  for  the  most 
part  demanding  relief  by  injunction.  A 
case  at  point  was  that  of  Riddle  v.  Mc- 
Fadden  (201  N.Y.  21.5).  However,  the 
right  to  maintain  an  action  for  damages 
without  relief  by  injunction  has  been 
sustained,  and  in  D’.Altamonte  v.  New 
York  Herald  Company  (1.54  .A.D.  453). 
an  action  for  damages  under  the  Civil 
Rights  I.aw  together  with  one  for  libel 
was  .sustained  on  demurrer  and  an 
opinion  by  the  two  iud'^es  dissenting  as 
to  the  merits  of  the  libel  action. 

.An  action  is  now  pending  in  New 
York  in  which  Mrs.  Sally  Peters 
Holmes,  wife  of  a  wealthy  sportsman, 
seeks  $50,000  damages  against  Under¬ 
wood  A’  Underwoo<l.  photograph  syndi¬ 
cate.  because  the  .Verr  York  Dailv  Mir¬ 
ror  used  her  picture  next  to  that  of 
f"rand  Duke  loseph  of  .Austria  under  a 
'’'•adline  which  read ;  “Grand  Duke  Socks 
lealoiis  Millionaire.”  The  story  referred 
to  Mrs.  Holmes’  hushand. 

.Another  important  action  is  before  the 
•Supreme  Court  at  .Albany.  N.  Y..  i  n 
which  a  plaintiff  is  asking  $25,000  dam¬ 
ages  from  a  studio  because  it  gave  her 
picture  to  the  Albany  (N.  Y.)  Knicker¬ 
bocker  Press  to  be  used  in  a  layout  of 
women  wearing  stylish  necklaces.  The 
newspaper  publish^  the  photo  with  a 
credit  line  to  the  studio.  The  plaintiff 
maintains  that  the  credit  line  is  evidence 
of  “trade  purposes,”  as  specified  in  the 
Civil  Rights  Law, 


It  is  interesting  in  both  these  cases 
that  the  actions  are  not  hnmght  against 
the  newspapers  for  publication,  but 
against  the  distributing  agencies  for 
violation  of  the  "right  of  privacy”  code. 

A  few  years  ago  an  important  photo 
case  was  decided  by  the  Texas  Court  of 
Civil  .Appeals.  The  San  Antonio  Eve¬ 
ning  Neu’s  published  the  picture  of  a 
person  under  the  caption:  "Held  in 
Death,”  but  the  underlines  told  of  an¬ 
other  person. 

The  court’s  ruling  (286  S.W.  926) 
was:  “Since  it  was  admitted  that  the 
plaintiff  had  nothing  to  do  with  the 
death  charged  therein,  and  the  picture 
was  clearly  identified  as  that  of  the 
plaintiff,  and  publication  as  a  whole  was 
ambiguous,”  the  publication  was  not 
libelous  per  se. 

Publication  of  a  decedent’s  picture 
without  consent  of  his  heirs  or  ne.xt  of 
kin  was  held  to  be  not  actionable^  in 
Patterson  v.  Colgate,  tried  in  the  New 
York  courts  a  few  years  ago.  (220 
N.Y.S.  677.) 

While  the  court  ruled  that  a  civil 
action  for  libel  will  not  lie  merely 
because  publication  may  be  punishable 
as  libelous,  it  also  held  that :  “Until  the 
legislature  declares  publication  of  a  de- 
c^ent’s  picture  without  ctmsent  to  be 
illegal,  no  action  can  lie  maintained 
therefor,  either  on  the  theory  of  libel  or 
otherwise.” 

“With  the  ethics  of  the  publication  in 
question  a  court  does  not  concern  itself,” 
the  opinion  stated. 

Some  states  make  provisions  for  relief 
from  misuse  of  dead  i)ers»»n's  photos, 
but  the  majority  do  not.  the  Civil  Rights 
laws  all  reading  merely  for  the  protec¬ 
tion  of  "living  persons.” 

But  how  far  a  picture  may  influence 
a  verdict  in  a  libel  action  was  seen  in 
the  case  brought  by  Doris  Keane  Sydney 
against  the  Macfa<l(len  Newspaper  Pub¬ 
lishing  corporation  in  1926  after  the  .Vcu* 
York  Graphic  published  a  story  saying: 
“Doris  Keane  i<.  according  to  rumor, 
‘Fatty’  .Arhuckle's  latest  l.ady  love.” 

The  majority  opinion  of  the  Court  of 
Appeals  declared : 

“The  publication  in  a  newspaper  of  a 
photograph  of  the  plaintiff,  a  marrieri 
woman,  together  with  tlie  statement  that 
she,  naming  her,  had  l)ecome  the  ‘lady 
love’  of  a  man  other  than  her  husliand 
and  was  at  a  party  with  that  man  is 
libelous  per  se  because  the  plaintiff, 
identified  not  only  by  name,  hut  by  pic¬ 
ture,  is  a  marrie<l  lady  and  cannot  marry, 
or  submit  to  such  as.sociations  without 
disgrace.” 

Justice  Crane  wrote  further:  “It  has 
been  suggested  that  this  article  says  noth¬ 
ing  about  Doris  Keane  wing  married. 
This  is  true.  Neither  does  it  say  she 
is  alive,  or  of  age,  or  a  woman  capable 
of  being  marrierl.  It  speaks  of  Doris 
Keane  and  gives  her  picture.  This  draws 
with  it  all  that  Doris  Keane  is, — her 
standing,  her  position  in  .society,  and  her 
relationship  in  life.” 

In  a  facetious,  but  nevertheless  strictly 
legal,  frame  of  mind.  Justice  Pound 
wrote,  in  the  dissenting  opinion:  “A 
woman  is  not  necessarily  brought  into 
contempt,  ridicule,  shame  or  disgrace  be¬ 
cause  she  is  loved  by  a  man  with  the 
honorable  estate  of  matrimony  in  pros¬ 
pect.  Juliet  was  Romeo’s  latest  lady 
love.” 

The  tenor  of  Justice  Potmd’s  opinion  is 
greater  liberty  for  the  press.  He  is  one 
of  the  country’s  outstanding  champions 
of  the  cause.  The  New  York  Court  of 
.Appeals  as  a  whole  is  note<l  for  its  lib¬ 
eral  opinions  in  libel  cases,  its  most  re¬ 
cent  contribution  being  its  ruling  that 
courts  do  not  favor  setting  aside  of 
verdicts  for  defendants  in  libel  actions. 
(217  N.Y.S.  3.54).  In  this  respect  the 
court  applies  the  principle  of  double 
jeopardy  in  criminal  law  to  the  benefit 
of  the  press. 

So  it  is,  throughout  the  country,  the 
gentlemen  of  the  bar  and  bench  arc 
determined  to  make  an  independent  press 
an  even  greater  bulwark  of  liberty  than 
the  originator  of  the  maxim  ever 
imagined.  _ 


NEW  A.  N.  P.  A.  MEMBER 

The  Binghamton  (N-Y.)  Swn  has 
been  elected  to  membership  in  the  Ameri¬ 
can  Newspaper  Publishers  Association. 


BLAZING  THE  WAY! 


HIGH  LIGHTS 
of  HISTORY 

BY 

J.CARR011  MANSFIELD 

The  Famous  Illustrated  His¬ 
torical  Feature  That  Blazed 
the  Way  for  Educational 
Narrative  Strips  Is  Still 

THE  LEADER 

Of  the  Field  It  Created! 

Countless  Thousands 
of  Readers 

throughout  the  United  States 
and  its  possessions  clip  the 
daily  and  Sunday  install¬ 
ments  and  preserve  them  in 
scrapbooks. 

Endorsed  by  Educators 
Everywhere 

“High  Lights  of  History* 
has  become  a  valuable  aid 
in  the  classroom. 

**Visual  Education 
At  Its  Best,” 

writes  an  enthusiastic 
teacher. 

Accurate ! 
Graphic!  Inspiring^! 

HIGH  LIGHTS 
of  HISTORY 

by  J.  CARROLL  MANSFIED 

has  a  universal  appeal  and 
is  unexcelled  for  attracting 
and  holding  reader  interest. 

McClure  Newspaper 
Syndicate 

373  Fourth  Ave.,  New  York  City 
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OVN  VORtp 

or  Letters 


Bj  JAMES  MELVIN  LEE 


Literary  editors  and  those  news¬ 
paper  men  who  make  a  hobby  of 
bocd<-coIIecting  will  find  valuable  infor¬ 
mation  about  ‘‘Modern  Firsts”  in  ‘‘First 
Editions  of  Today  and  How  to  Tell 
Them”  (J.  B.  Lippincott  Co.)  by  H.  S. 
Boutell.  Briefly,  this  little  volume  con¬ 
sists  of  statements  signed  by  book  pub¬ 
lishers  about  the  signs — or  the  absence 
of  them— by  which  the  first  printings  of 
their  books  are  to  be  identifi^.  Seldom, 
if  ever,  is  a  newspaper  man  among  the 
bidders  at  auction  sales  of  rare  b<x>ks, 
but  he  frequently  has  a  hobby  of  collect¬ 
ing  first  editions  of  present-day  authors. 
*  *  * 

WHAT  Silas  Bent  is  doing  as  a  critic 
of  the  press  is  recorded  fairly  ac¬ 
curately  in  ‘‘Our  Own  World  of  I^etters.” 

In  his  book,  ‘‘Strange  Bedfellows.” 
(Horace  Liveright)  may  be  found  the 
following  magazine  articles  relating  to 
journalism  which  have  previously  been 
mentioned  in  this  department :  “Inter¬ 
national  Window  Smashing”  which  takes 
up  the  role  that  the  American  press  plays 
in  foreign  affairs ;  “Roller  Coaster 
Journalism”  which  attempts  to  answer 
the  question  whether  the  press  is  giving 
the  public  what  it  wants ;  “The  A.  P. 
and  Journalistic  Jazz”  which  asserts  that 
the  Associated  Press  now  appeals  to 
juveniles;  “Hearst  and  the  Mexico 
Forgeries”  which  considers  Hearst  a 
propagandist;  “Ochs  and  the  Nnv  York 
Times"  which  attracted  so  much  atten¬ 
tion  when  it  first  appeared  in  The 
Menorah  Journal  of  May,  1928,  l>ecause 
Mr.  Bent  claimed  that  many  phrases  and 
whole  sentences  were  written  in  by  the 
editors  of  that  publication ;  “Woman’s 
Place  is  in  the  Home”  which  insists  that 
modern  readers  are  given  that  advice  in 
the  press. 

Mr.  Bent  divides  his  volume  into  three 
books.  The  first  carries  the  sub-head. 
“Politics  ;”  the  second.  “The  Press  and 
the  third,  “The  Almighty  Dollar.”  Tliese 
chapters,  originally  magazine  articles, 
obviously  appear  in  Book  II.  In  passing 
it  may  remark  that  the  third  section  of 
the  volume,  or  Book  III,  as  Mr.  Bent 
prefers  to  call  it,  ojK*ns  with  “Propa¬ 
ganda  Plus”  in  which  the  power  U»hby 
is  charged  with  alx>ut  everything  in  the 
category  of  publicity  except  “skywrite.” 

In  “Strange  Bedfellows”  Mr.  Bent  has 
including  nothing  previously  coveretl  in 
his  other  book  which  takes  up  the  criti¬ 
cism  of  the  press.  “Ballyhoo”  (Boni  and 
Liveright).  The  latter,  therefore,  may 
be  said  to  be  supplemented  by  the  later 
volume. 

*  *  * 

ACROSS-SF.CTIOX  of  the  actual  ex¬ 
perience  of  newspapers  in  Iowa  in 
handling  country  correspondence  is  given 
in  a  bulletin  just  received  from  the  School 
of  Journalism  at  the  University  of  Iowa. 
Iowa  City,  Iowa.  The  bulletin  has  Ijeen 
compiled  by  Dr.  Frank  Luther  Mott. 
Director  of  the  School  of  Journalism  of 
that  institution. 

After  defining  what  is  commonly  under¬ 
stood  by  the  term  “country  corresp<ind- 
ence”  Professor  Mott  takes  up  and  dis¬ 
cusses  these  three  problems : 

(I)  How  to  Rot  and  keep  Rood  correspondents. 


Newspaper  Engineering 

An  organization  specializing 
in  newspaper  buildings,  all 
\  phases  of  newspaper  en- 
\  gineering,  operation  and 
\  production  problems, 
\  analytical  surveys  and 
X  valuations. 

S.  P.  WESTON,  INC. 

Stmtpaftr  BuiUimfj, 

Prw4meti«m,  OptrwUmi, 

Sttrwryt,  VtiuwUmu. 

420  Lexington  Avenue,  New  York 


This  includes  selection,  office  relations  and 
|>ayment. 

(2>  How  to  Ret  Rood  service  from  the  cor- 
resjiondents.  Cfucstions  related  to  the  instruc¬ 
tion  of  these  reporters  as  to  what  news  is  and 
how  to  get  it  and  write  it.  and  the  maintenance 
of  loyalty  to  the  paper  are  parts  of  this 
problem. 

(.1)  How  to  edit  and  make  up  the  corres¬ 
pondence  after  it  reaches  the  office. 

Among  those  who  are  listed  as  beitig 
excellent  correspondents  are:  housewives, 
school  teachers,  high  school  students,  sta¬ 
tion  agents,  and  club  women.  The  dis¬ 
cussion  of  methotl  and  rate  of  payment 
for  country  corresixtndents  is  esjtecially 
valuable  for  comparison.  How  to  edu¬ 
cate  the  correspondent  seems  to  be  an 
unsolved  problem  for  most  editors  of 
community  weeklies. 

The  appendix  carries  the  head.  “In¬ 
structions  and  Suggestions  for  Corre- 
siKindenfs.”  This  appendix  has  been  re- 
jirinted  separately  and  is  offered  to  rural 
jtublishers  in  lots  of  fifty  at  titty  cents 
I>er  lot. 

*  *  * 

'T'HE  AMERICAN  LIBRARY  ASSO- 
CL\TI()N  has  just  put  out  “Jour¬ 
nalism”  by  Willard  (jrosvenor  Bleyer, 
Director  of  the  .Schfxil  of  Journalism  at 
the  Univer.sity  of  Wisconsin,  in  its  series 
of  reading  courses.  The  booklet  has 
been  prepared  for  those  interested  in 
Journalism. 

By  way  of  a  preface  The  .American 
Library  .'XssfKriation  prints  a  personality 
sketch  of  the  author  by  telling  how 
journalism  students  wait  outside  Dr. 
Bleyer's  door  in  Old  South  Hall. 

The  new  students  wait  solemnty.  They  are 
timid  at  the  thouRht  of  meetinR  the  Dr.  Bleyer 
who  has  written  important  textbooks  on  “News. 
I>aper  Writing  and  Editing,”  “How  to  Write 
Sjiecial  Feature  Articles,”  "Types  of  News 
W  riting”  and  “The  Profession  of  .Journalism. ” 
They  have  heard  that  some  of  them  are  the  most 
widely  used  textl)ooks  on  journalism  in  this 
c  ountry. 

The  .^mcrican  Library  .\ss<»ciation 
then  turns  to  the  nv>re  advancetl  students 
in  journalism  at  the  University  of  \Vis- 
constn : 

The  older  students,  however,  are  confident. 
They  are  waiting  to  see  a  Dr.  Bleyer  who  has 
shown  himself  a  friend.  He  has  helped  one  to 
Ret  a  summer  jot),  another  an  exceptionallv 
good  newspaper  assignment:  through  encour¬ 
agement  and  suggestion  he  has  heliwd  a  third 
to  sell  a  S|>ecial  feature  article.  This  is  the 
Dr  Bleyer  who  graduated  from  their  own 
Alma  Mater,  who  began  as  a  newspaper  man, 
who  is  a  pioneer  in  developing  professional 
instruction  in  journalism  in  this  country,  and 
who  has  In-eii  in  charge  of  this  work  at  the 
Tiiiversity  of  W'iscemsin  for  twenty. five  years. 
'I'hey  are  familiar  with  his  outstanding  research 
work  here  and  aliro.ad  in  the  history  of  jour¬ 
nalism,  for  many  of  them  have  read  his  schol- 
.irly  history  of  the  subject.  They  know  that  he 
hits  been  president  of  the  .\nieriean  Associa¬ 
tion  of  Teachers  of  .loiirnalisni  and  of  the 
American  Association  of  Schools  and  Depart¬ 
ments  of  .lournalism  and  that  he  has  had  a 
hand  ill  establishing  the  principles  and  standards 
pow  guiding  iirofessional  |>re|>aration  for  news- 
|ia|ier  and  magazine  work.  But  these  things 
do  not  apjiall  them,  for  to  them  Dr.  Bleyer  is 
not  only  author  and  authority  but  a  wise  coun- 
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sellor,  a  professor  of  a  sound  judgment  and 
fair  mind,  and  a  man  “who  knows  more  about 
your  ability  than  you  know  yourself.” 

In  the  text  proper  Dr.  Bleyer  defines 
news,  tells  what  a  newspaper  is,  chats 
about  those  who  make  our  newspapers, 
outlines,  the  qualifications  for  newspaper 
work,  speaks  about  the  opportunities  in 
community  journalism,  and  finally  tells 
how  to  succeed  in  journalism. 

Dr.  Bleyer  concludes  his  booklet  with 
a  guide  to  six  books  on  the  study  of 
journalism,  and  two  on  the  choice  of 
journalism  as  a  vocation.  In  this  list  the 
two  books  by  Dr.  Ble.ver  himself,  it  is 
only  fair  to  say,  are  recommended  at  the 
request  of  The  American  Library  Asso¬ 
ciation.  Copies  of  the  booklet — which 
is  No.  49  in  the  series,  “Reading  with  a 
Purpose” — may  be  obtained  from_  The 
.American  Library  .Association,  Chicago, 
Illinois. 

The  books  recommended  for  perusal 
arc :  “Newspaper  Writing  and  Editing” 
(Houghton,  .Mifflin  and  Company),  by 
Willard  firosvenor  Bleyer ;  “The  Ethics 
of  Journalism”  (Knopf)._  b.v  Nelson 
.Antrim  Crawford;  “Main  Currents” 
(Houghton,  Mifflin  and  Company),  by 
Willard  <  irosvenor  Bleyer  ;  “Newspaper 
Management”  (D.  Appleton),  by  Frank 
Thaver;  "Chats  rm  Feature  Writing” 
(Harper  Brothers),  by  Harry  Franklin 
Harrington;  “Country  Journalism”  (Nel¬ 
son  Co.),  by  Charles  Laurel  .Allen;  “The 
Young  Man  and  Journalism”  (Macmil¬ 
lan  Company),  by  (.'hestcr  .S.  Lord,  and 
“Women  in  Journalism”  ( D.  .Appleton), 
by  Genevieve  Jackson  Boughner. 

*  *  * 

A  BRIEF  mention  of  the  prize  winning 
cartoons  in  the  contest  conducted  un¬ 
der  the  auspices  of  the  Harmon  Founda¬ 
tion  was  recently  made  in  the  columns  of 
The  Sun'ey.  A  prize  of  $250  was  won 
by  AV.  J.  Enright  of  the  New  York 
lYorld  and  also  bv  Daniel  K.  Fitzpatrick 
of  the  St.  Louis  Post  Dispatch.  Strange 
to  say  both  prize  winners  found  their 
subject  matter  in  finance.  Mr.  Enright 
in  the  World  showed  that  the  root  of  evil 
for  the  poor  man  is  the  loan  shark’s 
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tanglefoot,  and  Mr.  Fitzpatrick  in  the 
Post-Dispatch  portrayed  the  better-to-do 
man  risking  comparative  security  with 
one  throw  of  the  dice  in  Wall  Street. 

Reproduction  of  these  two  prize  win¬ 
ners,  along  with  others  that  won  awards, 
may  be  secured  from  Miss  Helen  G. 
Harmon,  vice  president  of  the  Harmon 
Foundation,  140  Nassau  Street,  New 
York  City.  The  text  which  accompanies 
the  reprint  calls  attention  to  the  words 
of  the  late  William  E.  Harmon,  the 
founder  of  the  Harmon  Foundation,  that 
“there  is  no  sharper  tool  of  social  and 
civic  betterment  than  a  cartoon  which 
combines  a  penetrating  idea  with  good 
art.”  _ 


TO  HOLD  STAFF  DINNER 

The  Kitchener  (Ont.)  News  Record 
will  hold  its  tenth  annual  banquet  April 
2.  All  members  of  the  daily’s  personnel 
have  been  invited.  Hon.  W.  D.  Euler 
is  the  publisher  of  the  paper. 
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8o%  of  the  total  circu¬ 
lation  of  The  Free 
Press  is  concentrated 
within  the  local  metro¬ 
politan  trading  area  of 
Detroit  —  coverage 
without  the  penalty  of 
waste. 
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promotion  managers 

OF  N.  Y.  ORGANIZE 

Qeorge  Benneyan  of  New  York  Sun 
Named  Chairman — Member* 

To  Exchange  Promotion 
Matter 


The  promotion  and  research  manaBers 
of  the  newspapers  in  New  York  have 
formed  an  organization  to  discuss  mutual 

_ problems  and 

work  out  plans 
expected  to  bene¬ 
fit  all  the  papers. 
They  will  meet 
once  a  month  at 
the  Advertising 
Club.  Every  New 
York  newspaper 
having  a  pronv>- 
tion  department 
is  represented  in 
the  organization, 
it  was  stated. 

George  Ben- 
neyan,  promotion 
and  research 


Geoice  Benneyan 


manager  of  the  New  York  Sun,  is  chair¬ 
man  of  the  group. 

"This,  I  believe,  is  the  first  organiza¬ 
tion  of  newspaper  promotion  and  research 
men,”  said  Mr.  Benneyan.  “There  is 
rea.son  for  its  existence  and  it  has 
already  demonstrated  its  usefulness. 

"The  more  the  promotion  managers 
agree  on  what  the  New  York  market  is 
and  what  it  offers  to  advertisers,  the 
more  uniformity  there  is  in  the  figures 
quoted  for  the  market — the  better  it  will 
be  for  newspapers  and  advertisers  alike.” 

The  organization  has  taken  up  a  num¬ 
ber  of  important  problems  affecting  all 
news()ai)ers. 

"One  of  the  first  accomplishments  of 
the  group,”  Mr.  Benneyan  .said,  “was  an 
agreement  among  the  members  to  send 
each  other  copies  of  the  printed  matter 
each  paper  issues.  In  the  past,  there  has 
b«n  a  tendency  among  newspapers  to 
hide  their  promotion  material  from  each 
other, 

"Now  the  New  York  promotion  men 
are  on  each  other’s  mailing  lists  and 
they  get  the  tnaterial  directly  instead  of 
indirectly.  This  makes  for  good  feeling 
and  also  helps  to  improve  each  news¬ 
paper’s  promotion  material. 

One_  committee  of  the  group  is  now 
preparing  a  standard  market  form  for 
the  New  York  market. 

Members  of  the  organization  are :  I.  P. 
Fallon  and  William  Downey,  New  York 
Journal;  Michael  A.  Fanning,  Post; 
Vernon  Brooks,  World;  N.  E.  McLaugh¬ 
lin,  Graphic;  Harry  H.  Gould  and  R.  W. 
Washburn,  Herald  Tribune;  C.  M.  Puck- 
ette  and  H.  B.  Finnell,  Times;  L.  E. 
McGivena  and  Harry  Corash,  Daily 
Sms;  J.  B.  Hazen,  Telegram;  J.  E. 
Finneran  of  Scripps- Howard  newspapers ; 
y  L.  Carmical,  American;  Don  Wil¬ 
liams,  Daily  Mirror;  E.  M.  Carney, 
Hearst  organization;  C.  A.  Schoen, 
Brooklyn  Eagle. 


SUBURBAN  CLUB  DINES 


Barrett,  Sinnott  and  Bowman  Speak 
of  Radio  and  "Talkie*" 

Problems  confronting  newspapers  in  the 
competition  offered  by  the  radio  and 
talking  news  films  were  discussed  at 
length  by  James  W.  Barrett,  city  editor 
of  the  INew  York  World,  at  the  second 
annual  Deadline  Dinner  of  the  Suburban 
Press  Club,  held  last  week  at  the  Y.  M. 
C,  A,  of  the  Oranges,  Arthur  J,  Sin¬ 
nott,  managing  editor  of  the  Newark 
Ewning  Newt,  and  Williard  E,  Bowman, 
editor  of  the  Newark  Star-Earle,  also 
apoke. 

John  W,  McWilliams  of  the  Daily 
Courier  of  the  Oranges  and  Maplewood 
and  president  of  the  club,  was  toast- 
waster,  Frank  Jay  Morris  of  the  Con- 
•olidated  News  Service  was  chairman  of 
the  committee  on  arrangements.  Serving 
*ith  him  were  Sidney  H.  Fine  of  the 
Orange  office  of  the  Nnvark  Star-Eagle, 
^nford  H.  Barnett  of  the  New  York 
Times,  William  Litvany  of  the  Bloom¬ 
field  Independent  Press,  Henry  G.  Coit 


of  the  Nnvark  Ez'ening  Nezvs  and  Wil¬ 
bur  Flahault  of  the  Orange  office  of  the 
Star-Eagle. 


ROMANCES  OF  AMERICAN 
JOURNALISM 


(Continued  from  page  16) 


the  cost  of  the  advertising  plus  what¬ 
ever  increase  in  overhead  arises  from 
the  increased  volume.  .Advertising  saves 
money  for  the  consumer  and  makes 
money  for  the  prcxlucer  and  the  dis¬ 
tributor.” 

.At  Topeka,  Mr.  Morrow  is  a  leader 
in  civic  activities,  in  discussion  groups, 
and  in  artistic  circles.  Some  years  ago 
he  heli)cd  organize  a  unique  luncheon 
club,  the  Naked  and  Unafraid  club, 
whose  membership  includes  professional 
and  business  men  of  lively  intellect. 
The  club  meets  at  the  luncheon  hour  on 
Saturday.  Members  arc  assured  entire 
freeslom  of  discussion  without  fear  of 
being  quoted,  for  the  one  obligation  of 
the  organization,  taken  by  each  member, 
is  that  nobody  shall  repeat  what  he  hears 
at  a  meeting,  attributing  the  quotatiim 
to  its  author.  Mr.  .Morrow  is  president 
of  a  little  theatre  recently  organized  in 
Topeka  and  he  is  usually  associated  with 
the  siKMisorship  of  artistic  and  literary 
activities  in  the  city, 

Mr.  Morrow,  as  “Marco,”  has  the 
distinction  of  having  been  put  into  two 
books  by  literary  friends.  Reference 
has  been  made  to  the  poem  “Mockers 
Go  To  Kansas  In  Spring”  by  Carl 
.Sandburg  in  his  volume  “Good  Morn¬ 
ing,  America.”  Sherwood  .Anderson 
introduces  Marco  and  quotes  him  in 
Note  III  of  “A  Story  Teller’s  Story”; 

“I  sat  in  a  restaurant  in  New  York 
thinking  of  my  friends  George  and 
Marco  in  Chicago.  We  had  lieen  lads 
together  and  I  remembered  an  evening 
of  our  young  manhood  when  we  all 
went  out  to  walk  together.  VV'e  had . 
stopped  at  a  bridge  and  stood  leaning 
over  and  I  remember  that  Marco  had 
said  something,  expressive  at  the  mo¬ 
ment  of  what  we  had  all  felt.  ‘The 
time’ll  come.  I’ll  bet  you  what  you  please 
the  time’ll  come  when  I’ll  be  making 
my  hundred  and  twenty-five  a  month,’ 
he  had  said. 

“Well,  Marco’s  remark  had  expressed 
something  more  than  a  desire  to  make 
money.  Later  ail  of  us  had  made  money 
and  then  when  youth  was  gone  we  had 
all  tried  something  else.  Marco  wrote 
poetry  and  George  and  I  wrote  stories.” 

Marco  Morrow  has  written  poetry 
ever  since  early  boyhood.  Much  of  it 
appeared  in  the  magazines  that  he  edited 
in  Ohio.  His  best  work,  however,  is 
an  unpublished  long  poem,  “The  poet  in 
the  Market  Place.”  A  stanza  from  this 
poem  is  a  fair  summary  of  Marco  Mor¬ 
row’s  ^ilosophy  of  life: 

You  catch  the  poet’s  eye.  A  little  smile 
Plays  round  his  lips.  “Yes,  trade  is 
dull,”  he  says, 

“And  what  with  price  of  parchment 
and  good  ink — 

The  wars  hare  made  them  scarce — one 
hardly  lives. 

Perhaps  you  cannot  see  the  urgent  need 
Of  that;  but  one  mitst  live  unless  he  has 
A  good  excuse  for  dying;  and  an  empty 
stomach 

Is  a  poor  passport  to  heaven. 

I  want  a  better  title  when  I  knock 
At  the  great  gate;  if  not  a  master¬ 
piece — 

And  oh,  I  have  them  boiling  in  the 
pot — 

But  if  they  come  not,  let  me  have 
At  least  one  sonnet  that  has  satisfied 
My  own  poor  taste.  I’d  like  to  think 
that  Heaven 

Sends  for  me  because  my  work  is  done. 
And  not  because  I’ve  broken  down  and 
must 

Be  cleared  out  of  the  way  of  better 
men.” 


COVERED  WAR  FROM  BOMBER 

F.  “Rex”  Rechnitzer,  aviation  editor 
of  the  New  York  Telegram,  covered  the 
Mexican  revolution  last  week  in  a  Fed¬ 
eral  bombing  plane. 


Selling 

The  Rich 
Indiana  Market 

JNDIAN  A  fan  l)f  foiLsiderftl  a  natural  market 
for  the  national  advertiser.  Trade  investi¬ 
gations —  test  eanipaigns  are  not  necessary  to 
determine  whether  or  not  this  market  will 
accept  your  product.  If  you  have  a  merito¬ 
rious  product,  if  it  has  a  use  in  the  home,  in 
business  or  in  industry,  just  tell  it  to  the 
Indiana  eonsumer  in  his  daily  newspaper,  and 
his  response  is  immediate. 

Indiana  is  located  in  the  heart  of  the  country’s 
richest  agricultural  and  imhistrial  district. 
Indiana  possesses  excellent  transportation 
facilities,  fine  highways  radiating  from  every 
part  of  the  State  so  that  trading  is  natural  and 
easy  between  cities,  towns,  and  villages. 

These  newspapers  listed  below  are  ready  to 
help  you  place  your  product  before  Indiana’s 
consumers.  Write  them  for  full  information. 
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Rate  far 
5.000 
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'Columbus  Republican . 

. (E) 

4,963 

.03 

•Fort  Wayne  Journal-Gazette... 

. (M) 

42,024 

.09 

•Fort  Wayne  Journal-Gazette.... 

. (S) 

30,779 

.09 

•Fort  Wayne  Newg-Scntinel . 

. (E) 

45,874 

.12 

tindianapolis  News . 

. (E) 

13.5,246 

.25 

tindianapolis  Star . 

. (Ml 

110,798 

.20 

ILafayette  Journal  &  Courier.. 

(M)  8,482  1 
(El  14,664  1 

23,146 

.07 

tlndianapoli*  Star . 

. (SI 

146,580 

21 

tLa  Porte  Herald-Argus . 

. (El 

6,855 

.04 

tMarion  Leader  Times . 

..(M&Sl 

9,178 

.04 

•Muncie  Star . 

. (M) 

24,890 

.08 

•Muncie  Star . 

. (SI 

16.265 

.08 

SShelbyville  Democrat . 

. (El 

4,143 

.025 

•South  Bend  News-Times . 

. (El 

27,452 

.08 

•South  Bend  News-Times . . 

. (S) 

25,844 

.08 

•South  Bend  Tribune, ..  (S)  25. 

179. ..(E) 

26,620 

.07 

•Terre  Haute  Tribune . 

...(E&S) 

23,430 

.06 

•Terre  Haute  Star . 

. (Ml 

27,494 

.07 

•Terre  Haute  Star . 

. (S) 

27,274 

.07 

*  A.  B.  C.  Pnbliihers’  Statement,  October  I,  1928. 
t  A.  B.  C.  Pnblishers’  Statement,  March  31,  1928. 
t  Government  Statement,  October  1,  1928. 

S  Government  Statement,  March  31,  1928. 
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Business  Opportunities 


Classified 


Supplies  and  Equipment 


FOR  MKDIUM  SIZED  NEWSPAPERS 


HALVORSEN  NEWSPAPER 
STUFFING  MACHINES 

arc  nowlDuaefroB  coast  to  coast  by  the 
following  leading  newspapers  i 
Chicago  Tribune,  New  York  Times,  New 
York  Herald  Tribune,  Memphis  Commercial 
Appeal,  San  Francisco  Chronicle,  Saint  Paul 
Dispatch,  Saint  Paul  Daily  News,  Seattle 
Times,  S^ngfield  Republican,  Birmingham 
News,  Philadelphia  Inquirer,  Milwaukee 
Journal,  Harford  Courant,  Sydney 
(Australia)  Sun 

c9f  you  want  to  rul  the  cott  of  ttuHing  p<Wfft  and 
have  Ikrm  deUr>rreA  in  hetitr  condition  to  distrih- 
utort  and  readrri,  write  ut  for  full  particuiart 

NONPAREIL  MACHINE  COMPANY 
56  South  Throop  Street,  Chicago 


USEDNEWSPAPERPRESSES 

24  ud  32-p«(*  PrcMea 

GOSS  S4  and  Sa-par*  Prassa,  tao4  for 


eoss  M  aaa  M-para  r 
black  ar  calor  work,  alao 
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New  and  Finer 

GOSS 

DRY  MATRIX  ROLLING  MACHINE 
The  4SR 


Western  Newspaper 
Union.  New  York  City 
iZ  ma<htn*$) 

Herald.  Des  Moines.  Iowa 
Herald.  Kverett.  Wash. 
Press.  Sprmc^eld.  Mo. 
Hodge  Mat  Service, 
Cincinnati.  Ohio 
Dispatch.  Dallas.  Texas 
State  Journal.  Lincoln. 
Neb. 

Times  World,  Roanoke. 
Va. 

Sentinel.  Milwaukee, Wis. 
News’Press.  Glendale, 
Cal. 

News  Leader,  Richmond. 
Virginia 

World>Herald.  Omaha. 
Nebraska 

Eveniog  Post.  Pasadena, 
California 


Famous  Users 

Leader.  Oklahoma  City, 
Oklahoma 

News.  Il<»liywood,  Calif. 
Post- Ad  vr»cate . 

.Mhambra,  Csllfornia 
Western  Newspaper 
Union.  Dallas.  Texas 
Odhams  Press,  London. 
England 

Outlook.  Santa  Monica. 
California 

Times  Record. Fort  Smith, 
Arkansas 

Union-Tnbune.  San 
I>iego.  California 
Tiroes.  Huntsville.  Als. 
The  Journal.  Pottsville. 

Pennsylvania 

News-Sentinel. 

Knoxville.  Tennessee 
Son.  Long  B^cb. 
California 


HOE  Pony  QttgdmpU,  OvAdnipU,  SgstupU, 
Sastmpla  C«l^  Prgggp  Octepl#  aad  DmBU 
SgxtupU  PrMagg. 

DUPLEX  Matropolltaa  QnadrupU  Stargoty-pa 

Praaaaa  prtat  up  ta  U  pagaa, 

AyailabU  for  Early  DoUyory 

WALTER  SCOTT  A.  COMPANY 

Hal,  OSm  A  FMWa . N.  J. 

Nmt  Ywt  OflM . Brtkaw  BMs..  14(7  tnatwtsy 


Said  for  the  GOSS  4$R  foUer.  It  tell*  ALL  of 
the  itartling  poina  of  new  merit,  conrenience, 
economy,  performance. 

GOSS  PRINTING  PRESS  COMPANY 

1535  So.  Paulina  Street 

NEW  VOEK  CHICAGO  PRANCItCO 

Clients  and  prospects  are 
reached  by  the  shortest 
route  through 

Editor  &  Publisher 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cable  Addrea*  NENSCO— Woreeater 


NEWSPAPER  PRINTING 

PRESSES 

DUPLEX  SUPER  DUTY  HIGH  SPEED  UNITS— 40.000  per  hr.  The  hearlMt 
and  moat  productlra  hlfh  speed  unit  preea.  Bqnlpp^  with  latest  quick 
lock-up  plate  clamps,  automatic  electric  brakes,  etc.,  etc.  Astopiute  and 
dry  mat  equipment.  All  materlala,  steela,  bronsea,  etc.,  of  the  lataat 
approred  mechanical  englneerlnf  practice. 

THE  DUPLEX  TUBULAR  alngle  plate  rotary.  The  full  86,000  mnnlnc 
apeed  with  single  platea.  All  atereotyps  cotta  (material  and  labor)  cut  In 
half.  Economy  for  the  frosrlnK  moderate  sited  dally.  Unlt-dealpned  ;  built 
In  8  pg.,  12  pg.,  16  pg.,  20  pg.,  ate.  And  any  alia  can,  by  adding  unlta,  be 
incraaaed  In  Ita  capacity. 

THE  DUPLEX  FLATBED  WEB  PRESS  for  smaller  dalllea  and  weekllaa. 
Prints  from  the  roll  and  outs,  /oida  and  deUveri  perfected  newspapers. 
S,  S,  10,  12,  14  or  16  pages  complete  In  one  operation.  Speed  6.000  to 
6,000  per  hour.  Half  page  fold  or  qnarter  page  at  option. 

Writ*  mu  yoor  pruuu  nuudu  Lut  mu  hulp  yum  uulpu  ymmr  pruuurmmm  prublumu  • 
Oar  utm0  tu  mt  ymwsr  uurpiuu 


Duplex  Printing 

Battle  Greek,  mi 


Press  Company  | 

ichigan,  U.  S.  A. 
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EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Ttms  —  AO  per  line 

3  Time*  —  AO  per  line 
ALL  OTHER  CLASSinCATIONS 

(Cash  with  Order) 

1  Time  —  .7S  per  Ihte 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of  in¬ 
sertion.  Minimum  space,  three  lines.  The 
Editor  a  Publisher  reserves  the  right  to 
classify,  edit  or  reject  nny  copy. 


BUSINESS  OPPORTUNITIES 

Brokers 


BUSINESS  OPPORTUNITIES  BUSINESS  OPPORTUNITIES^  BUSINESS  OPPORTUNITIES 

Brokers  Job  Plant  Wanted  Special  Gravure  Sections 


Oetirabl.  Weekly  and  aemi  weekly  publication* 
iK't'upyilig  (•KiuniTe  held  with  fine  equipmeot, 
exmiDg  liandRoiiie  dividendii;  Connectlcat,  New 
York.  Penniylviinia.  Virglnix.  Kentucky,  North 
CaroIiOR,  Floridt.  Alao  deiirable  trade  pubUca- 
tioo  oo  the  Pacific  Oiaat  and  a  amall  trade 
pa|>er  In  New  York  city.  J.  B.  Shale,  Times 
llMg.,  New  YoiJl _ 

Aikother  Daily  Sold— The  thirteenth  daily  newa- 
pa|>er  pro(»erty  sold  by  tliia  agency  since  June 
1.  1P27,  was  the  lienirKTat  Forum,  holding  the 
exclusive  field  at  Maryville.  Mo.  We  invite 
your  correspoiidenee.  Flyde  II.  Knox,  Bourd  of 
Trade,  Kansas  City,  Mo. _ 

Automobiia  Goida  Books,  eatabllabad.  well 
known,  up-to-date,  available  for  $10,060.  Pub' 
Haber  having  distribution  facilities  could  baa 
die.  Ha rria- Dibble  Company,  11  Weat  42Bd  aL, 
New  York  city. _ 

_ Interest  Offered _ 

Opportunity  for  experienced  editorial  executive 
to  Join  successful  young  publisher  In  buying 
exclusive  mid-west  evening  paper  with  approx. 
10. OOP  circulation  and  in  prosperous  condition— 
$100,000  oeceaaary  to  swing  this  deal — tbe  right 
man  cno  get  In  on  50-&0  basis  with  $50,000. 
provldtMl  his  rharai'ter.  experience  and  other 
qualificstlons  will  stand  rigid  ioveatlgation, 
same  will  lie  invited.  C-576,  Editor  k.  IMibllaber. 

Intaragt  Wantad 

Wanted.  Interaat  in  Xewspeper,  Hare  acconiD- 
lated  (2!i.0li0  In  the  newapaper  tiuaincaa.  Can 
rniaa  additional  $25,0(IU  on  good  iuTastmant. 
Succeaaful  three  localltic*.  Age  34.  Bualnaaa 
Manager  12.000  A.B.C.  daily,  aold  tbia  month. 
Addrea*  Box  303,  Santa  Ana,  Calif. 


Job  Printing  Buaineu  wauled  lu  .wall  city, 
Fenaaylvaiila,  New  1  €irk  or  New  Jersey.  Will 
conaider  weekly  newapaper  with  job  otflee.  Oiee 
full  particular,  in  flrit  letter.  Ready  to  buy. 
No  broker*.  B-MT,  Editor  A  I*obll*ber. 


Nawspaporn  for  SaU 


Opportunity  for  Young  Man.  We  hare  an 
nnuaual  op|iurtuntty  fur  a  young  newapaper  man 
who  baa  alKiut  33,000  capital.  We  will  lell 
him  on  safe  teriiia  one  of  tbe  moat  attractive 
newapaper  pr<>|iertleM  in  eaatern  Texas.  Tbe 
paper  I*  amall,  the  town  la  amall,  but  a  real 
worker  with  experience  on  newa  and  adver- 
tialng  side  of  weekly  can  earn  a  paper  of 
hi*  own  In  a  *hort  time.  Plant  la  well 
e<jul|iped  with  Linotyiie  machine. 

Write  r-.-iSS,  Editor  A  PublUber. 


Want  One  of  These  t  Daily  In  Ohio,  an  excep¬ 
tional  Held.  $200,000;  In  Idaho,  $40,000;  In 
Louialana,  $25,000;  amall  Ohio,  $18,000.  Good 
aeml-weeklie*.  weeklie*  and  partnership*.  What 
do  you  want  and  where?  Wilhelm  and  Holm. 
300  12tb  NW'..  Canton.  Ohio. 

For  Bala — Semi- weekly  and  job  office  In  Wis¬ 
consin  dairy  section.  Nets  25%  on  price  asked. 
Requires  $20,000  cash  to  handle.  C-578,  Editor 
A  Publisher. 


Mr.  Publisher 

Re:  Itiilogravure  Du  you  want  to  piihhiili  , 
Rotogravure  section  telling  tbe  story  of  yew 
city? 

An  orgunlzation  of  eviierienced  Gravure  uln 
iiieii  Is  ut  your  service  for  the  asking. 
.\ddreSK  C  .VO.  Editor  A  Pobllaber. 


CIRCULATION 


PromotioiM 


Raoant  Brlvat  net  4,000  to  16,000  new  sabtetA. 
ers.  Weaklles  and  dallies.  Former  publltkw, 
understands  pabllabars’  problema.  Badaaa  Da 
Priest.  P.  O.  Box  771,  Brooklyn.  N.  Y. 

Olrenlatlan — When  quick,  additional  elrcnlatla 
cavaraga  bacomas  naceasary,  ramambar  that  *• 
twenty  years  In  this  one  Una  of  aadaavtt  b 
your  proof  agalnat  axperlmaatlag.  Write  m 
wire.  O'Dell  CIrcolatlon  Sarvlca  Baraau,  Ball 
Blocb,  Cincinnati,  Ohio. 


Tha  World’s  Largest  Clrcnlatlan  Bnlldlag  Orgu- 
taatlan — Tbe  only  elrcnUtlon  building  aarrlet  A 
Newtpaperdom  famtahtng  pabllabara  affidsTlA 
of  the  exact  raanlta  of  Ita  every  campaign,  ne 
Charlet  Partlewa  Company,  Occidantnl  BalldAi. 
Indlanapella. 


Cironlation  Bnlldnra — Blair  A  Anatln,  3M  NarA 
Sixth  at..  Haadlag,  Pean.  Orlglnatera  af  Sala*- 
■tnahlp  Club  Campaignt. 


Omar  D.  Gray,  Sturgeon,  Mo.,  writes:  "1 
<'an  save  yon  $10,000  if  you  have  $115,000  with 
which  to  purchsae  a  daily  and  building  which 
cleared  last  year  in  excess  of  $25,000.  If  you 
do  not  have  that  much  money  in  cash  but  can 
raise  $50,000  I  will  have  to  charge  you  $125,000 
for  this  profierty.  I  have  nothing  on  my  mind 
at  this  time  except  this  one  proposition  and  I 
am  craxy  about  it.” 


Wa  Hava  CUants  ready  to  bny  for  rath,  nawt- 
papar  propartlaa  from  $50,000  ta  $6,000,000;  alao 
have  large  or  small  proiiertlea  for  aala.  Lonla 
Eddy,  Wriglay  Bldg.,  Cbicaga;  Met.  Tbaatra 
Bldg..  Lot  Angelae. 
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Equipment 


CIRCULATION 


W.  8.  Kandall  Cwnpamj,  104  N.  Ballaj  ava- 
iH,  Ircuiarilla,  Kj. — 8u|Miior  Clrealatlan  Balld- 
gt-Craatan  aad  aola  ownara  af  tba  Kaadall 
Pha 


EDITORIAL 


Syiidicato  Features 


IHT  raadara  would  love  our  naw,  altosetber 
Uftmt  daily  blatorical  featurea — “Early  New 
tgt”  and  “American  Pioneers  I"  Appealingly 
iteautlve.  Tbrllllngly  Illustrated.  Bach  a 
m  column  panel.  Iteleaae  aoon.  Write  far 
Uapio  and  terms.  Special  Features  Syndicate, 
be.,  Ull  Graybar  Building,  New  York. 


EMPLOYMENT 


Help  Wanted 


Urwtiaing  Salesman  Wanted.  Five  men  wbo 
in  sot  afraid  of  a  commission  proiiosltlon  when 
beked  by  unguestlonable  merit  and  sponsored 
b  Ike  governor  of  a  state.  Men  of  ability. 
Its  can  work  8  boura  every  day  except  Sunday, 
m  make  from  $100  to  $;<00  per  week  and 
kpald  every  Saturday.  Permanent  connection 
fttk  dignified  proposition  and  concern  75  years 
hkaabiess,  wbo  are  expanding.  Address  C-573, 
HUr  A  Pnbllaber. 


Cksalation  Manager  wanted  at  once.  Tborougbly 
iqirleDred  circulation  manager  for  a  large 
amepolltan  dally.  Man  wltb  keen  mercbandla- 
af  mind,  to  build  circulation  of  a  non-premium 
duseter.  Proven  producers  only  should  apply 
ptlsf  experience  in  detail  for  past  ten  years, 
tUcIi  will  be  held  In  strict  confidence  by  ad- 
•stlner.  Apply  Box  C-1140,  Editor  A  Pnbllaber. 


(bnlation  Contest  Managers — four  or  five,  ex- 
nrhareil.  Salary  and  commission.  Have  good 
wtnrts  available.  Write  fully.  Box  771, 
Imkiyn,  N.  Y. 


Onalatlon  Contest  Managers,  wanted  Immedi- 
iMy  b>  progressive  company.  Steady  contracts 
nd  a  rest  future.  C-581,  Editor  A  Publisher. 


Mlay  Advertising  Salesman  wanted  by  mom- 
U  paper  Bear  New  York  city.  Good  salary  to 
itt  «'ho  can  prove  ability.  Unless  you  are  a 
hkhed  product  don’t  bother  writing.  Perma- 
ascy  of  Job  regulated  by  production  only. 
Write  (.'-580,  Editor  A  Publisher. 


llltw— New  Jersey  paper  wants  an  editor. 
liK  be  live,  keen  news  getter  and  be  able  to 
mperly  dress  bis  news.  Influential  and  Impor- 
Ht  position  and  only  first  class  man  will  be 
amldered.  Small  town  but  big  paper.  Address 
a  absolute  confidence,  C-549,  Editor  A  Pub- 
Mer. 


EMPLOYMENT 


EMPLOYMENT 


SituAtiona  Wanteal 


Situations  Wantad 


Advertising  Manager,  can  sell  and  direct. 
Tackled  every  phase  of  advertising.  Now 
owner-manager  of  suo'es-vfiil  agency.  .Anxious 
to  return  to  npwsp:i|>er  work.  Splendid  refer 
ences.  Available  Immediately  C-MtS.  Editor  A 
Publisher. 


Classified  Manager  n  .vesr^'  t^xis^rleio'e  iiiorn- 
liig  and  evening  papers,  recent  record  of  large 
gains.  Now  available.  .V  proven  producer. 
Aoiing.  married,  will  go  anywhere.  Ilox  (’ r>tVl, 
Editor  A  Publisher. 


Advertising  Versatility — Builder  of  linage,  cre¬ 
ator  of  constructive  K|ieclals,  qnalllled  layout 
and  Copy  man.  I  have  u  siiccesafiil.  six  year 
record  of  linage  and  rate  Increases.  I.ast  year 
came  to  world's  largeat  newspaper  <'baln  but 
find  too  much  of  a  spirit  of  unrest  In  the  organ¬ 
isation  and  want  to  change.  Excellent  refer¬ 
ences  from  past  and  present  connections; 
samples  of  work  and  record  submitted.  Can 
handle  local,  national,  classified  and  promotion. 
Manager  of  20,(IOO  or  less.  Assistant  or  oollclt 
ing  service  man  on  larger  paper.  Will  accept 
your  price  to  start,  contingent  on  proof  of  iny 
value  to  you.  .Age  .'14.  .Married.  C.  E.  Cutting, 
‘£‘•2  Stonewoo)!  Are.,  Rochester,  N.  Y. 


Ultsrial  Assistant  for  weekly  husineaa  paper, 
httrienced  In  reporting,  rewriting  and  make- 
A  State  age,  education,  experience,  religion, 
■tlMality,  salary  requlrerl.  P,  O.  Box  1117, 
'tj  Hall  Station,  New  York. 


Classified  Manager— 11  years  e\i>erieni-e  as  as 
slstant  classltled  manager  iif  large  metroiiolltan 
l>e;ier.  l*rerer  middle  western  or  western 
smaller  city  pafier.  .Age  HI.  t'  .''».''»7,  Eilltor  A 
Publisher. 


Classified  Manager — .A  prmlucer.  wltb  several 
years  New  Y'ork  st-lling  experience,  desires  to 
locate  In  smaller  city.  Moderate  salary.  Ex- 
<'eptlunal  referemes.  C-5H7,  E<lltor  A  Publisher. 


Advertising  Man.  lopy  writer,  known  news, 
re|>nrting.  printing,  mechanical  end:  seeks  per¬ 
manent  connection,  live  weekly  or  dally,  where 
thorough  knowledge  newspaiier  work  (over  1.5 
years)  Is  required.  Present  position  3  years; 
previous  .5  years.  Excellent  health,  habits. 
Business  builder.  Age  38.  rialary  moderate, 
If  opitortiinity  for  advance.  Go  anywhere. 
C-.’>72.  Billtor  A  Publisher. 


Claaaiflod  Manager:  For  years  at  head  of  me 
dium  high  up  among  leaders.  Recently  on  ‘Jnd 
newspaper  In  metropolitan  city.  Records  and 
references  from  executives  of  both  pa|s>rs  fur 
nished.  Age  35.  married.  Available  now, 
.Address  C-.’ISa,  Editor  A  I*ubllsher. 


Composing  Room  Foreman  desires  location  wltb 
good  oiien-shop  dally  or  weekly.  .Married,  age 
32.  Best  references  as  to  ability  and  character. 
C-574.  Editor  A  I'ubllsber. 


Business  Manager  or  advertising  executive. 
General  knowle<lge  advertising,  classified,  cir¬ 
culation,  business  ofllce  detail  and  promotion. 
19  years  record  of  success  and  loyalty.  Now 
available.  C-fi55,  Editor  A  Publlaber. 


Editoiisd  Assistant;  experienced,  make-up,  re¬ 
write,  etc.  Reliable,  married,  wants  perma¬ 
nent  connection.  Moderate  Initial  salary.  C-fi89, 
Editor  A  Publisher. 


Business  or  General  Manager— I  am  seeking 
correspondence  wltb  newspaper  owners  in 
larger  cities  preferably.  My  exiierlence  covers 
both  morning,  evening  and  Sunday  newspapers. 
I  know  every  business  oiieration  of  a  news|>aper 
and  how  to  effect  economies,  having  worked  as 
classified  manager,  advertising  manager,  and 
business  manager,  on  metropolitan  dallies.  1 
know  rate  making,  circulation  problems,  dealing 
with  unions  and  can  make  the  outside  contacts 
wltb  those  individuals  anil  Interests  whose  gooil 
will  can  mean  much  to  a  newspaper.  I  have 
no  objection  to,  in  fact,  rather  prefer,  connec¬ 
tion  with  a  newspaper  not  now  first  in  Its  field. 
I  have  had  twenty  years  newspaper  experience 
but  still  am  young  enough  to  have  eutbusiasm. 
ideals  and  ambition.  Unquestionable  references. 
Address  Box  C-590,  Editor  A  Publisher. 


Editorial— I  want  position  re<|uirlog  literary 
talent  and  offering  writing  optmrtunltles.  Am 
college  graduate,  .'1  years  editorial  and  adver¬ 
tising  experience.  Now  on  AA'oman's  page  of 
New  York  pai>er.  0-583,  Editor  A  Publisher. 


Editorial — Young  man  now  employed  editorial 
writer,  literary  editor,  and  asaistant  to  chief 
editor  of  metropolitan  newspa|>er  In  tba  East 
seeks  similar  position  with  progressive  ps|>er. 
AV’ill  go  anywhere.  Available  Immediately. 
C-548,  Editor  A  Publisher. 


Editorial  Executive  or  Assistant  to  Pnbllsber — 
Aggressive  organlier,  vigorous  writer,  sound 
Judgment,  news  Ideas  that  register.  Promotion 
ex|>erience  that  will  build  clrculatloa  and  ad¬ 
vertising.  No  objection  to  second  paper  welt 
financed.  Sixteen  years'  experience,  exceptional 
references.  Onl.v  permanent  connctlon  sought. 
C-51fi.  Editor  A  Publisher. 


Cirottlation  Manager — Circulation  assistant  on 
dally  of  100,0(10  desires  position  as  Circulation 
Manager  or  Assistant  on  paper  not  leas  than 
25.000.  He  knows  all  details  of  carriers,  solici¬ 
tors,  street  sales  and  mall  promotion.  Ten 
years'  experience.  High  school  graduate,  mar¬ 
ried,  aged  20.  a  hard  worker  and  a  producer 
at  low  cost.  Will  not  consider  any  position  less 
than  l.'i.OdO  per  year.  At  present  employed. 
Bervlcea  available  three  months  after  acceptance 
of  olfer.  0-500.  Editor  A  Pnbliaher. 


Circulation  Manager —Qualified  to  manage  de¬ 
partment  and  promote  circulation,  using  prac¬ 
tical  ideas  and  modern  methods.  Fifteen  years 
with  paper  over  75.000  circulation.  A-1  refer¬ 
ences.  C-527,  Editor  A  Publisher. 


Circulation  Manager  or  Asaistant — Young  man. 
now  employed,  desires  change.  Thoroughly  ex- 
periencetl  every  circulation  detail  Including  car¬ 
riers,  and  suburban.  Prefer  to  locate  with  pub¬ 
lication  with  twenty  thousand  or  more  city  cir¬ 
culation.  South  or  West  preferred.  Highest 
type  of  reference.  C-512.  Editor  A  Publisher. 


Circulation  Manager — Wide  experleace  large  and 
small  dallies,  desires  change.  Best  references. 
r-523.  Editor  A  Publisher. 


■aaging  Editor  wanted  to  take  complete 
'bife  of  dally  editorial  room  In  one  of  New 
btlaad's  largest  cities;  one  familiar  with  fea- 
■*•.  make-up  aad  spot  news.  Must  be  good 
"watlve.  Prefer  man  with  experience  In  city 
d  aver  100,000.  Write,  giving  full  particulars 
a  to  exiierlence.  salary,  etc..  In  first  letter. 
Nritlon  o|ien  at  once.  C-IW,  Editor  A  Pub- 
larr. 


Circulation — Top  notch  circulation  salesman, 
promotion,  wishes  connection  with  midwestem 
state  paper,  100,000  circolatlon  op,  wanting  de¬ 
velopment  of  state  circulation,  news  aervlce. 
Thorough  experience  In  all  departments.  Em¬ 
ployed  on  “string''  smaller  dallies,  clrculatloa 
director,  promotion.  loirger  field  wantad.  In¬ 
terview  requested.  C-507,  Editor  A  Publisher. 


Services 


EMPLOYMENT 


Situations  Wanted 


Newt  Photofrapher;  *J1).  married;  capable  of 

tnaii.’iuiti};  d*‘pt. .  or  on  atafT.  Nine 
IHTieiico  oi  mctropoiltan  dalllea.  Now  em* 

ployed  but  dcHires  clianse.  Rxcellent  referencea. 

1’  Ktlitor  A  Publlnher. 


Publicity  Man.  ton  yvnr*  experience,  campaifrna 
and  coiitinuouK  noWN  MerTice  for  m’hoola.  hoa> 
pituU.  relief,  bu**ineMii  aaiiocLatioDM,  deairea 
piibllcit.v.  Hritin^r.  or  editorial  connection.  Kdii- 
iMtetl,  aide  v^riter.  itkille<l  eilittuK.  aenae  newt 
and  way  to  appeal.  Have  haadl^  newa  larire 
«»rKanix:itionH.  Kxcellent  referencea, 

Kditor  *  IMibllaher. 


Photocrapber — Kx|>erlenced  preaa  pbotograpber 
available  April  lat.  Rome  wrltiox  exiwrience. 
Will  go  anywhere.  Krneat  T.  Pearaon.  1528  N. 
(}ale  St.,  lndlana|>olla,  Ind. 


MECHANICAL 


Editorial — Married  man,  28,  wants  change  to 
afternoon  dally.  Four  years  reiwrter,  pho¬ 
tographer,  desk.  Steady,  clean,  reliable.  Now 
employed.  C-5()9,  Editor  A  Publisher. 


Executive — Young  man  with  fifteen  years  ex¬ 
perience  In  newspaiwr  accounting  and  manage¬ 
ment  desires  laisltloii.  For  past  six  years 
general  manager  Canadian  dally  of  25. non  elr- 
ciilatlon.  Cnicible  taking  complete  charge  of 
small  daily.  Rest  references.  Write  C  .570. 
Editor  A  Publisher. 


Executive  -If  you  are  a  small  town  western 
publisher  who  needs  a  western  man,  young,  ex¬ 
perienced  in  Joh  prisliictlon.  editorial,  advertis¬ 
ing.  and  aggressive.  de[H'iidable,  gotsl  mixer, 
who  can  offer  references  from  every  publisher  In 
one  state — I  am  really  to  come — but  when  I 
prove  satisfactory  I  want  opisirtunlty  to  bny 
into  pa|>er.  .\lrmall  It.  ('  5)10.  Eilltor  A  Puh 
Usher. 


Circulation  Manager  -Now  assistant  on  large 
western  dally.  Ambitious  to  bead  department 
on  live  paper,  large  or  small.  Eight  years  ex- 
perlence  In  all  phases  with  highly  successful 
record  promoting  and  maintaining  country  dis¬ 
tribution,  street  sales,  carrier  campaigns.  Age 
28,  married.  Ambitions,  modern,  experienced. 
A  gooil  bet  for  some  publisher.  C-5M,  Eilltor 
A  Publisher. 


Vru  Hews  Writer,  with  knowledge  of  box- 
*1  wanted.  Apply  8.  H.  Bowles,  EepobHcan, 
•^ffleld.  Mass. 


Circulation  Manager,  age  39,  married,  at  pres¬ 
ent  employed,  desires  change  for  better  oppor¬ 
tunity.  Ten  years  experience,  city  and  country, 
small  and  large  dallies.  Good  promotion  man 
with  carriers  and  mall.  Reference  from  present 
and  past  employers.  Prefer  South  or  West. 
C-.MI2,  Editor  A  Publisher. 


^Mker  — Man  with  record  of  success  In  adver- 
wag  field  wanted  to  teach  advertising  and 
**  or  two  other  branches  In  school  of  Journal 
J  In  large  middle  western  university.  Oppor- 
Mlty  to  work  for  higher  degree.  State  ap- 
^hnate  salary  expected,  give  references,  age 
^  experience.  Answer  C-559,  Editor  A  Pub- 
•Aer. 


Classified  Manager,  now  employed,  deelres 
change.  Understands  all  phases  of  classified. 
Prefer  New  York,  New  Jersey  or  New  Eng¬ 
land  paper.  Reason  for  change — have  reached 
salary  limit  In  present  position.  Will  be  at  A. 
N.P.A.  convention  for  interview.  C-525.  Editor 
A  Publisher. 


Classified  Manager,  solicitor,  age  24,  thoroughly 
experienced  in  selling,  collections,  promotion, 
management.  Good  references.  Will  go  any¬ 
where.  Box  C-fidS,  Editor  A  Publisher. 


EquipmcBt  for  Salo 


Complete  Newspaper  A  Job  Equipment  for  sale. 
8  pg.  ('niiict;  4  mag.  Intertype,  stonea,  type, 
nfilii'e  fur.,  etc.  Good  condition.  Must  sell. 
$9.(KK)  takes  all.  Terms.  Wire  Hamilton,  214 
Fifth  St.,  Racine,  Wls. 


For  Sale  Nearly  new  Duplex  steam  table  and 
steam  generator.  Ill  |>erfect  condition.  Will 
aacrlfice  at  $2.’'>0  for  a  quirk  sale.  News  Print¬ 
ing  Coinpany,  .N'ewtim,  lows. 


For  Sale:  Cutler  Hammer  electric  melting  pot. 
lilt-volt  direct  current.  Used  on  Model  8 
I,lnutyi>e.  ll.Ml.fSi.  Send  for  the  Hall  Broad¬ 
caster  giving  complete  list  of  bargains  In 
printing  and  newspsiier  equipment.  Thomas 
W.  Hall  Company,  Inc.,  525  West  Stlth  Bt., 
New  York. 


Job  Presses.  Paper  (fitters.  Wire  Stltobers,  etc. 
— A  complete  line.  Overhauled  and  guaianteed 
machines  at  bargain  prices.  Easy  terms.  Hoff¬ 
man  Ty|ie  A  Engraving  Co.,  114  E.  18th  a*.. 
New  York  City. 


Photoengraving  equipment  for  sale.  Complete 
plant  or  any  parr.  Miles  Machinery  Co.,  480 
West  Broadway,  N.  Y.  C. 


Used  Goes  Mat  Roller  for  wet  mats  only,  for 
sale  cheap.  The  Gees  Printing  Press  Co.,  163 
South  Paulina  st.,  l-hicago.  HI. 


LEGAL 


INTERNATIONAL  PAPER  COMPAMT 
New  York.  March  13.  1929 
Thf»  Hoanl  of  Dirvrtoni  have  <le<iared  a  reg- 
uliir  <|iittrtf>rly  divUlriul  of  on**  and  three  quariera 
per  vfMit  4l>4%)  on  the  ('umulaUva  7%  I*re 
ferred  Sto«'k  of  thia  ('orapany,  and  a  regular 
t|uarterly  divideinl  of  one  and  one  half  per 
rent  <1  )  on  the  (Cumulative  8%  Preferred 

Stork  of  thia  Company,  for  the  eiirrent  quarter, 
payable  April  ]•'»,  liris>,  to  holders  of  rei'ord 
at  the  rloHe  biiafneaa  March  2«'>s  1929. 

Checka  to  1m>  iiialled.  Tranafer  books  will  not 
close. 

OWKN  RIIRPHRRD. 

Vice  Prealdent  and  Treasurer. 


Harwell  &  Rockwell 


Osneral  Manager,  advertising  manager  nr  asaist- 
ant  to  publisher  avsilsbie  on  or  after  April 
first.  Prefer  growing  city,  ten  to  twenty-five 
thousand.  Am  thirty  six  yesrs  old.  married, 
college  graduate,  nine  years  exfx-rlence  on  dally 
and  chain  newspapers.  Exceptional  ability  as 
contset  man  and  good  will  builder.  Able  to 
build  up  local  and  national  advertising  linage. 
Recently  took  new  dally  and  made  It  the  domi¬ 
nant  |>a|>er  In  field  In  six  months  time.  Anxlona 
to  send  further  detslls  to  publishers  In  need 
of  man  of  my  calibre.  C  575,  Editor  A  Pub¬ 
lisher. 


8|)eciali/,injr  in  confidential  ne- 
jfotiations  for  the  piirrhaw. 
Hale  and  consolidation  of  newH- 
|ia|>crH,  majfazinea  and  trade 
publications. 

We  also  welcome  consultation 
on  nowsj<afM*r  flnaneinj;  and  ap¬ 
praisals.  Our  record  of  busi¬ 
ness  activity  in  these  lines  ex¬ 
tends  over  IS  years. 

Write  or  call  at  the  nearest 
office. 


Gonaral  Manager  Ad  writer  with  knowledge  of 
hiisineas  administration,  now  managing  editor, 
wants  position  as  general  manager  on  Eastern 
evening  paper.  Can  make  small  Investment. 
('-558,  Editor  A  Pnbllsher. 


Comer  Building  Times  Building 

Birmingham,  Ala.  New  York  City 


Managing  Editor — Young  publlaber,  whose  plant 
has  l>een  destroyed  by  fire,  seeks  position  as 
managing  editor,  bualnesa  manager  or  general 
manager  of  eastern  dally.  Twelve  years  experi¬ 
ence.  college  education  and  marrkd.  Formerly 
managing  editor  of  McKeesport  (Pa.)  Jonmal 
and  of  Altoona  Tribune;  several  years  with 
Scrlpim-Howard.  Good  references  Will  come 
for  Interview.  Thomas  C.  langdon,  349  She 
nsngo  Blvd.,  Farrell.  Pa. 


Newspaper  Properties 
Boug^hty  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER.  DEWITT  A. 


Managing  Editor  large  Weatem  evening  news¬ 
paper  desires  change.  C-541,  Editor  A  Pnb- 
ilsher. 


Machonioal  Superintendont,  now  employed  bnt 
wishes  a  change.  Have  held  this  position  for 
the  post  six  years.  Know  all  the  mechanical 
departments.  Can  be  an  assistant  to  bualneas 
manager.  C-658,  Editor  A  Pnbllsher. 


PALMER 

Businass  Establishad  in  ISM 

350  Madison  Awa.  Naw  York 


Pacific  Coast  Repreaantatiwa: 

II.  C  lloora,  272  North  R^oo  Drim, 
Bcrsrly  Hills.  CaUf. 
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DOLLAR  $$ 

$$  PULLERS 


Otu  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


UNDER  the  caption  “Drive  the  Old 
Bus  Another  Year,”  a  Kentucky 
newspaper  c.'trried  the  advertisements  of 
automobile  repairmen,  i)aint  shops,  top  re¬ 
pairmen  and  the  like.  This  corporate  ad¬ 
vertisement  which  ran  twice,  occupied  an 
•entire  page  with  the  exception  of  a 
•column  in  the  middle  of  the  page  which 
contained  a  story  giving  practical  sug¬ 
gestions  in  regard  to  reconditioning 
automobiles. — Yandcll  C.  Cline. 


\  group  of  life  insurance  representa¬ 
tives  in  Seattle,  Wash.,  recently  took 
newspaper  space  cooperatively  to  adver¬ 
tise  phases  of  life  insurance.  Several 
sticks  on  “What  is  Man  Worth,”  writ¬ 
ten  by  one  of  the  insurance  men,  formed 
the  text  for  the  group  of  ads. — C.  M.  L. 


If  there  is  a  college  (or  if  the  high 
school)  in  your  town  has  a  good  basket- 
Itall  team  plan  a  testimonial  page  for 
the  team  preceding  its  last  big  game  of 
the  season.  Merchants  who  want  the 
student  trade  will  take  spaces  on  a  page 
— in  each  space  show  a  picture  of  a 
player  or  substitute. — D.  A. 


“Make  Summer  Reservations  NOW  in 
't^frder  to  Get  the  Best  Accommodations.” 
This  heading  could  be  used  over  a  page 
or  spread  devoted  to  summer  resort  ads. 
— F.  H.  Williams. 


Community  weeklies  or  semi-weeklies 
in  large  cities  can  substantially  increase 
their  subscription  lists  by  following  the 
example  if  the  Southtown  Economist, 
Chicago,  which  includes  with  its  news 
sections  a  magazine,  color  section,  with 
features,  serial  fiction,  cartoons,  photo¬ 


graphs,  and  other  material  of  interest  to 
readers  of  this  type  of  weekly.  The 
news  section  is  already  an  established 
success  with  the  Economist  readers  and 
should  prove  the  same  if  tried  out  in 
like  papers. — Everett  Strangeman. 


The  Boston  (Mass.)  Herald  obtained 
considerable  additional  advertising  by 
calling  on  the  local  awning  manufactur¬ 
ers  and  retailers  locally  and  getting 
them  to  have  their  names  listed  in  a 
section  two  columns  wide  and  about 
seven  inches  long  under  the  heading  of 
“Awnings  for  Beauty  and  Protection.” 
It  is  not  too  early  to  interest  this  indus¬ 
try  in  advertising  as  shown  by  the  suc¬ 
cess  of  the  Herald’s  drive. — C.  E.  Pel- 

lissier,  Boston.  - 

Get  the  used  furniture  dealers  of  your 
city  to  buy  a  page  of  advertising  in  which 
they  may  emphasize  the  bargains  they 
have  to  offer  the  thrifty.  “Buy  Good 
Used  Furniture”  might  be  a  suitable 
slogan. — Fred  L.  W.  Bennett. 


Spring  brings  a  drive  on  the  sale  of 
second  hand  cars.  (One  of  the  Boston 
papers  got  in  considerable  advertising 
last  year  by  staging  a  spring  drive  dur¬ 
ing  which  they  had  an  automobile  ex¬ 
pert  go  around  to  the  various  dealers 
and  inspect  every  car  offered  for  sale.  If 
he  found  them  O.  K.  he  would  tag  them 
with  the  information  that  this  newspaper 
had  inspected  this  car  and  found  it  all 
that  it  was  represented  to  be.  The 
dealers  in  turn  used  considerable  adver¬ 
tising  space  to  play  up  the  importance 
of  this  inspection.  Both  dealers  and 
newspaper  found  the  plan  of  great  profit 
to  them. — C.  E.  Pellissier,  Boston. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  ^blished. 
Send  clipping 
for  payment. 


'^HE  l^ng  Peach  (Cal.)  Press-Tele- 
gram  is  conducting  a  twins  convention. 
Four  years  ago  such  a  convention  brought 
forth  126  sets  of  twins.  There  are  prizes 
for  the  oldest  twins,  the  youngest  twins, 
the  fattest,  leanest,  shortest  twins,  twins 
that  have  lived  together  the  longest,  and 
the  twins  that  have  come  the  greatest 
distance.  If  triplets  or  quadruplets  show- 
up,  there  will  be  prizes  for  them  also. — 
H.  J.  A. 

An  entertaining  contest  and  one  that 
gave  the  news  editors  a  deep  insight  into 
what  the  readers  read  was  recently  con- 
•ducted  by  the  Worcester  (Mass.)  Tele¬ 
gram  for  four  successive  weeks.  Readers 
were  asked  to  write  brief  letters  describ¬ 
ing  the  most  interesting  news  story  in 
the  paper  each  week  and  prizes  were 
awarded  for  the  best  letters.  The  readers 
in  general  showed  that  the  human  inter¬ 
est  story  had  the  most  appeal. — J.  H.  G. 


BOSTON 

POST 

Year  of  1928 

Gross  Circulation  Averages 


DAILY  POST 
SUNDAY  POST 


442,438 

384,957 


KELLY-SMITH  COMPANY 
Special  Representative 
Graybar  Building.  NEW  YORK 
211  Weit  Wacker  Drive,  Chicago 
Nee  York  Chleaco 

PblUdalpbU  Detroit 

Beetoo  AtUnte 


Ten  years  ago  there  were  many  young 
men  coming  home  from  camps  overseas. 
Look  up  these  men  now,  tell  what  they 
are  doing,  what  they  think  of  the  city 
in  comparison  with  the  feeling  they  had 
on  the  day  they  returned,  and  recall 
some  of  their  experiences  of  homecom¬ 
ing  in  1919. — Wes  W.  Dunlap. 


Are  there  studios  in  your  city  still  tak¬ 
ing  pictures  of  young  bloods  and  their 
swains,  sitting  on  the  moon,  leaning  out 
of  a  locomotive  window,  waving  from 
Lindy’s  plane,  etc.?  Formerly  limited  to 
amusement  parks,  these  studies  seem  to 
be  moving  into  town  now.  What  are  the 


J^EGULAR  United  Frees 
service  on  the  Mexican 
revolution  has  included  ex- 
elutive  signed  articles  by 
President  Fortes  Cil,  by 
Cen.  Jesus  Aguirre,  rebel 
leader,  and  by  General 
Plutarco  Calles,  federal 
war  minister  —  besides 
complete  and  graphic  spot 
coverage  by  staff  corres¬ 
pondents. 


UNITED 
PRESS 


latest  poses  offered?  The  art,  illustrat¬ 
ing  the  story,  should  show  the  reporter 
in  one  of  the  most  modernistic  poses. — 
U.  S.  V.,  Akron. 


Why  not  interview  a  half  dozen  or 
more  of  the  most  prominent  bachelor 
maids  of  your  city  on  “Why  I  never 
married.”  The  symposium  should  be 
confined  to  those  in  business  or  a  pro¬ 
fession,  and  probably  one  may  be  candid 
enough  to  admit  that  no  man  would  have 
her.— C.  E.  F.  _ 

A  survey  of  the  souvenirs  offered  for 
sale  in  your  city,  including  all  the  post 
cards,  ash  trays,  toys,  etc.,  would  make 
a  good  early  spring  story.  Perhaps,  too, 
you  can  find  on  the  racks  some  post 
cards  made  from  photographs  taken  sev¬ 
eral  years  before,  whose  description 
would  prove  entertaining — U.  S.  V. 


James  C.  O’Neil,  feature  writer  for 
the  Worcester  (Mass.)  Telegram,  got 
first  hand  information  on  the  taxicab 
situation  by  getting  a  chauffeur’s  job  and 
working  for  some  time  behind  the  wheel. 
His  story  ran  as  a  lengthy  Sunday  fea¬ 
ture. — B^  Sibley. 


Ask  some  nurse,  or  nurses,  at  one  of 
your  local  hospitals  whether  boys  or 
girls  make  the  better  patients.  Here  is 
a  subject  for  a  very  interesting  human- 
interest  article. — Fred  L.  W.  Bennett. 


MINNEAPOLIS  STAR  BACKS  OPERA 

When  the  Chicago  Grand  Opera  com¬ 
pany  arrived  in  Minneapolis,  March  22, 
for  a  series  of  performances,  the  event 
was  heralded  by  the  .Minneapolis  Star 
by  almost  the  entire  upper  half  of  the 
front  page.  This  makeup,  almost  half 
of  which  was  pictorial,  was  used  through¬ 
out  all  the  city  editions.  George  H. 
.Adams  is  editor  of  the  Star. 


CHANGES  TYPE  ST'YLE 

The  Ma.son  City  (la.)  Globe-Gacette 
lias  adopted  the  Intertype  Ideal  News 
Face,  which  was  first  used  in  its  -columns 
Thursday,  March  21. 

A  BUILDERS’ 
PAGE  PAYS 

I'ry  a  weekly  group 
’  of  building  trade 
ads  built  around 
one  of  our  3-col. 
House  Plans. 

It  will  repay  you. 


The  International  Syndicate 

Baldmore,  Md. 


I  On*  newspapar — tha  Pittaburgh  | 
I  PRESS  —  blankaU  the  great  I 
<:  Pittaburgh  market,  the  fifth  larg-  | 
I  eat  market  in  the  United  Statea.  j 
I  The  PRESS  haa  overwhelming  ; 

leaderahip.  At  ona  coat,  through  | 
I  a  aingle  newapapar,  tha  adver-  | 
tiaar  quickly  and  thoroughly 
aella  both  doalera  and  conaumera. 

THE 

PITTSBURGH 

PRESS 

A  Scrippp-Hotoard  Newspaper 
National  Advertising 
Department 

250  Park  Avenue,  New  York  City 

M»w  Vvrk  Chleifo  Drtrolt  Atlanta 
San  Franaitaa  Lm  Anaalat  Saattla 
Partlnna  Philadalnlila 


HITS  SCHOOL  PROPAGANDIZmc 


New  Rochelle  Standard-Star  Expoaa 
Cereal  Maker’s  Methoda 

A  protest  against  the  Board  of  Eda- 
cation  for  its  laxity  in  allowing  indivii 
ual  interests  to  use  the  schools  for  prop, 
ganda  was  lodged  by  the  Nezv  Rochtk 
(N.Y.)  Standard-Star  recently  in  a  leaj. 
ing  editorial. 

It  told  of  a  “cereal  party”  which  took 
place  in  the  New  Rochelle  schools,  ex¬ 
posing  the  aims  of  a  cereal  manufat. 
turer  to  increase  the  sale  of  his  prod¬ 
uct  under  the  guise  of  teaching  the  stu¬ 
dent  the  health  advantages  of  a  ho'. 
cereal. 

“The  Standard-Star  protests  againr 
such  propaganda  as  this,”  the  editora 
said.  “It  is  a  perfectly  damnable  scheae 
on  the  part  of  the  manufacturers  of  fc 
product  to  commercialize  our  schools." 

Francis  T.  Hunter  is  managing  editor 
of  the  Standard-Star. 

I 

KAY  FEATURES,  Inc 

oflern  I 

SEVEN  COMIC  FEATURES 

that  are  unbeatable 
Strips 

THE  LAMBKINS  by  Walsh 

Great  Family  Humor 

THE  WOWS  by  Zere 

Nothing  else  like  it 

CUDDLES  by  Forbell  i 

An  American  Flapper  at 

King  Arthur'a  Court 

Panels  , 

DON  KEY  O.  T.  Two  Columns  j 

DINAH  SAYS  One  Column 

SHAMROCKS  One  Column  ! 

Letter  Press  { 

T(M  SIMS’  LAUGHUNES  ' 

The  best  Humorous  Column  in 
America 

For  terma  wire  or  write  | 

KAY  FEATURES,  Inc 

M.  Koenigsberg,  Prea.  ! 

1650  Broodway,  Now  York  City  j 


Berry-Mmgle  Co.)  Inc. 

Printing  Production  Engineers 

Flatiron  Building 

17B  Fifth  Ava.  at  23rd  St. 


Designers  and  builders  of 
special  equipment  to  meet 
the  economic  production 
requirementa  of  the  present 
day  printing  and  publish¬ 
ing  plant. 

Specialists  in  selection  and 
sale  of  machinery  for  in¬ 
creased  production. 

Consultants  in  construc¬ 
tion.  design,  and  plan  of 
arrangements  of  buildings 
to  meet  printing  and  pub¬ 
lishing  needs. 


ROBERT  W.  DICKERSON 
Architect 

1001  Huron  Road 
Cleveland,  Ohio 

'V 

Specializing  in  a  complete 
NEWSPAPER  ENGINEERING 
service  for  all  problems  of 

New  Buildings 
Remodelling 

Rearrangement 

Expansion 

Production 

Equipment 

for  your  own  operation 
regardless  of  its  size 

